ditor  &  Publislier 


Raising  money  for 
charity  is  right 
up  our  alley. 


Like  our  "Beat  the  Champs”  bowling  contest.  It’s  a  winner. 
To  the  tune  of  $157,333.68,  since  1961.  All  for  charity. 

The  contest  has  become  an  exciting  annual  event  in  Chicago. 
People  look  forward  to  it.  Over  a  half-million  have 
joined  the  fun  since  we  started.  We  like  it  too. 

It’s  something  we  enjoy  getting  our  fingers  into. 

The  Chicago  Sun  -Times 


I  ! 


HlkW'-TOH 


.  .  .  A  market  of  over  a  million  people  with  a  spendable  income  of  over  2.5 
billion  dollars  that  is  REACHED  and  SOLD  with  The  Capital  Newspapers. 
All  day  and  Sunday  these  progressive  newspapers  are  NUMBER  ONE 
in  circulation  and  NUMBER  ONE  in  advertising.  When  you  have 
something  to  sell  in  this  rich,  expanding  market,  go  with  the  leaders! 


TIMES^LJNTDN 


The  Knickerbocker  News 

Represented  Nationally  by  Hearst  Advertising  Service  Inc. 

THE  HEARST  NEWSPAPERS 


MbMy  TiMsmiitn 

UlNMy  KiicktrlMcker  News 

BaltiiMre  News  AMM’icaii 

BmIm  Receni  AMricaa  Mi  Simlay  Advtrtisw 


Los  Aifeles  Heraid-EiaMiiier 
New  Yerk  isnmi^Mericaa 
Sm  Aiteaie  LigM 


San  Francisca  EuMinar 
Saattla  Past-iattlligancar 
Htarst  SMtfay  Magazim  Graep 
Pack— Tit  Caaiic  Wtakly 


Albany... 

the  nation’s  oldest  chartered  city  now  being  trans¬ 
formed  into  the  most  beautiful  capital  city  in  America! 
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^  WASHINGTON 


One  Rate.  Single  Rate.  Combination 
Rate.  Equalized  Rate. .  .  .  However 
you  know  it.  Whatever  you  call  it. 
...It  means  no  more  flat  rates  in  the 
Rochester,  New  York  newspapers.* 


Now  you  can  buy  advertising  in  the  Rochester  Democrat 
and  Chronicle  and  The  Times-Union,  morning  and  evening 
—  or  Sunday  and  evening  —  combination,  at  the  same 
volume  contract  rate  paid  by  the  local  retailer. 

And  Morning  and  evening— or  Sunday  and  evening- 
in  Rochester,.  New  York,  means  solid  coverage  of  the 
2  billion  dollar  land  of  the  SKILLionaire. 


Look  into  it.  Your  dollars  now  buy  more  in  the  fastest 
growing  metropolitan  newspapers  in  Upstate  New  York. 

For  complete  information  write:  Robert  W.  Fromm, 
General  Advertising  Manager,  55  Exchange  Street,  Roch¬ 
ester,  New  York  14614. 

*New  Single  Rote  effective  January  1,  1966 


The  Times-Union  jDfmofnttimdarhromdf 


Rochester.  New  York 


Represented  by  Gannett  Advertising  Sales  Inc.,  New  York,  Philadelphia,  Chicago,  Atlanta, 
Boston,  Syracuse,  Detroit.  West  Coast  Representative:  Nelson  Roberts  and  Associates. 


EDITOR  &  PUBLISHER  CALENDAR 


For  27  Years 
We  Lead  a  4-City 
Area  to  Victory 


There’s  enthusiasm  for  United 
Fund  goals  in  all  four  of  the  cities 
our  newspapers  serve.  Again  this 
year,  everybody  went  over  the  top! 
An  official  in  this  effort  once 
said,  “people  give  because  they 
understand  the  need  and  they  get 
this  understanding  because  of  the 
good  interpretative  job  our 
newspapers  do.” 

For  Norfolk,  this  was  the  27th 
straight  United  Fund  victory. 

That’s  a  record  few  other  cities 
in  the  nation  can  match. 


Weekday  morning  &  evening,  229,616 . . .  Sunday,  165,920 


Dirginian-Pilot 


Ledger- Star 


Norfolk,  Portsmouth,  Chesopeoke  and  Virginia  B«och,  Virginia 


NOVEMBER 

21 — Arkancas  AP  Association,  Fort  Smith. 


DECEMBER 

3- 4 — Wisconsin  Associated  Press  Association,  Plankinton  House,  Milv/auka*. 

4—  Oklahoma  Associated  Press  Managing  Editors,  Norman. 

M-12 — North  Carolina  Associated  Press  Nevirs  Council,  Hotel  Sir  Walter, 
Raleigh. 

13-17 — Rochester  Institute  of  Technology,  Web  Offset  Newspaper  Training 
Workshop,  Rochester,  N.Y. 


JANUARY 

2-14— American  Press  Irsstitute  Managing  Editors  and  Nows  Editors  sem¬ 
inar  (for  newspapers  over  50,000  circulation},  Columbia  University,  New 
York  City. 

6- 8 — Arizona  Newspapers  Association,  Hotel  Westward  Ho,  Phoenix. 

7- 8 — Virginia  Press  Association,  Hotel  John  Marshall,  Richmond,  Va. 

7-9 — Alabama  AP  Assodation,  Mobile. 

9- 11 — Northeastern  Classified  Advertising  Managers  Association,  Quean 

Elizabeth  Hotel,  Montreal. 

10- 14 — Rochester  Institute  of  Technology,  Web  Offset  Newspaper  Training 
Workshop,  Rochester,  N.Y. 

15- 16 — Oregon  Newspaper  Publishers  Association  Foremen,  Village  Green, 
Cottage  Grove. 

16- 18 — American  Press  Institute  Editorial  Page  Editors  and  Writers  seminar, 
Columbia  University,  New  York  City. 

19- 22 — International  Newspaper  Advertising  Executives,  Jung  Hotel,  New 
Orleans, 

20 -  North  Carolina  AP  Club,  Carolina  Inn,  Chapel  Hill. 

21- 22 — New  Mexico  Press  Association,  Hobbs  Inn,  Hobbs. 

22- 23 — Texas  AP  Managing  Editors  Association,  Robert  Driskill  Hotel^ 
Corpus  Christ!. 

23- 26— Southern  Classified  Advertising  Managers  Association,  Chamberlah 
Hotel,  Newport  News,  Va. 

27 — West  Virginia  Associated  Press  Association,  The  Press,  Club,  Charlestoiw 
27-30 — Oklahoma  Press  Association,  Sheraton  Hotel,  Oklahoma  City. 
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FEBRUARY 

l-lft— Accredited  Home  Newspapers  of  America,  Golden  Strand  Hotel,] 
Miami  Beach,  Fla. 

6-18 — American  Press  Institute,  Sports  Editors  seminar,  Columbia  Uni.| 
varsity.  New  York  City. 

10-12— Ohio  Newspaper  Association,  Sheraton  Columbus  Motor  Hotel,] 
Columbus. 

14— Now  York  Associated  Dailies,  Grossingors. 

14- 16— Southern  Baptist  Press  Association  Conference,  University  of  Geor- 
gia,  Athens,  Ga. 

15- 1^— New  York  State  Publishers  Association,  Grossingers. 

18-19— Oregon  Press  Conference,  Eugene  Hotel,  Eugene. 

20-22 — Texas  Daily  Newspaper  Association,  San  Antonio. 

20-March  4 — American  Press  Institute  Advertising  Executives  (for  news¬ 
papers  under  75,000  circulation),  Columbia  University,  New  York  City. 

23- 26— Georgia  Press  Institute.  University  of  Georgia,  Athens,  Ga. 

24.26— Maryland-Delaware  Press  Assodation,  Frands  Scott  Key  Hotel, 

Frederick,  Md. 

24- 2^— Pennsylvania  Newspaper  Publishers  Association-Interstate  Advertis¬ 
ing  Managers  Association,  Penn  Harris  Hotel,  Harrisburg,  Pa. 


MARCH 

4-5 — Newspaper  Advertising  Executives  Association  of  the  Carolines, 
Sheraton-Barringer  Hotel,  Charlotte,  N.  C. 

13-25— American  Press  Institute,  Managing  Editors  and  News  Editors 
seminar  (for  newspapers  under  75,000  circulation),  Columbia  University, 
Now  York  City. 

19— Oregon  Newspaper  Publishers  Association  Circulation  conference, 
Marion  Motor  Hotel,  Salem. 

27-April  8 — American  Press  Institute  Business  and  Financial  Editors  seminar, 
Columbia  University,  New  York  Gty. 


APRIL 

17-29 — American  Press  Institute,  City  Editors  seminar  (for  newspapers  under 
50.000  circulation)  Columbia  University,  New  York  City. 

25-28 — American  Newspaper  Publishers  Association,  Waldorf-Astoria,  New 
York  City. 
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itlUfe’re  out  to 
1*011  iscover 
the  world” 

Exclusive  daily  reports  from  Los 
Angeles  Times  bureaus  in  eleven 
overseas  capitals  carry  a  wealth  of 
news  insight  across  the  desk  of  for¬ 
eign  editor  Robert  W.  Gibson. 

“Our  aim  is  to  give  Times  read¬ 
ers  the  most  accurate  possible  pic¬ 
ture  of  the  earth  as  it  really  exists,” 


he  says.  “And  to  reinforce  their  un¬ 
derstanding  of  all  the  developments 
that  affect  them,  our  country  and 
this  planet.” 

To  provide  knowledgeable  read¬ 
ing,  Gibson  guides  a  team  of  the 
ablest  global  correspondents — 
Timesmen  whose  grasp  of  diplomacy 
is  as  acute  as  their  talent  for  placing 
events  in  clear  view. 

His  own  touchstone  for  apprais¬ 
ing  diplomatic  overtones  and  judg¬ 
ing  the  forces  that  shape  destinies  in 
other  nations  is  his  firsthand  experi¬ 
ence  as  a  wire  service  writer  and  a 


magazine  foreign  news  editor  in 
Korea,  London,  Moscow  and  New 
York.  And  his  continuing  personal 
contact  with  world  newsmakers. 

Around  men  of  Bob  Gibson’s, 
ability,  experience  and  stature.  The 
Times  is  creating  a  new  dimension 
in  American  journalism.  The  result 
is  the  nation’s  most  stimulating 
newspaper  for  the  West’s  best- 
informed  audience. 

LOS  ANGELES  TIMES 

Represented  by  Cresmer,  Woodward.  O'Mara  A  Ormsbee,  Inc. 
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Art  Institute  of  Chicago 

If  you  had  been  a  wealthy  eighteenth-century 
Frenchman,  you  would  have  had  one  of  these  trav¬ 
eling  necessaires.  This  elaborate  one  held  the  knife, 
fork,  spoon  and  glass  in  a  gold-mounted  case.  Your 
wife  might  have  had  one  holding  a  gold  thimble, 
scissors  and  other  sewing  equipment. 

This  is  a  sample  of  the  interesting  objects  de¬ 
scribed  in  the  increasingly  popular  illustrated  once- 
a-week  column. 

by  Ralph  and  Terry  Kovel 

Interest  in  collecting  antiques  is  growing.  Antique 
shows  everywhere  are  drawing  larger  and  larger 
crowds.  You  find  antique  shops  everywhere. 

KNOW  YOUR  ANTIQUES  gives  you  a  great 
chance  to  cash  in  on  this  increasing  interest.  It’s  an 
ideal  feature  for  a  Sunday  or  weekend  Women’s 
Section. 

Want  proof  of  its  readship?  Well,  17,169  newspaper 
readers  wrote  letters  to  the  Kovels  in  1964,  and  even 
more  are  doing  so  this  year— 18,337  in  the  first  10 
months. 

Just  drop  us  a  note  and  we’ll  send  samples  and 
the  rate  for  your  territory. 


The  Register  and  Tribune  Syndicate 


BRUCE  HORTON.  General  Manager 


N.  S.  Hayden,  president  and  editor  of  the  Hartwell  (Ga.)  Sun, 
sets  a  record  straight,  for  which  we  are  grateful,  in  this  letter: 
“Your  column  of  Nov,  6  concerning  the  Toppenish  (  Wash.) 
Review  needs  credit  to  source.  You  will  note  from  the  Hartwell 
Sun  dated  Oct.  15,  1964,  that  we  indeed  originated  the  ‘Last 
Issue’  promotion  for  National  Newspaper  Week.  1  know  w* 
originated  it,  because  it  was  an  idea  I  dreamed  up  after  running 
a  completely  blank  front  page  during  the  1963  obser\ance  of 
NNW.  Publishers’  Idea  Exchange  picked  up  our  idea  and 
produced  it  in  its  service  which  went  to  most  papers  in  the 
country  prior  to  NNW.  That’s  how  our  friends  way  out  in 
Washington  arrived  at  the  idea,  I’m  sure.” 

More  Pease,  Please,  Are  Pleas 

These  Tom  Pease  verses  are  terriiir. 

And  Tom  is  also  so  prolific 

Your  light  verse-conscious  readers  wish  you 

Would  run  a  Tom  Pease  in  each  issue. 

—Marian  Goodman,  Librarian 
Redwood  City  (Calif.)  Tribune 

Objectivity  Unlimited 

When  objectivity  makes  one’s  writing  sterile. 

One’s  job  is  very  apt  to  be  in  peril. 

—Tom  Pease 

Heady  heads:  “Golden  Gate  Opens — Meg  Flies  In!” — Salt  Lake 
Tribune;  “Pecan  Fete  To  Be  Nutty” — Carlsbad  (N.M.)  Current- 
Argus;  “Cop  Quick  Is  Kick  Pick;  Colts  Hope  He’ll  Stick”— 
WilUmantic  (Conn.)  Chronicle  (by  Sports  Editor  Dave  Est- 
ridge) ;  “Nudists  Pant  for  Civil  Rights;  Lawyers  to  File  Their 
Briefs” — Manchester  (N.H.)  Union  Leader;  “Lukewarmth  of 
Johnson  Ices  Beame” — Los  Angeles  Herald-Examiner;  “On 
Witch  Night  Do  Goblins  Gobble?” — Seattle  Times;  “Blocker 
Boosts  Brains  Over  Biceps” — Chicago  Tribune;  “Firemen  Tick; 
Police  Tock” — Seattle  Post-Intelligencer;  “Candidates  Hop  on 
Water  Wagon;  Campaign  the  Wettest  Since  Prohibition” — New 
York  Times.  Here’re  three  “blackout”  (electric  power  failure) 
heads  by  Copy  Editor  John  Clarke,  Scranton  (Pa.)  Times,  on 
the  near-disaster:  “Power  Is  Returned  Slowly  to  Crippled  Me¬ 
tropolis:  NYC  Has  Juice  for  Breakfast”;  “Sun  Right  on  Sched¬ 
ule — But  Little  Else  Is:  Gotham  Prefers  Daylight  Time”;  “Hey, 
More  Power  to  Us!  Not  Meaning  to  Make  Light  of  It,  But 
Didn’t  We  Shine  Last  Night?”  Power  failed  to  the  northward, 
but  there  was  high-octane  power  at  the  Baltimore  News- Ameri¬ 
can,  which  ran  on  page  one  a  six-column  black  block  with  a 
white  strip  in:  “Manhattan  Skyline  .  . 

Among  My  Souvenirs 

Memorabilia  for  the  Newspaper  Hall  of  Fame: 

The  typewriter  ribbon  of  the  first  editorial  writer  to  denounce 
the  virus. 

An  oil  painting  of  the  young  man  Horace  Greeley  told  to  go 
West. 

The  trophy  given  to  the  fastidious  lady  eticpiette  writer  who  got 
spittoons  ousted  from  news  rooms. 

A  sculptured  bust  of  the  first  copy  boy  to  become  a  publisher. 

The  spats  worn  by  the  executive  editor  who  called  his  last 
edition  of  the  day  the  “Nine  Star  Closing  Stock  Late  Final  Red 
Streak  Blue  Blazer  Triple  Bulletin  Extra  Special  Edition.” 

The  first  plaque  given  to  a  city  editor  for  running  full-length, 
written-as-releas^,  unedited  club  notices. 

A  baseball  autographed  by  tbe  pioneer  sportswriter  who  called 
a  baseball  a  horsehide,  a  football  a  pigskin,  a  hocky  puck  a  disc, 
a  basketball  net  a  hoop,  a  gdvl  swimmer  a  mermaid  and  a  boxer  s 
leather  pusher. 

The  telephone  into  which  the  first  cub  repo^r  said  to  hb 
publisher:  “Now  listen  close  because  I  don’t  have  time  to  repeat  it: 
Here’s  your  banner  headline  for  the  next  edition  ...” 

An  engraved,  framed  essay,  written  by  a  distinguished  Dewlor  m 
Journalism,  explaining  the  difference  between  a  journalist  and 
a  newsman.— Harold  Winerip,  Boston  Traveler. 
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BARRY  FIOUSF.AL, 

of  Hi^hspire,  Penn¬ 
sylvania’s  most  out- 
standinf;  senior  news- 
paperboy  in  1964.  He 
is  presently  a  fresh¬ 
man  at  Purdue  llni- 
versiiy  and  hopes  to 
study  civil  engineer¬ 
ing.  He  was  runner- 
up  in  the  PNPA  com¬ 
petition  in  1963. 


Patriot-News  carrier  salesman  awarded  PNPA* 
“Senior  Newspapcrboy  of  the  Year”  title. 

('raig  nornbei’ger,  of  ?\It.  Carjiiel,  was  clio.sen  a.s  Pennsylvania’s 
most  outstanding  senior  news]iai)erl)(»y  foi’  PK)").  Now  a  freshman 
at  Ihifknell  I’niversity,  Craig  liegtin  delivering  the  Sunday  Patriot- 
News  in  his  hometown  when  lie  was  12  >  ears  old.  lie  was  also  a 
PKlo  winner  of  the  Sunday  Patriol-X(‘ws  and  Parade  magazine 
Young  C’olumhus  IX  trip  to  Sptiin  and  Portugal. 


lit 


‘Pennsylvania  Newspaper  Publishers  As¬ 
sociation’s  annual  awards  to  the  most 
Outstanding  Junior  and  Senior  Newspa- 
perboys  in  the  state. 


Metro  Area — 102,100 


DAILY— 122,161  SUNDAY— 162,582 

Represented  Nationally  liy  MOLONEY,  REOAN  &  SCHMITT 


editorial 


Candor  in  the  News 

IT  IS  obviously  too  much  to  hope  for  that  the  government  of  the 
United  States — regardless  of  who  is  in  the  position  of  power — will 
learn  the  historical  lesson;  “Truth  will  out.”  People  who  come  to 
positions  of  high  responsibility  in  government  seem  to  be  afflicted 
with  an  occupational  disease  which  makes  them  believe  they  are 
infallible  and  that  no  one  outside  of  their  immediate  circle  has  the 
ability  to  “understand.” 

Since  the  U-2  incident  of  Eisenhower’s  administration,  to  the  peace 
talk  offer  from  Hanoi  of  the  Johnson  administration,  there  have 
been  several  instances  where  a  U.S.  government  has  been  caught  in 
a  lie  either  through  denial  or  suppression  of  the  facts  which  it  later 
had  to  confess. 

The  .American  people  can  understand  almost  anything  when  they 
are  given  sufficient  information  to  do  so.  They  even  have  a  tendency 
to  forgive  and  forget  when  they  are  dealt  with  honestly.  But  one 
thing  they  cannot  understand  or  tolerate  is  the  error  in  judgment 
which  is  compounded  by  a  denial  and  then  later  confirmed  by  an 
admission. 


Be  kindly  affectioned  one  to  another  iriti 
brrttherly  love;  in  honour  preferring  otu 
another.— Romans,  XU;  9. 


Editor  &  Publisher 

•  THE  FOURTH  ESTati 

Tfi*  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalii* 
established  March  22,  1884;  Newspaperdcr 
established  March,  1892;  the  Fourth  bt«t« 
March  I,  1894;  Editor  &  Publisher,  June  29 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  I9I2>I9S9 

Publisher  and  Editor 
Robert  U.  Brown 
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The  American  people  arc  a  combination  of  a  lot  of  things,  but 
they  are  not  stupid.  It  is  time  jieople  in  Washington  began  to 
realize  it. 

If  there  is  a  lesson  in  all  this  for  the  .American  press  it  is  that 
the  need  of  the  hour  is  for  better  reporting  in  depth.  It  cannot 
be  assumed  that  a  handout  represents  either  the  whole  story  or 
the  whole  truth.  It  must  be  remembered  that  the  natural  incli¬ 
nation  of  government  officials  to  follow  a  policy  of  “best  foot 
forward”  is  not  always  in  the  best  interest  of  the  public. 


Single -Rate  Plan 

IT  IS  our  impression  that  the  single-rate  plan  has  been  widely  ac¬ 
cepted  by  newspajjer  admen  as  a  sound  publishing  principle 
which  would  improve  the  com|}etitive  position  of  newspapers.  .Action 
in  adjusting  rates  to  achieve  that  goal  apjjears  to  be  slow,  however, 
because  of  some  publisher  reluctance  to  make  the  move. 

Publisher  reaction  ranges  from  outright  opjxisition  to  destroying 
their  historical  rate  differential,  to  “we  don’t  want  to  be  the  only 
one  in  this  area,”  and  “we  wish  someone  would  lead  the  way.”  If 
these  attitudes  had  predominated  no  newspaper  would  have  made 
the  move  and  there  would  not  now  be  a  handful  of  single-rate 
papers  across  the  country.  That  small  group  was  enlarged  last  week 
by  addition  of  the  two  Gannett  newspapers  in  Rochester,  N.Y. 

The  encouraging  thing  is  that  the  ground  has  been  explored, 
someone  is  leading  the  way,  and  those  leaders  have  found  it  a 
sensible  and  profitable  change.  More  and  more  papers  will  join  the 
procession,  we  feel  sure.  It  may  take  longer  than  we  would  like 
but  gradually  one  of  the  major  stumbling  blocks  to  good  advertiser- 
agency-newspaper  relations  will  be  eliminated. 


General  Manager 
Jamei  W.  Brown 

Executive  Editor,  Jerome  H.  Walker,  Featurtt 
Tony  Brenna,  Ray  Erwin,  Richard  Friedman 
Philip  N.  Schuyler. 

Advertising  News,  Jerome  H.  Walker,  Jr. 

Advertising  Manager,  Ferdinand  Teubner;  Ad 
vertising  Production  Manager,  Bernadettr 
Borries. 

Ass't  to  the  Publisher  and  Promotion  Menegar, 
George  Wilt. 

Circulation  Director,  George  S.  McBride. 
Classified  Advertising  Manager,  John  Johnson. 

Marketing  and  Research  Manager,  Albert  E. 
Weis. 

Librarian,  Jean  Greenwald 

General  Offices — 850  Third  Avenue,  New  York, 
N.  Y.  10022  Phone:  212-752-7050.  FWX  212- 
867-7289. 

Treasurer,  Arline  Demar. 


Shfi 


I 

artii 
com 
far 
It 
styl 
the 
will 
ous 
0 
hea 
stor 
sisti 
divi 
use 
sen 
is  d 


Nev 


BUREAUS 


Chicago:  Gerald  B.  Healey,  Midwe&t  Editor, 
Harry  B.  Mullinix,  Grant  Biddle,  Advertising 
Representatives;  360  North  Michigan  Ave, 
60601.  Phone:  312-782-4898. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor:  Duncan  Scott  &  Marshall  Inc., 
Advertising  Representative;  85  Post  St.  94104. 
Phone:  415-421-7950. 

Los  Angeles:  Duncan  Scott  &  Marshall  Inc.,  Ad¬ 
vertising  Representative,  1830  West  8  St» 
90057.  Phone:  213-382-6346.  Correspondent: 
John  Sky  Dunlap,  Box  3063,  Santa  Ana,  Cali¬ 
fornia.  92706.  Phone:  714-542-7383. 


Adv 

Boo 

Circ 

Clai 

Edit 

Pag 

Pen 

Pho 

Proi 


London,  England:  Alan  Delafons,  Manager.  23 
Ethelbert  Road,  Birchington,  Kent.  Ei'o'ana 


Charter  Member  Audit  Bureau  of  Circulation!. 
6  mo.  averagre  net  paid  June  1965 — 22,871. 
Renewal  78.29%. 


EDITOR  ac  PUBLISHER  for  November  20,  1965 


Ray 

Sho 

Syn 

We 

EE 


6 


’  tcitk 

K  OIK 


er 

eSTau 


main* 
(fdoir 
Eitatf 
•  2<) 


turti 

jman 


:  Ad 
datte 


A9*f, 


I  ton. 
rt  E. 


Yof4, 

212 


JitOf, 

*ising 

Ava. 

icific 

Inc.. 

M04 


letters 


I  PPER  AND  LOWER 

After  reading  your  headline  on  Colin  J. 
McDonald’s  blast  at  poor  wire  service 
writing  and  editing  (Nov.  6),  I  look  for¬ 
ward  to  his  sequel — the  one  in  which  he 
blast  ^  headline  writers  who  put  the  wrong 
angles  in  their  headlines. 

Your  headline  said,  “An  Editor  Cries 
Out/For  Consistent  Style,”  but  McDonald 
just  mentioned  style  in  leading  up  to  his 
main  gripe — lousy  editing  of  lousy  writing. 

But  speaking  of  style,  when  is  E&P 
going  to  rejoin  the  rest  of  the  crowd  and 
return  to  abbreviating  TV  in  caps?  It  is 
ridiculous  to  use  tv  (lower  case)  when 
even  VD  and  TB  are  capped.  TV  is  worse, 
maybe?  And  talk  about  inconsistent  style, 
E4P  won’t  cap  TV  even  in  headlines,  but 
does  cap  PR,  CAM  and  CR,  the  latter 
which  stands  for  composing  room! 

However,  I  detect  either  a  change  of 
heart  in  the  works  or  a  spy  in  your  midst. 
Your  lead  editorial  of  Nov.  6  spells  it  Tv 
(cap  T,  lower  case  v).  Is  it  a  spy,  or  are 
you  gradually  throwing  in  the  towel,  real¬ 
izing  that  TV  Won’t  go  away  simply  be¬ 
cause  you  spell  it  tv? 

Allan  M.  Lazarus 
Shreteport  (La.)  Times. 

*  *  * 

LACK  OF  STYLE 

I  read  with  interest  Colin  McDonald’s 
article  on  newspaper  style  (Nov.  6).  His 
comments  have  implications  which  reach 
far  beyond  the  newspaper  field. 

It  is  my  personal  belief  that  the  lack  of 
style,  so  prevalent  today,  is  a  reflection  of 
the  age  in  which  we  live;  which,  if  you 
will,  is  symbolized  by  IBM  and  the  vari¬ 
ous  wire  services. 

One  curious  anomaly,  however — the 
headline  has  very  little  to  do  with  the 
stor>-.  The  article,  in  fact,  decries  con¬ 
sistent  style  and  requests  a  return  to  in¬ 
dividuality,  tempered  by  a  more  careful 
use  of  words.  The  consistencies  of  the  wire 
services  are  exactly  what  Mr.  McDonald 
is  denouncing. 

Edward  E.  Davis 

New  York. 


E&P  Index 


16 

52 

50 

26 


Advertising  News  . 

Books  in  Review . 

Circulation  . 

Classified  Clinic  . 

Editorial  Workshop  .  26 

Page  of  the  Week  .  35 

Personal  Mention  .  40 

Photography  .  44 

Promotion  .  46 

Ray  Erwin's  Column  .  4 

Shop  Talk  .  68 

Syndicates  .  56 

Weekly  Editor  .  36 

editor  8c  publisher  for  November 


UNIONS  AND  WORK 

Hooray  for  Dan  O’Malley!  My  senti¬ 
ments  exactly,  only  I  was  surprised  to  see 
a  guild  man  admit  there  was  something 
wrong  with  the  union. 

My  contention  is  that  if  a  man,  espe¬ 
cially  in  the  print  business,  puts  in  an 
honest  day’s  effort,  he  doesn’t  need  a  union 
to  tell  the  boss  how  much  he’s  worth  and 
the  boss  doesn’t  need  a  machine  to  take 
his  place.  O’Malley  said,  “this  is  not 
1930”.  He’s  right,  but  in  a  lot  of  cases, 
it’s  too  bad  it  isn’t.  Back  in  those  days 
a  reporter  covered  an  assignment  with  a 
passion  for  the  business.  He  didn’t  leave 
a  half  written  story  in  the  typewriter  just 
because  a  buzzer  rang  telling  him  it  was 
quitting  time. 

People  in  the  print  business  have  more 
to  be  proud  of  than  any  other  media  people 
because  what  they  do  is  forever  embedded 
in  black  and  white.  Maybe  no  one  runs 
out  in  the  late  hours  to  buy  a  newspaper, 
but  the  first  thing  they  do  in  the  morning 
is  get  the  newspaper  out  to  read  about 
what  they  saw  on  tv  or  heard  on  radio 
last  night.  Newspapers  are  still  the  author¬ 
ity  and  the  final  authority  on  the  events. 

If  I  tried  to  sell  a  1966  automobile  for 
a  hundred  dollars,  how  many  people  could 
hold  me  to  it  if  they  just  heard  part  of  it 
on  a  radio  spot,  or  didn’t  pay  too  much 
attention  to  a  tv  ad,  but  knew  I  was  asking 
a  low  price.  If  it  appears  in  a  newspaper 
ad.  buddy,  they  got  proof  forever  more. 

I  say,  let’s  quit  dickering  around,  throw 
the  “so-called”  labor  leaders  out,  start 
acting  like  newspaper  people  and  get  tbe 
job  done.  The  boss  won’t  need  machines 
and  he’ll  pay  well  for  a  good  job.  If  you 
don’t  believe  me,  try  it  ...  or  is  my  con¬ 
tention  correct  that  without  the  union. 
90%  of  the  people  in  the  business  today 
would  lie  without  a  job. 

R.  J.  Marquis 

J.aCwrange  (Ind.)  Standard. 


POOR  ENGLISH 

Your  excellent  magazine  publishes  many 
interesting  articles  on  the  importance  of 
clarity  in  writing. 

The  Nov.  6  edition  has  the  story  of  the 
suicide  of  Klansman  Daniel  Burros.  It 
says,  “He  reported  bis  first  interest  in 
right-wing  groups  was  aroused  by  an  Irish 
history  teacher  who  was  a  McCarthyite.” 

Does  this  mean  the  teacher  taught  Irish 
history  or  that  he  was  a  national  of  Eire? 
Or  perhaps  a  citizen  of  North  Ireland? 

I  take  it  the  teacher  was  not  an  Ameri¬ 
can  of  Irish  ancestry  because  then  he 
couldn’t  properly  be  called  Irish,  but  just 
American. 

A  minor  point  perhaps,  but  still  .  .  . 

WooLSEY  Teller 
Indianapolis  (Ind.)  Star. 
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'Letting  Go,  After  32  Years?' 
Zschiesche.  Greensboro  (N.C.)  Daily  News 

REPORTER’S  JOB 


In  the  exchange  of  letters  started  by 
Jonathan  Brown  about  the  assignment  of 
interns  I  feel  there  has  been  an  important 
point  overlooked. 

Just  how  does  Mr.  Brown  think  im¬ 
portant  news  stories  become  known? 

My  experience  has  been  that  most  im¬ 
portant  stories  begin  as  a  routine  assign¬ 
ment — a  school  board  meeting,  a  speech 
on  the  roast  beef  circuit,  or  even  a  lowly 
obit. 

It  seems  to  me  a  question  of  attitude. 
The  reporter’s  job  is  to  monitor  the  course 
of  daily  events,  most  of  which  are  routine. 

Even  such  beats  as  city  hall  and  police 
are  mostly  routine.  A  reporter  unwilling 
to  handle  routine  assignments  is  not  likely 
to  turn  up  many  important  stories. 

The  greatest  challenge  to  me  is  to  be 
able  to  spot  an  important  story  amid  the 
sea  of  unimportant  events. 

Vernon  C.  Tyree 

Flint  (Mich.)  Journal 

Short  Takes 

Former  President  Eisenhower  was 
hospitalized  with  a  possible  mild  heart 
specialist  who  treated  the  oxygen  tent 
after  suffering  chest  pains. — Sterling 
(Colo.)  Journal- Advocate. 

• 

John  Lindsay  won  a  majority  over 
his  Democratic  opponent,  lack  of  luster, 
Abraham  Beame.  —  Rochester  (N.  Y.) 
Times-Union. 

• 

He  said  no  one  should  confuse  the 
Buckley  type  of  conservatism  with  that 
of  a  Robert  That. — Chicago  (Ill.)  Daily- 
Tribune. 

• 

The  towel  come.s  in  two  printed  board¬ 
er  designs. — Buffalo  (N.  Y.)  Courier- 
Express. 

m 

The  largest  drop  of  household  goods 
to  the  North  Vietnamese,  the  packages 
contained  cloth,  plastics,  needles,  threat, 
notebooks,  towels  and  undershirts. — AP 
dispatch. 
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Space,  Labor,  Reporting 
Alarms  Sounded  at  SNPA 


NASA  Warns  About  Catastrophe; 
Reston  Hits  Official  Handouts 


Boca  Raton,  Fla. 

Chief  executives  from  about 
200  newspapers  of  the  South, 
their  wives  and  some  400 
friends  from  all  parts  of  the 
country  made  the  62nd  annual 
convention  of  the  Southern 
New.si)aper  Publishers  Associa¬ 
tion  here  this  week  another  hap¬ 
py  occasion.  (There  was  even 
a  rare  hole-in-one  in  the  golf 
tournament.) 

But  much  of  what  they  heard 
from  guest  speakers  gave  cause 
for  worry  about  the  news  busi¬ 
ness.  In  short,  these  points  were 
made  for  their  consideration: 

•  The  press  must  help  to 
prepare  the  public  for  any  pos¬ 
sible  catastrophe  in  the  manned 
space  flights. 

•  Washington  officials  are 
riding  high  with  handout  news 
and  it’s  a  highly  dangerous  sit¬ 
uation. 

•  Newspaper  labor  prob¬ 
lems  have  been  intensified  by 
‘gun-in-the-back”  negotiations. 

In  ‘Space  Crescent’ 

Saluting  the  press,  particu¬ 
larly  the  newspapers  of  the 
South,  for  invaluable  assistance 
in  helping  to  develop  an  atmos¬ 
phere  of  understanding  and 
support  for  the  space  program, 
Albert  F.  Siepert  of  the  Na¬ 
tional  Aeronautics  and  Space 
Administration  reminded  the 
publishers  that  the  Space  Cres¬ 
cent  in  the  area  represents  an 
investment  of  $1.5  billion. 

“The  crescent,”  said  the  dep¬ 
uty  director  of  the  John  F.  Ken¬ 
nedy  Space  Center,  “begins  on 
the  west  at  Houston,  home  of 
the  Manned  Spacecraft  Center, 
sweeps  eastward  through  New 
Orleans,  where  the  Saturn  IV 
and  Saturn  V  first  stages  are 
fabricated,  through  Mississippi 
where  the  upper  stages  of  the 
Saturn  V  are  static  tested,  arch¬ 
es  upward  into  northern  Ala¬ 
bama,  home  of  the  Marshall 
Space  Flight  Center,  for  static 
test  firing  of  the  booster,  and 
then  swings  down  to  the  east 


coast  of  Florida  where  the 
flights  commence.” 

The  South,  he  said,  was 
chosen  for  these  installations 
because  the  combination  of  mild 
climate,  large  areas  of  unde- 
velojied  land,  and  waterways 
for  the  transportation  of  big 
vehicles  between  points  of  man¬ 
ufacture,  and  the  test  and 
launch  sites  made  the  invest¬ 
ment  a  prudent  course  of  ao 
tion.” 

Mr.  Siepert  touched  on  the 
less  glamorous  side  of  the  story, 
saying:  “We  of  NASA  trust 
that  as  manned  flights  of  in¬ 
creasing  duration  probe  ever 
deeper  into  space,  you  will  help 


prepare  the  public  for  any  pos¬ 
sible  catastrophe.  We  are  still 
dealing  with  unknowns  in  this 
environment.  Logic  compels  us 
to  reckon  that  100  percent  suc¬ 
cess  cannot  be  sustained  for¬ 
ever  when  we  are  doing  what 
has  never  been  done  before.” 

A  Call  for  Reporters 

A  call  for  “a  different  kind 
of  reporter”  and  for  editors 
who  have  something  more  than 
the  police  blotter  mentality  of 
gathering  and  displaying  the 
news  was  voiced  by  James  B. 
Reston,  associate  editor  of  the 
New  York  Times. 

He  emphasized  the  need  for 
the  industry  to  pay  better  sal¬ 
aries  to  get  and  to  keep  men 
who  can  do  original  reporting. 
Also,  he  said,  they  must  be 
given  the  time  to  investigate 


L.A.  Herald-Examiner 
Guild  Out  on  Strike 


Los  Angeles 

The  Los  Angeles  Newspaper 
Guild  struck  the  Los  Angeles 
Herald- Examiner  on  Thuraday 
(Nov.  18).  The  Guild  contract 
with  the  Hearst-owned  news¬ 
paper  expired  at  midnight, 
Nov.  17,  after  two  months  of 
bargaining  and  an  llth-hour 
meeting  with  federal  mediators 
proved  fruitless. 

As  E&P  w’ent  to  press, 
George  Sjostrom,  business  man¬ 
ager  of  the  newspaper,  said: 
“We  are  going  to  attempt  to 
continue  producing  a  newspa¬ 
per.” 

Negotiations  were  reported 
continuing.  Federal  mediators 
had  asked  the  Guild  to  postpone 
its  walkout  for  five  hours  and 
union  members  agreed,  spokes¬ 
men  said,  on  condition  that  the 
publisher,  George  R.  Hearst  Jr., 
came  to  the  negotiation  meet¬ 
ing.  Mr.  Hearst  failed  to  at¬ 
tend,  Guild  spokesmen  said,  and 
the  strike  took  effect  at  mid¬ 
night. 

A  management  statement,  de¬ 
livered  by  Agnes  Underwood 
assistant  managing  editor,  said 
Guild  negotiators  had  walked 


out  on  bargaining  sessions 
Tuesday  night  and  had  refused 
to  meet  with  management  rep¬ 
resentatives  until  three  hours 
before  the  strike  was  called.  At 
the  same  time  it  was  called,  the 
statement  said,  “the  Guild  had 
demands  on  the  table  in  money 
items  alone  of  more  than  $35 
a  week  in  increases.  This  news¬ 
paper  is  continuing  to  publish. 
Employes  in  all  other  depart¬ 
ments  are  reporting  for  work. 

Mrs.  Underwood  said  depart¬ 
ment  heads  would  fill  in  for  the 
estimated  1,000  editorial,  adver¬ 
tising  and  circulation  workers 
who  went  on  strike. 

Journeymen  now  receive 
$164.50  a  week  minimum  after 
five  years,  and  are  demanding 
two  yearly  raises — $16  the  first 
and  $8  the  second  year.  The 
newspaper  has  offered  $4.05  and 
$4.25. 

The  Guild  also  demands  a 
guild  shop,  a  35-hour  work 
week,  health  and  welfare  plans 
to  be  paid  by  the  employer  and 
an  increase  of  10  to  20  days 
yearly  in  sick  leave. 

The  Herald-Examiner  has  a 
circulation  of  720,000. 


editor  sc  PUBLISHER  for  November  20,  1065 


and  to  check  and  recheck  their 
information  before  it’s  pub¬ 
lished. 

Mr.  Reston  said  universities 
have  begun  to  compete  with 
newspapers  for  talent  and 
scarcely  a  month  goes  by  that 
the  government  does  not  try  to 
hire  away  reporters  in  Wash¬ 
ington  at  salaries  well  beyond 
the  going  rate  in  newspapers. 

Meanwhile,  he  said,  officials 
have  “mastered  the  art  of  en¬ 
couraging  our  laziness,”  pro¬ 
viding  handouts  of  news  in 
areas  that  require  careful  plan¬ 
ning,  aggressive  reporting,  and 
time  for  thoughtful,  inquisitive 
and  persistent  men  and  women 
to  gather  and  publish  the  facts. 

“it  is  easy  and  cheap  to  take 
official  information  and  merely 
pass  it  on,”  he  declared.  “In 
Washington,  officials  have  even 
made  it  comfortable  and  social¬ 
ly  desirable  for  reporters  to  co¬ 
operate  with  the  establishment. 
But  it  is  highly  dangerous,  and 
I  cannot  believe  that  the  first 
article  of  the  Bill  of  Rights  was 
written  for  our  protection  so 
that  we  could  be  nice  to  the  offi¬ 
cials  at  City  Hall,  the  State 
House,  and  the  Federal  gov¬ 
ernment. 

The  Skills  Needed  the  Most 

“The  radio  took  from  us  the 
task  of  being  first  with  the 
news.  We  cannot  very  well  com¬ 
pete  with  the  television  when  it 
shows  us  the  tears  on  Jackie 
Kennedy’s  cheeks.  But  you  can¬ 
not  put  a  television  camera  on 
the  slow  processes  of  corrup¬ 
tion.  A  camera  is  good  at  re¬ 
cording  the  event,  but  it  is 
seldom  used  to  report  the  causes 
of  the  event.  This  is  the  news¬ 
paper  reporter’s  function.  This 
is  what  we  can  do  better  than 
anybody  else,  if  we  put  our 
minds  to  it,  and  I  do  not  see  why 
we  should  not  compete  with  our 
most  effective  skills  —  which 
happen  to  be  the  skills  needed 
most  in  this  particular  age.” 

Mr.  Reston  said  the  most 
pressing  need  in  respect  to  cov¬ 
erage  of  Washington  news  is  to 
spot  a  critical  situation  and  do 
some  hard  reporting  in  the  ear¬ 
ly  stages  before  acquiescing  in 
the  President’s  action  which  is 
virtually  unlimited  in  the  field 
of  foreign  affairs. 

Long-Term  Contracts 

The  report  of  the  SNPA  La¬ 
bor  Department,  submitted  by 
Claude  V.  Capers,  manager, 
noted  that  there  had  been  few 
strikes  on  newspapers  in  the 
{Continued  on  page  68) 
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Corps  Gets  Training 
For  War  on  Poverty 


Washington 

A  new  type  of  “war  corre¬ 
spondent”  is  being  developed  in 
this  country.  He  will  stay  as¬ 
signed  to  the  city  staff  of  his 
paper  to  report  local  actions  in 
the  “War  on  Poverty.” 

Thirty-three  members  of  this 
new  corps  came  here  last  week 
for  a  seminar  sponsored  by  Sar¬ 
gent  Shriver  and  his  staff  in  the 
Office  of  Economic  Opportun¬ 
ity.  It  was  the  first  of  a  series. 
The  next  is  set  for  Dec.  6-7-8. 
Twenty-two  have  signed  up  for 
this  second  one,  according  to 
James  F.  Kelleher,  deputy  di¬ 
rector  of  public  affairs  of  OEO. 
The  newspapers  pay  all  ex¬ 
penses  of  their  reporters  to  and 
from  and  while  in  Washington. 

“W’e’ll  continue  the  seminars 
as  long  as  the  newspapers  want 
them,”  Mr.  Kelleher  said. 

Mr.  Shriver  told  the  first 
group  they  were  reporting  a 
“home  town  fight,”  which  Presi¬ 
dent  Johnson  has  declared  in¬ 
volves  “millions  of  Americans — 
one-fifth  of  our  people — who 
have  not  shared  in  the  abun¬ 
dance  which  has  been  granted 
to  most  of  us,  and  on  whom  the 
gates  of  opportunity  have  been 
closed.” 

“It  is  a  total  effort  to  help 
people  escape  poverty,  not  to 
make  it  more  bearable,”  Mr. 
Shriver  said. 

6  Progrest)  Otiet> 

Mr.  Shriver  listed  six  cities 
where  he  said  most  progress 
was  being  made  in  the  war. 
They  were  Detroit,  Pittsburgh, 
Cincinnati,  Atlanta,  St.  Louis, 
and  Philadelphia.  There  were 
reporters  from  some  of  these 
cities  at  the  seminar,  namely: 
Charles  C.  Robb,  Pittsburgh 
Post-Gazette;  Margaret  Josten, 
Cincinnati  Post  &  Times  Star, 
and  Larry  O’Rourke,  Philadel¬ 
phia  Bulletin. 

“How  long  will  this  war 
last?”  Mr.  Shriver  was  asked. 

“Nobody  knows,”  he  replied. 
“Poverty  has  been  with  us  as 
long  as  anyone  knows.  Many 
think  it  will  remain  with  us  for¬ 
ever.  Our  progrram  has  been  un¬ 
derway  for  13  months.  It  may 
take  10  years,  but  more  likely 
20,  to  attain  what  might  be 
called  victory.” 

Later  he  said : 

“I  believe  you  reporters  are 
grasping  what  we  are  talking 
about.  We  do  not  want  to  make 
this  effort  in  any  sense  a  dole. 
We  believe  we  can  break  the 
cycle  of  the  continuation  of  pov¬ 


erty.” 

Beginning  with  the  Commu¬ 
nity  Action  Program  which 
must  be  initiated  locally  to  pro¬ 
vide  technical  and  financial  as¬ 
sistance  for  rural  and  urban 
communities  to  fight  poverty,  a 
network  of  different  attacks  has 
been  developed,  about  which  the 
OEO  wants  all  newspapers  in¬ 
formed. 

They  include: 

•  the  Job  Corps  Centers  for 
young  men  and  women  from  16 
through  21; 

•  the  Neighborhood  Youth 
Corps ; 

•  the  Head  Start  program 
for  pre-school  children; 

•  Upward  Bound,  aiming  “to 
fill  educational  and  cultural 
gaps  of  youngsters  from  im¬ 
poverished  backgrounds”  at  a 
cost  of  $25  million  in  the  next 
fiscal  year; 

•  the  Work-Study  program 
that  provides  part-time  employ¬ 
ment  for  college  students; 

•  the  VISTA  Volunteers,  of¬ 
fering  those  over  18  a  chance 
to  join  the  war; 

•  the  Adult  Basic  Education 
Program ; 

•  assistance  for  migrant  ag¬ 
ricultural  workers  and  their 
families; 

•  employment  and  invest¬ 
ment  incentive  program  provid¬ 
ing  up  to  $25,000  for  small  busi¬ 
ness  not  otherwise  eligible; 

•  the  work  -  experience  pro¬ 
gram  to  help  unemployed  fath¬ 
ers  and  other  needy  persons  to 
gain  job  training; 

•  “a  battery  of  activities  for 
the  older  poor  to  help  put  their 
energies  and  skills  to  work  for 
themselves  and  for  others.” 

30  on  the  Faculty 

Vice-President  Hubert  H. 
Humphrey  opened  the  seminar, 
relating  the  program  against 
poverty  to  other  “Great  Socie¬ 
ty”  legislation. 

Some  30  members  of  the  staff 
of  OEO  were  on  hand  to  explain 
the  Economic  Opportunity  Act 
of  1964,  the  OEO  and  its  role 
in  the  war  on  poverty. 

“This  progfram  is  so  new  there 
are  no  tested  experts  in  the 
field,”  Mr.  Shriver  admitted. 

Listening  were  reporters  with 
a  variety  of  backgrounds.  Some 
had  already  been  assigned  to 
cover  this  “war.”  Others  were 
on  city  hall  or  federal  beats. 
Among  women  reporters  were 
those  handling  education,  health 
and  welfare  news. 

Marshall  Pack  and  Alfonso 


Narvaez,  New  York  Herald 
Tribune,  asked  sharp  questions. 
Mr.  Peck  wanted  to  know  about 
the  future  of  the  Neighborhood 
Youth  Corps  in  New  York. 
There  were  17,000  in  this  corps 
last  summer,  a  fact  that  has 
been  credited  with  preventing  a 
Harlem  race  riot.  Next  year, 
because  of  less  money  in  the 
budget,  the  number  must  be  cut 
back  to  7,000.  Mr.  Peck  wanted 
to  know  why,  but  could  get  no 
answer. 

Mr.  Kelleher,  a  former  news¬ 
paperman  (Wilmington  Journal, 
Philadelphia  Bulletin,  South 
Bend  Tribune)  said  OEO  tries 
to  answer  every  question. 

“There  is  nothing  classified,” 
he  said,  “except  our  inspection 
reports.  They  are  held  secret 
until  proved  right.” 

Staff  Investigator 

Investigations  are  made  by  a 
staff  directed  by  Ed  May,  for¬ 
mer  Pulitzer  Prize  winner  on 
the  Buffalo  Evening  News.  Mr. 
Kelleher  cited  as  an  example  of 
what  they  uncover  the  case  in 
Kansas  City  last  summer  when 
it  was  found  that  a  Neighbor¬ 
hood  Youth  Corps  worker  was 
reporting  to  work  in  a  Thunder- 
bird.  Federal  funds  to  support 
the  corps  were  stopped. 

Mr.  Peck  said  the  seminar  im¬ 
pressed  him  with  the  “vastness 
of  the  undertaking.”  “I  would 
like  to  give  it  a  bigger  better 
name,  but  haven’t  thought  of  it 
yet,”  he  said. 

Are  newspapers  actually  un¬ 
covering  the  local  face  of  pov¬ 
erty? 

“Yes,  indeed,  you’ll  find  they 
are,”  said  Geraldine  C.  Collier, 
Worcester  (Mass.)  Telegram 
and  Evening  Gazette.  She  said 
she  had  probed  deeply  into  con¬ 
ditions  of  her  city’s  poor.  She 
attended  the  Columbia  Gradu¬ 
ate  School  of  Journalism  and 
also  spent  a  year  in  Washing¬ 
ton  on  a  fellowship  for  political 
science. 

“Really  valuable,”  said  Paul 
R.  Weeks,  Los  Angeles  Times, 
regarding  the  seminar.  He  has 
been  writing  on  poverty  in  his 
city  for  nearly  a  year. 

“There  is  an  amazing  lack 
of  sophistication  on  the  part  of 
the  affluent  regarding  poverty 
in  this  country,”  he  said.  “The 
lack  of  knowledgfe  is  equally 
great  among  the  rich  about  the 
poor  as  among  the  poor  about 
the  power  structure.  As  Mr. 
Shriver  said,  an  affluent  person 
reading  about  poverty  is  like  an 
Englishman  reading  an  Ameri¬ 
can  sports  pag:e.” 

The  “war  correspondents” 
visited  the  Job  Corps  Center  at 
Camp  Kilmer  near  New  Bruns¬ 
wick,  N.  J.  Most  found  this  visit 
disappointing,  mainly  because 


they  were  not  shown  cluL.ses  in 
operation.  The  dormitory 
seemed  too  spic  and  sp.m,  the 
library  and  work  shops  were 
deserted.  It  was  explaine<i  they 
arrived  too  late  for  most  <  'asse8, 
and  that  some  of  the  renter’s 
activities  were  in  the  process 
of  being  transferred  to  other 
buildings. 

A  member  of  the  staff  told 
newsmen  that  the  number  of 
drop-outs  was  “classified  infor¬ 
mation.”  Mr.  Kelleher  insisted 
this  was  not  true.  He  said  drop¬ 
outs  average  30%,  as  compared 
to  66%  from  universities  and 
colleges. 

Jack  Carmody,  WashingtoK 
Post,  wanted  to  know  exact 
terms  of  the  contract  under 
which  the  Federal  Electric  Cor¬ 
poration  of  the  International 
Telephone  &  Telegraph  Com¬ 
pany  operated  Camp  Kilmer. 
The  answer  was  that  the  gov¬ 
ernment  was  paying  $11.5  mil¬ 
lion  for  18  months  operation  of 
the  center,  of  which  Federal 
Electric  would  be  allowed  4.7% 
profit.  The  Center  was  being 
manned  to  handle  2500  boys  in 
each  period.  The  director  said 
the  payroll  of  the  staff  of  500 
would  run  to  $6  million  a  year 

Why  a  Prival€^  Company? 

Mr.  Carmody  wanted  to  know 
why  a  private  corporation  rath 
er  than  a  non-profit  group  of 
educators  was  chosen  to  run  the 
center. 

Federal  Electric  has  had  a 
long  history  of  training  people, 
including  experience  staffing 
DEWline.  Four  of  the  eight  cen 
tors  are  operated  by  private  in 
dustry,  four  by  non-profit  edu¬ 
cational  associations,  the  re 
porters  were  told. 

Bette  Orsini,  St.  Petersburg 
Times,  who  covers  education 
news,  expressed  the  opinion  that 
the  center  would  do  better  con 
centrating  on  reading,  writing 
and  calculation,  rather  than  dif 
fusing  the  training  over  a  wide 
variety  of  vocational  programs. 

“We  are  trying  to  train  them 
so  that  they  will  be  able  to  hold 
down  jobs  and  become  respected 
members  of  their  communities, 
she  was  told. 

How  g;reat  is  the  need  for  the 
fundamentals  of  literacy  could 
be  gathered  from  this  paper 
among  others  on  “sex  educa¬ 
tion”  tacked  up  on  a  classroom 
wall: 

“The  mail  is  made  up  of 
menny  orgens  of  the  reproduc- 
tives  systems.” 

But  Miss  Orsini  was  told  fur¬ 
ther  that  those  in  the  corps  were 
literate  enough  in  the  first  place 
to  read  about  the  opportunity  in 
their  newspapers  and  to  write 
{Continued  on  page  61 ) 
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Tv  Could  Care  Less 
AJ)out  Ad  Problems 


piNh HAM  TELLS  ANA; 


By  Jerry  Walker,  Jr. 

Hot  Springs,  Va. 

Teli-vision’s  “dream  world” 
may  wind  up  as  a  nightmare 
for  the  broadcasters. 

This  was  the  impression 
gained  this  week  from  talks 
before  the  annual  convention 
of  the  Association  of  National 
Advertisers  at  the  Homestead 
here. 

Making  his  first  formal  ad¬ 
dress  to  an  advertising  group 
since  taking  over  the  reins  of 
Columbia  Broadcasting  System 
eight  months  ago,  John  A. 


Schneider  described  some  of 
the  changes  that  are  on  the 
industry’s  threshold : 

A  world  where  people  will 
walk  down  the  street  looking 
at  pocket-size  color  television 
sets;  a  world  in  which  you  will 
no  longer  move  levers  or  push 
buttons  to  switch  on  a  tv  set; 
a  world  in  which  every  home 
will  have  its  own  tv  camera; 
a  world  free  from  broadcast 
schedules;  a  world  where  you 
will  be  able  to  order  products 
right  oflf  the  tv  screen;  a  world 


where  tv  pictures  will  come 
from  the  moon;  a  world  in 
which  tv  shows  can  be  received 
from  six  times  as  many  sources 
as  today;  a  world  in  which 
every  home  will  be  watching 
color  and  where  three  out  of 
four  homes  will  have  at  least 
two  sets. 

Acknowledging  this  likeli¬ 
hood  of  the  future,  Richard  A. 
R.  Pinkham,  giving  the  adver¬ 
tiser’s  views,  said  that  day  will 
bring  a  reversal  of  the  balance 
of  power  which  now  lies  in  the 
hands  of  the  networks.  He  in¬ 
timated  that  the  three  networks 
now  in  business  are  inconsid¬ 
erate  of  advertising  problems 
but  there  may  be  as  many  as 
10  networks  when  transmission 
of  programs  becomes  feasible 
via  satellites.  ' 

Mr.  Pinkham  mentioned  these 
problems  of  the  advertiser: 

1  Escalating  prices. 

2.  Program  clutter. 


3.  Product  conflict. 

4.  Back-to-back  commercials 
and  the  like  which  adversely 
affect  the  impact  of  advertising. 

However,  Mr.  Pinkham  pic¬ 
tured  a  dreamier  day  when  the 
customer  will  regain  the  balance 
of  power,  thanks  to  science. 

Right  now,  he  said,  the  prin¬ 
cipal  complaint  of  the  adver¬ 
tising  agency  is  that  the  balance 
of  power  favors  the  salesman 
and  the  networks  are  getting 
tougher  and  tougher  to  deal  with 
as  the  demand  for  time  expands. 

“So  we  in  the  advertising  in¬ 
dustry,”  he  said,  “should  look 
into  the  electronic  future  with 
a  great  deal  of  interest  and  with 
high  hopes  that  there  will  be  a 
redress  of  this  balance  of 
power.” 

Mr.  Pinkham  was  a  news¬ 
paper  circulation  manager  (New 
York  Herald  Tribune)  before  he 
moved  over  to  the  broadcasting 
(Continued  on  page  60) 


430  PR  Execs  Gain  PRSA  Accreditation 


ARIZONA 

Phoenix 

PINE.  Charles  W. 
RINEHART,  Robert  R. 

rrmpo 

NIEEANDER,  William  A. 
ARKANSAS 


Little  Rock 
BACK.  Phillip  G. 
HAWKINS.  Willard  A. 
POLLARD,  Albert  S. 


ALABA.\1A 

Mobile 

WALKER.  Ion  S. 


CALIFORNIA 
Beverly  Hills 
BARR,  (.‘harles  M. 

Burbank 

CANAU.W,  John  E. 
Glendale 

LATTA.  Wm.  Richard 
Loma  Linda 
WEEKS,  Howard  B. 
Hollywood 
PETTIS.  Jerry  L. 

Los  .4ltos  Hills 
BOYD.  Thomas  D. 

Los  Anoeles 
BAER,  Stephen  M. 
BAUMER,  Edward  F. 
BAUS,  Herbert  M. 
BENNETT.  Harry 
BENNETT,  Pat  Penney 
BONNEY,  Walter 
CLANCY,  Ed. 

FIELDS.  Tohn  E. 

FLYNN,  Edward  J. 
FOWLER,  Vincent  R. 
FRIEDM.AN,  Sam  L. 
GOLDEN.  Alfred  L. 
GORDON.  Mary  Lou 
HODGES.  Lauder  W. 
.lOHN.SON,  Fred  W. 

LEE.  Burns  W. 
■MacFADEN,  John  R. 
MaoF.ARLAND,  James  D. 
MeINNES,  Robert  A. 
MILLER.  Jay  E. 

PORTZ,  -Matthew  H. 
ROBINSON,  John  H.  Jr. 
SCOGGINSj^  Ty  F. 
SEWELL.  Elaine  K. 
SMITH.  Kenneth  O. 
SULLIVAN,  Frank  C. 
TRUEBLOOD,  H.  Dixon 
WEST,  Carroll 
WOLCOTT,  Robert  B. 
Menlo  Park 
HARLOW.  Rex  F. 

Modesto 
WURM.  Ross 
Northridoe 

KRI.MEL.  Donald  W. 
Oakland 

fried.  Ad 

Pah  Alto 

ESTLER,  Wm.  C. 
FERREY.  Edgar  E. 


The  Public  Relations  Society  of  America  this  week  posted  the 
names  of  430  public  relations  executives  who  have  been  accredited 
under  the  Society’s  professional  accreditation  program  which 
began  this  year. 

This  initial  list  was  presented  at  PRSA’s  annual  meeting  in  New 
York  Nov.  19  by  Kalman  B.  Druck,  chairman  of  the  accreditation 
board.  He  told  members:  “The  purpose  of  the  accreditation  pro¬ 
gram  is  to  raise  the  professional  standards  of  public  relations  and 
to  recognize  those  who  have  demonstrated  a  high  level  of  compe¬ 
tence  in  the  public  relations  field.” 

The  Society’s  accreditation  program  has  been  developed  over 
a  three-year  period  and  involves  a  two-part  examination.  The 
written  examination  is  given  under  the  supervision  of  a  profes¬ 
sional  testing  firm.  Oral  examinations  are  conducted  by  a  three- 
man  team  of  examiners,  all  of  whom  are  themselves  accredited. 

PRSA  points  out  that  an  applicant  for  accreditation  must  pass 
the  two  examinations  and  also  meet  other  rigid  standards  of 
experience,  character  and  reputation  before  the  Accreditation 
board  approves  and  grants  PRSA  accreditation. 

Representatives  from  each  of  the  Society’s  58  chapters  attended 
the  meeting  at  which  PRSA  national  president,  Ovid  R.  Davis 
(Coca-Cola  Co.)  presided. 


SPEIDEL.  Conr.i<I 
WHITE.  Leavitt  S. 

San  Dieao 

C  ROMWELL,  Richard  Jr. 
DAVIES.  Pearce  G. 
FAUVKNER.  Robert 
REYNOLDS.  Conger 
TOLLE,  Norman  W. 

San  Francisco 
BALLARD.  B.  J. 

CARTER.  Glenn  E. 
DUPREE.  John  L. 
FREYERMUTH,  George  H. 
HYNES.  Wm.  A. 
TACKSON,  Robert 
LEE  Lvv.  Tr. 

P()TT()RFF,  George  B. 
ROSS,  Robert  D. 

SHEA.  James  G. 

SMITH.  Myles  W. 
WHITAKER,  Clem  S.  Jr. 
Sonoma 

CHAMPLIN,  Ralph  G. 

COLORADO 
Colorado  Stn-inos 

MAYALL,  Broun  H. 

Denver 

-AS’ERS.  Richard  Kelly 
KOSTKA.  Wm.  Sr. 
MAYER.  A.»olph 
RAMSEY.  Claude 
SETHMAN.  Harvey  T. 

CONNECTICUT 

Greenwich 

LYON,  Horace  Locke 


Hartford 

BRUNELLE.  Charles 
CULLEN.  P.iul  B. 
OBERMEYER.  Henry.  Sr. 
New  Haven 

KONE.  Eugene  H. 

North  Guilford 

WRIGHT,  Martin  C. 
Ridgefield 

URROWS,  Henry  H. 
IVestfinrt 
MILLER,  Leo 
West  Redding 
WATSON,  Bruce 

DELAWARE 

Wilmington 

BRAYMAN,  Harold 
PERRY,  Glen  C.  H. 
RADEBAUGH,  Wm.  H. 

FLORIDA 

Bartow 

CHAMBERS,  Wm.  S.  Jr. 
Deland 

FREEMAN.  Geo.  Willard 
Miami 

DALY,  Robert  P. 

KAIN,  Sidney  M. 
KEPNER,  Woody 
PRICE,  Lewis  Elliott 
Miami  Beach 
CAIN,  Paul 
North  Miami 
ROSS,  Lee 
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Orlando 

PHILLIPS.  A.  P.  Jr. 

GEORGIA 

Atlanta 

BLAIR.  Robert  H.  Jr. 

DAVIS  Ovid  R. 

GORDON,  Felton 
HODGES,  R.  E. 

MOORE.  O.  B.  Jr. 

RAWSON.  Charles  .\.,  Jr. 
RICHARDSON.  A1  B. 
SCHOENBACH,  Memo 

HAWAII 

Honolulu 

LEFFINGWELL,  Roy  J. 

ILLINOIS 

Chicago 

ALBINI.  Alvo  E. 

-\LLEN.  Marion  J. 

ASHLEY,  F.  J. 

AUSTIN,  Samuel  L. 

BAIN,  Herbert  B. 

BERGEN.  Harold  A. 

BLOCK.  Leon 
BROWN.  Leo  L. 

BURK.  Wm.  C. 

BUTTS,  Virginia 
CALV'ERT,  Preston 
CA.MPBELL,  Don 
CANNlNf'.,  John  A. 

COHEN,  Sara  Barr 
COOKMAN,  Aubrey  O. 

COX.  Ted 

CROWSON,  George  M. 
CUSH.MAN,  .\aron  D. 
DILL.MAN,  David 
DITHMER,  Walter  G. 
DOLNICK.  Norman 
DOSCHER.  Virginia  R. 
DURKIN,  Douglas  O. 
EDELMAN  Daniel  J. 
FLANAGAN,  Wm.  I. 

GANSZ,  Charles  W. 

GARDNER,  Robert  H. 

GERBER,  John  J. 

GERTLER,  -Alfred  M. 
GUELICH,  Robert  V. 
HOCKMAN.  Richard  S. 
IRVING,  James  R. 

JOHNSON,  Robert  B. 

JONES.  T.  Scott 
LESLV,  Philip 
LOGELI.N.  Warren  A. 

LOKEN,  Burton  D. 

-MURPHY,  Ellis 
NELSON.  Hale 
NEU,  Frank 
O’BRIEN.  Dale 
PARKES,  Holcombe 
PAYNE.  Charles  W. 

PEAK,  Wilbur  J. 

(Continued  on  page  58) 
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Powers  Will  Press 
For  Automation  Fund 


Bertram  A.  Powers,  president 
of  New  York  Typographical 
Union  No.  6,  told  E&P  this  week 
he  will  pre.ss  his  request  for  a 
direct  payment  by  newspaper 
publishers  to  an  automation 
fund. 

He  said  he  intends  to  bring 
up  the  matter  at  the  first  joint 
board  meeting  which  has  been 
scheduled  for  Dec.  1. 

If  deadlocks  result  in  talks 
and  an  impartial  chairman  is 
necessary,  as  required  by  the 
contract,  Mr.  Powers  said  he 
will  propose  that  Theodore  W. 
Kheel,  labor  relations  attorney, 
be  named.  Mr.  Kheel  said  this 
week  he  was  “hanging  up  my 
toga”  as  mediator  in  any  further 
labor  troubles  in  the  New  York 
City  newspaper  industry.  Twice 
since  1963  he  has  helped  to 
settle  strikes. 

“I’ve  done  my  share  of  media¬ 
tion  in  the  newspaper  business 
in  New  York  City,”  he  said. 
“Someone  else  should  have  the 
pleasure  in  the  future.” 

Mr.  Kheel  left  on  a  European 
trip,  after  accepting  the  office 
of  chairman  of  the  board  of  a 
newly  formed  bank.  He  also 
resigned  as  impartial  chairman 
in  the  transit  industry. 

In  Mr.  Powers’  view,  Mr. 
Kheel  is  the  most  knowledgeable 
man  he  knows  to  be  helpful  in 
the  newspaper  industry. 

The  automation  fund  which  he 
seeks,  Mr.  Powers  explained, 
would  be  used  exclusively  for 
protection  of  newspaper 
workers,  to  increase  retirement 
benefits,  provide  supplemental 
unemployment  and  other  welfare 
benefits,  and  for  conducting  pro¬ 
grams  to  retrain  workers. 

Arrangement  for  the  joint 
board  session  was  made  in  an 
exchange  of  letters  between  Mr. 
Powers  and  John  J.  Gaherin, 
president  of  the  Publishers  As¬ 
sociation  of  New  York  City.  This 
move  followed  the  election  re¬ 
cently  of  S.  Raymond  Hulsart, 
industrial  relations  director  of 
the  New  York  Times,  as  chair¬ 
man  of  the  association,  and  the 
winding  up  of  major  contracts. 

“Pre-Aclivily’  Granted 

Mr.  Gaherin’s  Nov.  15  letter 
suggested  “an  exploratory  meet¬ 
ing.”  The  exchange  dated  back 
to  June  8  when  Mr.  Powers 
wrote  Mr.  Gaherin  that  “even 
though  contracts  are  not  yet 
signed,  I  suggest  that  the  auto¬ 
mation  issue  is  of  such  impor¬ 
tance  that  meetings  should  be 
arranged  at  the  earliest  possible 
date.”  Mr.  Gaherin  declined  to 


act  then  pending  actual  signing 
of  the  contract.  The  contract 
was  signed  Nov.  1. 

Mr.  Powers  has  just  negoti¬ 
ated  a  contract  with  the  com¬ 
mercial  printers  that  contained 
what  he  calls  a  pre-activity 
clause.  The  agreement  was  made 
effective  Nov.  13  even  though 
the  previous  contract  did  not 
expire  until  Nov.  23.  It  granted 
a  wage  increase  of  $11  over  two 
years,  $7. .50  the  first  year,  $6.50 
the  .second  with  options. 

Mr.  Powers  defined  pre-activ¬ 
ity  as:  “activity  in  advance  of 
a  previously  agi-eed  upon  date.” 
He  added:  “I  offered  the  same 
opportunity  to  the  newspaper 
publishers  in  the  early  .stages  of 
our  negotiations.  They  turned 
it  down.” 

Mr.  Powers  said:  “It  is  better 
to  agree  on  terms  before  a  con¬ 
tract  expires,  than  wait  until 
after  the  expiration  date.  Dis¬ 
cussions  can  be  held  in  a  calm 
atmosphere  and  agreement 
reached  in  an  orderly  manner, 
rather  than  under  the  pressure 
of  last-minute  deadlines.  The 
publishers  have  complained  that 
advertisers  withdrew  their  ads 
during  union  negotiations 
placing  them  in  other  media 
because  of  uncertainties.  Em¬ 
ploye  morale  is  damaged  and 
there  are  bound  to  l)e  other  dis¬ 
locations.  All  this  can  be 
avoided  by  pre-activity.” 

Mr.  Kheel  declined  to  di.scuss 
the  ultimate  outcome  of  the  ef¬ 
fort  of  New  York’s  newspapers 
to  automate  production. 

“What  is  the  validity  of  an 
offer  of  job  protection  without 
a  guarantee  that  the  newspaper 
will  stay  in  business?”  he  asked. 

He  answered  it  by  saying: 
“An  employe  actually  gets 
greater  job  protection  from  the 
infusion  of  new  capital  and  the 
introduction  of  new  equipment 
than  a  guarantee  against  layoff 
which  may  turn  out  to  be  mean¬ 
ingless,  because  the  newspaper 
goes  out  of  business.  You  can’t 
get  job  protection  from  a 
corpse.” 

“Automation,  or  other  forms 
of  change  in  industi’y,  generally 
are  designed  to  cut  costs,”  Mr. 
Kheel  said.  “What  those  who  in¬ 
troduce  automated  equipment 
are  seeking  is  an  ability  to  com¬ 
pete  more  strongly  than  before 
against  their  opposition,  what¬ 
ever  their  line  of  products  or 
service. 

“To  introduce  new  equipment 
requires  financing,  usually  of  a 
very  high  order.  Sometimes,  and 
in  fact  often,  it  means  layoffs. 


The  newspapers  in  New  York 
City  have  bren  willing  to  guar¬ 
antee  those  on  the  payroll 
against  such  lay-offs  that  come 
as  a  result  of  the  new  devices. 
But  they  have  proposed  qualifi¬ 
cations. 

“One  of  the  major  problems 
is  the  value  of  the  guarantee 
if  any  of  the  newspapers  go  out 
of  business.  This  has  led  to  the 
suggestion  of  an  industry  guar¬ 
antee,  but  that  also  has  certain 
difficulties,  especially  since  the 
stronger  newspapers  are  unwill¬ 
ing  to  guarantee  jobs  of  em¬ 
ployes  of  the  less  affluent.” 

Mr.  Kheel  suggested  that 
thought  should  be  given  to  some 
kind  of  a  limit  of  liability  for 
the  publishers  in  connection 
with  job  security.  He  thinks 
some  method  to  provide  job  in¬ 
surance  might  be  found  that 
would  not  be  too  costly. 

“Bert  Poweis  previously  in¬ 
sisted  on  a  share  of  savings,” 
Mr.  Kheel  continued.  “In  my 
opinion  there  has  been  an  over¬ 
emphasis  on  this  concept  of 
sharing,  and  not  enough  corre¬ 
sponding  thought  to  the  vital 
question  of  real  job  protection.” 

Sees  No  Strike  Threat 

Mr.  Kheel  said  he  thinks  there 
is  no  pressing  danger  of  strikes 
by  the  Guild  against  the  other 
newspapers  with  which  con¬ 
tracts  have  not  yet  been  nego¬ 
tiated.  He  would,  he  said,  be 
“surprised  and  distressed”  if 
other  strikes  were  called.  He  ex¬ 
pressed  this  lielief  even  though 
the  Guild  demands  at  the  News 
are  different  from  those  at  the 
Times.  The  Times,  for  instance, 
accepted  the  idea  of  having 
advertising  salesmen  join  the 
Guild,  but  the  News  manage¬ 
ment  fears  Guild  salesmen 
might  refuse  to  cross  picket 
lines  set  up  around  retail  stores 
or  against  other  advertisers. 
The  News  has  no  objection  to 
limited  Guild  member.ship 
among  editorial  workers.  This 
the  Times  opposed. 


Stahlman  Presents 
Letter  to  Museum 

Washington 
James  G.  Stahlman,  pub¬ 
lisher  of  the  Nashville  (Tenn.) 
Banner,  gave  a  rare  item  to 
the  Smithsonian  Institution 
this  week.  It  is  a  clerk’s  copy 
of  one  of  three  letters  written 
by  Sir  Francis  Drake,  giving 
his  account  of  victory  over  the 
Spanish  fleet  in  Cadiz  Harbor 
in  1587.  The  letter,  displayed 
in  the  Hall  of  Naval  History, 
was  part  of  the  British  Govern¬ 
ment’s  exhibit  at  the  celebration 
of  the  350th  anniversary  of 
Jamestown. 


Tighter  Supply 
Situation  Seen 
For  Newsprint 

The  Newsprint  Inforuiation 
Committee  warned  this  week 
that  the  newsprint  supply  situa¬ 
tion  has  tightened.  Most  of  the 
mills  in  North  America  and 
Scandinavia  are  running  at  full 
capacity. 

The  NIC  paper.  Newsprint 
Facts,  reported  that  tlie  News¬ 
print  Association  of  Canada  hag 
revised  upward  by  a  minimum 
of  100,000  tons  its  advance  esti¬ 
mate  that  U.S.  consumjjtion  in 
1965  would  be  8.3  million  tong. 

The  committee,  supported  by 
six  Canadian  newsprint  pro¬ 
ducers,  summed  up  the  situa¬ 
tion  as  follows: 

Several  mill  strikes  as  well 
as  publisher  reluctance  to  build 
up  inventories  earlier  in  the 
year  have  reduced  the  tonnage 
av'ailable  to  newspapers. 

Deferred  Deliverit-s 

All  normal  requirements  could 
and  would  be  met.  However,  a 
number  of  mills  are  known  to 
have  declined  spot  orders  and 
some  have  accepted  orders  for 
extra  tonnage  from  regular 
customers  only  for  deferred  de¬ 
livery.  One  daily  with  seven 
suppliers  had  difficulty  getting 
100  tons  of  rotonews  in  a  rea¬ 
sonable  time. 

Peak  newsprint  demand  re¬ 
sulting  from  record-breaking 
business  by  newspapers  was  the 
prime  element  in  the  tighter 
market. 

Of  the  mill  .strikes  in  the 
U.S.  and  Canada  which  cut  sup¬ 
ply,  one  subtracted  about  4,000 
tons  a  week  from  the  market 
for  seven  weeks. 

In  the  first  four  months  of 
1965,  demand  was  not  sufficient 
to  push  Canadian  production  as 
high  as  90  percent  of  capacity. 
Several  hundred  thousand  tons 
of  production  were  lost  to  total 
supply. 

In  October  newsprint  usage 
by  newspapers  was  up  11% 
over  a  year  ago  and  in  10 
months  the  increase  was  nearly 
6%. 

• 

2  AP  Transfers 

The  Associated  Press  has 
transferred  two  staffers  to  Bal¬ 
timore  from  bureaus  in  New 
York  and  Newark.  They  are 
Dan  Hamrick,  who  worked  the 
past  four  years  in  AP  Radio  in 
New  York,  who  replaces  Ken¬ 
neth  Duncan,  resigned;  and 
Janet  Stairhar,  a  replacement 
for  Kathryn  Dibell,  who  was 
transferred  to  AP  Newsfeatures 
in  New  York. 
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Tatarian  Gives  UPI 
Aims  on  Reporting 


Bv  Tonv  Brenna 


Ropt-r  Tatarian  stood  up,  this  is  all  important,  bringing 
took  a  short  step  from  his  desk,  to  our  dispatches  analytical  and 
flicked  a  switch  shutting  off  for  interpretive  qualities.” 
a  while  the  persistent  chatter  of  That  was  point  number  two. 
his  per.sonal  printer.  “Now,  we  Roger  Tatarian,  obviously  had  no 
can  talk,”  said  the  vicepresident  wish  to  hang  tags  on  what  has 
and  editor  of  United  Press  In-  been  done  at  UPI.  The  words 
ternational  with  obvious  relief  “depth-reporting”  cropped  up 
as  his  .sanctum  became  silent,  once.  Although  relevant,  they 
For  two  hours  that  followed,  were  soon  submerged  by  his 
the  muted  teleprinter  delivered  weight  of  reference  to  “read- 
not  a  word,  but  Mr.  Tatarian  ability”  when  discussing  the  lat- 
rendered  a  very  frank  report  on  est  trends  in  UPI  I'eporting. 
behalf  of  the  news  service  it  And  when  Tatarian  talks  of 
symbolized.  trends,  themes,  writing  styles — 

“For  six  years  now  we’ve  there’s  much  that’s  worth  lis- 
been  making  changes,  signifi-  tening  to. 

cant  changes,  in  the  style  of  our  “Our  definition  of  news  is  dif- 
report,”  he  said.  “The  copy  that  ferent.  Regardless  of  when  it 
flows  over  our  wire  and  onto  happened,  news  is  anything  of 
that  machine  is  very  different  interest  or  consequence  that  one 
from  what  it  used  to  be.  It  rep-  person  did  not  know  until  some- 
resents  a  deliberate  —  and  we  one  else  told  bim  about  it.  A 
feel  successful  effort  —  to  re-  part,  of  the  old  definition  was 
shape,  to  alter  a  large  portion  that  something  should  have  tak- 
of  our  news  package,  to  pro-  en  place  today  or  very  recently 
vide  reporting  from  our  news-  — that  immediacy  in  the  point 
gathering  organization  which  of  time  was  an  indispensable  in- 
has  something  not  always  asso-  gredient,  and  that  without  a  to- 
ciated  with  wire  service  news  day  angle,  real  or  contrived, 
.  .  .  and  that’s  readability.”  something  was  not  really  news. 

That  was  point  number  one.  The  immediacy  of  an  event  will, 
Mr.  Tatarian,  moving  around  of  course  remain  an  important 
the  office  he  inherited  from  ingredient.  But  it  will  no  longer 
Earl  Johnson  (UPI  editor  for  have  as  tyrannical  a  hold  over 
30  years),  looked  back  on  eight  our  judgment  as  it  once  did,  and 
months  in  the  saddle  and  gave  .still  does  to  a  great  degree.” 
some  pointers  as  to  how  he  sees  i 

the  future.  Selecting  from  re-  Disappears 

cent  news  stories  moved  by  Mr.  Tatarian  translated  the- 
UPI,  he  said:  “Now,  don’t  get  ory  into  fact  when  he  disclosed 
me  wrong.  Tatarian  has  not  that  somewhere  between  30  to 
been  sweeping  through  this  set-  40  percent  of  the  total  UPI  de- 
up  initiating  drastic  change,  livery  is  now  devoted  to  inter- 
What  I  want  to  talk  about  has  pretive,  colorful,  analytical 
been  a  continuing  process.  But  “readable”  copy,  “journalism, 
I  feel  the  time’s  right  to  lay  we’re  very  proud  to  transmit,” 
proper  emphasis  on  the  fact  he  says.  He  recalled  that  in  the 
that  more  and  more  we’re  past  there  had  been  a  taboo  on 
changing  our  position  from  the  wires  moving  long  articles.  This 
standpoint  of  news  presenta-  policy  no  longer  exists,  if  the 
'-ion.”  story  merits  lengthy  treatment 

-  .  ..  .  that’s  the  format  it’s  given. 

Interpretive  (Qualities 

The  top  man  in  a  massive 
team  of  journalists,  speaking 
with  the  assurance  of  more 
than  25  years  at  home  and  five 
abroad  with  the  wire  service, 
asserted :  “Over  the  years,  wire  pleasant  and  worthwhile  for  the 
service  reporting  had  gotten  readers  to  spend  more  and  more 
flat,  had  leveled  off  to  an  effi- 
cient  but  uninspired  pattern. 

Sure  we  were  efficient,  but  the 
tendency,  indeed,  the  tempta¬ 
tion,  was  to  fall  into  habits  .  .  . 
the  great  challenge  was  to  break 
out  of  this  pattern,  continuing 
to  provide  subscribers  with 


Roger  Tatarian 

way  to  the  end.  Stories  will  not  about  London  or  a  letter  from 
consist  of  dry  narrative  but  London  in  which  some  individ- 
will  point  up  this  fact  or  that  ual  tells  you  what  I  did  or  saw 
as  they  go  along,  injecting  his-  or  what  happened  to  me?’” 
toric  parallel,  calling  attention  A  Tatarian  memo  to  the  staff 
to  a  contrast  or  contradiction.  included  these  admonitions: 

“Some  will  explore  and  ex-  •  “We  want  to  personalize 
plain  .something  that  is  fresh  in  many  stories  that  traditionally 
the  news.  Others  may  take  stock  have  been  presented  in  an  im- 
of  something  that  happened  last  personal  way  by  the  reporter. 

•  “The  use  of  the  7  can  be 
(effective  only  if  it  is  not  over¬ 
done,  and  if  it  is  done  logically 
and  naturally.  There  should  be 


month  or  last  year  and  make 
the  reader  aware  of  important 
things  that  have  evolved  al¬ 
most  imperceptibly  since  the  _  _ ^ 

headline  disapjieared.  In  other  enough  of  it  to  give  the  flavor 
words,  there  may  be  no  ‘news  of  a  letter  to  the  folks  at  home, 
peg’  at  all,  as  w'e  used  to  insist,  but  not  so  much  as  to  make  the 
but  there  will  be  a  wealth  of  writer  hog  the  center  of  the 
new  interesting  information  stage. 

that  will  make  it  news  never-  •  “The  I  is  by  no  means  the 
theless  in  this  latter-day  mean-  only  essential  ingredient  of 

ing  of  the  word.”  these  PERSONAL  REPORTS. 

.  There  must  also  be  a  central 

.  <*w  ug  .me  theme;  a  simple  collection  of 

Although  not  entirely  con-  impressions  or  scattershot  notes 
nected,  there  is  a  link  between  is  not  enough.” 

Mr.  Tatarian’s  latter  points  and  Mr.  Tatarian  said  that  the 
the  fact  that  some  six  months  Personal  Reports  had  been  well 
ago,  the  UPI  wire  delivered  up  received  and  widely  used.  Then, 
a  new  slug  line— “Personal  Re-  developing  his  good  writing 
port.”  Since  then,  stories  going  theme,  he  noted:  “This  is  not  a 
out  under  this  “catch”  have  great  bureaucratic  organization, 
comprized  highly-readable  per-  I  consider  it  far  better  to  hu- 
sonalized  accounts  filed  by  UPI  manize  much  of  our  material, 
men  over  a  wide  range  of  sub-  although  we’re  not  sacrificing 
jects.  Reporters  producing  this  spot  news  cover.  But  the  bright, 
copy  have  introduced  the  pro-  well-written  story  gives  the 
noun  I  into  their  writing,  staff  man  a  greater  sense  of 
“There’s  no  yardstick  for  a  fulfillment,  gives  the  newspa- 
‘Personal  Report,’  ”  explains  per  better  copy,  and  leads  to  the 
Mr.  Tatarian.  “It’s  just  got  to  development  of  talents  which 
His  third  point  concerned  the  be  readable  first-hand  stuff.”  many  journalists  have  not  been 
future.  “I  like  to  think  that  the  Already  UPI  has  run  such  re-  called  upon  to  use.  Reporters 
newspaper  of  tomorrow  will  ports  from  Viet  Nam,  from  a  are  no  longer  mere  recorders, 
contain,  every  day,  three,  four,  reporter  traveling  by  car  to  to  produce  the  kind  of  copy 
or  even  more  fairly  long  Moscow,  from  a  writer  who  needed  nowadays  they  must  con- 
articles  that  will  make  it  both  spent  a  day  with  migrant  fruit  vey  more  than  one  dimension 

workers  in  the  West.  of  a  situation.  Objectivity,  how- 

“At  one  of  our  staff  confer-  ever,  remains  a  cardinal  princi- 
time  on.  The  subject  matter  will  ences,”  said  Mr.  Tatarian,  “the  pie  and  it  is  a  mistake  to  con- 
be  varied  —  international,  na-  question  was  raised  whether  fuse  comment  and  interpreta- 
tional  and  local.  Newspapers  more  stories  would  not  be  more  tion.  We  cannot  say  whether  a 
will  be  far  better  written,  more  readable  if  the  reporter  told  development  is  good  or  bad,  but 
in  narrative,  magazine  style  them  in  the  first  person.  One  we  can  point  out  what  the  con- 
than  in  the  traditional  jour-  of  the  most  impressive  argu-  sequences  are  likely  to  be.” 
nalese.  They  will  most  begin  at  ments  was  another  question:  According  to  the  UPI  editor, 

a  the  beginning  and  proceed  in  ‘What  is  more  interesting  to  this  “new  type  of  news  story” 

sound  spot  news  file,  but,  and  an  orderly  and  comprehensible  read  —  a  "rneral  dissertation  (Continued  on  page  59) 
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‘Trial  by  Newspaper’ 
Before  Supreme  Court 


Washington 

The  Supreme  Court  this  week 
decided  to  take  a  judicial  look 
at  the  question  of  “trial  by  news¬ 
paper”  in  the  case  of  Dr.  Samuel 
H.  Sheppard,  Cleveland  osteo¬ 
path  who  was  found  gruilty  in 
1954  of  killing?  his  wife. 

No  trial  in  recent  years  has 
drawn  as  much  attention  to  the 
conflict  between  fair  trial  and 
free  press  as  the  Sheppard  trial. 
The  highest  court  now  will  re¬ 
view  the  ruling  by  District  Judge 
Carl  Weinman  of  Daj'ton  which 
resulted  in  Dr.  Sam’s  release 
from  the  Ohio  Penitentiary  in 
July,  1964. 

It  was  Judge  Weinman’s  find¬ 
ing  that  the  trial  judge  erred  by 
not  granting  the  defense  plea 
for  a  change  of  venue  because 
newspaper  stories,  headlines, 
and  radio  broadcasts  w'ere  preju¬ 
dicial  to  a  fair  trial. 

The  Supreme  Court’s  views  on 
this  debate  will  be  awaited  with 
interest  by  the  press  and  the 
bar  which  are  presently  engaged 
in  conversations  concerning 
codes  or  understandings  to  elim¬ 
inate  some  of  the  causes  of 
friction  between  the  First 
Amendment  and  the  Sixth 
Amendment  rights. 

5  Volumes  of  ClippiniE!^ 

Dr.  Sam  lost  his  appeal  from 
Judge  Weinman’s  ruling  in  the 
first  instance  but  his  return  to 
prison  was  stayed  by  the  plea 
to  the  highest  court.  He  lives  in 
the  Cleveland  suburb  of  Rocky 
River  with  his  second  wife,  the 
former  Arianne  Tebbenjohanns, 
with  whom  he  corresponded 
while  in  jail. 

Judge  Weinman’s  opinion 
harshly  criticized  press  cover¬ 
age  of  the  trial  after  reviewing 
five  volumes  of  clippings  sub¬ 
mitted  into  evidence.  “Suffice  it 
to  say,”  he  wrote,  “that  each  of 
the  three  Cleveland  newspapers 
repeatedly  printed  material 
which  strongly  suggested  and, 
in  fact,  urged  petitioner’s  guilt.” 

The  judgfe  cited  several  head¬ 
lines  on  the  Doctor’s  refusal  to 
take  truth  serum  and  said  an 
editorial  in  the  Cleveland  Press 
just  prior  to  the  swearing  in  of 
the  jury  “was  indeed  one  of  the 
most  prejudicial  ...  a  cheap, 
sob-sister  editorial  that  literally 
screamed  for  conviction.” 

After  citing  the  similar  cir¬ 
cumstances  that  caused  the 
Supreme  Court  in  1961  to  order 
a  new  trial  in  a  murder  con¬ 
viction,  Judg^e  Weinman  said: 

“This  Court,  though  it  recog¬ 


nizes  that  in  the  instant  case 
only  14  of  the  72  prospective 
jurors  examined  stated  that  they 
had  prejudged  the  guilt  or  in¬ 
nocence  of  the  accused,  has  no 
compunction  in  finding  that  the 
publicity  was  so  prejudicial  to 
petitioner  that  the  assurances  of 
the  jurors  must  be  disregarded 
for  in  the  words  of  Justice 
Frankfurter,  ‘before  they  en¬ 
tered  the  jury  box,  their  minds 
were  saturated  by  press,  radio 
.  .  .  designed  to  establish  the 
guilt  of  the  accused.’  .  .  . 

“This  Court  now  holds  that 
the  prejudicial  effect  of  the 
newspaper  publicity  was  so 
manifest  that  no  jur>'  could  have 
been  seated  at  that  particular 
time  in  Cleveland  which  would 
have  been  fair  and  impartial 
regardless  of  their  assurances 
or  the  admonitions  and  instruc¬ 
tions  of  the  trial  judge.” 

In  addition  to  numerous  head¬ 
lines,  which  were  based  on  the 
testimony  and  on  information 
obtained  outside  the  court.  Judge 
Weinman  held  that  a  radio 
broadcast  by  Bob  Considine  in 
which  he  compared  Sheppard 
and  Alger  Hiss  had  a  prejudicial 
effect. 


Another  phase  of  Judge  Wein¬ 
man’s  ruling  dealt  with  Shep¬ 
pard’s  contention  that  the  trial 
judge  should  have  disqualified 
himself  in  the  light  of  a  conver¬ 
sation  reported  by  the  late 
Dorothy  Kilgallen.  She  quoted 
Judge  Blythin  as  saying  on  the 
first  day  of  the  trial,  in  an 
interview  in  his  chaml»ers,  that 
it  was  “an  open  and  shut  case. 
.  .  .  He  is  guilty  as  hell.  There 
is  no  question  about  it.” 

The  judge.  Miss  Kilgallen 
wrote,  could  see  no  reason  why 
she,  a  celebrated  journalist,  and 
others  had  come  to  Cleveland  to 
cover  the  trial. 

Over  the  last  20  years  the 
Supreme  Court  has  spoken  out 
only  half  a  dozen  times  on  the 
matter  of  interference  of  press 
freedom  with  the  right  of  an 
accused  to  a  fair  trial.  Each 
case  has  presented  a  different 
set  of  facts. 

Considered  basic  in  the  appeal 
of  Dr.  Sam  Sheppard  is  the 
opinion  by  Justice  Robert  H. 
Jackson  in  Sheppard  v.  Florida 
(1961)  which  stated:  “News¬ 
papers,  in  the  enjojunent  of 
their  constitutional  rights,  may 
not  deprive  accused  persons  of 
their  right  to  fair  trial.” 

Before  the  court  this  time  is 
Judge  Weinman’s  conclusion, 
not  shared  by  the  appellate 
judges  in  the  Sixth  Circuit,  that 
“if  ever  there  was  a  trial  by 
newspaper,  this  is  a  perfect 
example.” 


Court  Order 
Bars  Union 
Annoyances 

Savannah,  Ga. 

A  temporary  injunction  is¬ 
sued  against  members  of  Local 
183,  International  Typographi¬ 
cal  Union,  prohibits  them  from 
molesting  employes  of  the  Sa¬ 
vannah  Morning  News  and  So- 
vannah  Evening  Press  or  their 
families,  and  the  public  doing 
business  with  the  newspapers. 

Superior  Court  Judge  Dun¬ 
bar  Harrison  signed  the  order 
on  a  petition  filed  by  Mrs.  Doris 
H.  Harbin,  supervisor  of  the 
newspapers’  Teletype  depart¬ 
ment,  and  Southeastern  News¬ 
papers  Corporation. 

In  addition  to  the  union,  the 
following  union  officers  were 
cited  as  defendants:  Clyde  S. 
McKinnney,  president;  Johnny 
E.  Jones,  vicepresident;  and 
James  W.  Walker,  secretary- 
treasurer. 

No  members  of  the  union 
have  crossed  a  picket  line  set 
up  outside  the  News- Press 
building  Nov.  3.  Judge  Harri¬ 
son  set  Dec.  1  as  a  date  for  a 
hearing  on  the  injunction. 

Defendants  are  enjoined  from 
mass  picketing  in  any  form, 
from  walking  or  loitering  in  a 
public  lane  south  of  the  news¬ 
paper  plant,  from  using  more 
than  two  pickets  at  the  front 
and  side  entrances  of  the  build¬ 
ing,  from  physically  obstruct¬ 
ing  anyone  from  crossing  the 
sidew'alk  to  the  newspaper 
plant  or  using  abusive  language 
toward  them,  from  taking  pic¬ 
tures  of  the  employes  and  the 
public  entering  the  plant,  from 
visiting  the  homes  of  newspa¬ 
pers’  employes  or  phoning  them 
there. 

A  letter  distributed  to  the 
newspapers’  employes  and  sign¬ 
ed  by  Lloyd  G.  Eder,  general 
manager,  directed  them  not  to 
obstruct  pickets,  take  their  pic¬ 
tures,  visit  the  unionists’  homes 
or  call  them  on  the  telephone. 

The  union  has  filed  charges 
with  the  Atlanta  regional  of¬ 
fice  of  the  National  Labor  Rela¬ 
tions  Board.  Some  60  instances 
of  unfair  labor  practices  by  the 
publisher  are  alleged. 

• 

Runyon’s  House  Sold 

Previews  Inc.,  New  York  real 
estate  firm,  reports  the  sale  of 
the  late  Damon  Runyon’s  10- 
room  New  England  “hide-away" 
at  South  Dartmouth,  Mass,  to 
Joseph  T.  and  William  M.  Gal¬ 
lagher  of  Warwick,  R.  I.  The 
Colonial-style  house  was  built 
in  1947. 
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PERSONAL  DIRECTORY— Vijitors  to  the  news  room  of  the  Burlington 
(Vt.)  Free  Press  find  it  easy  to  determine  whom  they  want  to  see — and 
something  about  his  or  her  background.  A  personnel  chart,  entitled 
"Who's  Who  (and  who's  whore)  in  the  Free  Press  Editorial  Department," 
is  at  the  entrance  to  the  glass-enclosed  news  room.  Photographs  of  all 
the  editors,  reporters  and  columnists  appear  in  a  position  matching  their 
desk  locations.  To  underscore  the  high  calibre  of  the  staff,  college  edu¬ 
cation  and  previous  newspaper  experience  is  listed  along  with  the  per¬ 
son's  name  and  job  title. 
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SDX  Leaves  the  Gals 
Waiting  at  the  Altar 


Los  Angeles 

Delegates  to  the  annual  con¬ 
vention  of  Sipma  Delta  Chi  here 
this  w'^ek  left  two  controversial 
proposals  on  the  table  for  next 
year’s  meeting  in  Pittsburgh. 

The  propositions  call  for  the 
eligibility  of  women  for  member¬ 
ship  in  the  professional  journal¬ 
ism  society  and  also  for  a  change 
of  name  from  Greek  letter 
words. 

Ralph  Sewell,  assistant  man¬ 
aging  editor  of  the  Oklahoma 
City  (Okla.)  Oklahoman  and 
Times,  was  succeeded  as  SDX 
president  by  Raymond  L. 
Spangler,  publisher  of  the  Red¬ 
wood  City  (Calif.)  Tribune. 

Other  officers:  vicepresident 
and  president-elect,  Robert  M. 
White  II,  editor  and  publisher, 
Mexico  (Mo.)  Ledger;  secretary, 
Staley  T.  McBrayer,  board 
chairman.  Fort  Worth  (Tex.) 
News  Citizen;  treasurer,  Wil¬ 
liam  B.  Arthur,  managing  edi¬ 
tor,  Look  magazine.  New  York; 
vicepresident  for  undergraduate 
affairs,  Charles  E.  Bamum, 
Medill  School  of  Journalism, 
Northwestern  University, 
Evanston,  Ill,  Frank  H.  Bar¬ 
tholomew,  board  chairman  of 
United  Press  International,  was 
named  honorary  president. 

Walter  Burroughs,  1963  presi¬ 
dent  and  board  chairman  of  the 
Orange  Coast  Daily  Pilot,  Costa 
Mesa,  Calif.,  was  awarded  the 
Wells  Memorial  Key,  the  soci¬ 
ety’s  highest  honor.  Mr.  Bur¬ 
roughs  headed  a  recent  society 
reorganization.  He  is  a  40-year 
member. 

Three  fellows  elected  were 
Wes  Gallagher,  general  man¬ 
ager,  Associated  Press;  David 
Dietz,  science  editor  of  Scripps- 
Howard  newspapers,  and  Mark 
Foster  Ethridge,  University  of 
North  Carolina  and  formerly 
publisher  of  the  Louisville  (Ky.) 
Courier- Journal. 

After  students  were  inter¬ 
viewed  by  Rep.  Gerald  Ford, 
House  Minority  Leader,  the  fol¬ 
lowing  awards  were  made:  news¬ 
paper  writing.  Jack  L.  Wood, 
University  of  Maryland,  and 
Charles  H.  Stover,  University 
of  North  Carolina;  broadcast 
division,  Frank  Deaner,  Ohio 
University,  and  Keltner  Locke, 
University  of  Missouri. 

The  Ohio  State  Lantern  won 
the  sweepstakes  colleg^e  honors 
with  six  winners. 

At  27  Conventions 

An)ert  Bates,  Orange  Coast 
Daily  Pilot  and  two-time  nation¬ 
al  secretary,  joined  Walter 


Humphries,  Fort  Worth  (Tex.) 
Star-Telegram,  as  the  only  men 
attending  the  record  total  of  27 
conventions. 

Among  those  receiving  special 
awards  were  Lee  Shippey,  San 
Diego  (Calif.)  Union  and  for¬ 
merly  Los  Angeles  Times  col¬ 
umnist,  50-year  anniversary ; 
San  Diego  Professional  chapter, 
outstanding  service ;  Kansas 
City,  Mo,,  Professional  chapter. 
Quill  magazine  service;  John 
(Sky)  Dunlap,  Southern  Cali¬ 
fornia  correspondent  for  Editor 
&  Publisher  and  Orange  County 
(Calif.)  chapter  president,  for 
organizing  three  chapters  during 
three  decades,  and  Henry  Rieger, 
NBC-Press  Los  Angeles,  con¬ 
vention  chairman. 

Frank  P.  Haven,  managing 
editor  of  the  Los  Angeles  Times, 
on  a  technological  panel,  said 
electronic  tools  to  speed  produc¬ 
tion  and  reduce  costs  would  re¬ 
verse  the  recent  imfavorable 
trend  which  has  made  news¬ 
paper  publishing  costs  soar,  thus 
shrinking  the  newspaper  field. 

Another  panelist,  NBC  West 
Coast  News  Manager  Robert 
Shafer,  added  that  “our  elec¬ 
tronic  ability  may  be  out-pacing 
our  editorial  control.”  On  such 
major  stories  as  the  Watts  race 
riots,  he  feared  that  journalists 
are  not  reporting  fact  but  are 
transmitting  raw  experience 
without  any  knowledge  of  what 
the  effect  will  be. 

Harry  T.  Montgomery,  AP 
Deputy  General  Manager,  said 
traditional  reluctance  to  adopt 
new  methods  is  giving  way. 

Negro  adversity  and  frustra¬ 
tion  were  major  factors  in  trig¬ 
gering  the  riots  in  Watts,  it  was 
declared  by  Chester  Washington, 
first  Negro  reporter  on  the  for¬ 
mer  Los  Angeles  Mirror-News 
and  now  editor  of  the  Negro 
weekly,  Los  Angeles  Sentinel. 

Tom  Caton,  Los  Angeles  Her¬ 
ald-Examiner  city  editor,  praised 
the  entire  news  personnel  for 
superhuman  coverage,  bravery, 
ingenuity  and  objective  cover¬ 
age  there  under  adversity. 

King  Durkee,  education  direc¬ 
tor  of  the  Copley  Newspapers, 
said  a  “revolution”  is  impending 
on  the  newspaper  scene  through 
newspapers  becoming  better, 
newsmen  becoming  better  quali¬ 
fied,  and  more  people  reading 
newspapers. 

UPI  Editor  H.  Roger  Tatar- 
ian  cited  dramatic  changes  in 
news  coveragre,  demanding  ver¬ 
satility,  curiosity,  decisive 
action,  and  thorough  prepara- 
(Continued  on  page  60) 
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PLATFORM  HUDDLE — Raymond  L.  Spangler,  left,  new  president  of 
Sigma  Delta  Chi,  confers  with  Russell  Hurst,  executive  officer,  during 
56th  annual  convention  in  Los  Angeles.  Mr.  Spangler  is  publisher  of 
the  Redwood  City  (Calif.)  Tribune. 


KEYNOTER — Bernard  Kilgore,  center,  president  of  the  Wall  Street 
Journal  and  honorary  president  of  Sigma  Delta  Chi,  visits  with  Albert 
W.  Bates,  left,  Costa  Mesa  (Calif.)  Daily  Pilot,  honored  for  his  27th 
SDX  convention,  and  Henry  Rieger,  right,  SDX  convention  chairman  in 
Los  Angeles. 
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CHAPTER  CHAMPION — Suy  Ryan,  center,  San  Diego  (Calif.)  Evening 
Tribune  and  West  Coast  SDX  regional  director,  shares  honors  with 
Kenneth  C.  Reiley,  Copley  Newspapers,  accepting  San  Diego  chapter 
achievement  award,  and  John  (Sky)  Dunlap,  right.  Southern  California 
E&P  correspondent,  given  award  at  keynote  banquet  for  helping  charter 
three  chapters  during  three  decades  of  SDX  service. 


Detroit  Free  Press 
Switches  to  Moloney 


SPOTLIGHT  ON  FLORIDA — In  spite  of  New  York's  blackout  of 
November  9,  which  had  transportation  snarled  on  the  lOth,  Florida's 
Golden  Markets  Group  presentation  played  to  a  capacity  audience  of 
ISO  agency  people  the  next  day,  Wednesday  noon,  at  the  Sheraton- 
East.  The  presentation,  "Bright  Glow  in  the  Southeast,"  was  given  by 
the  Miami  Herald,  Orlando  Sentinel-Star  and  the  St.  Petersburg  Times 
and  Independent,  with  their  representatives.  Story  &  Kelly-Smith  Inc. 


Detroit 

The  Detroit  Free  Press,  a 
Knight  newspaper,  has  appoint¬ 
ed  Moloney,  Regan  &  Schmitt 
as  its  national  advertising  rep¬ 
resentatives. 

John  B.  Olson,  general  man¬ 
ager  of  the  Free  Press,  said 
the  change  from  Story  &  Kelly- 
Smith  is  effective  immediately. 
The  move,  he  explained,  was 
made  as  part  of  a  concerted  ef¬ 
fort  to  strengthen  the  newspa¬ 
per’s  sales  team. 

The  Free  Press  has  had  the 
same  representative  —  Story, 
Brooks  &  Finley  —  for  30  years. 
Last  July  1,  SB&F  merged  with 
Kelly-Smith  Co.  to  form  Story 
&  Kelly-Smith. 

Two  Knight  newspapers  re¬ 
main  on  the  Story  &  K-S  list.. 
They  are  the  Akron  (O.)  Bea¬ 
con  Journal  and  the  Miami 
(Fla.)  Herald.  The  Charlotte 
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Observer  and  News  of  the 
Knight  group  are  represented 
by  the  Katz  Company. 

In  1964  the  Detroit  Free 
Press  published  more  than  2 
million  lines  of  general  adver¬ 
tising,  out  of  a  total  linage  of 
16  million. 

Additional  Sales  Vitality 

Elving  N,  Anderson,  adver¬ 
tising  director  of  the  Free 
Press,  said  the  pajier  had  al¬ 
ready  made  several  changes  to 
provide  additional  vitality  to  its 
sales  program  for  this  year  and 
particularly  for  the  year  ahead. 

The  Free  Press,  he  said,  is  a 
leader  in  several  categories  of 
linage,  including  SpectaColor 
preprints.  It’s  the  only  Detroit 
paper,  he  pointed  out,  that  of¬ 
fers  the  agencies  a  2%  discount 
for  prompt  payment  of  bills  and 
it  has  a  money-saving  combina¬ 


tion  for  weekday  and  Satur¬ 
day  or  Sunday  advertising.  Af¬ 
ter  agency  commissions  and  dis¬ 
counts,  he  said,  the  rate  for  the 
combination  is  equivalent  to 
that  for  75,000  lines  of  retail. 

The  Free  Press  also  has  a 
bulk  space  discount  schedule 
for  Space  Spots. 

The  aim  of  the  change  in  rep¬ 
resentatives,  Mr.  Anderson  said, 
it  to  spread  gains  in  all  classi¬ 
fications  of  advertising. 

On  the  Moloney,  Regan  & 
Schmitt  list  are  several  major 
market  newspapers,  such  as  the 
Denver  Post,  Cincinnati  En¬ 
quirer,  Houston  Post,  Salt  Lake 
City  Tribune  and  Deseret  News, 
New  Orleans  States-Item  and 
Times-Picayune,  St.  Louis 
Globe  -  Democrat,  Birmingham 
News,  the  Newhouse  papers  in 
the  New  York  City  area 
(UNYT),  Toledo  Blade,  Har¬ 


risburg  Patriot-News,  Worces¬ 
ter  Telegram  &  Gazette,  Bridge¬ 
port  Post  -  Telegram,  Hartford 
Courant,  Albuquerque  Journal, 
Portland  Oregonian  and  Oregon 
Journal,  and  the  Synu-use  Post- 
Standard  and  Herald  Journal. 
Recently,  the  Bangor  (Me.) 
News  was  added. 

• 

Seeking  Cartoon  Finn 

Cincinnati 
Taft  Broadcasting  Company 
is  negotiating  for  purchase  of 
Hanna-Barbera  Productions 
Inc.,  it  was  announced  this  week. 
The  firm  operates  a  Hollywood 
film  studio  which  is  noted  for 
the  tv  series  on  Yogi  Bear,  the 
Flintstones  and  Huckleberry 
Hound.  Cartoons  for  newspapers 
based  on  these  features  are  dis¬ 
tributed  through  the  McNaught 
Syndicate. 
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Publishers  Blamed 
For  Linage  Decline 


lly  Jerry  Walker  Jr. 

N.  W.  Ayer  &  Son,  which  has 
been  the  subject  of  a  few  un¬ 
kind  remarks  since  making  its 
bold  hut  successful  bid  for  Seal- 
test  preprint  frequency  rates, 
retaliated  last  week  from  a  plat¬ 
form  provided  by  the  New  York 
Chapter  of  the  American  Asso¬ 
ciation  of  Newspaper  Represen¬ 
tatives. 

Geoige  S.  Burrows,  Ayer  me¬ 
dia  director,  said  his  agency  has 
been  accused  by  a  “few”  pub¬ 
lishers  of  “just  about  every¬ 
thing  you  can  think  of — rate¬ 
cutting,  wheeling  and  dealing, 
breaking  rate  cards,  seeking 
special,  preferential  rates,  etc.” 
since  the  preprint  rate  proposal 
was  made  in  August. 

“We  feel  sorry  for  these  few 
t)ecause  they  are  oblivious  to 
what’s  going  on  in  the  indus- 
trj’,”  he  said.  “They  remind 
me,”  countered  Mr.  Burrows 
with  his  own  brand  of  name¬ 
calling,  “of  the  ostrich  who 
sticks  his  head  in  the  sand 
when  trouble  nears  or  the  turtle 
who  crawls  into  his  .shell,  hop¬ 
ing  the  danger  will  pass  it  by. 
They  seem  to  have  lost  the 
drive  and  the  competitive  spirit 
that  made  them  the  great  news¬ 
papers  of  our  times. 

“Instead  of  keeping  pace  with 
our  times,  these  publishers  seem 
to  be  living  in  the  dark  ages — 
the  ‘good  old  days’  when  all 
they  had  to  do  was  ask  for  the 
order. 

‘Unconcerned  .4llilude' 

“In  a  way,  they  remind  me 
of  the  small  ‘mom  and  pop’  food 
stores  that  continued  to  do  busi¬ 
ness  at  the  same  old  stand  in 
the  same  old  way  when  the 
supermarkets  and  self-sendee 
food  chains  came  into  existence. 
They  ignored  them.” 

Mr.  Burrows  said  this  “un¬ 
concerned  attitude”  by  pub¬ 
lishers  is  one  of  the  many  fac¬ 
tors  that  has  caused  the  10- 
year  decline  in  national  adver¬ 
tising  and  the  negative  attitude 
that  has  been  building  up  in  the 
minds  of  advertisers. 

Mr.  Burrows  said  publishers 
have  got  to  take  steps  to  be 
more  competitive  with  other 
media,  starting  with  an  adjust¬ 
ment  of  advertising  rates  which 
would  make  newspaper  rates 
competitive  with  those  of  other 
media  in  terms  of  dollars,  cost 
efficiency  and  advertising  de¬ 
livery  per  dollar. 


Mr.  Burrows  said  the  rate 
factor  is  the  “primai'y'  reason” 
for  the  “negative  attitude  to¬ 
ward  newspapers”  because  it’s 
a  problem  that  “sets  off  a  chain 
reaction  in  the  national  adver¬ 
tiser’s  mind  everytime  he  thinks 
of  newspapers.”  “Before  you 
know  it,  he’s  rationalizing  his 
negative  position  toward  news¬ 
papers  on  the  basis  of:  poor  re¬ 
production,  lack  of  good  color, 
l)oor  position  treatment,  cost  ef¬ 
ficiency,  wasted  circulation,  poor 
delivery'  of  message,  question¬ 
able  readership  and  expense  of 
placing  newspaper  advertising.” 

.Mr.  Burrows  said  orders  have 
been  released  to  about  80'/c  of 
the  .”>00  newspapers  in  175  mar¬ 
kets  where  new,  acceptable  Hi- 
Fi  rate  structures  have  been 
established  which  realistically 
reflect  cost  .savings  when  pre¬ 
printed  rolls  are  furnished  by 
the  advertisers. 

He  .said  the  offer  is  still  open 
to  newspapers  that  declined  it. 
The  offer  is  based  on  a  25% 
newsprint  allowance  for  both 
sides  of  the  sheet;  an  allowance 
for  the  black  ink;  an  allowance 
for  cost  of  page  makeup;  an  al¬ 
lowance  for  mechanical  han¬ 
dling;  and  a  volume  discount 
for  frequency'. 

Extent  of  ('uncessiuiis 

He  said  about  40%  of  the 
newspapers  established  new 
rates  in  line  with  those  sug¬ 
gested  by  Ayer  (see  E&P,  Oct. 
9),  and  40%  established  new, 
lower  Hi-Fi  rates  within  a  25% 
range  of  the  rates  proposed  by 
Ayer.  Only  10%,  he  said,  were 
reluctant  to  establish  any  new 
Hi-Fi  rate. 

Mr.  Burrows  read  some  of  the 
replies  received  from  publish¬ 
ers,  which  he  said  “typified  the 
newspaper  industry  and  its  gen¬ 
eral  lack  of  understanding  and 
lack  of  interest  in  the  national 
advertiser  and  his  problems.” 

Here  were  the  answers: 

•  “Since  we  don’t  charge  a 
color  premium  for  this  adver¬ 
tising,  we  feel  the  B&W  rate  is 
more  than  a  fair  rate  for  Hi-Fi 
advertising. 

•  “We’re  not  going  to  give 
Sealtest  or  any  other  advertiser 
a  special  rate. 

•  “Our  CPM  is  lower  than 
most  newspapers’,  so  we  feel 
our  rates  are  more  than  fair.” 

•  “We’ve  checked  into  this 
years  ago  and  we  are  convinced 


"EXCELLENT"  says  Harry  Susemihl,  N.  W.  Ayer's  director  of  printing, 
inspecting  preprinted  color  ad  for  Sealtest,  run  through  Hartford  Times 
presses  at  48,000  impressions  an  hour.  With  him  (I.  to  r.)  are  Nelson 
McMichael,  Preprint  Corporation;  Thomas  Kelly,  general  advertising 
manager  of  the  Times,  and  Bruce  H.  Logan,  Preprint  Corp.  president. 


the  extra  costs  offset  the  sav¬ 
ings.” 

•  “Our  differential  between 
national  and  local  rates  is  quite 
.small,  so  we  don’t  feel  we 
should  .set  up  a  new  Hi-Fi  rate 
structure.” 

•  “We  never  had  a  frequency 
rate  and  are  not  going  to  set 
up  a  scale  rate  now.” 

•  “This  would  bring  your  rate 
lower  than  the  retailer’s,  and 
we  can’t  do  that.” 

•  “This  is  ‘just  another  Ayer 
attempt  to  get  local  rates’,  and 
we’re  not  going  to  cooperate.” 

N'o  Keference  lo  .Milline 

“It’s  quite  obvious,”  Mr.  Bur¬ 
rows  commented,  “these  pub¬ 
lishers  never  read  our  letter  or 
completely  ignored  the  premise 
upon  which  we  based  our  case 
for  more  realistic  Hi-Fi  rates.” 

He  said  Ayer  avoided  any 
reference  to  cost  per  1000  cir¬ 
culation  or  milline  rate  and  re¬ 
frained  from  any  reference  to 
the  local/national  differential 
because  this  had  no  “relation¬ 
ship  to  the  new  Hi-Fi  rate 
structure.” 

“If  newspapers  were  smart,” 
he  concluded,  “they  would  adopt 
a  single  rate  structure  for  Hi- 
Fi/SpectaColor,  somewhere  be- 
twen  national  and  local  rates. 
This  would  stop  the  placement 
of  copy  through  retailers.” 

Sealtest  Foods  Division  ran 
test  copy  recently  in  the  Hart¬ 
ford  (Conn.)  Times  and  the 
Cournnt  in  advance  of  its  proj¬ 


ected  $4,500,000  preprint  color 
ads  in  1966. 

The  run  was  arranged  by 
Ayer  executives.  Dennis  Shear¬ 
man  of  the  agency’s  New  York 
office,  who  is  in  charge  of  mer¬ 
chandising  the  program,  is  pro¬ 
ducing  a  20-minute  film  to  be 
shown  at  a  series  of  Sealtest 
sales  meetings. 

For  the  movie  Mr.  Shearman 
dressed  as  a  clerk  in  a  super¬ 
market.  A  hidden  camera  and 
tape  machine  recorded  his  ques¬ 
tions  and  answers  from  talks 
with  customers.  He  asked  if 
they  knew  about  “Crazy  Va¬ 
nilla,”  a  new  ice  cream  flavor 
Sealtest  was  introducing. 

.Allructcd  Altcnlion 

“In  65  to  75  percent  of  the 
cases,  the  customers  would  re¬ 
ply  that  they  knew  about  it,” 
Mr.  Shearman  said.  “Then  I 
would  say,  ‘But  that  is  impos¬ 
sible,  it  hasn’t  been  advertised 
yet.’  Then  they  would  describe 
in  detail  the  four-color  ad  they 
had  seen  in  the  local  newspa¬ 
pers.” 

Harry  Susemihl,  Ayer’s  di¬ 
rector  of  printing,  said  the  color 
shot  ran  through  the  presses  at 
a  speed  of  48,000  impressions 
an  hour,  with  “excellent  re¬ 
sults.” 

“Everyone  was  extremely 
pleased,”  Mr.  Susemihl  said. 
“We  hope  we  get  the  same  type 
of  service  throughout  the  coun¬ 
try.” 

(Continued  on  page  18) 
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credibly  close  that  we  daie  to 
match  shaves  with  a  blade.  And 
yet  the  Norelco  shave  is  still  the 
comfort  shave.  Because  N'ovelco 
rotary  blades  gently  stroke  off 
whiskers.  Never  grab  or  pull. 
Never  cut  or  nick.  Norelco 
‘Floating-Heads’  glide  siiuwthly 
over  every  contour  of  your  face. 

“There’s  also  a  pop-up  trim¬ 
mer  that  makes  neat  work 
of  sideburns.  Easy  ‘flip-open’ 
cleaning.  Voltage  selector.  On 
off  Switch.  And  a  coil  cord.  All 
in  all,  more  shaving  features 
than  any  other  electric  shaver. 
We’ll  match  the  shave  you  get 
with  the  new  Norelco  Speed- 
shaver  against  any  electric 
shaver  and  win  by  a  head.  .\nd 
then  it’s  en  garde,  blades!” 

The  sign-off  line  is  “NOREL¬ 
CO  The  Close  Electric  Shave.” 
Print  copy  also  lists  “Other 
products:  Electric  Housewares. 
Hearing  Aids,  Radio,  Tape  Re¬ 
corders,  Dictating  Machines, 
ual  counter  displays.  First  prize  Electronic  Educational  Kits, 
is  an  ail-expense-paid  trip  for  Medical  X-Ray  Equipment, 
two  to  the  NFL  championship  Electronic  Tubes  and  Devices." 
play-off  in  December.  There  are  Both  newspapers  and  maga- 
300  second  prizes  of  football  zines  are  carrying  this  copy, 
uniforms  “with  the  emblem  of  Last  minute  Christmas  ad- 
your  son’s  favorite  team.”  It  is  vertising  will  appear  in  news- 
not  yet  known  how  many  entries  papers  Dec.  19.  Copy  runs  three 
have  been  drawn  to  this  contest,  columns  by  142  lines.  The  head- 
including  dealer  cooperative  advises:  “Christmas  is  only 

advertising,  Norelco  invests  hours  away.”  Then  after  a 
well  over  $1,000,000  a  year  in  close-up  photograph  of  the  shay- 
newspapers,  according  to  Mr.  er  with  guide-lines  describing  in 
Kress.  Sales  messages  during  print  all  the  salient  points  of  the 
the  first  six  months  are  aimed  product,  readers  are  urged  to 
at  the  gift  markets  of  Father’s  “Use  the  next  one  to  buy  this 
Day,  Graduation,  and  even  Norelco  Speedshaver.  Then 

Mother’s  Day.  A  special  selling  relax  for  the  remaining  119. 
program  such  as  the  one  de-  This  year’s  Christmas  cam- 
scribed  occupies  the  .summer  also  includes  color  copy  in 

months.  Starting  in  the  late  fall  newspaper  Sunday  supple- 

the  campaign  is  directed  at  irients.  On  this  supplement  list 
Christmas  gift  purchasing.  papers  from  Metros 

T,,  i.  1,  ui  i  Sunday  supplements;  59  in  Po- 

The  agency  has  been  able  to  ^^.-/.BanLagon”  and  “West- 
trans  ate  some  of  its  demonstra-  the  nine  in  This 

tion  tv  commercials  into  print  southern  edition;  the 

copy  Presently  on  tv  Norelco  “Sunday  Five,”  and 

Speedshaycrs  are  being  com-  ^ther  selected  independents, 
pared  with  safety  razors  using  ^r.  Kress  has  been  Norelco’s 
a  blade.  A  man  is  shown  shaving  advertising  director  for  the  past 
one  side  of  his  face  with  a  safe-  two  and  a  half  years.  Since  he 
ty  razor  and  then  the  other  has  been  with  the  company  the 
with  a  Norelco  Speedshaver  advertising  has  turned  definite- 
Print  copy  puts  across  the  j  the  direction  of  “harder 
same  Idea  by  opening  with  this  ^hown  by  the  dealer- 

headline  question  placed  over  a  jjsting  copy  in  the  newspapers, 
picture  of  a  safety  razor:  he  believes  in  merchandising 

“Where  did  the  new  Norelco  and  in  giving  the  trade  a  coni- 
Speedshaver  ever  get  the  idea  plete  package  to  help  them  move 
that  it  could  match  shav’es  with  the  products  off  the  shelves, 
a  blade?”  “The  biggest  value  of  adver- 

At  least  50%  of  the  space  is  tising  in  newspapers  is  the  sense 
taken  up  with  a  large  picture  of  urgency  it  gives,”  he  said, 
of  the  Speedshaver  under  the  “You  can  also  time  your  adver- 
line:  “It’s  all  in  our  head.”  Be-  tising  to  appear  when  you  want 
neath  the  picture  in  parentheses  it  to  appear.  You  can  reach 
is  the  line :  ( Which  is  now  more  more  people  in  any  one  area 
than  18%  thinner  for  18%  with  newspapers  than  with  any 
closer  shaves).  other  one  medium.” 

The  text  goes  on  to  say:  “The  Norelco’s  cooperative  program 
new  Norelco  Speedshaver  gives  commits  the  company  to  pay  for 
the  close  electric  .shave — so  in-  (Continued  on  page  20) 
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Norelco  Sharpens 
Its  Newspaper  Ads 


NORELCO  sharpened  up  its  customer  buying  a  Norelco 
newspaper  advertising  this  fall  shaver  got  a  free  copy  of  the 
to  promote  the  already  sharp  book.  They  could  enter  the 
electric  Speedshavers.  Space  in  sweepstakes  by  just  signing 
115  newspapers  in  75  markets  the  form,  without  a  purchase, 
was  involved.  The  account  is  The  program  was  announced 
placed  by  C.  J.  LaRoche  &  Co.,  to  Norelco  field  men  and  dis- 
with  John  Widlicka,  account  ex-  tributor  salesmen  July  13.  Sum- 
ecutive.  mer  is  traditionally  a  slow  pe- 

“We  know  exactly  how  many  riod  for  selling  shavers.  But, 

•  armed  with  the  merchandising 

program,  sales  turned  sharply 
brisk,  Mr.  Kress  said. 

Mr.  Kress  said  these  shaver 
purchases  necessitated  distribu¬ 
tion  of  more  than  535,000  books. 
The  book,  in  fact,  had  to  be  put 
back  on  the  presses  for  a  sub¬ 
stantial  re-run.  It  was  heralded 
as  a  special  authorized  edition 
of  the  National  Football  League. 
The  book  was  titled  “How  to 

Game  .  .  .  The  Techniques  .  .  . 

were  Bert  Starr,  quarterback  of 
Green  Bay  Packers,  Lou 
^  Groza  (  kicking  specialist  of  the 

Norelco  shavers  these  newspa-  Cleveland  Browns,  and  Yale 
per  advertisements  sold,”  said  Lary,  punting  specialist  of  the 
Richard  Kress,  advertising  di-  Detroit  Lions, 
rector  of  the  North  American  Last  season  in  a  somewhat 
Philips  Co.  Inc.  “We  are  very  similar  program  a  football  was 
pleased  with  the  results.”  given  free  to  each  purchaser  of 

Mr.  Kress  made  the  state-  a  Norelco  shaver.  Instead  of 
ment  positively.  A  condition  newspapers,  regional  editions  of 
governing  publication  of  the  TV  Guide  carried  the  dealer 
ads,  which  listed  Norelco  deal-  listings.  Norelco  is  one  of  the 
ers  served  by  each  newspaper  sponsors  of  NFL  pro-football 
on  the  schedule,  was  that  the  games  on  tv. 
dealer  must  buy  at  least  12  “Using  newspapers  we 
shavers.  Many  bought  a  great  achieved  what  we  believe  to  be 
deal  more,  according  to  Mr.  the  largest  number  of  partici- 
Kress.  pating  dealers  on  record,”  Mr. 

Besides  a  listing  of  their  Kress  said.  “The  only  place  the 
names  in  the  ads,  dealers  buy-  book  was  advertised  was  in  the 
ing  shavers  in  multiples  of  12  newspaper  copy.  It  wasn’t  men- 
received  a  corresponding  num-  tinned  in  our  tv  commercials.” 
ber  of  paperback  books  on  foot-  The  sweepstakes  was  pro¬ 
ball,  counter  displays  to  hold  moted  by  a  pennant-shaped  win- 
them,  and  entry  blanks  for  a  dow  banner  and  on  the  individ- 


The  Close  Electric  Shave 


Preprint  Run 

(Continued  from  page  17) 


Robert  Ratcliff,  the  Times’ 
pressroom  foreman,  said  the 
preprint  rolls  from  Marathon 
were  “the  best  we  have  received 
in  some  time.”  During  the  en¬ 
tire  run  there  wasn’t  a  break, 
he  said. 

Both  the  Times  and  the 
Courant  are  giving  a  newsprint 
allowance  on  the  regular  B&W 
rates  for  the  Hi-Fi  full  pages. 
In  the  case  of  the  Courant,  this 
will  amount  to  $280  on  a  daily 
edition  and  $380  Sunday. 


Richard  Kress 


Tii'CDfflCTirr^'rt*!  >T«crxi » i  «T9' 


ARTS  GALLERY  by  Art  Finley.  Wonderful  Victorian  prints  tagged  with 
zesty  contemporary  captions.  Now  available  in  2  and  3  columns  from 
Chronicle  Features  Syndicate,  555  Sutter  St.,  San  Francisco  2.  GA  1-1111 


/y4-  V  aOC 


Your  father  is  like  ALL  men,  Claude 
.  .  .  INSENSITIVE! 


But  you  CAN'T  be!  I'M  Double-O-Seven! 


fTaXJXOCUOJiJJJXIXIXJUCXXJLfJUUUM 

MISS  Simms!  MISTER  Frebish!  THIS  is  a  PHYSICS 
class! 


Ethel,  you  DON'T  send  DIAPERS 
to  the  CLEANERS! 


f 


Sears’  SpeetaColor 

tAil  in  17  Markets 

A  SpeetaColor  pafft*  ...Iver- 
tising  the  Sorrento  Collection  of 
0  furniture  in  Sears,  Koobuck 

k  A  stores  ran  this  week  in  news- 

F  '  .  ^Ai3p*m  papers  in  17  cities  where  pi  esses 

'  i  were  equipped  to  run  the  pre- 

I  printed  roll  in  pag^e  re^ristcr. 

On  the  list  were:  ('licago 
Nines,  Cincinnati  En- 
'  ♦  quirer,  Columbus  Dispatch,  Dal- 

las  Morning  News,  Detroit  Free 
Dress,  Fort  Worth  Star-Tele- 
gram,  Didianapolis  Star,  Jack- 
■ soni'illc  Times-Union,  Kansas 

Dity  Star,  Louisville  Times, 
Memphis  Commercial  Appeal, 
■  Miami  Herald,  Norftdl:  Virgin- 

ian-Dilot,  Philadelphia,  Inquirer, 

EVERYTHING'S  LOCAL — The  Houston  Tribune  has  decided  to  make  all  Richmond  Times-Dispatch,  Tatn- 
advertisers  in  the  United  States  eligible  for  its  local  rate  card.  Clymer  pa  Tribune  and  Wilmington 
L.  Wright  Jr.,  president  of  the  metropolitan  weekly,  with  help  from  Ad-  News-Journal. 
vertising  Department  staffer  Linda  Curlee,  demonstrates  the  applica-  • 

bility  of  the  Texas-sized  local  rate  card.  "We  feel  that  having  two  rate 

cards  is  inequitable  and  unnecessarily  complicated,"  said  Wright,  "so  tllllj  Tcst 

we  simply  tore  up  all  the  national  cards." 


Norelco 

(Continued  from  page  18) 


60%  of  the  local  open  rate  ad¬ 
vertising  placed  by  dealers.  Mr. 

Kress  said  that  constant  and 
careful  checks  are  made  against 
abuse  of  this  cooperative  invest- 
ment,  but  commented  it  cannot  ^^B 
be  entirely  controlled.  Efforts  ^^B 
are  made  to  keep  worthless 
shoppers  and  giveaways  out  of 
the  coop  picture.  Wliat  particu- 
larly  disturbs  Mr.  Kress  is  when 
newspapers  hike  up  their  local 
rates,  which,  he  said,  happens  ^^B 
sometimes  in  the  case  of  coop- 
erative  programs. 

Mr.  Kress  came  to  North 
American  Philips  Comjjany  I 

from  N.  \V.  Ayer  &  Son.  He  was  i 

associated  with  this  agency  for  I 

eight  years  as  an  account  su-  ' 

pervusor.  Previously  he  was  with 
General  Electric.  He  began  in  ' 

1953  as  a  junior  marketing  con-  _ 

sultant  and  when  he  left  to  join 
N.  IV.  Ayer  &  Son  he  was  assist-  FTC 
ant  advertising  manager  of  the  Bail 
Hotpoint  Division. 


The  court  .said  the  commis-  The  California  State  .\uto- 
.sion  was  not  arbitrary  or  clear-  mobile  Association,  the  .4AA 
ly  wrong  but  it  pointed  out  club  in  northern  and  central 
that  the  paint  company  had  ad-  California  and  in  Nevada,  has 
vertised  its  “two  for  one”  offer  appointed  Dancer-Fitzgerald- 
since  it  began  in  business.  Sample,  San  Francisco,  to  han- 
Whether  the  price  ($6.98)  was  die  a  test  print  and  radio  adver- 
fair  for  one  gallon  of  paint,  tising  campaign  in  January  in 
thus  making  the  .second  gallon  the  lower  San  Joaquin  valley 
actually  “free,”  was  a  question  area.  This  is  the  fir.st  time  the 
for  the  commission,  not  the  CSAA  has  used  outside  adver- 
courts,  to  decide.  tising  counsel. 


In  Seleflive  Group 

Effective  immediately,  the 
combination  of  the  Lamting 
(Mich.)  State  Journal  and  the 
Battle  Creek  Enquirer  &  Neivs 
becomes  a  “Selective”  member 
of  Metro  Sunday  Comics. 


Are  your  readers  confused  by .. . 

"Otseount  Prices". . .  "Bargain  Offers". . .  "New  Fabrics". , . 
"Special  Salas". . .  "New  Low.  Law  Prices". . .  "Guarantaett. 


Thi»  column  will  help  you  help  i^ur  rcadors  avoid  the  pitfalls  of  gyp 
sales  and  sucker  contracts.  It  will  also  give  ttiem  tips  on  good  buys  and 
shopping  practical.  . 


SMART  SHOPPER,  writtMi  by  Bustnoss 

Bureau  tradeipractice  QeueuliiA^iMibMiifeTeportlBg^^  consumer 
newsi  fOT:  several  ymrs  in  TMii^||Pi||BiMi(band  TIMES. 

Our  readers  iHMIMi-dapeud  iiJ|rtfti||itipo.  Public  s<^l 
and  college  ttpliiii  use  classroeots. 

We  believe  your  readers  wilT^  and  utM  StWMTT  SHOPPEB 
tips. 


()K1..\1  K).M.\N  a.ndTIMKS 


Phone  Number 
405  CEntral  2-3311 


SYNDICATE 


I’.O.  lk).x  101!)- Oklahoinii  C'il.x;  Oklahoiiiti  TIllOl 
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San  Diego,  California,  now  has  a  population  of  1,212,925'^ 
not  including  our  eight  foxes,  (we  oni;  cm  people) 


Eveu  without  the  foxes,  San  Diego  is  the  *2  City 

Newspaper  Market  in  the  11  Western  States! 

Net  Effective  Buying  Income  in  San  Diego  totaled  $2,995,665,000 
last  yea r.  +  Be  foxy.  Schedule  The  San  Diego  Union/ 
Evening  Tribune  in  your  western  advertising  budget. 


-.rtaal 


V5an  Dt^go  Covnty  PUnmng  Dep*rtment 

tABC  City  Zon«  Population  of  OaWy  Newspaper  Cities 

tSales  Manasement  Survey  of  Buying  Power  1965 


f))(SaiiDi(0oHnion  |  Evening  Tribune 


IHC  »»ING  Of  T«UfM 


4#  15  hometown  daily  newspapers  covering  San 

Diego,  California  — Greater  Los  Angeles  — Springfield,  Illinois  — and  Northern  Illinois. 
Served  by  The  Copley  News  Service  with  a  Washington  bureau  and  bureaus  in  other  ma¬ 
jor  centers  of  the  world  Represented  nationally  by  Nelson  Roberts  &  Associates,  Inc. 


J.  B.  Hunter 
Of  Goodrich 
Heads  ANA 


Hot  Springs,  Va. 

John  B.  Hunter  Jr.,  vicepre.si- 
dent-consumer  products  market¬ 
ing  of  the  B.  F.  Goodrich  Com¬ 
pany,  was  elected  chairman  of 
the  board  of  the  Association  of 
National  Advertisers  at  the  As¬ 
sociation’s  56th  annual  meeting 
here  this  week. 

Samuel  Thurm,  advertising 
vicepresident  of  Lever  Brothers 
Company,  was  elected  vice- 
chairman  and  Peter  W.  .411port, 
A.N.A.’s  president  for  the  past 
five  years,  was  re-elected.  Mr. 
Allport  has  been  with  the  asso¬ 
ciation  in  various  capacities  for 
20  years 

(Xhers  elected  to  ser\’e  on  the 
ANA  Board  were:  Victor  P. 
Buell,  American  Radiator  and 
Standard  Sanitary  Corporation; 
Joseph  V.  Getlin,  Ralston  Pu¬ 
rina  Company;  Paul  Lohmeyer, 
Carling  Brewing  Company; 
Henry  W.  Lowe,  Warner-Lam¬ 
bert  Pharmaceutical  Company; 
Thomas  B.  McFadden,  Trans 
World  .\irlines;  M.  Crawford 
Pollock.  Green  Giant  Company; 
Alfred  L.  Plant,  Block  D.ug 


Company;  and  F.  J.  Solon  Jr., 
Johns-Manville  Sales  Corpora¬ 
tion. 

The  Association  of  National 
Advertisers  is  a  non-profit  serv¬ 
ice  organization  operated  for 
the  benefit  of  some  600  member 
companies  whose  products  or 
services  are  marketed  nationally 
or  regionally.  Founded  in  1910, 
ANA  is  the  only  association  ex¬ 
tant  which  is  concerned  exclu¬ 
sively  with  the  interests  of  the 
buyers  of  advertising. 

Mr.  Hunter  has  been  active 
in  ANA  for  several  years.  He 
was  electe<l  to  the  Board  of 
Directors  in  1962,  elected  vice- 
chainnan  last  year,  sensed  as 
program  chairman  for  the  1968 
meeting  and  as  a  member  of  the 
committee  responsible  for  the 
.4N.A  study,  “Management  and 
.Advertising  Problems  .  . 

He  has  been  an  advertising 
executive  during  his  entire  27- 
year  career,  starting  with  the 
National  Biscuit  Company.  He 
then  served  in  executive  posi¬ 
tions  in  the  advertising  depart¬ 
ment  of  Procter  &  Gamble.  He 
joined  Goodrich  in  1960  as  ad¬ 
vertising  manager  of  consumer 
products,  was  named  director  of 
advertising  in  1961,  director  of 
marketing  services  in  1964  and 
assumed  his  present  post  this 
year. 

He  is  a  Yale  graduate,  a 
member  of  the  American  Mar¬ 
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keting  Association,  the  Amer¬ 
ican  Management  Association 
and  the  Cleveland  and  Detroit 
Adv'ertising  Clubs. 

Samuel  Thurm,  the  new  vice- 
chairman,  has  been  a  director 
of  the  association  for  two  years 
and  is  co-chairman  of  the  ANA- 
AA.4A  “Interchange”  commit¬ 
tee  for  Improvement  of  Adver¬ 
tising  Content,  He  joined  Lever 
in  1956  as  media  director  after 
holding  media  posts  at  Young 
&  Rubicam  and  research  posi¬ 
tions  at  Eversharp. 

• 

Retailers  Optimistic 
On  Yiiletide  Business 

A  survey  by  the  National  Re¬ 
tail  Merchants  Association  re¬ 
vealed  a  median  expection  of  a 
10  percent  sales  increase  over 
1964  by  98  percent  of  the  re¬ 
sponding  store  presidents  from 
this  up-coming  holiday  .shopping 
perio<l,  which  has  one  more  sell¬ 
ing  day  than  the  year  before. 

James  J.  Bliss,  executive  vice- 
president  of  NRMA,  said  the 
survey  was  ans’vered  by  128 
store  heads,  repre.senting  some 
500  retail  units  with  a  combined 
annual  .sales  of  nearly  $3  bil¬ 
lion.  Included  were  department, 
specialty  and  variety  stores, 
large  and  small,  from  all  sec¬ 
tions  of  the  country. 

“These  1965  survey  results 
are  the  most  optimistic  record¬ 
ed  by  NRMA  in  the  last  four 
years,”  he  said. 

Listed  below'  and  ranked  in 
order  of  popularity  ai*e  the  more 
important  categories  of  mer¬ 
chandise  the  survey  respondents 
expect  to  show  the  best  volume 
gains  this  Christmas  season: 
RANK  MERCHANDISE 

1.  Blouses  and  Sportsw'ear 

2.  Men’s  Furnishings 

3.  Men’s  Sportswear  and  Cas¬ 
ual  Wear 

4.  Lingerie  and  Negligees 

5.  Handbags  and  Small  Leath¬ 
er  Goods 

6.  Candy 

7.  Women’s  and  Misses  Dresses 

8.  Jewelry 

9.  Gift  Shop 

10.  Women’s  and  Misses’  Coats 
Suits 

11.  Boys  Clothing  and  Furnish¬ 
ings 

12.  Men’s  Clothing 

The  survey  i-evealed  that  66 
per.:ent  of  the  stores  reporting 
will  spend  the  largest  percent¬ 
age  of  their  holiday  promotional 
budget  in  newspapers. 

• 

Director  of  Bureau 

Laurence  T.  Knott,  vicepresi¬ 
dent  and  general  sales  manager 
j  of  the  Chicago  Sun-Times  and 
I  Chicago  Daily  News,  has  been 
elected  a  member  of  the  board 
of  directors  of  the  Bureau  of 
Advertising. 


Ad  Workshops 
Prove  Success 

Des  Moini;s,  la. 

Sharper  merchandising  and 
more  intensive  promotion  and 
advertising  is  called  for  in  a 
series  of  retail  advertising 
workshops  now  being  pivsented 
by  Iowa  daily  newspapers  to 
meetings  of  advertisers  in  their 
cities. 

More  than  70(1  advertisers, 
I'etailers  and  jobbers  have  at- 
tende<l  13  meetings.  There  are 
12  more  scheduled  under  the 
dii'ection  of  Herbert  0.  T.schudy, 
executive  director  of  the  Iowa 
Daily  Press  Association. 

Local  advertisers  are  re-in- 
docrinated  through  the  series 
and  new  thinking  about  ad 
logic  and  technique  is  provided 
by  the  workshops.  The  reaction 
has  been  enthusiastic  on  the 
part  of  both  retailers  and  news¬ 
papers,  Mr.  Tschudy  .said.  The 
IDPA  newspapers  plan  to  con¬ 
tinue  the  program  with  future 
versions  including  classified  ad¬ 
vertising  and  dealing  further 
with  retailer-newspaper  rela- 
tionship.s. 


Easteru  Airlines  Adds 
6  to  Publicity  Staff 

The  addition  of  six  members 
to  the  public  relations  staff  of 
Eastem  Airlines  is  announced 
by  Jonathan  Rinehart,  the  com¬ 
pany’s  vicepresident-public  re¬ 
lations.  The  appointments: 

Jerome  K.  Full,  director  of  in- 
fonnation  services. 

Richard  M.  Davis,  writing  as¬ 
sistant-editorial  services. 

John  Dreckenbrod,  marketing 
and  customer  seiwices  liaison. 

Miss  Sandra  Hart,  women’s 
affairs  and  travel  news. 

Howard  L.  Levine,  internal 
communications. 

Miss  Nancy  Mintz,  research 
assistant-editorial  services. 

Mr.  Full,  a  former  Chicago 
and  Salt  Lake  City  newspaper¬ 
man,  was  most  recently  politi¬ 
cal  writer  for  the  Salt  Lake  • 
Tribune.  In  the  88th  Congress,, 
from  1963  to  1964,  he  was  staff 
assistant  to  Congressman  Sher¬ 
man  P.  Lloyd,  of  Utah. 


Ad  Advice 

Advice  from  Fairfax  Cone, 
chairman  of  the  Executive  Com¬ 
mittee,  Foote,  Cone  &  Belding: 
“The  best  advertising  is  always 
that  advertising  which  most 
closely  resembles  a  personal  so¬ 
licitation,  a  proposition  made 
under  conditions  as  representa¬ 
tive  as  possible  of  real  life. 
There  is  no  rational  reason  for' 
anything  else.” 
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l/l/e  introduced  the  new  Model  “M" 
Ludlow  in  June  —  and  every  used 
machine  aged  10  years  overnight 


There  is  no  guarantee  on  a  used  Ludlow 
— you  may  well  be  buying  someone  else’s 
headaches  with  an  older  machine.  Re¬ 
pairs,  replacing  worn  fonts  and  other  ad¬ 
ditions  can  cost  you  up  to  50%  of  what 
you  thought  you  had  “saved”.  And  you 
still  won’t  have  the  speed  and  dependabil¬ 
ity  of  the  new  Model  “M”  Ludlow. 


The  new  Model  “M”  Ludlow  offers  50% 
faster  repeat  casting  speed  .  .  .  new  re¬ 
frigerated  cooling  system  .  .  .  new  all- 
enclosed  driving  mechanism  .  .  .  new 
electrical  system  .  .  .  new  flat  table  top 
.  .  .  new  twin-controlled  thermostat. 


In  June  we  started  manufacture  of  the 
Model  “M”  Ludlow.  No  more  Ludlows  of 
the  previous  model  will  be  manufactured 
and  in  time  parts  for  the  older  machines 
may  be  difficult  to  get — many  will  have 
to  be  specially  manufactured  to  fill  orders. 


The  big  improvement  is  in  the  slug  itself. 
All  our  typefaces  look  better  on  the  Model 
“M”  because  this  new  machine  produces 
a  stronger,  more  solid  typeslug  .  .  .  with 
a  greatly  improved  printing  surface  ...  a 
sharper  image. 

What  you  save  in  taxes  is  always  more  than 
your  out-of-pocket  investment  the  first  year! 

On  the  average  Ludlow  installation  you 
can  save  as  much  as  $3400  in  first  year 
depreciation,  plus  a  tax  investment  credit 
of  another  $750  which  is  a  cash  deduc¬ 
tion  from  what  you  owe  in  income  tax. 

Send  this  coupon  today  for  your  FREE 
Modal"  M"  brochura  and  tha  booKlat  ■ 

"3  WAYS  TAX  SAVINGS  CAN  HELP 
YOU  INSTALL  A  LUDLOW  THIS  YEAR" 


And  now  you  can  install  the  new 
Model  “M”  for  less  cash 
than  any  used  Ludlow 

Under  Ludlow’s  “Package 
Plan”  you  can  install  a  com¬ 
plete  new  Model  “M”  system 
—  with  20  case  cabinet;  7 
composing  sticks:  10  type 
fonts  and  necessary  acces¬ 
sories  . . .  with  as  little  as  $500 
down  and  just  $35  a  week. 


Th* 
I  LUDLOW 
MODEL  M 


Ludloar  Typearapit  Conapony 
2032  Clyboum  Avanua 
Cbtaago,  IIHnola  S0S14 


ALMOST  200  YEARS  of  service  at  Kefchum,  MacLeod  &  Grove  Inc.,  advertising  and  public  relations 
agency,  are  represented  by  these  men.  George  Ketchum,  who  founded  the  firm  43  years  ago  and  is 
chairman  of  the  board,  is  shown  presenting  wrist  watches  to  seven  of  eight  men  who  have  achieved 
20  to  24  years  of  service.  Seated,  left  to  right,  are:  Harold  C.  Whittaker,  treasury;  Mr.  Ketchum; 
W.  S.  Redpath,  executive  committee;  and  J.  Ronald  Hess,  direct  mail  supervisor.  Standing,  left  to  right, 
are:  J.  Thomas  Ross,  creative  art  supervisor;  Harry  R.  Bender,  creative  services;  and  James  J.  Welch 
and  Robert  C.  Alberts,  public  relations.  Edwin  H.  Pfund,  group  manager,  who  was  out  of  the  city, 
received  a  watch  on  his  return.  The  agency  is  headquartered  in  Pittsburgh  and  has  offices  in  New 
York  City,  Washington,  and  Houston. 


B&B  Makes  Changes 
In  Metlia  Management 

In  a  mov'e  designed  to 
strengthen  its  media  manage¬ 
ment,  Benton  &  Bowles  has 
moved  William  Craig,  vicepresi¬ 
dent  and  director  of  media  man¬ 
agement,  to  direct  West  Coast 
operations,  and  has  given  Bern 
Kanner  overall  responsibility  for 
the  New  York  operation,  with 
the  title  of  associate  director  of 
media  management. 

Richai'd  J.  Gershon,  formerly 


associate  media  director,  has 
been  moved  up  to  manager  of 
media.  Lee  Currlin  continues  in 
charge  of  programming. 

• 

Kraft  Calendars  Ads 

Complete  advertising  promo¬ 
tion  calendars,  showing  Kraft 
products  advertised  in  each  na¬ 
tional  magazine  and  newspaper 
supplement  ad  and  in  television 
and  radio  commercials  for  the 
first  four  months  of  196(5,  were 
presented  to  Kraft  salesmen  at 


WOOD 


REELS,  TENSIONS  AND 
AUTOPASTERS 

are  recognized  as  standard  equipment 
in  newspaper  plants  the  world  over 


NEWSPAPER 

MACHINERY 

CORPORATION 


their  November  marketing  meet¬ 
ing  in  Chicago.  The  advertising 
and  promotion  plans,  for  a  full 
six  months  ahead,  give  retailers 
time  to  work  related  item  tie- 
ins  with  the  ads,  the  comjjany 
said. 

• 

Borden^s  Introduces 
Disposable  Diapers 

Borden  Foods  Company  is  in¬ 
troducing  its  first  non-food  prod¬ 
uct,  White  Lamb  Tissue  Diapers, 
in  the  New  York,  Buffalo,  and 
Erie,  Pa.,  areas.  White  Lamb 
Tissue  Diapers  will  be  sold 
through  drug,  grocery  and  de¬ 
partment  stores. 

The  Fischer  Quintuplets,  w’ho 
used  the  new  diapers,  are  fea¬ 
tured  in  the  ads  placed  by 
Needham,  Harper  &  Steers  ad¬ 
vertising  agency. 

• 

NORMAN,  CRAIG  &  KUM- 
MEL  has  named  Sheldon  B. 
Sosna  a  vicepresident  and  senior 
account  supervisor  on  the  Amer¬ 
ican  Tobacco  account.  Mr.  Sos¬ 
na  joined  NCK  this  year  from 
Sullivan  Stauffer  Colwell  & 
Bayles  where  he  held  a  creative 
post. 


Brand  Names  Selliag 
Better  Than  Ever 

Manufacturers’  advertisei 
brands  have  increaseil  thei 
share  of  the  market  dui  ing 
last  five  years,  James  O.  Pec 
ham,  executive  vicepresident 
A.  C.  Nielsen  Company,  told  t 
annual  meeting  of  Croce 
Manufacturers  of  America 
New  York  recently. 

These  brands  account  for  a 
most  three-fourths  of  the  d 
grocery  market  today  and  thei 
share  of  the  market  has  actu 
ly  expanded  more  rapidly  th 
that  of  all  remaining  Uran 
combined,  he  said. 

The  analysis  of  this  tre 
in  manufacturers’  adverti 
brands  was  based  on  a  five-y 
study  by  the  Nielsen  Compan 
• 

Ads  on  Display 

Minnkaw 

Reprorluctions  of  the  th 
color  front  page  from  a  speci 
advertising  section  in  the  Mi 
nenpolin  Star  and  Minnvnpo 
Tribune  were  used  for  enti 
window  displays  during  a  rec 
Jubilee  Sale  in  the  four  Dayt 
Stores.  The  displays  consisted  of 
2,400  cover  pages  reprodu 
f)‘om  the  newspapers’  plates.  II 
addition,  750  glossy  prints  of 
the  Star  and  the  Tribune 
decorated  the  interior  of  t 
stores. 

• 

AGENCY 

ITEMS 

WEST,  WEIR  &  BARTEl 
has  named  Arthur  H.  Hawkim 
III  as  vicepresident  and  creativ# 
director.  He  was  formerly  ere* 
tive  supervisor  of  Grey  Advert 
tising. 

4>  *  * 

KASTOR  HILTON  Ches 
Clifford  &  Atherton  has  beei 
awarded  the  Resinol  Chemic 
Company  of  Baltimore,  Md.  Al 
expanded  advertising  and  prot 
motional  program  is  planned  ig 
connection  with  the  firm’s  75ti 
anniversary. 

*  *  * 

FOOTE,  CONE  &  BELDINQ 
which  has  not  had  a  cigarett^ 
account  on  its  roster  sinc^ 

-American  Tobacco,  23  years 

ago,  w’hen  it  was  Lord  &  Thon4 
as,  has  been  assigned  two  ne* 
P.  Lorillard  brands.  The  ui»* 
named  products  are  still  in  d6> 
velopment  and  test  market! 
is  not  expected  to  take  p’ace  u» 
til  the  first  quarter  of  1966.  ! 


WEIGHTMAN,  Philadelphij^ 
announced  that  William  Bj 
Campbell,  until  recently  dire^ 
tor  of  advertising  of  the  Bord 
Company,  and  the  Borden  Mi 
and  Ice  Cream  Company,  h 
joined  the  staff  as  account  s  ^ 
pervisor.  i' 
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When  the  next  big  story 
breaks,  will  you  have 
the  advantage  of 
UPl's  complete  coverage? 


CLASSIFIED  CLINIC 


Ad- Visors  Provide 
Election  Service 

By  Stan  Fineness 

CAM.  Providenre  (K.I.)  Joumal-Bull«*lin 


Classified’s  telephone  room 
lines  and  equipment  have  been 
used  by  news  staffs  before — 
usually  for  sports  reporters  tele¬ 
phoning?  in  masses  of  football 
or  basketball  scores,  but  here’s 
a  new  twist:  using  telephone 
salesgirls  and  ACD  (Automatic 
Call  Distributor)  telephone  lines 
to  provide  local  election  results. 

"The  New  Haven  (Conn.)  Reg¬ 
ister  and  Courier  recently 
achieved  considerable  success 
using  classified  facilities  to  give 
readers  the  election  story.  In 
spite  of  short  notice,  and  with 
v'ery  little  promotion,  this  spe¬ 
cial  election  return  service  at¬ 
tracted  almost  1,600  calls  in 
about  two  hours — in  the  face  of 
extensive  radio  and  tv  competi¬ 
tion. 

Richard  S.  Jackson,  co-pub¬ 
lisher  of  the  Register  and  Cour¬ 
ier,  said:  “This  was  a  very  suc¬ 
cessful  effort — made  on  short 
notice.  It  turns  out  to  be  an 
enterprising  way  to  use  ex¬ 
perienced  classified  Ad-Visors 
with  modem  automated  tele¬ 
phone  call  distributor  equip¬ 
ment  in  order  to  provide  a 
reader  ser\ice  on  election  day. 

“The  public  clearly  liked  the 
idea  and  the  sendee.  It  provides 
a  new  institutional  aspect  to  a 
newspaper’s  handling  of  elec¬ 
tion  results.” 

Walter  Mills,  Jr.,  CAM  of  the 
newspapers,  reported  that  the 
giving  of  election  results  was 
“a  smashing  success  in  its 
maiden  run. 

“From  5:30 — a  half-hour  be¬ 
fore  the  earliest  polls  closed — to 
8  pm,  10  girls  answered  1,592 
calls  from  eager  readers  seek¬ 
ing  election  returns.  The  tele¬ 
phone  lines  were  so  jammed 
that  961  additional  calls,  be¬ 
tween  6:30  and  8  pm,  never  did 
get  through.  After  8  o’clock, 
nearly  500  more  calls  were  re¬ 
ceived  and  another  402  couldn’t 
get  through.  Another  65  callers 
ran  into  the  ‘sorry — our  lines 
are  temporarily  busy’  record¬ 
ing. 

Flood  of  Calls 

“The  telephone  answering 
service,”  continued  Mr.  Mills, 
“was  originally  scheduled  to  run 
from  6:30  to  7:30.  However, 
calls  started  trickling  in 
through  the  Register-Courier’s 
regpilar  want  ad  number  5:30, 
with  157  calls  logged  by  6:30. 


Then  the  number  reached  flood 
proportions  with  1,000  calls 
logged  between  6:30  and  7:30. 
The  lines  were  kept  open  an 
extra  half  hour  and  435  more 
calls  were  received.” 

Robert  J.  Leeney,  executive 
editor,  said:  “We  were  gratified 
to  find  the  public  turned  to  the 
newspaper  for  the  instantaneous 
polling-place  arithmetic  of  the 
election  as  well  as  the  accurate 
long-term  statistical  and  politi¬ 
cal  report.  The  flood  of  phone 
calls — in  the  face  of  radio  and 
television  offerings  at  the  same 
time — prompts  us  to  make  plans 
for  further  details  and  more 
speed  in  future  elections.  The 
tying-in  of  this  classified  serv¬ 
ice  with  the  news-gathering  job 
on  election  day  is  a  solid  pro¬ 
motional  idea.” 

The  only  promotion  was  a  one 
column  box  (about  three  Inches 
deep)  that  ran  on  page  one 
Monday  night  and  Tuesday 
morning  and  evening  saying: 
“Register-Courier  readers  may 
get  instant  results  of  the  elec¬ 
tion  tonight  from  6:30  to  7:30 
by  calling  772-3700,  the  news¬ 
papers’  regular  want  ad  tele¬ 
phone  number.  A  team  of  10 
specially  assigned  operators  will 
give  on-the-spot  results  com¬ 
piled  by  an  experienced  staff  of 
reporters  covering  every  voting 
station  in  the  city.” 

• 

Jobs  in  Automation 

Albany,  N.  Y. 

The  Albany  Newspaper  Guild, 
reviving  its  annual  Page  One 
Ball  after  a  lapse  of  several 
years,  heard  Criminal  Court 
Judge  M.  Michael  Potoker  of 
New  York  City  predict  that 
automation  may  turn  out  to  be 
a  blessing  in  disguise  for  news¬ 
papers.  Judge  Potoker,  a  former 
Newspaper  Guild  officer,  pre¬ 
dicted  that  automation  eventu¬ 
ally  may  lead  to  the  formation 
of  many  new  newspapers,  in 
turn  creating  new  jobs. 

• 

2  Opinion  Pages 

Lexington,  Ky. 

The  Sunday  Herald-Leader, 
which  has  been  non-partisan  in 
politics,  now  carries  a  separate 
editorial  page  from  the  Lexing¬ 
ton  Herald  (Democratic)  and 
one  from  the  Lexington  Leader 
(Republican).  The  two  papers 
recently  consolidated  their  Sat¬ 
urday  editions. 


. EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Spelling  Lesson 


Recently  I  came  across  another  list  of  the  hundred  mo.st 
commonly  misspelled  words,  and  looked  through  it  with 
a  certain  distasteful  interest.  This  one  had  been  compileit 
by  a  newspaper  editor  of  long  experience,  and  so  it  is 
more  suitable  for  discussion  here  than  other  such  lists. 

The  thing  that  rattled  me  was  that  it  contained  no 
fewer  than  18  words  that  have  well-established  alternate 
spellings,  but  no  hint  of  this  fact  was  given. 

There  is  such  a  thing  as  prescribing  a  choice  between 
alternate  spellings  for  the  sake  of  consistency  in  style, 
hut  this  was  not  a  stylebook.  Even  in  a  stylebook,  I  be¬ 
lieve,  specifying  choices  at  any  length  is  a  waste  of  time. 
It  is  useful  to  make  a  choice  between  such  conspicuous 
and  frequent  variants  as  cigarette  (vs.  cigaret)  and 
employee,  (vs.  employe).  But  what  difference  does  it 
make  whether  it’s  mustache  or  moustache,  as  long  as  the 
spelling  is  consistent  within  a  given  story? 

Yet  I  hav'e  seen  lists  of  preferred  spellings  that  have 
gone  on  for  pages  in  stylebooks,  indicating  delusions  of 
something  or  other  on  the  part  of  the  editor.  No  one  pays 
any  attention  to  such  lists. 

But  back  to  the  editor’s  spelling  list.  It  contains  ad¬ 
viser,  though  advisor  is  the  commoner  form.  This  was 
no  surprise.  I  have  been  aware  for  years  than  an  ir¬ 
rational  devotion  to  adviser,  counterbalanced  by  an  equal¬ 
ly  irrational  aversion  to  advisor,  holds  sway  in  city  rooms. 

The  list  also  specified  goodby,  implying  that  goodbye 
is  wrong.  All  dictionaries  recognize  both  forms  without 
aspersion,  and  Webster  III  gives  good-bye  first,  indicat¬ 
ing  it  is  commoner.  The  consensus,  incidentally,  is  that 
both  fonns  should  be  hyphenated. 

The  list  continues  with  likable,  though  likeable  is  in 
good  standing;  mold,  though  there  is  also  mould,  as  both 
noun  and  verb;  salable,  though  there  is  saleable;  skillful, 
though  what’s  wrong  with  skilful? ;  coconut  vs.  cocoanut, 
dietitian  vs.  dietician,  dumfounded  vs.  dumbfounded, 
gauge  vs.  gage,  impostor  vs.  imposter,  judgment  vs. 
judgement,  propeller  vs.  propellor,  preventive  vs.  pre¬ 
ventative,  rarefy  vs.  rarify,  sizable  vs.  sizeable,  strait 
jewket  (which  should  be  straitjacket)  vs.  straight jaxket, 
and  tying  vs.  tieing. 

In  general,  our  preceptor  has  fastened  on  the  preva¬ 
lent  fonn,  but  not  always  (dumbfounded,  for  example,  is 
also  commoner  by  Webster’s  testimony). 

What  intrigues  me  is  the  high-handedness  with  which 
the  “correct”  versions  were  set  down.  Why  hadn’t  the 
compiler  troubled,  I  wondered,  to  take  a  look  at  a  dic¬ 
tionary? 

But  the  arbitrary  approach  did  not  really  surprise  me 
either.  Newsroom  dicta  on  such  matters,  I  discovered 
long  ago,  oftener  than  not  are  based  on  folklore  and 
superstition.  No  one  thinks  to  question  them,  and  the 
idea  of  consulting  an  authority  usually  does  not  occur 
to  anyone. 

I  do  know,  however,  of  one  occasion  when  this  hap¬ 
pened,  and  an  array  of  authorities  was  mustered  in  an 
attempt  to  show  a  managing  editor  that  none  is  more 
often  considered  plural  than  singular.  This  worthy,  a 
birdbrain  who  had  never  given  five  minutes’  thought  to 
such  matters  before  in  his  life,  unhesitatingly  declared 
the  authorities  wrong. 


.  . -No.  285- . - . — . — 
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This  tiny  Utah  town  gets  by  very  nicely  without  a  depot,  cafe,  or  even  a  neon  sign.  Yet  the  populace 
probably  couldn’t  remain  there  without  truck  service.  Trucks  supply  Toquerville  i — j 

with  everything  from  newspapers  to  crackers  for  the  cracker  barrel  to  gasoline 
for  the  one  pump.  While  Toquerville  is  hardly  typical,  it  is  one  of  25,000  U.S. 
communities  served  only  by  truck.  But  still  important  to  us.  Our  industry  has  grown 
to  $9.2  billion  a  year  in  intercity  freight  because  trucks  can  go  anywhere.  ® 

Even  where  the  action  isn’t. 


INTERNATIONAL  AMERICAN  TRUCKING 
HARVESTER  INDUSTRY 


DRASnC  CUT  OF  m  MU 
HRHIEN  THE  MAJOR  FACTOR 
IN  HU6E  TRAIN-ACCIDENT 
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INCREASE  “ALARMING” 

ICC  OFFICIAL  ASSERTS 


Excerpts  from  the  statement  of  John  W.  Bush,  Act¬ 
ing  Chairman,  Interstate  Commerce  Commission 
before  U.  S.  Senate  Commerce  Committee,  Aug.  30, 
1966,  Sen.  Warren  G.  Magnuson,  Chm.,  presiding: 

MR.  BUSH:  ^‘We  are  concerned  at  the 
continued  rise  in  accidents  and  our  staff 
is  reviewing  the  matter  to  make  appro¬ 
priate  recommendations  if  indicated” 

SENATOR  MAGNUSON;  “So,  as  I 
understand,  the  increase  in  accidents 
has  gone  faster  than  the  increase  in 
traffic  and  train  miles'?” 

MR.  BUSH:  “Yes  sir.” 

SENATOR  MAGNUSON:  “.  .  .  and  there 
is  a  pretty  substantial  increase  in  this.” 

MR.  BUSH:  “Yes,  there  is.  Alarming.” 


SENATOR  MAGNUSON:  “We//,  we  do 
know  since  they  have  been  laying  off 
firemen  the  accident  rate  has  increased.” 

MR.  BUSH:  “Yes  sir.” 

MR.  BUSH:  ”In  the  same  period 
railroad  employment  has  declined  so 
that  there  are  fewer  train  and  engine 
service  employees  but  more  accidents.” 
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TRAIN  ACCIDENTS - UP 
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Senate  Committee  Concerned: 
Urges  Collective  Bargaining 


FIREMEN  "OFF" . . .  ACCIDENTS  "UP" 

Nearly  half  the  freight  and  yard  locomotives  on 
U.  S.  railroads  now  are  being  operated  without  loco¬ 
motive  helpers-firemen,  railroad  industry  spokesmen 
stated  at  recent  hearings  of  the  Senate  Committee 
on  Commerce.  At  the  same  hearings,  a  high  official 
of  the  Interstate  Commerce  Commission  confirmed 
the  “alarming”  increase  in  train  accidents  since  the 
drastic  cut  of  17,500  rail  firemen.  The  obvious  rela¬ 
tionship  between  the  accident  increase  and  the  re¬ 
moval  of  firemen  is  a  fact  that  railroad  management 
tries  to  ignore.  But,  the  record  is  clear.  Nothing  else 
has  changed  which  could  explain  the  continuing 
increase  in  railroad  accidents. 

MANY  ACCIDENTS  NEVER  REPDRTED 

Train  accident  statistics  show  a  “substantial”  and 
“alarming”  increase,  agreed  John  W.  Bush,  Vice- 
chairman,  Interstate  Commerce  Commission.  “The 
Commission  is  concerned,”  Mr.  Bush  told  the  Senate 
Commerce  Committee.  Published  accident  figures 
themselves  are  alarming,  but  of  equal  concern  is  the 
railroads’  practice  of  not  reporting  all  accidents,  even 
though  such  failure  to  report  is  a  violation  of  federal 
law.  Two-thirds  of  the  complaints  over  non-report¬ 
ing  of  accidents  in  1964,  proved  valid  under  ICC 
investigation.  When  all  these  unreported  accidents 
are  taken  into  account  along  with  those  published 
in  ICC  reports,  a  shocking  situation  becomes  evi¬ 
dent  —  a  condition  of  vital  concern  to  railroad 
workers,  to  shippers  and  to  the  public  as  well. 


KEY  TO  SOLUTION - 
COLLECTIVE  BARGAINING 

Two  years  of  compulsory  arbitration 
brought  about  this  intolerable  situation 
and  did  nothing  to  settle  the  railroad 
fireman  issue.  It  resulted  only  in  the 
makings  of  another  crisis  now  brewing. 
Huge  accident  increases  in  the  wake  of 
recklessly  drastic  job  cuts,  plus  the  fact 
that  railroad  men  are  forced  to  work 
under  conditions  they  never  agreed  to 
—  these  make  up  the  “eye”  of  the  im¬ 
pending  storm.  Can  it  be  avoided?  Yes, 
but  only  if  the  American  system  of  free 
collective  bargaining  is  allowed  to  func¬ 
tion  in  its  normal  way.  The  Senate  Com¬ 
merce  Committee  knows  this.  That  is 
why  the  Committee  on  October  12  voted 
to  urge  management  and  the  engine- 
service  Brotherhoods  “to  undertake 
collective  bargaining.”  The  Brotherhood 
of  Locomotive  Firemen  and  Enginemen 
has  met  this  responsibility.  On  Novem¬ 
ber  15,  1965  it  served  notice  on  major 
railroads  to  initiate  collective  bargain¬ 
ing  on  the  fireman  issue.  Now  it  is  up  to 
the  railroad  industry  to  meet  ^  respon¬ 
sibility.  The  industry  must  abandon  its 
hope  for  more  compulsion  and  meet  the 
issue  finally  at  the  bargaining  table.  The 
Brotherhood  will  be  there. 
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Reporters’  Travel  Patch 
Seen  All  Over  the  Globe 


Honolulu 

In  the  past  year,  the  colorful 
travel  patch  worn  by  Honolulu 
Advcrti-xcr  staffers  when  they 
leave  the  Islands  has  been  seen 
in  Europe,  Viet  Nam,  Israel, 
Japan,  Hong  Kong,  the  Pacific 
Trust  Territories  and  all  over 
Mainland  U.S.A. 

Managing  Editor  Buck  Buch- 
wach,  just  back  himself  from 
a  tour  of  Ireland  and  Holland — 
last  year  he  visited  Greece,  Italy 
and  Israel — thinks  the  Advertis¬ 
er  may  hold  the  travel  record 
for  newspapers  of  its  size  (daily 
circulation  64,000). 

“I  admit  frowning  sometimes 
when  I  see  our  expenses,  but, 
our  geographic  location  makes 
it  imperative  that  we  travel,” 
he  said. 

‘‘Our  cosmopolitan  readership 
makes  the  world  our  beat.  The 
people  here  are  interested  in 
reading  about  what  the  people 
in  the  countries  of  their  ances¬ 
try  are  doing.” 

Mr.  Buchwach  does  not  feel 
that  “hard  news”  must  always 
result  from  travel.  “In  many 
cases,”  he  said,  “we  encourage 
travel  for  the  enlightenment 


and  erlucation  of  staffers  and 
management.  But  even  when  we 
aie  not  prospecting  for  hard 
news  copy,  in  many  instances 
we  wind  up  mining  it.” 

Timely  Trip> 

As  an  example,  he  cited  the 
trip  reporter  Bill  Cook  made  to 
Georgia  Tech  in  Atlanta  for  a 
two-week  planning  seminar  in 
July.  En  route  back  to  Hono¬ 
lulu,  Mr.  Cook  filed  stories  on 
the  racial  strife  in  Bogalusa, 
La. 

Reporter  Gene  Hunter  a  few 
months  earlier  had  gone  to  New 
Orleans  for  a  Cancer  Society 
conference.  Before  he  returned 
to  Honolulu,  he  covered  the 
Selma  civil  rights  march  for  the 
.\dvertiser. 

Assistant  City  Editor  Scott 
Stone  and  Military  Editor  Bob 
Jones  both  have  been  to  Viet 
Nam  to  provide  the  in-depth 
coverage  required  in  a  City 
which  owes  the  largest  share  of 
its  economy  to  the  military. 

In  the  past  year.  Editor 
George  Chaplin  has  been  to 
Japan,  Australia,  New  Zealand 
and  New’  Guinea.  Two  years 


Honolulu  Advertiser  travel  patch 
get'  around  in  the  world. 

ago,  he  was  in  Russia.  City  Edi¬ 
tor  Sanford  Zalburg  spent  most 
of  October  in  New  Zealand. 

Eddie  Sherman,  Advertiser 
entertainment  columnist,  has 
made  six  trips  to  Hollywood  and 
Las  Vegas  this  year.  Business 
Editor  Emil  Schneider  recently 
returned  from  San  Francisco 
w’here  he  covered  a  banking 
story. 

Picture  AsMgiimcnls 

Photo  coverage  away  from 
home  is  not  ignored.  Chief  Pho¬ 
tographer  Y.  lishi  has  toured 
the  Western  Pacific,  Japan, 
Hong  Kong  and  Formosa.  He 
made  a  second  trip  to  cover  the 
Oly’mpics  in  Japan. 

Photographer  Taki  Umeda 
traveled  the  Western  Pacific, 
Europe  and  Puerto  Rico. 

The  Women’s  Section  gets  its 
share  of  trips  also.  Mrs.  Drue 
Lytle,  women’s  editor,  has  been 
to  fashion  conference  on  the 
East  and  West  Coa.sts.  Miss 
Patsy  Matsuura  went  to  the 
Far  East  for  a  tiavel  series. 
Mrs.  Hope  Dennis  covered  a 
West  Coast  fashion  conference. 

Travel  writer  Mickey  Baird 
this  year  has  been  to  the  Far 
East,  Europe  and  Australia. 

Other  travel  includes  trips  to 
American  Press  Institute  semi¬ 
nars  in  New  York  by  Associate 
Editor  John  Griffin,  Sunday 
Editor  Ed  Wall,  City  Editor 
Sanford  Zalburg  and  News  Edi¬ 
tor  Gerry  Lopez. 

Mainland  Sludie^ 

Charles  Ware,  assistant  to 
the  managing  editor,  several 
months  ago  flew  to  San  Fran¬ 
cisco  and  Washington  to  study 
Pacific  maritime  problems. 

Columnist  Bob  Krauss  toured 
the  Western  Pacific  to  do  a 
Coast  Guard  installation  series. 

Aerospace  Editor  Jim  Cun¬ 
ningham  has  been  to  the  Main¬ 
land  for  a  military  medical  se¬ 
ries. 

Reporter  Drew’  McPhillips 
made  a  trip  to  Okinaw’a  and  re¬ 
porter  Ed  Engledow  toured  the 


Trust  Territories  for  tw’o  weeks 
collecting  material  for  a  series. 

The  Advertiser  Sports  De¬ 
partment  also  does  a  lot  of  trav¬ 
eling.  Sports  Editor  Hal  Wood 
covered  the  World  Series  and 
the  Sahara  Golf  Tournament  in 
Las  Vegas. 

Assistant  Sports  Editor  An¬ 
drew’  Mitsukado  has  covered 
.sporting  events  in  Australia. 
Sports  w’riter  Ferd  Borsch  went 
to  Florida  to  staff  spring  train¬ 
ing  for  the  Islanders,  Haw’aii’s 
baseball  team. 

• 

Columbia  to  Give 
Magazine  Award 

Establishment  of  the  Na¬ 
tional  Magazine  Award  was  an¬ 
nounced  this  week  by  the 
Graduate  School  of  Journalism 
at  Columbia  University. 

The  award,  to  be  given  an¬ 
nually  for  outstanding  erlitorial 
achievement,  seeks  to  empha¬ 
size  the  role  of  magazines  as  a 
major  means  of  communication 
in  society  and  to  honor  the 
singularly  deserving  and  to  en¬ 
courage  imagination  and  inno¬ 
vation  along  w’ith  editorial  re¬ 
sponsibility  and  integrity. 

The  award  is  sponsored  by 
the  Graduate  School  of  Journal¬ 
ism  at  the  invitation  of  the 
American  Society  of  Magazine 
Editors  under  a  grant  from  the 
Magazine  Publishers  .Associa¬ 
tion. 

The  first  award  will  be  pre- 
•sented  to  the  chief  editor  of  the 
w’inning  magazine  in  March, 
1966,  during  the  Editorial  Con¬ 
ference  in  Washington,  D.C., 
co-sponsored  by  the  American 
Society  of  Magazine  Editors 
and  the  Magazine  Publishers 
Association. 

The  winning  magazine  will 
I’eceive  a  bronze  plaque  and  will 
have  its  name  engraved  on  a 
permanent  tablet  in  the  Jour¬ 
nalism  Building  at  Columbia. 

Deadline  for  entries  is  Jan¬ 
uary  31,  1966.  Judges  for  the 
first  year  are  Donald  McGan- 
non,  president,  Westinghouse 
Broadcasting  Company;  Ralph 
McGill,  publisher,  Atlanta  Con¬ 
stitution;  Dr.  Rosemary  Park, 
president,  Baraai’d  College; 
Carl  Rowan,  newspaper  colum¬ 
nist;  and  Edward  W.  Barrett, 
dean  of  the  Graduate  School. 

• 

.4  Correction 

A  story  in  E&P  (Nov.  6)  in¬ 
correctly  credited  El  Diario-La 
Prensa,  Spanish-language  daily, 
W’ith  supporting  John  V.  Lind¬ 
say  for  Mayor  of  New  York. 
Rather  it  favored  his  Democrat¬ 
ic  opponent,  Abraham  Beame, 
while  El  Tiempo  was  in  Mr. 
Lindsay’s  corner. 
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Official  AD-PRO  Colors 

now  ready! 
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new  AN  PA — A  AAA  approved 
colors  with  Flint’s  perfected 
press  performance  . . .  and . . . 

AROMUtS/ON  AD-PRO  in  the 
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sensationally  successful  water 
emulsion  inks  with  more 
brilliance  but  less  rub-off 
and  less  strike-through. 
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Flint  Ink  Corporation 

Gravure  •  Letterpress  •  Lithographic  •  Flexographic 

ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  HOUSTON  •  INDIANAPOLIS 
JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 


Contends  Hospital 
News  Hard  To  Get 


Chicago 

Hospital  public  relations  per¬ 
sonnel,  newspaper  science  writ¬ 
ers  and  general  assignment  re¬ 
porters  took  a  hard  two-day 
look  recently  at  their  lines  of 
communication  in  a  “Medical 
Science  in  the  News”  seminar 
hera. 

Most  lively  skirmish  devel- 
ojied  when  Edmund  Rooney, 
general  assignment  reporter  for 
the  Cliirttf/o  Daily  Newx,  ques¬ 
tioned  a  panel  on  “Special  Prob¬ 
lems  in  Hospital  Emergencies” 
consisting  of  Ronald  Kotulak, 
Chicago  Tribune  science  w’riter; 
Don  Reuben,  Tribune  attorney 
and  Dr.  James  H.  Spencer,  of 
the  American  College  of  Sur¬ 
geons. 

Mr.  Kotulak  had  remarked 
that  hospital  telephone  opera¬ 
tors  and  personnel  in  emergency 
rooms  are  barriers  to  reporters 
striving  to  get  details  quickly 
about  persons  wounded  in 
crimes  or  hurt  in  accidents  and 
about  prominent  persons  re¬ 
moved  to  hospitals  with  serious 
illnesses. 

Urges  Alert  P»»r>*onnel 

He  pointed  out  that  operators 
and  emergency  room  people 
should  always  be  aware  of  a 
possible  emergency  and  that 
they  can  receive  a  call  from  a 
newspaper  at  any  time. 

“It  shouldn’t  be  necessary 
for  a  reporter  to  identify  him¬ 
self  as  a  policeman  when  he 
calls  for  information,”  Mr. 
Kotulak  said. 

Mr.  Rooney  asked  whether 
any  programs  exist  that  in¬ 
struct  hospital  personnel  on 
handling  the  press  and  obsert'ed 
that  “there  is  a  complete  lack 
of  understanding  in  many  hos¬ 
pitals  of  what  reporters  do  and 
why  they  exist.” 

Asked  by  Dr.  Spencer  if  some 
reporters  build  up  better  rap¬ 
port  with  hospital  aides  than 


others,  Mr.  Rooney  acknowl- 
edge<l  that  was  vei-y  likely,  but 
remarked: 

“Many  times  lejiorters  are 
iniled  out  of  bounds  before  we 
even  get  a  chance  to  state  what 
we  want  and  w'hat  we  are  tid¬ 
ing  to  find  out.” 

(U»mpa!>!,ioii  FaiU 

He  took  the  position  in  re¬ 
gard  to  a  (juestion  about  news¬ 
papermen  showing  compassion 
in  running  down  a  stor>’  that 
“mo.st  repoilers  will  show  com¬ 
passion  and  are  willing  to  talk 
to  relatives  of  a  crime  or  acci¬ 
dent  victim,  but  we  are  even 
kept  away  from  these  people 
who  are  sound  of  mind  and  botly 
and  quite  able  to  give  the  in¬ 
formation  we  want.” 

Mr.  Rooney  added  that  re¬ 
porters  make  every  effort  to 
get  into  the  hospital  by  phone 
or  in  person,  stay  out  of  the 
way  of  hospital  per.sonnel,  get 
the  facts  and  get  out,  and  “the 
quicker  you  answer  our  ques¬ 
tions  the  quicker  we’re  going  to 
be  on  our  w’ay.” 

Mr.  Reuben  brought  up  right 
of  privacy,  emphasizing  that  the 
law  decrees  there  are  certain 
things  a  person  has  the  right 
not  to  have  published  and  that 
“libel  and  privacy  may  collide 
with  the  public’s  right  to  know.” 

“So  long  as  the  public  and 
the  press  have  a  legitimate  in¬ 
terest  in  a  certain  case  and  it 
is  in  good  taste,  then  the  law 
on  the  right  to  know  should 
hold,”  he  added. 

More  Spare  for  Press 

Advising  that  there  should  be 
space  in  hospitals  where  the 
press  and  policemen  can  con¬ 
gregate  while  seeking  facts  in 
emergencies.  Dr.  Spencer  said 
that  hospitals  have  trouble  with 
people  who  believe  they  are 
emergency  cases  when  they  are 
suffering  from  chronic  ailments. 

Their  appearance  in  an  emer¬ 


gency  room  results  in  crowded 
conditions  and  hampers  the 
work  of  pei-sonnel  on  serious 
emergencies,  he  said. 

Arthur  Snider,  Chicago  Daily 
News  science  writer,  on  an 
earlier  panel  had  cautioned 
those  writing  medical  science 
news  to  not  let  themselves  get 
carried  away  with  a  story  and 
to  be  “careful  about  strong 
biases.” 

He  advised  reporters  to  guard 
against  stories  that  have  “ten¬ 
tative  ti-uths”  and  warned 
against  the  pitfalls  of  bi-ushing 
up  old  medical  stories. 

“Writing  meilical  news  should 
stimulate  the  reporter’s  curio¬ 
sity  for,  in  this  instance,  the 
reiiorter  would  rather  be  read 
than  dead.” 

Vt'alch  for  (Juacker>’ 

William  Bender  of  the  Uni¬ 
versity  of  Michigan  advised 
that  reporters  should  realize 
that  hospitals  are  better  sources 
of  infonnation  about  patients 
than  the  patient’s  doctor  and 
WaiTen  Young  of  the  Chicago 
Minlical  Society  urged  watching 
for  quackery  and  an  honorable 
regard  by  the  reporter  for  the 
newspaper’s  readers  in  writing 
medical  news. 

Dr.  Theodore  R.  Van  Dellen, 
medical  columnist  for  the  Chi¬ 
cago  Tribune,  said  one  of  an 
etlitoris  big  jobs  today  is  keep¬ 
ing  questionable  medical  news 
out  of  the  paper,  while  Mr. 
Bender  admitted  there  is  much 
to  be  done  yet  about  informa¬ 
tion  supplied  by  hospitals.  He 
commented  that  the  medical  so¬ 
cieties’  ethics  committees  “have 
the  hospital  information  people 
scai’ed.” 

Hillier  Krieghbaum,  professor 
of  journalism.  New  York  Uni¬ 
versity,  told  the  group  that 
science  writers  are  walking  a 
tightrope  between  writing  stor¬ 
ies  that  are  over-simplified  and 
those  that  are  too  technical.  He 
said  he  believed  that  a  bank 
robbery  story  some  day  may  be 
computerized  but  he  didn’t  think 
science  stories  will  ever  be  in 
the  computer  category.  He  be¬ 
lieves  medical  reporting  is  a 
most  difficult  area  “because  the 
reader  tends  to  get  very  emo¬ 
tional  about  sickness.”  He  urged 
general  assignment  reporters 
not  to  be  embarrassed  about 
asking  hospital  or  medical  peo¬ 
ple  questions.  “You’re  not  ex¬ 
pected  to  be  familiar  with  medi¬ 
cal  cases,”  he  said. 

Wants  More  Space 

Nizer  Twaideh,  assistant 
telegraph  editor  of  the  Chicago 
Sun-Times,  wanted  more  space 
allowed  for  medical  research 
stories  and  remarked: 

“There  ought  to  be  courage 
on  both  the  side  of  medicine 


and  the  press  to  tell  .vhat’g  I 
wrong  with  the  nation’s  health. 
I’d  also  like  to  see  more  stories 
on  how  medicine  applies  to  peo¬ 
ple.  This  type  of  coverage  is  not 
getting  enough  attention  ’ 

So  far  as  Fred  Beyeiman, 
news  editor  of  the  Chicago 
Daily  News  is  concerned,  .-cience 
and  medical  stories  must  meet 
the  .same  te.st  as  any  other  news  t 
stoiy  and  he  emphasized  that:f 
the  word  metlical  is  not  a  ,- 
.synonym  for  magical. 

“Science  and  medical  stories* 
must  make  clear  to  the  i  eaderl 
why  they  are  important,”  Mr., 
Beyerman  said,  “but  first  they 
must  be  made  clear  to  the  edi¬ 
tor.  Too  many  stories  that  are. 
highly  touted  in  editorial  con-i  ' 
ferences  don’t  measure  up  when 
they’re  written.”  I 

.Alton  Blakeslee,  Associated.'  ^ 
Press  science  editor,  agreedl 
that  the  importance  of  medicali 
research  stories  must  be  pointed’ 
up.  He  advised  that  some  of  the* 
less  important  medical  piecest 
can  be  saved  for  days  when  the? 
general  news  is  light.  He? 
thought  there  is  a  definite  placev 
for  minor  medical  stories  be¬ 
cause  there  is  certain  to  be 
someone  interested  in  any  par¬ 
ticular  subject. 

In  addition  to  the  more  than 
15  representatives  from  daily 
and  suburban  newspapers  par¬ 
ticipating  in  the  conference 
there  were  numerous  journalism 
students  present  from  the  Uni¬ 
versity  of  Wisconsin,  University 
of  Iowa  and  Northwestern  Uni¬ 
versity.  Medical  societies  had  ’ 
requested  editors  of  dailies  in  { 
cities  outside  of  metropolitan 
areas  to  send  reporters  to  the  I 
seminar  and  the  response  was  j 
gratifying. 

The  Chicago  Press  Club  spon-  | 
sored  the  conference  with  the 
.support  of  Merck  Sharp  &  j 
Dohme  Research  Laboratories.  I 


600  are  Covered  j 

In  Retirement  Plan  \ 

Greensboro,  N.  C. 

Employes  of  Greensboro  News 
Co.  were  told  this  week  of  a  re-  ’ 
tirement  plan,  free  of  cost  to 
them,  which  is  being  adopted  by 
the  company. 

Details  were  given  by  Frank 
Batten,  president,  to  600  work¬ 
ers  at  a  luncheon.  The  plan  will 
provide  retirement  benefits  to 
regular  fulltime  employes  of  the 
Greensboro  Daily  News,  the 
Greensboro  Record,  WFMY-TV, 
and  North  State  Engraving  Co., 
at  age  65. 

Employes  who  are  70  or  older 
on  Jan.  1,  1966  will  be  permitted 
to  retire  immediately  and  those 
who  are  65  and  older  will  be 
allowed  to  retire  at  that  tinie,| 
Mr.  Batten  said. 


Our  13  th  Anniversary  Gift  to  you. . . 

CUP  NIK  IF  IINE  Ml 

Big  13th  issue  Yours  as  a  Bonus  Absolutely 

Clip  this  ad,  attach  to  your  letterhead 
and  mail!  Get  free  samples  and  details 
of  this  offer.  America's  top  paste  up 
art  for  offset— or  letterpress.  No  obli¬ 
gation,  no  salesmen  Write  today! 

OFBXTHA  COST!  I  Originators  of  the  'CUP  BOOKS' 

\ HARRY  E.  VOLK  ART  STUDIO 

PlMsantville,  New  Jersey  08232 
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Find  Surveys  Help 
Suburban  Papers 


Chicago 

Evidence  that  suburtian  news- 
pajiers  have  extensive  reader- 
ship  and  some  surprisinp:  reader 
reaction  was  contained  in  a  sur¬ 
vey  report  to  members  of  the 
Suburban  Press  Foundation  at 
their  national  fall  conference 
and  editorial  seminar. 

The  Huntington.  (N.  Y.) 

Long-Islander  conducted  a  read¬ 
er  preference  survey  with  a 
questionnaire  to  9,000  mail  sul>- 
scribers  and  SPF  members  Rot 
a  chance  to  analyze  the  results 
at  their  .session. 

Besides  reportinR  survey  re¬ 
sults,  Davis  Haines,  Lonp- 
Islander  editor,  pave  members 
a  chance  to  express  their  views 
as  to  the  survey’s  success 
and  criticisms  of  questionnaire 
wordinp. 

The  Huntinpton  survey 
showed  that  town  povernment 
news  rated  81.5  readership, 
while  sports  polled  a  lowly  17 
per  cent.  Community  news 
scored  48.1  per  cent  and  edi- 
tor  al  comment  51.4. 

Guidelines  Pr«>vided 

Mr.  Haines  said  it  was  dis¬ 
covered  that  readers  were  con¬ 
cerned  by  the  confusion  of  con¬ 
tent,  a  reaction  that  provided 
the  paper’s  editors  with  valu¬ 
able  puidelines  for  the  future. 
Publishers,  too,  must  look  at 
such  surveys  in  order  to  make 
chanpes.  Such  alterations  pen- 
erally  cost  money,  it  was  point¬ 
ed  out,  but  in  most  cases  the 
chanpes  made  result  in  an  im¬ 
proved  and  more  widely-read 
product. 

Mr.  Haines  said  that  as  a  re¬ 
sult  of  the  startlinp  sports  read¬ 
ership  fipure  the  Lonp-Islander 
is  in  the  proce.ss  of  improvinp 
its  coverape  and  sports  pape 
format. 

Other  surveys  that  prove  val¬ 
uable  are  those  taken  amonp 
readers  who  don’t  renew  sub¬ 
scriptions,  special  surveys 
amonp  school  children  and  in¬ 
terviews  in  readers’  homes. 

Dr.  Bennett  E.  Kline,  execu¬ 
tive  vicepresident  for  propram 
development.  National  Associa¬ 
tion  of  Manufacturers,  advised 
editors  to  pet  closer  to  industry 
in  their  communities  for  better 
understandinp  of  the  automa¬ 
tion  problem. 

Pointinp  out  that  automation 
mainly  is  displacinp  people  of 
low  skills,  Dr.  Kline  said  peo¬ 
ple  can  teach  themselves.  He 
emphasized  an  NAM  propram 
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in  which  it  instructs  unemploy¬ 
able  pirls  from  the.  Harlem  dis¬ 
trict  of  New  York.  Some  pirls 
learn  to  tyi>e  in  six  weeks,  he 
.said,  and  businesses  are  lookinp 
for  employable  per.sons  who 
received  some  traininp. 

Belt«‘r  FolloM-up  Jobs 

In  a  discussion  on  “How  to 
Cover  a  Story  Already  Told  by 
the  Mets,”  it  was  .stressed  that 
suburban  reporters  need  to  keep 
thinkinp  how  they  can  do  a  bet¬ 
ter  job  when  a  .story  is  a  follow¬ 
up. 

Various  advice  was  projected, 
such  as  not  pettinp  into  a  fipht 
with  the  metro  when  a  story  it 
does  “leaves  the  .suburb  in  an 
uproar.’’  Instead,  this  is  a  plus 
for  the  suburban  newspaper, 
since  it  can  pain  readers’  con¬ 
fidence  by  a  calm,  in-depth  re¬ 
view  of  the  situation. 

New  leads  and  new  approach¬ 
es  to  .stories  already  covered  by 
a  daily  were  explored.  One  edi¬ 
tor  pointcnl  out  that  to  .some  re¬ 
porters  an  in-depth  story  means 
it  has  to  be  lonp  when  this  is 
certainly  not  the  case. 

The  foundation  adopted  a 
1966  editorial  comijetition  open 
to  editorial  personnel  affiliated 
with  member  SPF  newspapers. 
Deadline  for  entries  .submitted 
from  1965  issues  is  June  18, 
1966,  with  the.se  catepories  and 
prizes : 

Suburban  Journalist  of  the 
Y ear,  $190 ;  Achievement 
.4 ward  in  Feature  Writinp,  $50; 
Achievement  Award  in  Photo- 
journali.sm,  $50. 

Winners  will  lie  announced 
and  awards  presented  at  the 
1966  fall  editorial  conference. 

$10  Entry  Fees 

Entry  fees  of  $10  must  ac¬ 
company  one  entry  per  corpo¬ 
rate  name  in  each  of  the  three 
catepories  and  an  additional  $5 
fee  for  each  entry  in  each  class 
aliov'e  the  minimum  three.  En¬ 
try  fee  money  will  lie  used  to 
defray  competition  expenses. 

Thomas  I^ldin,  deputy  chief 
of  the  Los  Anpeles  police  de¬ 
partment,  in  tracinp  the  riot 
that  bepan  Aup.  13  credited  the 
press  with  beinp  “extremely 
helpful  to  the  police’’  and  “do- 
inp  a  lemarkable  job  of  com¬ 
plete  coverape.” 

He  advised  suburban  editors 
to  make  sure  their  press  cre¬ 
dentials  are  in  order  before  an 
emerpency  develops. 

Reddin  estimated  that  50  per 


cent  of  the  reporters  and  pho- 
topraphers  coverinp  the  Los 
Anpeles  and  Watts  riotinp  and 
lootinp  suffered  some  type  of 
injurj’  and  most  of  them  “wore 
their  cuts  and  bruises  like  a 
badpe.” 

No  newspaper  offices  were 
damaped  in  the  riotinp,  he  said, 
the  only  incident  of  this  nature 
beinp  a  brick  thrown  throuph 
a  window  of  one. 

• 

Weeklies’  Slide 
Since  1915  Ends 

Chapel  Hill,  N.  C. 

Kenneth  R.  Byerly,  a  Univer¬ 
sity  of  North  Carolina  journal¬ 
ism  profe.ssor,  detects  an  upward 
trend  in  numbers  of  weekly 
new.spapers  in  the  United  States, 
markinp  a  reversal  in  a  half- 
century  lonp  slide. 

He  notes  that  mo.st  marpinal 
weeklies  in  the  United  States 
have  folded  in  recent  decades  or 
been  absorbed  by  more  profitable 
ones.  Suburban  new.spapers  and 
even  community  ones  in  cities 
proper  are  increasinp  in  number, 
and  some  new  weeklies  have 
been  started  in  recent  years  in 
rural  or  .smaller  industrial  com¬ 
munities  that  didn’t  have  them. 

“There  is  no  reason  to  expect 
.surpinp  pains  in  the  number  of 
weeklies,  semi-weeklies  and  tri¬ 
weeklies  in  the  United  States,” 
Prof.  Byerly  warns,  “but  the 
trend  of  recent  years  has  lieen 
slowly  upward.  Indications  are 
that  it  will  continue.” 

His  study  shows  that  the  num¬ 
ber  of  weeklies  has  increased  by 
66  in  the  past  four  years — from 
9,326  in  1961  to  9,392  in  1965. 
The  latter  total  is  the  hiphest 
in  the  past  eipht  years. 

“This  is  a  sharp  reversal  from 
the  7,679  loss  for  the  previous  46 
years,  as  their  number  dropped 
from  1915’s  17,005  to  9,326  in 
1961,”  he  explains.  “The  aver- 
ape  annual  attrition  from  1915 
to  1961  was  167  weeklies  a  year. 
The  1961-65  pain  has  averaped 
1614  w’eeklies  a  year.” 

This  recent  upw’ard  trend,  he 
added  is  the  most  encourapinp 
since  1915. 

• 

Lar^e  Foreign  Class 

Iowa  City,  Iowa 

The  larpe.st  number  of  foreipn 
praduate  students  ever  to  attend 
the  University  of  Iowa  School  of 
Journalism  are  repistered  for 
work  this  fall.  Representinp 
seven  different  countries,  the  10 
students  brinp  wdth  them  a  wide 
ranpe  of  backprounds  in  profes¬ 
sional  journalism.  Four  students 
are  from  Taiwan,  with  the 
others  beinp  from  the  Cameroon 
Republic,  Canada,  Ecuador, 
India,  Lebanon  and  Sweden. 


New  York  Daily  Bn  s 
Weekly  and  Shoppi 

Tonawanoa  s’.  Y. 

Purchase  of  the  weekly  rand 
Island  Dispatch  has  liei  an¬ 
nounced  by  Mrs.  Chari  s  E. 
Hewitt  Jr.,  president  of  ’’ona- 
wanda  Publishinp  Corp.,  A-ner 
of  the  daily  Tonawanda  \rws, 
the  Kenmore  (N.  Y.)  L  rord- 
Advertiser  and  the  liii  rside 
Review  in  Buffalo. 

The  Dispatch,  a  tabloi.l-size 
paid  newspaper,  and  its  com¬ 
panion  (Wand  Island  Shoppirtg 
(iuide,  a  free-distribution  paper, 
are  produced  by  photo-offset. 

Tonawanda  Publishinp  Innipht 
the  Dispatch  frem  Rodney  L. 
and  Sumner  F.  Hall.  Rodney 
Hall  has  been  the  newspaper’s 
publisher.  The  Dispatch  was 
founded  in  March  1944. 

• 

Daily  Buys  Weekly 

Ionia,  .Mich. 

Fred  M.  Kidd  Jr.,  publisher  of 
the  daily  Sentinel-Standard,  has 
announced  the  purchase  of  the 
weekly  Ionia  County  News  by 
Sentinel  -  Standard  Inc.  The 
News  was  founded  in  1921  and 
had  been  published  by  three 
penerations  of  the  Keister  fam¬ 
ily.  Mr.  Kidd  said  the  News  will 
be  continued  as  a  weekly. 

*  *  * 

Sale  of  the  weekly  (lardner- 
I'ille  (Nev.)  Record-Courier  has 
been  announced  by  John  A.  Mc¬ 
Dermott.  New  owners  are  Mr. 
and  Mrs.  Tony  Payton  and  the 
Tom  Dickersons. 

Mr.  Payton  was  a  reporter  for 
the  Orange  Coast  Daily  Pilot, 
Costa  Mesa,  Calif.,  and  the 
A  rizona  Daily  Star,  Tucson.  Mr. 
Dickerson  was  with  the  Tucson 
paper  also. 

Mr.  McDermott,  84,  is  a  for¬ 
mer  official  of  the  Champaign 
(Ill.)  News-Gazette. 

*  *  * 

The  weekly  Gillette  (Wyo.) 
Bulletin  suspended  publication 
with  the  Nov.  6  issue.  The  paper, 
started  a  year  apo,  was  sold  to 
Jack  and  Hazel  Nisselius,  pub¬ 
lishers  of  the  Gillette  News- 
Record. 

Phil  Wapner,  co-publisher, 
said  he  planned  to  remain  in 
Gillette  to  manape  the  print 
shop  and  office  supply  store 
which  had  been  operated  in  con¬ 
nection  with  the  paper. 

• 

Brentwood,  Calif. 

John  C.  Henderson  has  pur¬ 
chased  the  weekly  Brentwood 
News  from  Mr.  and  Mrs.  Gentry 
W.  Durham.  Mr.  Henderson  has 
worked  for  the  Oakland  Tribune, 
Santa  Cruz  Sentinel,  Redwood 
City  Tribune  and  Antioch 
Ledger.  The  Gentrys  acquired 
the  paper  a  few  years  apo  from 
Edpar  Allen. 
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. .  just  about  as  close  to  Ernie  Pyle  os  any¬ 
one  con  come." 

Albert  Prudence, 

The  Cleveland  (Ohio)  Press 

"Tiede  doing  o  bang-up  job  .  .  .  let's  hove 
more  and  more  of  it!" 

Ken  Bronson, 
Independence  (Mo.)  Examiner 

"1  need  a  guy  like  Tiede  out  in  the  boon- 
docks  with  the  GIs  to  odd  some  of  the  real 
horror  of  what  is  a  very  real  war." 

Stu  Huffman, 
Columbus  (Ind.)  Evening  Republic 

"His  copy  is  hot." 

J.  C.  Gresham, 
Killeen  (Texas)  Daily  Herald 

".  .  .  the  best  war  correspondent  since  Ernie 

Pyle." 

Nick  Coriello, 

The  Racine  (Wis.)  Journal-Times 

"His  reporting  is  the  best  I've  seen  from  Viet 
Nam." 

Herb  Levin, 

Sault  Ste.  Marie  (Mich.)  Evening  News 

0 

Newspaper  Enterprise  Association 

NEW  YORK 

CLEVELAND 

They’ll  have  to  rewrite  the  book 
on  newspaper  press  reliability 

vdien  this  SCR  Drive  takes  over! 


Even  we  at  Cutler- Hammer  can’t 
safely  predict  the  total  impact  of 
our  new  Webmaster  S('R  Unit  Drive. 

Hut  we  can  guarantee  this... news¬ 
paper  press  reliability  will  never  again 
be  the  same. 

This  “drive  of  the  future’’  is  bound 
to  make  no-downtime  o|)eration  a  vir¬ 
tual  certainty.  It’s  bound  to  lessen, 
dramatically,  the  threat  of  complete 
shutdown.  It’s  bound  to  be  a  hit  with 
newspaper  publishers  everywhere  (it 
already  is  with  those  who  are  using  it). 

'I'here  just  isn’t  .  .  .  and  never  has 
IwH'n  ...  a  press  drive  like  it.  Even 
the  design  philosophy  retlwted  a  dif¬ 
ferent  approach:  rtliahilitu  was  the 
guiding  principle  from  the  ground  up. 

Here  are  just  a  few  results  of  this 
“reliability  first”  thinking: 

Longer  motor  life,  excess  drive  capacity 

is  the  result  of  exclusive,  oversized, 
constant-field  motors.  Cutler- 
Hammer  motors  run  cooler  than  field- 
weakened  motors  used  in  earlier 
designs.  They  provide  greater  torque 
{at  all  presn  speexh!)  .  . .  boast  higher 
efficiency. 

Maximum  overload  capacity  and  full- 
service-factor  operation  of  the  drive 
comes  from  extra-large,  1000-volt 


SCR’s  (below)  and  silicon  diodes. 
They’re  convection  cooled  (no  forced 
cooling  necessary).  They  loaf  along  at 
normal  load.  Provide  greater  over¬ 
load  capacity. 

Extremely  wide,  stable  speed  range, 

excellent  low-speed  inching,  plate 
positioning  and  threading  character¬ 
istics  are  the  result  of  exclusive  ta¬ 
chometer  feedback  speed  regulation. 

Complete  system  reliability  is  further 
enhanced  by  exclusive  unitized 
design:  no  common  field  supplies  .  .  . 
unitized  firing  circuits  that  are  com¬ 
pletely  transistorized,  printed  circuit 
type. 


Automatic  load  balance  regulation  is 

the  job  of  unitized  solid-state,  load¬ 
sharing  regulators  that  closely  mutch 
motor  loads.  Other  drives  depend  on 
manual  trimming  to  compensate  for 
changing  conditions. 

TALK  TO  THE  MAN 
WHO  OWNS  ONE 

If  you’d  like  to  know  more  about  the 
reliability  features  of  new  Webmaster 
SCR  Drives,  talk  first  to  your  (Uitler- 
Hammer  Sales  Engineer. 

Then,  let  him  arrange  a  visit  with 
a  newspaper  management  man  where 
the  first  chapters  in  the  “new  order 
of  new.spaper  press  drive  reliability” 
have  already  been  written.  In  terms 
of  fast,  trouble-free  .start-up.  In  terms 
of  no-downtime  operation.  In  terms 
of  low  maintenance. 

This  is  without  question  the  most 
advanced  drive  ever  developed  for 
the  newspaper  industry  ...  it  is 
already  setting  new  performance 
standards  for  reliability.  Some  day 
all  drives  will  incorporate  the  design 
features  which  are  standard  on 
Cutler-Hammer  drives  today— why 
don’t  you  get  them  now?  Specify 
Cutler-Hammer  Webmaster  SCR 
drives  on  your  next  pre.ss. 


Cutler-Hammer,  tnc..  Milwaukee,  Wise.  53201 

CUTLER-HAMMER  SCR  WEBMASTER  DRIVE  /  ENGINEERED  FOR  VALUE 


“A  PERFORMANCE  MIRACLE" ...  was  the  com¬ 
ment  of  Publisher  Ray  Rorick,  Mason  City  (Iowa) 
GLOBE-GAZETTE,  when  asked  about  his  new 
Cutler-Hammer  SCR  Webmaster  Drive  on  a  new 
Scott  Super  Sixty  press.  "We  went  into  full  opera¬ 
tion  at  top  speed  without  a  single  drive  problem  . . . 
have  been  running  smoothly  ever  since.  We 
couldn't  be  happier.” 

Ruben  Swehia,  Press  Foreman,  says,  "It  just  works 
great.  It's  completely  reliable.  We've  had  no  con¬ 
trol  troubles  at  all  since  start  up.” 


news- 


Yuen9er 


Leo  Gannon  Retires, 
Yuenper  Now  Editor 

Green  Bay,  Wis. 

The  retirement  of  Leo  V. 
Gannon,  editor,  vicepresident 
and  seci-etarj’  of  the  Green  Bay 
Press-Gazette,  was  announce<i 
this  week  by  Daniel  C.  Beisel, 
publisher. 

David  A.  Yuenger,  managing 
editor  since  11I61,  was  named  to 
succeed  Mr.  Gannon. 

Two  new  positions — editorial 
page  editor  and  associate  editor 
— will  be  filled  by  James  Bartelt 
and  John  Wyngaaixl,  respec¬ 
tively.  Mr.  Bartelt  is  govern¬ 
ment  and  political  affairs  re¬ 
porter.  Mr.  Wyngaard  is  head 
of  the  Press-Gazette’s  State 
Capital  Bureau  in  Madison 

Michael  B.  Gage,  Press- 
Gazette  advertising  sales  rep¬ 
resentative,  was  elected  to  suc¬ 
ceed  Mr.  Gannon  as  secretary  of 
the  company. 

Mr.  Gannon,  the  third  editor 
the  Press-Gazette  has  had  in  its 
50-year  historj%  joined  the  news¬ 
paper  in  1922  as  a  reporter. 

*  «  « 

Harry  F.  Byrd  Jr.,  presi¬ 
dent/publisher  of  the  Winches¬ 
ter  (Va.)  Star — appointed  to 
the  United  States  Senate  to  fill 
the  vacancy  caused  by  his  fath¬ 
er’s  resignation  after  32  years 
of  service. 

*  «  * 

Jim  Seaver,  managing  editor 
of  the  Cloms  (N.  M.)  News- 
Journal — the  New  Mexico  Med- 
cal  Society’s  annual  Guy  Rader 
Award  ($100)  for  reporting  in 
the  field  of  health. 

*  *  • 

Daniel  J.  Gilmabtin,  former 
Gi'and  Rapids,  Mich.,  newsman 


Wyngaard 


— director  of  public  relations 
for  Wayne  National  Life  Insur¬ 
ance  Co.,  Detroit. 

*  *  * 

A.  Jame.s  Norman  —  from 
new’s  editor  to  managing  editor 
of  the  Bifi  Rapids  (Mich.) 
Pioneer. 

«  *  • 

Frank  Boggs — from  Dallas 
(Tex.)  Times -Herald  sports 
staff  to  San  Diego  (Calif.)  Eve¬ 
ning  Tribune  as  sports  writer 
and  columnist.  Bob  OrtmaN; — 
from  sports/general  assign¬ 
ment,  Evening  Tribune,  to 
sports  columnist. 

*  »  * 

Edward  E.  Meyers  has  been 
appointed  assistant  treasurer 
and  controller  of  the  Guy  Gan- 
net  Publishing  Co.,  Portland, 
Me.,  to  succeed  Kenneth  L. 

Sanborn,  who  retired.  Mr. 
Meyers  was  associated  with  the 
Waterville  Sentinel  and  the 
Kennebec  Journal  in  Augusta 
before  becoming  Mr.  Sanborn’s 
assistant  in  1964. 

*  *  « 

David  N.  Walsh — new’  editor 
of  the  weekly  Bar  Harbor 

(Me.)  Times,  succeeding  Rob¬ 
ert  Shea,  who  resigned  to  ac¬ 
cept  a  public  relations  position 
at  Northeastern  University. 

♦  *  « 

John  A.  Ross  Jr.  has  been 
named  city  editor  of  the  St. 
Joseph  (Mo.)  (iazette,,  succeed¬ 
ing  William  Donald  House- 
worth,  who  died  Oct.  24.  Mr. 
Ross,  a  member  of  the  Gazette 
staff  since  1956,  had  been  as¬ 
signed  to  the  city  hall  run.  He 
also  has  been  writing  a  weekly 
outdoors  column. 

*  *  * 

Anton  F.  Peterson,  general 


Written  with  character... 
competence. .  .color. 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


ON  TOUR — UPl  vicepresident  LeRoy  Keller  and  Mrs.  Keller  (at  left) 
are  welcomed  to  Tokyo  by  Earnest  Hoberecht,  UPl  vicepresident  and 
general  manager  for  Asia,  and  Mrs.  Hoberecht.  Keller,  who  directs  UPl's 
international  operations,  is  making  a  tour  of  Far  Eastern  bureaus. 


manager  of  the  Sun  Jose  (Cal¬ 
if.)  .Mercury  and  News,  has 
been  named  to  the  Advisory 
Board  of  the  San  Jose  State 
College. 

*  e  « 

Jim  Schlemmer,  sports  edi¬ 
tor  of  the  .Akron  (O.)  Beacon 
Journal,  was  made  a  member  of  Howard  N.  Gray,  general 
Akron’s  athletic  Hall  of  Fame,  manager  of  the  Watcri'ille 

*  •  *  (Me.)  Morning  Sentinel  —  re- 

Felix  T.  T  a  n,  c  u  l  a,  who  cipient  of  the  first  annual  Marie 

joined  Klau-Van  Pietersom-  Preston  Award  of  the  Pine 
Dunlap  Inc.,  in  1963,  has  been  Tree  Society  for  Crippled  Chil- 
named  senior  public  relations  dren  and  Adults, 
counsel  in  charge  of  KVPD’s  •  ♦  * 

Chicago  public  relations  office.  Sybil  Neckles,  former  wom- 
He  was  a  reporter  with  the  en’s  editor  of  the  Vermont  Sun- 
Appleton  (Wis.)  Post-Crescent  day  News— named  to  serve  as 
before  going  into  PR  work.  administrative  secretary,  and, 

*  *  .  eventually,  as  a  publicist  for 

Charles  H.  Brown — named  Burlmgton  (Vt.)  School  De¬ 
director  of  Public  Relations  of  partment.  ^  ^  ^ 

the  International  Executive  „  _  .  , 

Service  Corps.  He  was  formerly  DiVeroly,  formerly 

an  editor  of  the  New  York  with  Ledper-Gcwcttc,  Lancaster. 
Times  Magazine,  and  an  editor 

of  Newsweek  Magazine.  ™  for  Valley  Times,  North 

*  «  *  Hollywood,  replacing  DiCK 

Dr.  Dupree  Jordan  Jr.,  At-  Houmk  now  a  feature  writer 

lanta  suburban  newspaper  pub-  Sunday  ma^zine  of  os 
lisher,  has  been  appointed  Di-  Angeles  Herald-Examiner. 
rector  of  Public  Affairs  for  the 

Southern  region  of  the  Office  of  Catledce  to  Deliver 
Economic  Opportunity.  .  rr  wi 

i  *  *  SDX  Lecture  at  K.L. 

William  P.  Reed,  former  Lawrence,  Kans. 

owner  of  the  Central  Public  Re-  Turner  Catledge,  executive 
lations  and  Arizona  News  Bu-  editor  of  the  New  York  Times, 
reau,  Phoenix,  has  joined  the  will  deliver  the  first  Sigma  Delta 
public  relations  staff  of  Gray  Chi  Foundation  lecture  Dec.  2 
I  and  Rogers  advertising  agency,  at  the  University  of  Kansas.  A 
Philadelphia.  dinner  is  planned  in  his  honor 

I  •  ♦  *  earlier  that  evening  by  the  K.U. 

J.  Allan  Meiath,  former  chapter  of  Sigma  Delta  Chi. 

business  manager  of  the  Tren-  Mr.  Catledge  started  his  ca- 
ton  (N.  J.)  Trentonian — named  reer  at  the  age  of  14  as  a  type- 
administrative  assistant  to  the  setter  for  the  weekly  newspaper 
publisher  of  the  Danbury  in  his  hometown,  Philadelphia, 

(Conn.)  News-Times,  Miss. 
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John  V.  Waits — from  pro¬ 
duction  manager  to  assistant  to 
the  business  manager  of  the 
Washington  (D.  C.)  Daily 

News.  Robert  Smallacombe— 
promoted  to  production  man- 
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in  the  news 


Tor<*ii  and  Dever,  DPI 
Re$:ioiial  Executives 

Pittsburgh 

Executive  appointments  in  the 
Eastern  Division  of  United 
Press  International  were  an¬ 
nounced  this  week  by  Norman 
A.  Cafarell,  division  manager. 

J.  Kichard  Toren,  West  Vir- 
jjinia  state  manager,  and  James 
P.  Dever,  manager  of  the  Cleve¬ 
land  newspictures  bureau,  were 
named  regional  executives. 

Josejth  C.  Marquette,  Minneso- 
to  newspictures  manager  since 
1963,  will  succeed  Dever  at 
Cleveland. 

Robert  M.  Gornall,  manager 
of  the  Baltimore  bureau,  suc¬ 
ceeds  Toren  in  Charleston. 

«  «  * 

Don  (i.  Campbell,  a  former 
husiness/financial  editor  of  the 
Indianapolin  (Ind.)  Sta/r — 
named  business/financial  editor 
of  the  Phoenix  Arizona  Repiih- 


Paul  Dickerman,  WiUton 
Daily  Times — elected  president 
of  Eastern  North  Carolina 
Press  Association. 

«  «  * 

Donald  D.  Schneeweis,  clas¬ 
sified  advertising  manager  of 
the  S«w<a  Ana  (Calif.)  Register 
since  1948 — appointed  advertis¬ 
ing  director,  a  new  position.  His 
assistant,  Clifford  A.  O’Day, 
now  classified  manager. 

«  «  * 

W.  R.  Blanc,  editor/publisher 
of  the  Pico  Rivera  (Calif.) 
Times-Post  and  other  California 
newspapers — retired,  after  36 
years  with  W.  J.  McGiffin  News¬ 
papers. 

«  *  * 

Fred  Downing,  former  man¬ 
aging  editor  of  the  Monterey 
Park  (Calif.)  Progress — to  the 
city  staff  of  the  West  Covina 
(Calif.)  San  Gabriel  Valley 
Daily  Tribune. 

*  ♦  * 

Frank  W.  Spencer  Jr.,  man¬ 
aging  editor  of  the  Newark 
(Ohio)  Advocate — a  memento 
(desk  pen  set)  from  the  Sev¬ 
enth-day  Adventist  Church  for 
his  fairness  in  treatment  of  re¬ 
ligious  news. 

*  *  * 

Paul  W’.  Huffman — ap¬ 
pointed  to  the  new  post  of  chief 
photogiapher  for  the  Elkhart 
(Ind.)  Truth. 

*  * 

Woody  Klein — from  New 
York  World-Telegram  staff  to 
WCBS-tv  as  Channel  2  News 
Investigative  Correspondent  in 


the  New  York-New  Jersey-Con- 
necticut  area. 

*  *  * 

Jack  Marshall,  a  reporter 
for  the  Kingsport  (’Tenn.) 
Times-News  in  the  lO.oOs — now 
manager  of  retail  promotion  for 
General  Tire  &  Rubber  Co., 
Akron,  Ohio. 

*  *  « 

William  C.  Light — new  mem- 
l)er  of  the  reportorial  staff  of 
the  Greenville  (Ohio)  Advocate 
where  his  father,  James  Light 
Jr.,  is  outdoor  columnist. 

*  *  * 

Nelson  Cullen  ward,  sports 
writer  for  the  San  Francisco 
Examiner — elected  president  of 
the  San  F’rancisco  Press  Club. 

•  * 

H.  W.  Hailey,  former  circu¬ 
lation  manager  of  the  San 
Francisco  Examiner  and  News 
Call  liulletin — appointed  circu¬ 
lation  director  of  the  San  Jose 
(Calif.)  Mercury-News,  with 
Don  M.  Wilson  becoming  cir¬ 
culation  manager. 

*  *  * 

John  Chaffee  Jr.,  education 
editor  of  the  Boston  (Mass.) 
Herald  for  four  years — named 

director  of  the  Northeastern 

University  Press  Bureau.  He 
will  continue  a  column  in  the 
Sunday  Herald. 

*  *  * 

Max  B.  Skelton,  AP  corre¬ 
spondent  at  Houston — elected 
president  of  the  Association  of 
Petroleum  Writers. 

*  *  * 

Robert  O.  Gilmore,  assistant 
circulation  manager  of  the  Dal¬ 
las  Morning  News — new  presi¬ 
dent  of  the  Texas  Circulation 
Managers  Association. 

*  *  « 

Jack  Bone,  Minot  Daily  News 
— elected  president  of  North 
Dakota  AP  Association. 

«  *  « 

Gordon  W’.  Gahan — from 
UPI,  New  York,  to  news-pic¬ 
tures  manager  at  Minneapolis, 
replacing  Joseph  C.  Marqitette, 
who  moves  to  Cleveland  as 
newspictures  manager. 

*  *  * 

Allen  F.  Schmahl,  manag¬ 

ing  editor  of  the  Grand  Island 
Independent — elected  chairman 
of  the  Nebraska  AP  Newspaper 
Members  Association. 

*  *  * 

Edward  M.  Hayes — from  re¬ 
tail  advertising  staff  to  the 

general  advertising  staff  of  the 
Cleveland  Press,  assuming 
charge  of  the  beer  classification. 
Chuck  Fields — from  classified 
advertising  staff  to  the  retail 
advertising  staff. 


THE  FOURTH  GENERATION  of  his  family  in  the  newspaper  business, 
James  L.  Bell  (center),  is  the  1965  winner  of  the  Wisconsin  Press  Asso¬ 
ciation  Memorial  Scholarship  award  of  $200.  With  him  are  Prof.  Ralph 
O.  Nafxiger,  director  of  the  UW  School  of  Journalism,  and  Don  D. 
MacGregor,  (right),  co-publisher  of  the  Park  Falls  Herald  and  presi¬ 
dent  of  the  association.  Bell,  a  junior  in  community  journalism  at  the 
University,  is  the  son  of  Donald  Bell,  publisher  of  the  Ladysmith  News, 
and  grandson,  of  the  late  Mark  R.  Bell  who  held  the  same  position  for 
many  years.  And  a  great-grandfather  of  the  scholarship  winner  also  was 
in  newspaper  work  before  the  turn  of  the  century. 


Paul  Youiigren  Nuiiied 
Twin  Coast  Controller 

St.  Paul,  Minn. 

Paul  Youngren  has  been  ap- 
l>ointed  controller  of  the  west 
coast  papers  of  Twin  Coast 
Newspapers  Inc.,  it  has  l)een 
announced  by  Bernard  H.  Ritter 
Jr.,  publisher  of  the  St.  Paul 
Dispatch  and  Pioneer  Press, 
where  Mr.  Youngren  is  assistant 
controller. 

He  will  Ik*  on  the  job  in  Pasa¬ 
dena,  Calif.,  Dec.  1. 

Twin  Coast  Newspapers,  a 
Ridder  group,  includes  the  Jour¬ 
nal  of  Commerce,  New  York; 
Pasadena  Independent  Star- 
News,  Long  Beach  (Calif.)  In¬ 
dependent  Press-Telegram,  and 
the  Garden  Grove  (Calif.) 
News. 

• 

Adler  at  Show  Again 

Selig  Adler,  last  managing 
editor  of  the  New  York  Mirror, 
is  returning  to  Show  magazine 
which  is  being  revived  by  Hunt¬ 
ington  Hartford  and  the  Lon- 
gines  Symphonette  Recording 
Society.  Mr.  Adler  has  been 
night  managing  editor  of  the 
Bosto^i  Record- A  merican. 
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Robert  H.  Terte,  education 
news  reporter  for  the  New  York 
Times  for  13  years — to  New 
Y’ork  University  News  Bureau. 
*  «  * 

Francis  G.  .Anderso.n — from 
assistant  editor  of  the  Santa 
.Monica  (Calif.)  Evening  Out¬ 
look  to  the  editorial  page  staff 
of  the  Phoenix  (Ariz.)  Gazette. 

»  A  « 

Al  E.  Head,  former  Indian¬ 
apolis  Star  and  News  circula¬ 
tion  executive  —  appointed  cir¬ 
culation  director  of  the  Sche¬ 
nectady  (N.  Y.)  Union-Star. 

ETersrthifig 
in  Baltimore 
revolves  around 

THE  SUN 


MorrAiiig 

Eveiii::^ 

Sunday 

Tliat*s  why 
The  Sunpapers 
carry  more  than 
70% 

of  all  advertising 
in 

Baltimore 

metropolitan 

newspapers. 


National  Repii.se.>‘.«ii«es: 
Cimiiim,  Woodward.  0  Mara  &  Ormsbe. 
New  York,  San  Francisco.  Los  Anteles, 
Chicafo,  Detroit,  Atlanta,  Philadelphia, 
Minneapolis 
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Editor  Honored 
For  Correcting 
State’s  ‘Image’ 

Huntington,  W.  Va. 

Climax  to  a  year-loiiK  effoit 
to  “clear  the  name  of  West  Vir¬ 
ginia”  came  Nov.  12  when  the 
Civic  Achievement  Award  for 
service  to  the  people  of  West 
Virginia  was  presenti'd  to  H. 
R.  Pinckard,  e<litorial  page  e<li- 
tor  of  the  Herald  - 1 HxpatcU 
(moi-ning)  and  the  H  era  Id-Ad - 
I'ertiurr  (Sunday). 

The  Civic  Achievement  .Award 
is  piesented  annually  by  Hunt¬ 
ington  Advertising  Club. 

The  Herald  -  Dispatch  cam¬ 
paign  to  “change  the  image”  of 
West  Virginia  from  one  of  un¬ 
mitigated  poverty  to  one  of  vig¬ 
orous  re<'overy  after  a  cata¬ 
strophic  technological  revolution 
in  the  coal  i  n  d  u  s  t  r  y  was 
launched  with  a  series  of  front¬ 
page  editorials  and  quickly  l)e- 
g;in  to  attract  national  atten¬ 
tion.  (E&P,  Nov.  21,  1!»«1.) 

Throughout  the  campaign,  the 
editorials  stres.sed  the  econom¬ 
ic,  so<-ial  and  political  gains 
made  in  West  Virginia  and 
called  attention  to  the  diversiti- 
cation  <»f  inten'sts  in  the  State 
— with  industrial  development 
concentrated  in  the  Great  Kan¬ 
awha,  Ohio  and  other  river  val¬ 
leys,  and  tourist  and  recreation¬ 
al  advantages  and  attractions 
multiplying  through  State  Park 
and  reservoir  developments  in 
the  mountain  regions. 

Largely  as  a  result  of  the 
campaign,  the  State  govern¬ 
ment  this  year  fomied  a  “Pi-og- 
ress  Corps”  to  work  for  a  bet¬ 
ter  understanding  of  West  Vir¬ 
ginia’s  problems  and  accom¬ 
plishments  l>oth  within  and 
without  the  State. 

Five  years  ago,  articles  alnmt 
West  Virginia  in  national  mag¬ 
azines  flaunted  the  State’s  pov¬ 
erty  i)ockets  and  referred  to  it 
as  “a  dying  State.” 
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H.  R.  Pinckard 

More  recently,  several  maga¬ 
zines  have  published  admiring 
.studies  of  West  Virginia’s  jirog- 
ress. 

Mr.  Pinckard,  42  years  on 
Huntington  newsjiaiters,  pre¬ 
viously  worked  on  thr*  Cliica(/o 
Kvminu  Journal,  the  Dani'ille 
Morning  PratH,  the  Danville 
Coninierruil-XeiVN  and  the  Daily 
mini  at  the  University  of  Illi¬ 
nois.  Frtr  a  number  of  years  he 
taught  editorial  writing  and 
book  rt'viewing  in  the  Marshall 
Univr'rsity  Dejiartment  of  Jour¬ 
nal  i.sm. 

• 

Computer  Order 

The  New  York  Tunes  an¬ 
nounced  that  it  w'ill  automate 
its  general  accounting  and  re¬ 
lated  paperwork  operations  with 
a  Honeywell  200  data  process¬ 
ing  system.  Other  key  applica¬ 
tions  now  lieing  performed  on 
tabulating  equipment  at  the 
Times  are  being  converted  to 
the  Honeywell  comjmter.  They 
include  payroll  and  personnel 
record-keeping  for  the  paper’s 
more  than  5,000  employes,  cir¬ 
culation  billing  and  accounts 
receivable,  general  ledger  ac¬ 
counting,  cost  analysis,  flnancial 
budget  and  reporting,  credit 
analysis,  and  accounts  payable. 
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Washington  Post 
Sends  3  More  to 
Foreign  Bureaus 

Washington 

The  W OAfhington  Post  is  open¬ 
ing  three  ne'w  overseas  bureaus 
— in  Hong  Kong,  Tokyo  and 
Lima,  Peru. 

These  additions  will  increase 
the  Washington  Post’s  overseas 
staff  to  13  reporters,  based  in 
11  news  centers. 

Stanley  Karnow  will  open  the 
bureau  in  Hong  Kong,  from 
which  base  he  will  watch  China 
and  lejiort  news  developments 
in  a  broad  area  of  Southeast 
Asia. 

Karnow,  40,  was  Far  East 
correspomlent  of  the  Saturday 
Keening  Post;  before  that,  chief 
of  the  Time-Life  China  and 
Southeast  Asia  Bureau.  He  is 
a  graduate  of  Harvard  College, 
a  Nieman  Fellow  (1957),  at¬ 
tended  the  Sorbonne  and  the  In- 
•stitute  of  Political  Science  at 
the  University  of  Paris. 

Richard  Halloran  goes  to 
Tokyo  in  1966,  He,  too,  is  re¬ 
turning  to  familiar  territory. 
Halloran,  35,  holds  a  Master’s 
degree  in  Far  Eastern  studies 
from  the  University  of  Michi¬ 
gan,  and  has  been,  in  turn,  a 
reporter,  assistant  foreign  edi¬ 
tor  and  Tokyo  correspondent 
for  Business  IFcc^'/McGraw-- 
Hill  World  News.  He  has  .just 
completed  a  Ford  Foundation 
Fellowship  in  advanced  inter¬ 
national  reporting  at  Columbia 
University;  he  specialized  in 
modern  (Chinese  and  Japanese 
affairs. 

The  Washington  Post’s  pres¬ 
ent  bureaus  in  Southeast  Asia 
and  the  Indian  subcontinent  are 
staffed  by  Warren  Unna  (New 
Delhi)  and  John  Maffre,  who 
covers  the  war  in  Vietnam. 

The  Latin  American  bureau 
will  lie  established  in  January 
by  John  M.  Goshko.  A  staff  re¬ 
porter  for  four  years,  Goshko, 
32,  holds  an  MS  in  Journalism 
(high  honois)  from  Columbia 
University’s  Graduate  School. 
He  used  a  1961  Pulitzer  Trav¬ 
elling  Fellowship  to  study  in 
South  America  while  serving 
as  a  correspondent  there  for  the 
Minneapolis  Tribune.  In  1963,  a 
Ford  Foundation  Fellowship  in 
advanced  international  report¬ 
ing  permitted  Goshko  further 
Latin  American  studies  at  Co¬ 
lumbia  University.  Lima  will 
be  his  base  for  continental  cov¬ 
erage. 

Dan  Kurzman  will  continue 
to  report  hemisphere  develop¬ 
ments  in  Washington.  He  is 
covering  Senator  Robert  Ken¬ 
nedy’s  tour  of  Latin  America. 


‘Sleaily  Glow’ 

Watervh.i.k.  Me. 

Colby  College  President  Rob¬ 
ert  E.  L.  Strider  confern-d  an 
honorary  Doctor  of  Laws  degree 
Nov.  4  on  C.  A.  McKnigiit,  edi¬ 
tor  of  the  Charlotte  (N.C.)  Ob¬ 
server.  The  citation  said  Mr. 
McKnight  “has  been  a  lieaion  of 
journalistic  excellence,  whose 
steady  glow  has  encouraged  edi¬ 
tors  everywhere.” 

(Canadian  Delegates 
To  CPU  ConfereiKM* 

Ottawa 

Thirteen  newspaper  executives 
form  the  Canadian  delegation  to 
the  quinquennial  conference  of 
the  Commonwealth  Pres.s  Union 
in  the  West  Indies  Nov.  22- 
Dec.  13. 

Leader  of  the  delegation  is 
I.  Norman  Smith,  editor  of  the 
Ottawa  Journal.  Other  delegates 
are  L.  W.  Bewick,  general  man¬ 
ager  of  Saint  John  Telegraph- 
Journal;  Paul  Desruisseaux, 
jiresident  of  Sherbrooke  La 
Tribune;  H.  E.  McCormick, 
chairman  of  the  board  of  Moni¬ 
tor  Publishing  Co.  Ltd.,  Mon¬ 
treal;  Charles  H.  Peters,  pub¬ 
lisher  of  Montreal  Gazette; 
.Michael  Davies,  general  man¬ 
ager  of  Kingston  Whig-Stand¬ 
ard;  K.  R.  'Thomson,  president 
of  Thomson  Newspapers  Ltd., 
Toronto;  Gillis  Purcell,  general 
manager  of  the  Canadian  Press, 
Toronto;  J.  A.  Daly,  president 
of  Southam  Business  Publica¬ 
tions  Ltd.,  Toronto;  W.  B.  C. 
Burgoyne,  publisher  of  St. 
Catherines  Standard;  J.  C.  Pres¬ 
ton,  general  manager  of  Brant¬ 
ford  Expositor;  L.  D.  White- 
head,  publisher  of  Brandon  Sun; 
and  Clifford  Sifton  of  Toronto, 
chairman  of  the  board  of  Regina 
Leader-Post. 

• 

Fort  Wayne  Papers 
Increase  Weekly  Rate 

Fort  Wayne,  Ind. 

The  Fort  Wayne  News-Senti¬ 
nel  and  Journal-Gazette  in¬ 
creased  its  weekly  home  de¬ 
livery  rate  five  cents,  Ralph  E. 
Heckman,  circulation  manager 
announced. 

The  increase  to  40  cents  a 
week  for  the  evening  six-day 
News  was  the  first  price  boost 
in  13  years  for  that  paper.  The 
single  copy  price  remains  at  10 
cents. 

The  morning  Journal  daily 
home  delivery  rate  also  went  to 
40  cents,  with  daily  and  Sunday 
delivery  now  60  cents.  Single 
copy  price  remains  at  10  cents 
daily  and  20  cents  on  Sunday. 

All  carrier  salesmen  and  mo¬ 
tor  route  salesmen  are  receiv¬ 
ing  a  share  of  the  increase. 
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How  Abitibi  research  uses 
a  miniature  press  to  improve 
the  printability  of  newsprint 


This  unique  little  machine  simulates  a  letterpress  print¬ 
ing  unit.  With  it,  our  scientists  conduct  test  printing 
under  extremely  rigid  controls,  of  speed,  pressure  and 
ink  film  thickness,  obtaining  accurate  information  on 
the  printing  quality  and  surface  strength  of  newsprint. 


That  is  not  all.  Such  is  the  versatility  of  this  special 
tester,  our  research  scientists  can  also  measure  such 
properties  of  paper  as  compressibility  and  oil  resistance. 

In  the  manufacture  of  Abitibi  newsprint,  research 
plays  a  vital  role.  It  always  has.  It  always  will. 
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I  PHOTOGRAPHY 

To  Coast  and  Back 
With  Flying  Faculty 

'  Bv  Ri(*k  Friedman 


Spwial  Order  TA-2402,  De¬ 
partment  of  the  Air  Force, 
Washington,  dated  Oct.  <?,  1965, 
reads : 

“Each  of  the  following  is 
authorized  to  travel  on  or  about 
5  November  1965  by  militarj’ 
aircraft  on  a  space  available 
l>asis  from  Washington,  D.  C., 
to  San  Francisco,  California; 
Denver,  Colorado ;  Evansville, 
Indiana,  and  Stewart  Air  Force 
Base,  New  York,  during  period 
5  November  1965  and  13  Novem¬ 
ber  1965,  for  the  purpose  of 
attending  and  providing  lectures 
relativ’e  to  photogj'aphic  matters 
of  the  Armed  Forces  Personnel, 
and  return  to  Washington,  D.  C. 
These  orders  do  not  constitute 
authorization  for  access  to  clas¬ 
sified  matter  or  to  enter  any 
classified  military  areas.  Travel 
is  authorized  by  Air  Force 
Regulations  76-6  ...” 

Special  Order  TA-2402  puts 
me  in  front  of  the  Statler-Hil- 
ton  Hotel,  Washington,  D.  C.,  on 
the  chilly  morning  of  Nov.  5. 
for  the  National  Press  Photog¬ 
raphers  Association  Eighth  An¬ 
nual  Cross-Country  Seminars  in 
Photojournalism,  sponsored  in 
cooperation  with  the  Department 
of  Defense  and  the  Unit^  States 
.4ir  Force.  It’s  my  third  straight 
trip  .  .  . 

Part  of  the  NPPY  Flying 
Faculty  is  assembling  here,  an¬ 
other  part  will  climb  aboard  in 
Chicago,  and  the  remainder 
meets  up  with  us  in  San  Fran¬ 
cisco,  first  official  stop  on  the 
.seminar  route.  .  .  . 

Lookailou's  I.4ISI 

Directing  bus-loading  opera¬ 
tions  to  Andrews  Air  Force 
Base,  where  a  two-engine  Air 
Force  Convair  awaits  us,  is  Lt. 
Colonel  William  Lookadoo, 
United  States  Air  Force,  the 
man  who  conceived  the  NPPA 
Cross-Country  Seminars  in  1958. 
.\rmed  Forces  coordinator  for 
the  seminars  and  an  advisor  to 
the  NPP-4  committee  on  educa¬ 
tion,  this  is  to  be  his  last  short 
course  trip  before  his  Air  Force 
retirement  comes  up. 

If  Col.  Lookadoo  looks  famil¬ 
iar  to  any  of  the  new  members 
of  the  NPPA  faculty,  it’s  be¬ 
cause  he  is  the  real-life  counter- 
Ijart  of  Lt.  Col.  Luke  A.  Dew  in 
Milt  Caniff’s  comic  strip,  Stei^e 
Canyon.  Col.  Lookadoo  tells  us 
that  when  he  retires,  he  will 
.stay  in  Washington  and  open  a 
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pictorial  reference  service  for 
illu.strators,  artists  and  cartoon¬ 
ists  .  .  . 

Gathering  at  the  bus  are  John 
Durniak,  editor  of  Popular  Pho¬ 
tography;  Harold  Blumenfeld, 
executive  newspictures  editor  of 
United  Press  International;  Bill 
Sumits,  former  Life  photogra¬ 
pher  now  technical  director  of 
Ehi’enreich  Photo-Optical  Indus¬ 
tries;  Douglas  Downs,  NBC-tv 
cameraman;  Bob  Gilka,  director 
of  photography,  National  Geo¬ 
graphic  Magazine,  and  chairman 
of  the  NPPA  Committee  on  Edu¬ 
cation;  Don  Moore,  picture  edi¬ 
tor  of  the  Washington  (D.  C.) 
Star;  John  Morris,  photo  con¬ 
sultant  and  former  picture  edi¬ 
tor  of  the  Washington  (D.  C.) 
Post;  J.  Winton  Lemen,  photo 
press  division  of  the  Eastman 
Kodak  Company. 

*  *  * 

We  land  at  the  back  end  of 
Chicago’s  O’Hare  Airport  about 
a  half-hour  early  and  wait  near 
the  runway  for  more  faculty 
members  to  join  us:  John  Mur¬ 
ray,  Milwaiikee  (Wis.)  Journal 
staff  photographer;  Arthur 
Uhlman,  chief  photographer  and 
assistant  art  director.  World 
Book  Encyclopedia  Science  Serv¬ 
ices  Inc.;  Don  Mohler,  manager 
of  technical  services.  General 
Electric;  and  Cal  Olson,  chief 
l)hotographer  of  the  Fargo 
(N.  D.)  Forum  and  president 
of  NPPA  .  .  . 

*  •  * 

Pancho  Sumits 

We  put  down  in  El  Paso, 
Tex.,  for  an  overnight  stop 
Itefore  pushing  on  to  San 
Francisco.  A  taxi  ride  into 
Juai-ez,  Mexico,  right  across  the 
dried-up  Rio  Grande,  for  dinner. 
Sumits,  Morris  and  Durniak  buy 
wide-brimmed  Mexican  hats.  As 
Sumits  walks  down  the  street 
with  hat  on,  natives  keep  calling 
him  Pancho  Villa  .  .  . 

*  *  * 

Check  into  Thunderbolt  Hotel, 
Bay.shore  Blvd.,  Burlingame, 
Calif.,  on  bright  sunny  Saturday 
afternoon  of  Nov.  6.  Greeted 
by  Frisco  seminar  director,  W. 
Kirk  Braun  of  Sylvania  Prod¬ 
ucts,  and  by  rest  of  faculty: 
John  G.  Swanburg,  technical 
advisor  of  Honeywell  Inc.,  and 
Joseph  Costa,  editor  of  the 
National  Press  Photographer 
magazine  .  .  . 

*  *  * 

First  of  a  two-day  seminar 


program  already  in  session  at 
Thunderbolt  Hotel,  this  one  fea¬ 
turing  area  photographers. 
Catch  excellent  pre.sentation  of 
photo  editing  by  Sam  Vestal, 
Watsoncille  (Calif.)  Register- 
Pajnronian  and  Sun.  Slides  in¬ 
clude  work  of  his  brother,  Jim, 
on  the  San  Luis  Ohispo  (Calif.) 
Telegram-Tribune  .  .  . 

Learn  from  tho.se  attending 
first-day  session  that  earlier 
speakers  also  had  excellent  |)re- 
sentations.  Impressed  with  photo 
work  of  news  i)hotographers  on 
small  newspapers  along  the 
Pacific  Coast  .  .  . 

*  «  # 

At  8:30  a.m.  on  the  nose,  Sun¬ 
day,  Nov'.  7,  Bob  Gilka  officially 
opens  the  eighth  annual  cross¬ 
country  seminar  in  photojour¬ 
nalism  l)efore  some  525  people 
in  the  Thunderbolt  Hotel  audi¬ 
torium,  a  record  attendance  for 
one  stop  on  the  tour.  Military 
personnel  up  from  as  far  as  San 
Diego  and  down  from  as  far  as 
Seattle,  make  up  more  than 
half  the  audience.  Military  gets 
in  free.  NPPA  members  pay. 
Non-NPPA  members  pay  more. 
College  and  high  school  students 
pay  less  .  .  . 

Gilka  keys  the  seminar  with 
this  statement:  “A  recent  Satur¬ 
day  Review  article  refers  to 
today’s  newspaper  today — but  on 
the  moon — put  there  almost 
instantly  by  a  fascinating  fiber 
optics  process.  We  can’t  laugh 
off  this  possibility  for  the  future, 
but  photographers  of  the  pres¬ 
ent  must  stay  a  bit  closer  to 
today’s  realities.  We  are  striving 
to  survive  in  a  shrinking  field  of 
daily  newspapers.  Darwin  said, 
‘It  is  surviv’al  of  the  fittest.’  We 
cannot  remain  ignorant  in  our 
field  ...” 

Behind  ihe  !New!i 

Then  Gilka  introduces  Harold 
Blumenfeld,  who  picks  up  the 
.same  theme:  “Photos  are  not  art 
or  illustration  to  break  up  the 
type,”  Blumenfeld  says. 
“Changes  have  come  in  photo¬ 
journalism  and  this  is  a  plea  for 
even  more  improv'ement.  Good 
newspictures  can  symbolize  a 
.story  and  also  .show  the  pathos, 
humor  and  human  interest  in 
each  day’s  events.” 

Pointing  to  the  competition  of 
live  television,  he  calls  for  larger 
picture  play  and  newspaper  pic¬ 
ture  stories  that  go  behind  the 
news  for  “more  than  just  what 
happened,  for  the  reason  why  it 
happened.” 

He  urges  newsphotographers 
to  do  more  thinking,  more  read¬ 
ing,  to  know  more  about  what  is 
pertinent  to  an  assignment.  “All 
the  advances  in  equipment  can’t 
help  you  if  you  don’t  know  what 
you’re  doing,”  Hat  Blumenfeld 
says.  “Even  though  covering  an 
assignment  is  more  difficult  with 


a  camera  than  it  is  with  words, 
equipment  is  still  only  a  toxl  for 
you  as  a  photo  reporter  ”  He 
adds  that  at  UPI  all  news  pho¬ 
tographers  are  thought  of  as 
newsmen  and  not  as  seconil-class 
citizens  in  new.spajier  journal¬ 
ism.” 

During  his  .slide  presentation 
which  follows,  Blumenfeld  em¬ 
phasizes  using  the  identifier  to 
set  where  the  scene  was  shot,  he 
l)oints  to  photo  coverage  of  the 
Kennedy  assassination  as  “])ho- 
tojournalism’s  highest  peak,”  he 
descriltes  the  emerging  market  of 
picture  books  “which  tell  things 
in  a  sequence,”  and  he  urg^ 
photographers  to  move  around 
on  an  assignment  to  shoot  some¬ 
thing  different  from  the  pack  . . . 

Art  Uhlmann,  who  covers  the 
astronauts  for  World  Book  En¬ 
cyclopedia  Science  Services  (See 
E&P,  June  12,  1965,  p.  52), 
follows  with  his  “picture  philos¬ 
ophy  from  inner  and  outer 
space.” 

Using  slides  he  made  of  the 
astronauts  in  their  homes.  Art 
tells  the  group  that  photographic 
reporting  in  the  .space  age  in¬ 
cludes  moi-e  than  pictures  from 
orbiting  capsules.  “The  .subjects 
are  human,  whether  they  are 
a.stronauts,  technicians,  direc¬ 
tors,  or  laborers,”  he  says. 
“News  coverage  in  all  parts  of 
the  country  will  be  emphasizing; 
more  and  more  the  ground  work 
related  to  the  space  program.” 

He  points  out  that  while  his 
specialty  is  space  and  the  gla¬ 
mour  that  goes  with  it,  there  i.« 
still  a  great  need  for  creativity 
in  photographing  this  subject. 
The  important  thing  to  a  pho¬ 
tographer,  Art  contends,  is  inner 
space,  the  space  l)etween  the 
ears. 

He  claims  there  is  too  much 
use  of  poor  pictures,  too  much 
mediocrity'  in  news  photography, 
too  much  of  a  negative  attitude 
on  the  part  of  too  many  news 
l)hotographers. 

“And  too  many  news  photog¬ 
raphers  who  approach  a  routine 
assignment  as  if  it  was  a  big 
nothing,”  Art  says.  “Instead 
they  should  be  using  their  imag¬ 
inations,  individual  initiatives. 
Picture  winners  come  from  some¬ 
one  who  took  a  little  initative 
to  get  something  different.” 

He  talks  of  cropping  pictures 
right  in  the  camera  when  taking 
the  shot,  and  of  carrying  a  tri¬ 
pod  on  assignments  “because  it 
can  be  more  important  to  you 
than  any  lights  you  carry 
along.” 

And  he  tells  of  the  rare  privil¬ 
ege  of  covering  the  28  astro¬ 
nauts  and  their  families  .  .  • 

Bill  Sumits,  Ehrenreich’s 
technical  director  (distributors 
of  Nikon  and  other  cameras), 
comes  on  next  with  information 
on  the  developments  in  36mm  ; 

(Continued  on  page  46)  ' 
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,niya  twin-lens  reflex  has 
d  the  “workhorse”  of  the 
photographer  since  the 
nodel,  an  affectionate 
lowledgement  of  its 
ged  dependability, 
ppellation  has  continued 
I  several  model  changes, 
basic  feature  of  lens 
.  With  each  model, 
ly  upgraded 
t  today. 

13  is  unquestionably  the 
efiex  ever  produced.  To 
a  rapid  shutter  and 
le-exposure  prevention, 
isation,  a  closeup  expo¬ 
sure-factor  indicator  and  expanded  distance  scales, 
making  the  C33  faster  and  easier  to  handle,  and 
more  versatile  than  any  other  twin-lens  reflex. 

In  addition  to  the  regular  Mamiya  twin-lens  ac¬ 
cessories,  the  C33  also  accepts  an  accessory  back 
for  the  new  24-exposure  220  roll  film.  The  C33  is 
$285  with  80mm  f2.8  lens;  less  lens,  $195.50.  The 
220  accessory  back  is  priced  at  $16. 

The  Standard  Mamiya  C22  has  all  the  basic 
features  of  the  C33,  except  for  the  film  crank  and 
expanded  scales.  It  is  $65.50  lower  in  price,  and 
also  accepts  the  220  back. 

See  your  camera  dealer  for  details,  or  write: 
Mamiya  Div.  of  Ehrenreich  Photo-Optical  Industries, 
Inc.,  Garden  City,  N.Y.  11533 


1 


PHO’VKKIION 

Market  Book  Serves 
As  OK  Annual  Report 

liy  <i«*orge  Wilt 


What  is  a  newspaper’s  market 
hrcH'luiie,  anyway?  With  what 
important  publication  of  Ameri¬ 
can  industry  can  it  be  compared? 

Fundamentally,  the  booklet 
prejiarecl  by  a  newspaper  to  tell 
advertisers  alwut  the  paper’s 
market,  and  how  it  covers  and 
serves  that  market  is  not  at  all 
unlike  a  bif?  corporation’s  An¬ 
nual  Report. 

And  if  moi-e  newspaper  people 
concerm-tl  with  publication  of 
the.se  compilations  of  market 
descrijitions  would  consider  the 
similarity,  they  might  take  a 
look  at  a  few  corporate  reports 
and  brighten  up  the  content, 
appearance  and  presentation  of 
their  market  books. 

For  many  newspapers,  a 
Market  Booklet  is  the  most  im¬ 
portant  piece  of  printed  promo¬ 
tion  prepared  during  the  year, 
and  in  many  cases  is  the  only 
piece  that  national  advertisers 
get  to  .see.  Agencies  who  are 
expected  to  keep  the  market 
liooklet  in  their  files  could  con¬ 
ceivably  form  their  own  opinion 
of  a  newspaper  and  its  market 
from  this  major  promotion  piece. 

And  many  newspaper  efforts 
are  mighty  di-eary,  packed  with 
an  endle.ss  procession  of  statis¬ 
tics  that  tend  to  anaesthetize 
the  reader. 

The  Annual  Report  compari¬ 
son  came  to  mind  when  I  re¬ 
ceived  a  copy  of  a  booklet 
recently  which  had  all  of  the 
earmarks  of  a  report  on  the 
structure  and  financial  position 
of  a  major  U.S.  corporation.  On 
closer  examination,  it  turned 
out  to  lie  a  publication  on  the 
Oklahoma  City  market  released 
by  the  Ihiily  OklaJwman  and 
Oklahoma  City  Times. 


LET  ATLAS  HELP  YOU 
MAKE  YOUR  COMMUNITY 

“FLAG  CITY,  U.S.A.” 

Do  at  hundreds  ot  public- 
spirited  Newtpipers  are  doing — 

Offer  the  Quality-Made, 
Specially  Priced,  Complete 

ATLAS  FLAG  KIT! 

3'  5'  fidq  of  Thor  bunting,  tewed 

ttripet 

2  pc  jointed  hacdwcod  pole 
W-i^e,  w/r#  or  p^one 

Atlas  Flag  Corporation  of  America 

Benton.  Illinoti  •  T»l;  41|-2t00 


Tlu!  cover,  jirinted  on  a  fine, 
lairl,  texturetl  cover  stm-k  showed 
a  bleed  full-color  reprocluction 
of  an  aivhittHd’s  drawing  show¬ 
ing  how  downtown  Oklahoma 
(Tity  will  look  under  a  planned 
rc*<levelo|)ment  propo.sal.  The 
only  copy  on  the  cover  was  the 
line,  “Market  with  a  future’’ 
printed  in  a  small,  distinctive 
tyite-face  against  a  field  of  white 
space,  plus  the  embos.setl  trade 
market  of  the  ])ublishing  com- 
))any,  “OK.” 

Oiiaiily  Rliologruplis 

Every  other  page  of  the  2'1- 
page  Itooklet  was  a  montage  of 
bleed  photographs  of  the  high¬ 
est  (piality,  handsomely  repro¬ 
duced.  Tyjte  on  the  facing  page 
in  no  instance  consumed  half  of 
the  page,  with  white  space  the 
rule  rather  than  the  exception. 

The  text  itself  was  a  narra¬ 
tive  that  not  only  described  the 
market  and  the  newspapers  that 
.sell  it,  but  gave  the  feeling  of 
the  city  and  its  newspapers- — 
and  pre.sented  a  brisk,  modern 
picture,  too.  And  horror  of  all 
horrors,  it  broke  all  the  rules  by 
including  not  a  single  statistic. 

It  managed  to  overcome  this 
ovei-sight  by  employing  a  novel 
•levice,  a  Ixwklet  within  a  book¬ 
let,  in.serted  in  the  center  spread, 
('omprising  an  additional  dozen 
pages,  the  insert  is  of  the 
“Dutch-door”  variety,  less  than 
half  of  the  depth  of  the  rest  of 
the  l)ooklet,  and  printed  on  con¬ 
trasting  color  stock.  Promotion 


manager  Alan  Schra<ler  points 
out  that  this  device  was  u.se<i  to 
permit  the  “schmaltz”-with-pic- 
tiires  text  flow  more  snuMdhly. 
And  it  certaitdy  accomplishe«l 
the  objt-ctive. 

The  in.sert,  of  cour.se,  included 
all  of  the  traditional  market 
data  statistics — handsomely  .set 
by  a  commercial  tyi)ographer  in 
a  distinctive  face,  with  plenty 
of  white  space  (gre»‘n  space?) 
and  attractive  graphics.  All  of 
the  data  could  have  been 
cramnusi  into  half  as  many 
pages,  but  would  have  l)e<m  much 
less  readable,  if  not  totally 
ignortsl. 

A1  Schrader  also  jtointed  out 
that  all  of  the  halftones  in  the 
book  are  black  duotones,  to  give 
them  a  bit  more  snap.  It  would 
hav^e  iH'en  cheaper  and  easier  to 
have  Jirinted  the  |>hotos  with  a 
single  run,  but  at  a  .sacrifice  to 
the  total  (juality  of  the  i)ublica- 
tion. 

An  interesting  final  touch — 
the  cojjy  inside  the  lack  cover 
states:  “If  you  are  intere.sted  in 
lo<-ating  a  retail  store,  an  offic** 
or  a  manufacturing  firm  in 
Oklahoma  City,  write  to  the 
Advertising  Director,  Oklahoma 
Publishing  Company.” 

The  l)ooklet  was  i)ubli.shed 
with  the  cooperation  of  the 
newspapers’  agency,  Lowe 
Runkle  Comjjany. 

*  * 

SECOND  MARKET  —  The 
Quad-Cities  of  Rock  Island,  Mo¬ 
line,  Ea.st  Moline  and  Davenport 
comprise  Illinois-Iowa’s  NumlK^r 
Two  metro  county  market,  ac¬ 
cording  to  a  new  broc-hure  re- 
lea.stsl  by  the  Hock  Islaml 
(Ill.)  Argils  and  Moline  Dis¬ 
patch.  The  brochure  lists  grocery 
and  drug  buying  and  warehouse 
headcjuarters,  brokers,  break¬ 
downs  on  chain  store  outlets  by 
county,  and  other  marketing 
facts.  Test  market  information, 
including  the  newspapers  “copy 


tt'sting  plan”  is  also  in>luded. 
Coj>ies  of  the  brocdiure  ai  <-  avail¬ 
able  by  writing  Harold  Swan- 
.son,  manager  of  general  adver¬ 
tising,  Rock  Island  Argu.-,  Rock 
Island,  III. 

• 

Wall  KaiM*r’«  Parly 

More  than  700  homele.-is,  han- 
dicaj)j)ed  and  nee<ly  children  will 
attend  a  Thanksgiving  |)arty 
sjKinsored  by  columnist  Walter 
Kaner  on  Tue.sday  afteinoon, 
Nov.  2'i,  in  Rego  Park,  Queens, 
(’hildren  from  a  dozen  Long 
Island  hospitals,  oiphunages 
and  health  and  welfare  agencies 
will  |»articipate.  Mr.  Kaner,  col¬ 
umnist  for  th(>  l.oufi  Island 
I'ress  and  Long  Islaml  Star- 
Journal,  has  stage<l  the  annual 
jtarty  for  the  |)ast  1”  years. 


Flying  Faculty 

{Continiml  f  rom  page  44) 


jihotography  and  what  can  !« 
»*xpe<-ted  in  the  future.  The  ver¬ 
satility  of  single  lens  reflex  i 
cameras.  Range  finders.  Radioj 
motors  .  .  . 

CJieers! 

.lohn  Durniak,  editor  of  /’opw- 
lar  I’hotograpliy,  is  introduced 
next  by  Gilka  as  “The  .\ngry 
Young  Man  of  Photojournal¬ 
ism.”  He  lives  up  to  this  billing 
by  ripping  apart  numerous: 
newspapers  he  has  critiqued  for 
the  seminar. 

Editors  and  make-up  men 
take  the  brunt  of  Durniak’s 
blows.  The  photographers  in  the 
audience  cheer.  There  are  almost 
no  editors  in  the  audience. 

“The  news  photographer  can¬ 
not  work  if  his  editors  don’t  give 
him  the  opportunities,”  Durniak 
.says.  (Cheers!  He  .speaks  of  the 
lack  of  careful  editing  and  inter- 
|)retation,  and  of  the  “idiotic  use 
of  pictures”  in  news|)aper8. 
('heers ! 

“Today’s  jjhotogiapher  is  a 
.second-class  citizen  in  news- 
|)aper  world,”  Durniak  claims. 
.More  cheers. 

He  calls  for  creating  a  climate 
of  |)hotography  around  the  edi¬ 
tor.  Take  pictures  of  the  cnlitor’s 
family,  he  says.  Teach  the  edi¬ 
tor’s  son  how  to  take  j»ictures. 
(live  your  editor  prints  of  your 
news  sliots  to  hang  on  his  wall. 
Get  NPPA  to  hire  a  jjublic  rela¬ 
tions  man  who  will  go  around 
the  country  .selling  l)etter  use  of 
|)hotography  to  newsjjajter  edi¬ 
tors  .  .  . 

The  seminar  breaks  up  for 
lunch.  Ahead  is  a  full  afternoon 
of  talks  with  slides,  three  more 
cities,  six  more  days  and  an¬ 
other  thousand  peo|)le  in  the 
ujM'oming  audiences  .  .  . 

(To  he  continued) . 


WACKIEST  SHIP — A  renred  gondola,  comple;e  with  gondolier  and 
mandolin  player,  toured  retail  liquor  stores  in  metropolitan  New  York 
City  to  merchandise  Gallo  Paisano  Wine  SpectaColor  campaign.  The 
joint  merchandising  program  came  as  the  result  of  advertising  in  the 
New  York  News  and  UNYT  newspapers.  Stops  were  made  at  retail  liquor 
stores  in  major  shopping  centers,  where  12-page  booklets  were  dis¬ 
tributed  to  store  owners. 
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When  all  communications  are  knocked  out,  what  do  you  do? 


In  the  wake  of  a  major  disaster,  com¬ 
munications  are  likely  to  be  a  shambles. 

It  can  take  precious  hours  to  call  for 
help,  days  to  re-establish  a  communi¬ 
cations  system. 

Now  there  is  a  unique  ITT  midget 
microwave  system  undergoing  field 
tests  that  restores  any  communications 
facility  instantly. 

Each  line-of-sight  unit  weighs  only 


17  pounds.  With  a  pair,  two-way  com¬ 
munications  are  possible  via  telephone, 
telegraph,  radar,  radio  or  TV  over  dis¬ 
tances  up  to  20  miles. 

Helping  people  communicate— that’s 
a  vital  part  of  ITT’s  business. 

ITT  holds  some  22,000  patents— many 
of  which  helped  put  13  million  telephone 
lines  in  80  nations.  Patents  for  vast  mi¬ 
crowave  systems  that  span  mountains, 


jungles  and  deserts.  Patents  that  helped 
make  commercial  satellite  communica¬ 
tions  a  reality. 

Research  pays  off  at  ITT,  In  fact, 
sixty  percent  of  ITT’s  current  products 
are  the  result  of  the  last  five  years’  re¬ 
search  and  development. 

International  Telephone  and  Tele¬ 
graph  Corporation,  New  York,  N.Y. 


‘Vin’  Jones 
New  ASNE 
Treasurer 


Palm  Springs,  Calif. 

The  Board  of  Directors  of  the 
•American  Society  of  Newspaper 
Editors,  nn^etinsr  here  Nov.  12, 
elected  Vincent  S.  Jones  as  treas¬ 
urer  to  .succ<*ed  Alfred  Friendly. 

■Mr.  Friendly  resi^rned  from 
member.ship  in  the  Society  be¬ 
cause  his  new  duties  as  a  writer 
for  the  Waahinffton  (D.  C.) 
Post  do  not  qualify  him  as  “a 
directing  editor.”  He  has  been 
inanaR'inir  editor  of  the  Post. 

.Arthur  C.  Deck,  executive  edi¬ 
tor  of  the  SaJt  Lake  Tribune, 
chairman  of  the  membership 
committee,  was  appointed  to  the 
l>oard  in  .Mr.  Friendly’s  place 
for  the  rest  of  this  fiscal  year. 
The  remaining  two  years  of  Mr. 
Friendly’s  term  will  l>e  filled  by 
the  membership  at  the  annual 
meeting  in  May  at  Montreal. 

Vermont  C.  Royster,  Wall 
Street  Jouryial,  ASNE  president, 
said  he  would  name  a  successor 
to  Mr.  Friendly  as  chainnan  of 
the  Press-Bar  Committee  at  a 
later  date. 

Mr.  Jones,  the  new  treasurer, 
is  executive  editor  of  the  Gan¬ 
nett  N  ewspapers,  Roche.ster, 
N.  Y. 

l.j  Meiiib<‘r^  Added 

The  Board  elected  45  new 
members,  bringing  the  total  to 
a  record  high  of  681.  Those 
eh^cted  were: 

Over  100,000  Circulation 

George  Beebe,  managing  edi¬ 
tor,  Miami  Herald. 

Robert  Worth  Bingham,  as- 
si.stant  to  the  publisher,  Courier- 
Journal  and  Louisville  Times. 

Ed.  J.  Dooley,  editor,  San 
Franeisco  Examiner. 

Robert  H.  Estabrook,  asso¬ 
ciate  editor,  Wasbinptan  Post. 

Harry  F.  Guggenheim,  editor 
and  publisher,  Sewsday. 


PARK  ^ 
ROW 
NEWS 
SERVICE 


^rnews  features^V 
■  with  your  ] 
^^^LOCAL  angl^^^ 

150  Broadway.  New  York,  N.Y.10038 


REWARD — O.  Roy  Challc,  left,  president  of  Trans  Caribbean  Airways 
and  publisher  of  El  Diario,  presents  El  Diario  reporter  Esii  Gonzalez  a 
check  for  $500  in  recognition  of  his  recent  assistance  in  capturing  a 
suspected  subway  killer.  In  addition,  Chalk  named  Gonzalez  chief  of  the 
Crime  Bureau  for  the  newspaper. 


Berne  S.  Jacob.sen,  managing 
erlitor,  Seattle  Post  -  hitelli- 
(feneer. 

Clayton  Kirkpatrick,  man¬ 
aging  editor,  Clneayo  Tribune. 

Charles  K.  .McClatchy,  asso¬ 
ciate  editor,  Saerame^ito  Bee. 

Donald  G.  .McLean,  assistant 
r-ditor,  Philadelphia  Bulletin. 

Mort  Pye,  editor,  Newark 
Star-Ledyer. 

50,000- 1(K),()()0 

G.  David  .Ackley,  editor,  San 
Be ma rd i n o  Sun- Teley ram. 

George  Draut,  editor,  Atlantic 
City  Press. 

Stuart  A.  Dunham,  editor, 
Camden  Courier-Post. 

Roy  W.  Dykstra,  managing 
editor,  Sprint/ field  Union. 

George  Fattman,  executive 
editor,  Johnston  Tribune-Demo¬ 
crat. 

Walten  R.  Graham,  editor. 
Sprint/ field  Union-News,  Repub¬ 
lican. 

James  K.  Guthrie,  publisher, 
San  Bernardino  Sun-Telet/ram. 

Frank  H.  Kelly,  editor, 
Spnnt/field  News. 

J.  Patrick  Kelly,  executive 
news  (“ditor,  Winston-Salem 
Journal  and  Sentinel. 

John  W.  Moran,  managing 
editor.  Bant/or  Daily  News. 

Erwin  D.  Sias,  editor,  Sioux 
City  Joumial. 

Les  Trautmann,  managing 
editor,  Staten  Island  Adt'ance. 

William  1).  Snider,  editor, 
Greensboro  Daily  News. 

William  D.  Workman  Jr.,  as¬ 
sociate  editor,  Columbia  State. 

20,000-50,000 

Dan  Bow'erman,  editor  and 
general  manager,  Santa  Rosa 
Press  Democrat. 


Eugene  C.  Dorsey,  associate 
publisher,  Boise  Statesman. 

John  D.  Focht,  managing  edi¬ 
tor,  Alton  Telet/raph. 

Sig  Gissler,  executive  editor, 
1 1  ’till  key  an  N  ews-Su  n. 

Robert  L.  Gray,  executive  edi¬ 
tor,  Fayetteville  Observer. 

J.  Willard  Hoffman,  editor, 
Trenton  Trentonian. 

Donald  A.  Pugnetti,  managing 
editor,  Tri-City  Herald,  Pasco, 
Wash. 

A.  N.  Romm,  editor.  Middle- 
town  Times  He  raid- Record. 

Richard  P.  Sanger,  editorial 
page  editor,  Wilminyton  Mom- 
iny  News. 

John  A.  Scott,  editor  and  pub¬ 
lisher,  Lafayette  Journal  and 
Courier. 

William  E.  Scrivo,  managing 
editor,  Lorain  Journal. 

John  H.  Sengstacke,  editor 
and  publisher,  Chicayo  Daily 
Defender. 

Everett  A.  Streit,  editor, 
Clinton  Herald. 

Dudley  Allen  White,  editor, 
Sandusky  Reyister. 

Under  20,000 

Eric  W.  Allen  Jr.,  editor,  Med¬ 
ford  Mail  Tribune. 

Thomas  W.  Braden,  editor, 
Oceanside  Blade-Tribune. 

John  P.  Feeley,  general  man¬ 
ager-editor,  Danville  News. 

Edwin  D.  Hunter,  editor, 
Galveston  Daily  News. 

Claude  M.  Ogle,  president  and 
general  manager,  Hendersonville 
Times-News. 

(Mrs.)  Elizabeth  G.  Swindell, 
editor  and  publisher,  Wilson 
Daily  Times. 

Jerome  Weinstein,  editor. 
State  College  Centre  Daily 
Times. 


Publisher  Starts 
Language  Club 
For  Daily’s  Staff 

New  London,  Conn. 

The  first  in  a  series  of  writing 
and  editing  seminars  for  staff 
members  of  the  Day  will  take 
place  Nov.  16  under  the  direc¬ 
tion  of  Publisher  Barnard  L. 
Colby. 

Clarence  Dean,  associate  di¬ 
rector  of  the  American  Press  In¬ 
stitute  at  Columbia  University, 
told  about  the  “better  writing’ 
program  at  a  dinner  on  Nov.  4 
attended  by  80  members  of  the 
Day’s  staff. 

Mr.  Dean,  a  former  rei)orter 
for  the  New  York  Times,  said, 
“Words  are  like  people.  They 
ought  to  be  treated  with  re¬ 
spect.”  He  added,  “The  fun  of 
this  business  is  taking  the 
reader  there.  That’s  the  chal¬ 
lenge  and  the  reward  if  you  can 
do  it.” 

Mr.  Dean  said  the  “trumpet¬ 
ing  lead  is  passe,”  replaced  by 
“the  simple  lead — the  lead  that 
lays  it  on  the  line.”  He  added: 
“Don’t  promise  more  in  the  lead 
than  you  can  deliver  in  the 
story. 

“More  stories  can  and  should 
be  told  in  chronological  order. 
It’s  the  natural  way  to  tell  a 
story.” 

Publisher  Colby  welcomed 
staff  members  to  what  he  called 
the  “Precise  Language  Club” 
which  he  described  as  “an  or¬ 
ganization  that  has  been  getting 
more  and  more  exclusive  each 
year.” 

As  part  of  the  program,  Ros- 
coe  McGowen,  a  retired  member 
of  the  New  York  Times  sports 
staff,  is  writing  a  bi-weekly 
critique  which  he  has  titled, 
“The  Cares  That  Infest  The 
Day,”  a  line  from  Longfellow’s 
“The  Day  Is  Done.” 

All  Day  staff  members  have 
taken  two  tests  prepared  by  the 
publisher  of  the  35,000  daily. 
One  concerns  itself  with  gram¬ 
mar  and  syntax;  the  other 
gauges  editing  ability.  A  copy  of 
“Beware  These  Pitfalls,”  an  18- 
page  compilation  of  commonly 
misused  words  and  phrases,  has 
been  given  to  each  staffer. 

Most  of  the  paper’s  executives 
plan  to  attend  the  sessions. 

• 

Changes  Printing 

PlTTSBlRGH 

Beginning  in  December,  the 
Pittsburgh  Courier,  a  Negro 
weekly  newspaper  for  55  years, 
will  transfer  its  printing  opera¬ 
tions  to  the  offset-equipped  plant 
of  the  Walker  Publishing  Co.  in 
Cleveland.  The  Courier  has  a 
circulation  of  about  100,000  in 
editions  for  five  cities. 
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SHOW  the  new  railroads  taking  shape  across  America... through  “RAILROADING  IN  PICTURES’ 


Railroads  are  rolling  toward  an  all-time  record  in  1965  in 
spending  for  new  facilities  and  modern  equipment.  The 
carriers'  outlays  are  topping  $1.6  billion  this  year— sixty 
percent  above  their  20-year  postwar  annual  average.  This 
sweeping  modernization  program  is  transforming  every¬ 
thing  from  track  to  wayside  signals,  from  locomotives  to 
cabooses. . .  resulting  in  a  host  of  new  railroad  services  to 
move  the  mounting  output  of  America  faster,  more 


smoothly.  To  help  newsmen  illustrate  this  dramatic  story, 
we  have  prepared  a  new  booklet  showing  railroad  scenes 
like  those  above,  representing  our  file  of  thousands  of 
glossy  black-and-white  prints  in  8x  10-inch  size.  These 
photos  can  be  obtained  free  of  charge  for  illustrative  use 
in  any  kind  of  public  media.  To  obtain  your  copy  of  “RAIL¬ 
ROADING  IN  PICTURES”, write. .. AARNewsPhotoServ- 
ice,  806  Transportation  Bldg.,  Washington,  D.C.  20006 


ASSOCIATION  OF  AMERICAN  RAILROADS 


CIRCULATION 


Hotaling^s  Back 
At  Old  Corner 
On  Times  Square 

Familiar  as  the  hometown 
news  stand  for  the  past  5t5 
years,  Hotaling’s  moved  into 
new  quarters  at  the  north  end 
of  the  Allied  Chemical  Tower 
in  Times  Square  on  Nov.  11. 

Operated  hy  Arthur  and  Bill 
HotalinR,  .sons  of  the  founder  of 
the  business,  the  .stand  has  be¬ 
come  famous,  supplying  375 
newspapers  from  ■3(10  cities. 

The  newspaper  stand  has  had 
a  restless  past.  For  most  of  its 
yeare,  it  stood  on  the  northern 
facade  of  the  old  Times  Tower. 

With  the  remodeling  of  the 
building  into  the  Allied  Chem¬ 
ical  Tower,  the  stand  was 
shifted  a  few  yards  to  the  west 
side  of  the  New  York  City  In¬ 
formation  Center. 

Now  Hotaling’s  has  retumed 
to  its  spot  on  the  uptown  side 
of  the  stinicture  that  dominates 
Times  Square. 

In  addition  to  the  outdoor 
stand,  Hotaling’s  will  occupy 
80((  square  feet  of  space  on  the 


main  floor  of  the  Allied  Chem¬ 
ical  Tower.  Foreign  newspapers 
and  periodicals  will  be  sold  in 
this  area. 

Arthur  Hotaling  Sr.,  a  Dutch- 
.American  from  New  York 
State,  first  began  perldling  out- 
of-town  newspapers  in  1904  at 
a  small  news  stand  on  the  cor¬ 
ner  of  29th  Street  and  Broad¬ 
way. 

Mr.  Hotaling,  the  father  of 
the  present  owners,  had  been  to 
the  St.  Louis  World’s  Fair 
where  he  was  suiqinsed  to  see 
fairgoers  scooping  up  home¬ 
town  papers  with  an  enthusiasm 
that  should  have  been  re.ser\’ed 
for  the  exhibits.  Returning 
home,  he  contracted  with  out- 
of-town  newspaper  publishers 
and  introduced  non-New  York 
newspapers  to  Manhattan. 

The  elder  Hotaling  ap¬ 
proached  Adolph  S.  Ochs,  pub¬ 
lisher  of  the  Times,  and  se¬ 
cured  the  prize  location  near 
the  Broadway-42nd  Street  in¬ 
tersection. 

After  the  founder’s  death  in 
1941,  the  sons  took  over. 

• 

Paratle  in  Topeka 

The  Tttpcka  (Kans.)  Capital- 
Journal  will  distribute  Parade 
Magazine,  l)eginning  with  the 
Dec.  5  issue. 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 
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Dear  Editor  &.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name . 

Address  . 

City  .  . State . Zip . 

□  Remittance  enclosed 

^.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year. 


CARPETED  KIOSK — Abe  Sherman  greets  a  customer  in  front  of  hii 
newsstand  in  Baltimore's  Monument  Square.  The  newsstand  design 
is  the  result  of  a  competition  sponsored  by  the  Baltimore  chapter  ol 
the  American  Institute  of  Architects,  and  Magee  Carpet  Company's 
Sand  Prints  carpet  of  Chemstrand  Company's  Cumuloft  nylon  adds 
the  final  touch  in  interior  decoration. 


S  &  S  Sends  44),()00 
Copies  to  Viet  Nam 

Tokyo 

Pac  ific  Stars  &  Stripes  since 
Sept.  1,  has  been  delivering  40,- 
000  free  copies  of  the  newspaper 
to  troops  in  Viet  Nam. 

Circulation  Manager  Lyle  Mc¬ 
Bride  reports  that  Viet  Nam  has 
become  the  paper’s  largest  cir¬ 
culation  area.  (Total  paid  cir¬ 
culation  is  about  70,000  with 
an  estimated  four  readers  per 
copy.)  “The  papers  —  40,000 
copies — are  flown  in,”  Mr.  Mc¬ 
Bride  said,  “and  normally  reach 
there  the  day  after  they  are 
printed  in  Tokyo.” 

Mr.  McBride  said  some  ser\’- 
icemen  think  S&S  should  be  put 
back  on  sale  at  10  cents  a  copy 
because  the  free  copies  are  so 
hard  to  come  by. 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the  | 
protection  offered  by  Employer’s 
Special  Excess  Insurance.  \ 

With  our  Excess  Insurance,  you  j 
aKree  to  cover  a  certain  amount,  j 
We  handle  the  excess.  It’s  Kood 
business,  economical  and  protects  , 
you  against  loss  due  to  mvasion  ' 
of  priyacy,  libel,  piracy  copy- 
rijrtii  violation  and  plag:iarism. 

For  complete  details  and  rates, 
at  no  obligation,  call  or  write: 


EMPLOYERS  REINSURANCE  CORP. 

21  West  10th  ,  KANSAS  CITY,  MO 

SAN  FRANCISCO.  220  Montgomery 
ATLANTA,  34  Poechtro*.  N  E. 
CHICAGO.  17S  W  Jackson 
NEW  YORK.  Ill  John 
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Satunlay  Edition 
Features  Added 

Salinas,  Calif. 

Three  national  features  have 
l>een  added  to  the  Saturday  edi¬ 
tion  in  a  continuing  expansion 
program  at  the  Salinas  Cali¬ 
fornian,  announces  Francis  H. 
Cislini,  publisher. 

Wwkly  .Stock  Table 

These  are  Family  Weekly 
magazine,  an  eight-page  section 
of  22  color  comics  and  a  com¬ 
plete  weekly  New  York  stock 
list.  The  Californian  also  now 
uses  UPI  Unistox  selected  daily 
list  of  500  stocks. 

The  Saturday  Weekender  edi¬ 
tion  has  long  featured  Ranch 
and  Home  magazine  and  a  tele¬ 
vision  section.  The  six-day  af¬ 
ternoon  daily  has  boosted  home 
delivery  subscription  prices  for 
first  time  since  Jan.  1,  1960, 
with  a  boost  of  25  cents  to  $2 
monthly.  Single  copy  prices  re¬ 
main  at  10  cents  a  copy. 

• 

New  Indiana  Weekly 

Indianapous 

The  Metropolitan  Tribune  has 
been  launched  here  as  a  weekly, 
with  Daniel  Green  as  publisher 
and  editor  and  Lloyd  Walton  as 
co-editor.  The  staff  includes 
many  former  Indianapolis 
Times  employes.  Mr.  Green  said 
he  plans  to  convert  the  Trib¬ 
une  to  a  daily  if  paid  circula¬ 
tion  reaches  150,000.  He  has 
been  publishing  a  shopper. 
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Steel-and-Plastic  Innovation  Can  Help  Redoce 
Serious  Worldwide  Shortage  of  Fresh  Water 


In  more  than  200  places  throughout  the  world,  converting 
seawater  into  fresh  water  is  already  a  practical  solution 
to  the  increasingly  critical  shortage  of  fresh  water.  But  so 
great  and  wide  spread  is  the  need  for  new  sources  of  fresh 
water  that  doing  the  job  economically  is  of  prime  im¬ 
portance.  Desalination  cost  must  be  brought  down  from 
SI  per  1000  gallons  to  .“^O cents — or  less — to  make  desalted 
water  economically  feasible  for  large  volume  consumption. 

To  help  achieve  this  economy,  two  products  developed 
and  pioneered  by  Republic  Steel  offer  very  practical 
solutions. 

X-rRU-( OAT®,  Republic's  plastic-a;«tc</ steel  pipe,  and 
IN  - i  KR  i  iNt®,  a  plastic-//«c</ steel  pipe,  were  originally  de¬ 
veloped  for  gathering  and  disposing  of  salt  water  in  oil 
field  operations. 

Both  these  low-cost  products  arc  especially  suitable  for 
use  in  desalination.  X-tru-(  oat  will  provide  the  strength 
of  steel  with  tough  plastic  coatings  for  corrosion  resistance 
in  saltwater  and  soil.  In-itr- line  will  protect  the  purity 


of  desalinized  water  in  its  distribution.  Both  are  now- 
being  intensively  investigated  to  help  reduce  the  cost  of 
saltwater  conversion  systems.  In  addition.  Republic  pro¬ 
duces  a  variety  of  steel  pipe  and  tubing,  including  stain¬ 
less  steel,  for  use  in  desalting  processing. 

Republic  Steel  research  and  production  capabilities 
continue  to  pioneer  the  long  reach  of  steel  into  new  and 
unknown  uses,  anticipating  needs  of  the  future.  However, 
the  expenditures  on  facilities  for  modern  research  and 
new  products  can  only  be  made  when  adequate  profits 
are  available.  Unfortunately,  in  the  steel  industry  profits 
are  far  below  those  of  most  other  industries.  Our  ability 
to  continue  to  serve  the  nation  in  the  future  as  we  have 
in  the  past  will  depend,  in  a  large  degree,  on  the  adequacy 
of  our  profits. 


REPUBLIC  STEEL 


CORPORATION 

CLEVELAND,  OHIO  44101 


X-TRU-COAT  and  1N*TER"LINE  are  Registered  Trademarks  of  Republic  Steel  Corporation 


The  STEELMARK  of  the  American 
Steel  Industry  identifies  products 


made  of  modern  steel. 


WANT  TO  KNOW  MORE  ABOUT  STEEL  ECONOMICS? 

Write  for  Dr.  Jules  Beckman's  report  clarifying  the  steel  industry's  position 
and  influence  in  the  nation's  economy. 


BOOKS  IN  REVIEW 


Bernays’  Big  Memoirs 
Hugely  Entertaiiiiiig 

By  Philip  N.  Schuyler 


Edward  L  Bernays 


BIOGRAPHY  OF  AN  IDEA:  Memc.iis 

of  Public  Relations  Counsel  Etiwani 

L.  Bernays,  Simon  and  Sehuster. 

^4^  pHKes  with  Index.  Illustrated. 

Hupely  entertaining  is  the 
huge  book  of  memoirs  written 
in  highly  readable  form,  as 
might  be  expected,  by  Edward 
L.  Bernays,  who,  by  all  odds,  is 
this  country’s  “prince  of  puff, 
liontiff  of  publicity,  and  pope  of 
propaganda.” 

Because  of  its  girth  it  nat¬ 
urally  contains  something  for 
everyone,  including  the  carpers, 
of  which  the  PR  craft  has 
many.  Before  we  come  to  carp¬ 
ing,  there  is  much  else  to  tell 
about  this  book  that  is  only 
hea\'y  to  hold,  but  is  light  as 
gossamer  in  spirit. 

Aiteless  Author 

One  is  supposed  to  surmise 
that  Bernays  will  be  75  next 
year.  (He  will  be  74  Nov.  22 
this  year).  I  don’t  believe  it. 
The  book  begins  with  him  in 
“short  blue-serge  pants  and 
jacket,  broad  red  bow  knotttnl 
over  a  white  blouse  and  long 
black  ribbed  stockings  and  but¬ 
ton  shoes”  playing  “with  other 
genteel  children.”  I  think  he’s 
the  same  young  boy,  only  the 
“other  genteel  children”  liave 
grown  old  and  gray. 

First  of  all,  you’ll  find  fun  in 
this  book.  Recollection  can  lie 
dull,  but  it  is  never  so  when 
spun  from  the  vivid  memory  of 
Eddie  Bernays.  (He  points  out 
that  some  people  have  called 
him  “Bernaysi.”  I  never  did  and 
I’ve  known  him  for  43  years. 
Come  to  think  of  it.  I’ve  always 
called  him  Mr.  Bernays,  and  I 
can’t  tell  you  why,  because  as  I 
recall  him  what  first  comes  to 
mind  is  the  friendly  twinkle  in 
his  eyes.)  His  book  is  friendly. 
I  can’t  remember  a  really  mean 
])hrase  in  it. 

What  is  in  it  are  engaging 
comments  that  greatly  enhance 
the  facts  they  compliment.  An 
example: 

In  the  early  days  of  radio  Mr. 
Bernays  had  a  survey  made  of 
it.  Some  500  experts — heads  of 
large  advertising  agencies,  edi¬ 
tors  of  general  magazines,  and 
presidents  of  business  and  fi¬ 
nancial  firms — were  asked  if 
they  thought  radio  was  an  ef¬ 
fective  advertising  medium.  Of 
99  responses,  only  25  percent  of 
the  advertising  agency  respond¬ 
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ents  answered  an  unqualified 
yes.  The  other  75  percent  w’ere 
doubtful  or  admitted  they  lack€*d 
the  experience  to  answer.  Half 
the  editors  of  general  magazines 
gave  their  unqualified  yes.  Only 
one  expert  foresaw  the  political 
impact  of  radio. 

Now  harken  to  this  delightful 
Bemaysian  comment: 

Experts  Often  Ain't 

“This  survey  emphasizes  the 
lack  of  prescience  of  experts 
about  the  future.  Experts,  re¬ 
gardless  of  the  field,  are  usually 
older  men  w’hose  judgments  are 
formed  early  in  life.  Experts 
.stop  w’here  their  experience 
.stops.  .After  their  recognition  as 
experts,  they  often  carry  on  a 
repeat  pattern.  .  .  .  Experts 
are  effective  in  evaluating  the 
past,  but  I  would  rather  have 
poets  evaluate  the  future.  Ex¬ 
perts  are  circumscribed  by  the 
limitations  their  own  work  has 
imposed  on  them,  poets  by  their 
imagination.” 

Let  us  characterize  the  author 
of  these  memoirs  as  “a  young 
poet,”  and  report  that  he  admits 
to  writing  poetry.  One  of  his 
poems  was  published  in  a  liook 
entitled  “The  Broadway  An¬ 
thology”  that  was  praised  by 
Louis  Untermeyer. 

Certainly,  his  imagination 
continues  to  be  unbounded.  But, 
according  to  his  story,  he  rarely 
if  ever  simply  w'aited  for  ideas 
to  pop  into  his  mind.  He  ran 
hard  to  gain  powder  for  his  soar¬ 
ing  flights,  working  often  15 
hours  a  day  and  longer. 

T»‘acbes  l.essuns 

This  eagerness  and  willing¬ 
ness  to  lal)or  long  is  the  first  of 
a  multitude  of  lessons  this  book 
teaches  a  would-be  public  rela¬ 
tions  professional.  Indeed  it  is 
a  lesson  anyone  who  craves  suc¬ 
cess  must  learn  early  in  life. 
Mr.  Bernays  is  a  recognized 
pedagogue  in  his  field,  but  not 
the  stuffy  sort,  who  become  so 
learned  that  none  pay  attention 
or  so  authoritarian  they  are  re- 
•sented. 

For  all  its  pleasantness,  you 
must  classify  this  volume  as 
a  textbook.  It  teaches  press 
agentrj',  publicity  and  public  re¬ 
lations.  For  those  who  go  to 
great  lengths  to  find  a  vast  dif¬ 
ference  between  press  agentry 
and  PR,  it  may  be  revealing  to 


note  that  in  a  liigh  point  of  his 
career  (1923-1929)  categorized 
by  the  author  as  “fulfilment,” 
Mr.  Bernays  still  recognizes 
press  agentrj'  as  of  value. 

Handling  the  Procter  &  Gam¬ 
ble  account,  which  he  did  for 
over  three  decades  “from  Hard¬ 
ing’s  Administration  to  the  post- 
World  War  II  years,”  he 
frankly  reveals:  “I  also  went  in 
for  press  agent  stunts.”  Many 
lemember  his  Ivorj'  soap  sculp¬ 
ture.  He  also  had  an  Ivory  soap 
yacht  race  in  Central  Park,  and 
had  Follies  girls  jiass  a  resolu¬ 
tion  to  use  “nothing  but  warm 
water  and  jmre  white  unscented, 
floating  soap  on  their  faces.” 

PR  Is  Born 

Mr.  Bernays  dates  his  own 
use  of  the  term  public  relations 
to  1920,  when,  he  says,  he  and 
Doris  ( Mrs.  Bernays)  coined 
the  phrase  “counsel  on  public 
relations.”  When  he  opened  his 
first  office  the  year  befoi-e,  he 
called  what  he  did  “publicity  di¬ 
rection,”  meaning  “directing  the 
actions  of  a  client  to  result  in 
the  desired  publicity.”  He  and 
Doris,  long  a  vital  part  of  his 
professional  as  well  as  personal 
life,  thought  the  new  phrase 
“described  our  activity  better — 
giving  professional  advice  to 
our  clients  on  their  public  re¬ 
lationships,  regardless  of 
whether  such  advice  resulted  in 
publicity.  We  borrowed  the  word 
‘counsel’  from  the  law,  hoping 
its  professional  implications 
would  carry  over  ...” 

Like  the  best  of  editors,  Mr. 
Bernays  always  welcomes  con¬ 
troversy.  He  probably  hopes — 
and  they  have  already — that 
readers  will  dispute  that  they 
coined  “counsel  on  public  rela¬ 
tions.” 


The  book  mentions  a  contro¬ 
versy  between  the  late  great 
editor  of  EDITOR  &  PUBLISH¬ 
ER,  Marlen  E.  Pew,  and  Mr. 
Bernays.  I  happened  to  have 
been  the  reporter  Mr.  Pew  as¬ 
signed  to  write  attacks  on  Ber¬ 
nays  as  a  “space  grabber.”  But 
it  was  not  until  I  read  it  in 
these  memoirs  that  I  knew  that 
Mr.  Pew’s  antipathy  to  consid¬ 
ering  Mr.  B’s  “created  circum¬ 
stances”  as  news  were  really 
called  by  my  boss,  as  he  confided 
socially  to  the  person  I  was 
attacking,  “a  good  way  of  pro¬ 
moting  E&P.”  I  knew  the  Ber¬ 
nays  firm  thrived  on  the  at¬ 
tacks.  He  told  me  so  at  the  time, 
with  that  well  remembered 
genial  twinkle  in  his  eyes. 

Soiiietliing  Fur  .All 

This  digression  .should  not 
lead  potential  readers  to  lielieve 
that  this  book  is  only  for  those 
interested  in  (lublic  relations, 
publicity,  and  press  agentry,  I 
have  marked  numerous  passages 
as  “good  instruction”  for  those 
interested  in  practicing  them, 
but  anyone  who  loves  jieople, 
ideas,  events  will  like  Bernays’ 
book. 

Anyhow,  let  me  pass  along 
this  advice  from  the  master: 

“I  felt  (he  was  recalling  han¬ 
dling  publicity  for  a  play  in 
which  Elsie  Ferguson  was  ap¬ 
pearing)  that  I  was  a  surgeon 
operating  on  a  patient,  and  I 
wanted  the  operation  to  be  suc¬ 
cessful — regardless  of  any  per¬ 
sonal  attitude.  I  have  tried  to 
adhere  to  this  policy  of  preserv¬ 
ing  a  professional  relationship 
with  my  clients.  Absence  of  emo¬ 
tional  involvement  has  helped 
me  to  deal  with  them  objectively 


(Contirmed  on  page  54) 

EDITOR  8C  PUBLISHER  for  November  20,  1965 


Unless  your  community  is  thinking 
both  big  and  small  about  airports 
it  may  need  your  newspaper’s  guidance. 


Whatever  the  size  of  your 
in  your  economic  position.  Air 
and  a  large  and  growing  means 


community,  airport  facilities  figure  big 
travel  today  is  an  important  tool  of  business 
of  pleasure  transportation. 


While  airlines  continue  to  carry  more  passengers,  the  biggest  growth 
is  in  general  aviation.  This  is  individuals  and  businesses  flying  their 
own  airplanes  for  business,  pleasure,  commercial, 
charter  and  air  taxi  purposes.  These  categories  of  general  aviation  are  growing 
from  10  per  cent  to  32  per  cent  a  year. 

To  benefit  from  air  travel,  communities  need  airport  facilities. 

Some  need  big  airports,  some  need  small  ones.  Others  need  both. 


All  need  to  plan 
airplanes.  If  you 
their  relationship 


for  the  individuals  and  businesses  flying  their  own 
would  like  to  have  more  information  about  airports  and 
to  community  progress,  we  will  gladly  send  it. 


UTILITY  AIRPLANE  COUNCIL 
AEROSPACE  INDUSTRIES  ASSOCIATION 

1725  DESALES  STREET,  N.W.,  WASHINGTON,  D.  C.  20036 


AIRPORTS  MEAN  BUSINESS 

INDUSTRIAL  AIRPARKS  provide  present  and  potential  industry  with  plantside  convenience  in  air  travel  — and  provide 
communities  with  an  employment  and  revenue  producing  facility. 

SATELLITE  FIELDS  in  major  metropolitan  centers  locate  airport  facilities  in  proximity  to  population  and  industrial  cen¬ 
ters  and  relieve  congestion  at  major  terminals. 

MAJOR  TERMINALS  serve  both  scheduled  carriers  and  general  aviation.  Much  of  general  aviation  flying  at  these  termi¬ 
nals  is  for  connecting  with  airlines  and  convenient  facilities  for  both  are  needed. 


AIRPARKS  provide  business  and  pleasure  stopover  points  and  are  connecting  links  with  every  other  airport  in  the  country. 


Edward  Bernays 

{Continued  from  page  52) 


and  to  understand  them  better. 
I  think  my  advice  has  been 
sound  through  this  policy.  Cli¬ 
ents  have  occasionally  asked  me, 
confidentially,  did  I  admire 
them?  Did  I  adore  their  product 
or  their  service?  The  desire  to 
be  loved  apparently  applies  an- 
thropomorphically  to  corpora¬ 
tions  and  other  institutions.  My 
reply  has  been  that  I  try  to 
maintain  objectivity;  that  in 
this  way  the  client  gets  dispas¬ 
sionate  advice.  If  my  attitude 
were  emotional,  my  advice  might 
be  emotional  and,  although  that 
might  please  the  client,  it  would 
not  necessarily  solve  his  prob¬ 
lems.” 

•Some  Regrets 

Some  regrets,  of  course,  tinge 
the  Bemays  memory.  He  is 
sorry  that  for  George  Washing¬ 
ton  Hill  &  Luckies,  he  steer^ 
women  to  cigarettes,  and  that  he 
thought  Time  would  be  a  bad 
investment  when  Luce  first 
started  it. 

Mr.  Bemays  generally  relied 
heavily  on  “dispassionate”  re¬ 
search,  consider^  the  hallmark 
of  the  upper  crust  of  the  craft. 
He  even  applied  research  to  find 
where  he  now  lives  in  Cam¬ 
bridge,  Mass.  He  wanted  a  place 
that  would  meet  his  “criteria  of 
cultural  center,  a  financial  and 
business  center,  good  doctors — 
not  unimportant  to  age.  Above 
all,  I  wanted  a  community  in 
which  writing  a  book  was  an 
accustomed  action,  where  people 
would  leave  me  alone  if  I  told 
them  I  was  at  work.” 

People  do  not  leave  Edward 
L.  Bemays  alone.  He  is  sur¬ 
rounded  not  only  by  family,  but 
clients  continue  to  seek  him.  He 
closes  his  book  with  the  coti- 
ment:  “We  enjoy  Cambridge 
and  its  triple  attraction  of  chil¬ 
dren,  grandchildren  and  the 
community  itself.  We  hope  to 
continue  to  live  there  happily 
ever  after.  Doris  feels  that  she 
lives  in  the  center  of  Central 
Park,  which  she  had  wanted  to 
do  all  her  life,  and  that  makes 
me  happy.” 

Happy,  too,  will  the  carpers 
make  Mr.  and  Mrs.  Bemays, 
since  they  know  the  book  will 
thrive  on  controversy.  Most  of 
the  carping  is  concerned  with 
errors  in  fact,  not  surprising, 
considering  the  size  of  the  book. 
I  spotted  one  in  which  Mr.  Ber¬ 
nays  referred  to  the  “big-six 
craft  unions  in  New  York  City.” 
I  am  sure  he  was  referring  to 
one  union — Typographical  Un¬ 
ion  No.  6  often  called  “Big 
Six.” 


Cowles  Sells 
Fla.  Paper 
To  Perry 

Gardner  Cowles,  chairman  of 
the  lx>ard,  Cowles  Communica¬ 
tions  Inc.,  told  E&P  this  week 
that  he  was  in  process  of  selling 
the  Fort  Pierre  (Fla.)  News 
Tribune  to  Perry  Publications 
Inc.,  of  Palm  Beach,  Fla. 

“We  have  entered  into  a  con¬ 
tract,”  said  Mr.  Cowles,  “but 
the  deal  will  not  become  final 
until  Perrj’^  Publications  receives 
a  tax  mling  from  Washington. 
But  once  that  is  obtained,  the 
transaction  should  go  through 
in  January.” 

Mr.  Cowles  would  not  disclose 
a  selling  price — “We  agreed  not 
to  discuss  that  aspect,”  he  said, 
but  went  on  to  explain  how  the 
sale  came  about:  “IVe  had  the 
Fort  Pierce  News  Tribune  for 
some  10  years.  To  be  frank,  it’s 
a  somewhat  smaller  newspaper 
than  I  like  to  have  .  .  .  the  Perry 
people  have  wanted  the  paper 
for  quite  a  while.  The  question 
of  a  sale  came  up  recently  when 
negotiating  the  purchase  of  a 
Perry  television  station  in  Or¬ 
lando.  We  wanted  the  station, 
they  wanted  the  newspaper,  but, 
actually,  there  is  no  real  con¬ 
nection  between  the  two  deals. 
It  just  happened  that  the  matter 
arose  during  our  discussions 
about  the  station.” 

The  Fort  Pierce  News  Trib¬ 
une,  a  five-day  evening  news¬ 
paper,  is  also  published  on  Sun¬ 
days.  ABC  figures  for  March, 
1965  show  a  daily  circulation  of 
9,119,  Sundays,  9,081. 

Earlier  this  week,  Mr.  Cowles 
announced  that  Cowles  Commu¬ 
nications  Inc.  had  signed  an 
agreement  to  purchase  WESH- 
TV,  Channel  2,  Orlando-Day- 
tona  Beach,  Fla. 


Such  errors  do  not  bother  me 
at  all,  nor  do  I  mind  when 
Harry  Bmno,  himself  one  of 
the  better  propagandists,  notes 
that  Mr.  Bemays  on  page  402 
says:  “I  worked  with  the  early 
aviation  pioneers  .  .  .  and  with 
Dr.  Hugo  Eckner  and  his  lighter 
than  air  craft  the  Domier 
DOX.”  With  proper  pride,  Mr. 
Bmno  advises  that  he  alone 
represented  Eckner  and  DOX, 
and  that  DOX  was  heavier  than 
air.  Others,  I  understand,  have 
bombarded  Simon  and  Schuster 
with  letters  saying  that  Mr. 
Bemays  is  “not  the  founder  of 
public  relations,  nor  coiner  of 
the  phrase.”  Start  a  fight,  S&S, 
and  sell  copies  galore  of  “Biog¬ 
raphy  of  an  Idea.”  That’s  the 
idea! 


The  .sale  of  the  NBC-affiliate, 
which  has  been  on  the  air  since 
1956,  was  made  by  the  Tmstees 
of  the  John  H.  Perry  Testament¬ 
ary  Tmst  for  an  undisclosed 
amount  of  cash  and  common 
stock. 

The  transfer  to  Cowles  is 
subject  to  approval  by  the 
Federal  Communications  Com¬ 
mission  and  to  a  ruling  from 
Internal  Revenue  Ser\’ice. 

Cowles  Magazines  and  Broad¬ 
casting  Inc.,  recently  changed 
its  name  to  Cowles  Communica¬ 
tions  Inc. 

• 

Field  Work  Enileil 
In  Retail  Research 

Field  work  has  been  completed 
— 23,000  interviews  and  re-inter¬ 
views — in  the  retail  advertising 
research  project  financed  in  be¬ 
half  of  newspapers  by  the  News¬ 
print  Information  Committee. 

Entitled  “Project  Four:  Dy¬ 
namics  of  the  Retail  Market”, 
the  $120,000  project  is  designed 
to  chart  the  process  of  day-to- 
day  change  in  consumer  demand 
and  buying  behavior.  It  is  ex¬ 
pected  to  produce  information 
never  before  available  to  help 
retailers  use  the  newspaper 
medium  more  effectively. 

Opinion  Research  Corporation 
is  conducting  the  study.  Results 
are  expected  to  be  ready  in  May. 
They  will  be  made  available  to 
newspapers  by  the  Committee 
and  by  the  Bureau  of  Adver¬ 
tising,  ANPA,  which  is  super¬ 
vising  the  project  for  NIC. 

• 

Chapelle  Memorial 

The  Overseas  Press  Club  of 
New  York  will  hold  a  memorial 
Dec.  6  for  Dickey  Chapelle,  who 
was  killed  recently  in  Viet 
Nam.  Her  name  will  be  added 
to  the  Momorial  Honor  Roll  of 
correspondents.  Also  to  be  hon¬ 
ored  are  AP’s  photographers 
Bernard  Kolenberg  and  Huynh 
Thanh  My  and  former  Time 
stringer  Jerry  Rose,  also  killed 
in  Viet  Nam. 

• 

Buzzell  Appointed 

Virgin  Islands  Commissioner 
of  Commerce  Albert  J.  Prender- 
gast  has  announced  the  appoint¬ 
ment  of  Gene  Buzzell  as  director 
of  the  Virgin  Islands  Govern¬ 
ment  Information  Center  in  New 
York  City.  He  has  been  an  ac¬ 
count  executive  for  Hal  Leyshon 
and  Associates,  public  relations 
representative  for  the  Govern¬ 
ment  of  the  Virgin  Islands. 

• 

Promoting  Silk 

Miss  Shirley  A.  Ryan  has 
replaced  Mrs.  Judith  Jackson 
as  promotion  director  of  the 
International  Silk  Association, 
New  York. 


Panax  Buvs 
3  Papers 
In  Michigan 

E.  Lansing,  Mich. 

Agreement  has  been  ri'ached 
whereby  Panax  CorjioratiMi 
will  acquire  the  Marquette  Min¬ 
ing  Journal,  the  EscanaJba 
Daily  Press  and  the  Iron 
Mountain  News.  Announce¬ 
ment  was  made  Nov.  17  in  a 
joint  statement  by  Frank  J. 
Russell,  owner  and  publisher  of 
the  three  daily  newspapers, 
and  John  P.  McGoff,  Panax 
president. 

It  is  anticipated  Panax  will 
take  over  operation  of  the  pa¬ 
pers  sometime  after  Jan.  1. 

Mr.  Russell  has  owned  the 
Mining  Journal  since  1947,  the 
Iron  Mountain  News  since  1947, 
and  the  Escanaba  Daily  Press 
since  1954. 

Panax  Corporation,  with 
headquarters  in  East  Lansing, 
owns  and  operates  eight  radio 
stations  in  Michigan  and  Mis¬ 
souri,  one  television  station  in 
Missouri,  and  daily  newspapers 
at  Mt.  Pleasant  and  Alma. 

Mr.  Russell’s  radio  stations 
are  not  affected  by  the  trans¬ 
action. 

• 

Associates  Buy 
Oklahoma  Papers 

Florence,  Ala. 

James  S.  Head  and  Associ¬ 
ates,  of  Florence,  have  pur¬ 
chased  the  Cushing  (Oklaho¬ 
ma)  Daily  Citizen  and  the 
Cushing  Weekly  Citizen  from 
Mrs.  Hattie  Mae  Lachenmeyer, 
owner  of  the  newspapers  for 
40  years.  No  price  was  disclosed. 

Associated  with  Mr.  Head, 
who  will  be  publisher,  are  Rich¬ 
ard  Hammell,  Florence,  Ala¬ 
bama;  T.  Eugene  Worrell,  Bris¬ 
tol,  Virginia,  and  Carmage 
Walls,  Montgomery,  Alabama. 

The  Daily  Citizen  is  published 
evenings  and  Sunday,  except 
Saturday.  The  Weekly  Citizen 
is  published  Thursdays.  The 
newspapers  serve  Payne  Coun¬ 
ty  with  4500  paid  circulation. 

Mr.  Head  is  a  former  ad  ex¬ 
ecutive  of  the  Times  and  Tri- 
Cities  Daily  in  Florence. 

Mr.  Hammell  is  president  and 
publisher  of  the  Times  and  Tri- 
Cities  Daily.  Mr.  Worrell  is 
president  and  publisher  of  the 
Bristol  newspapers  and  of  Wor¬ 
rell  Newspapers  Inc.  Mr.  Walls 
is  president  and  publisher  of 
the  Advertiser- Journal,  Mont¬ 
gomery  and  is  president  of 
Southern  Newspapers  Inc. 
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'Diagrams  are  used  to  break-up  gray  mass' 


•«  are  the  24-point  subheads.  It 

rjJLigfBn  E EfMMy  pays  to  ro  to  a  plenty  large 

-*  size  for  these  subheads;  nor- 

A  W  iiial  body  size  subs  would  be  en- 

\J  tirely  worthless.  Note  that 

^  plenty  of  air  is  placed  above 

2/Ma  the  subheads  and  a  little  extra 

UM  f f below,  too. 

The  heading  logo  appears  on 
By  both  pages  in  full  reverse.  It’s 

Kdmund  (*  Arnold  good.  The  Special  Report  logo 

is  properly  played  down  by 
Every  so  often,  an  editor  is  graying  it  by  Ben  Day. 
faced  with  the  need  to  run  large  I'd  prefer  the  headline  under 
masses  of  body  type.  It  may  be  the  art.  This  would  focus  more 
a  Presidential  message,  the  re-  attention  on  the  head  because  it 
port  of  a  commission  or  a  Q&A  removes  the  distraction  of  the 
of  an  important  trial.  He  then  logos  and  the  strong  downward 
must  liven  up  the  big  mass  of  pull  of  the  four-color  art.  The 
gray  body  type,  or  he’ll  be  set-  ancient  axiom — Pictures  above 
ting  type  for  only  the  proof-  type — applies  well  here, 
reader’s  edification.  Content  is  strong,  as  it  must 

The  Philadelphia  Inquirer  is  be.  Because  the  packaging  job 
handling  the  problem  well  in  its  is  to  lure  the  reader  through 
current  Special  Report:  Our  the  first  three  paragraphs.  Af- 
Problems,  1965.  (This  is,  by  the  ter  that  it’s  the  responsibility 
way,  an  outstanding  series  and  of  writer  and  editor  to  hold  the 
you’ll  find  it  worthwhile  to  send  reader  the  rest  of  the  way. 
for  a  tearsheet.)  Arnold’s  ancient  axiom: 

The  PI  lightened  its  pages  When  there's  a  lot  of  oatmeal, 
with  the  use  of  brilliant  spot  sprinkle  some  raisins  in  to  make 
color  on  the  first,  the  section  it  look  palatable. 
or  break,  page.  The  diagram  ^ 

(although  it  loses  its  punch  in 

b&w  and  in  reduction)  is  a  fine  Emmett  Dedmoil  Active 
example  of  expository  art.  yMCA  Magazine 

Body  type  is  set  m  2-column  ^ 

measure.  This  is  closer  to  the  Chicago 

optimum  line  length  than  sin-  Emmett  Dedmon,  editor  of  the 
gle-column  measure.  Column  Chicago  Sun-Times,  is  active  in 
rules  are  dropped  (although  the  publication  of  a  quarterly 
widening  the  alley  between  col-  magazine  Viewpoint,  published 
umns  to  a  full  pica  or  18  points  by  the  YMCA  of  Metropolitan 
would  improve  the  setting  a  lit-  Chicago. 

tie.  A  full  box,  set  in  Sans  Mj.,  Dedmon,  who  is  president 
Serifs,  adds  a  little  more  typo-  of  the  YMCA,  said  the  magazine 
graphic  color  to  the  page.  Here  jg  designed  to  help  toward  an 
it  s  worth  the  cost  of  adding  understanding  of  the  urban  set- 
sides  to  a  box.  ting,  in  which  “our  religiously 

On  the  second  page,  the  art  motivated  organization  seeks 


If  you  are  looking  for  this  type  of  acceptance 
as  the  results  of  your  planning  for  the  future 
then  Lockwood  Greene’s  long  history  and  ex¬ 
perience  in  the  design  of  newspaper  and  other 
printing  plants  can  be  of  interest  to  you. 


A  copy  of  a  booklet  describing  several  Lock- 
wood  Greene  assignments  in  plant  design  and 
engineering  for  the  newspaper  and  printing 
industries  is  yours  for  the  asking. 


LOCKWOOD  GRKENK 
ENGINEERS,  INC. 


BOSTON,  MASS.  02116  316  Stuart  Street 

NEW  YORK,  N.  Y.  10017  200  Park  Ave.,  Pan  Am  Building 

SPARTANBURG,  S.  C.  29301  Montgomery  Building 


SYNDICATES 


Mrs.  Beale  Writes 
New  Skiing  Column 


By  Ray  Erwin 

Lucrece  Beale,  an  experienced 
newspaperwoman,  at  an  age 
when  most  women  turn  to  spec¬ 
tator  sports  and  get  their  “ex¬ 
ercise”  dealing  at  the  bridge 
table,  has  turned  to  the  strenu¬ 
ous  sport — skiing — and  she  will 
write  about  it. 

Mrs.  Beale,  the  wife  of  Wil¬ 
liam  L.  Beale  Jr.,  chief  of  the 
Washington  bureau  of  the  As¬ 
sociated  Press,  and  sister-in- 
law  of  Betty  Beale,  a  Washing¬ 
ton  columnist  for  the  Hall  Syn¬ 
dicate,  will  write  a  weekly  col¬ 
umn,  “Ski  Tracks,”  during  the 
skiing  season.  The  new  column 
will  be  distributed  by  the  Hall 
Syndicate,  beginning  Nov.  21. 

How  It  Started 

It  all  started  when  Mrs.  Beale 
went  to  New  England  a  year 
ago  for  a  restful  vacation.  A 
friend  had  bought  some  new  ski 
boots  and  they  hurt  her  feet,  so 
she  gave  them  to  Mrs.  Beale. 

Lu  Beale  put  them  on  and 


the  authority 
on  women’s  fashion 
tDoiiien*^  tOear 

now  syndicated  by  these 
great  publications 
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wandered  over  to  the  nearest 
mountain.  She  was  just  about  to  \ 
leave  when  a  young  man  walked 
up  and  asked  if  she  was  in  his 
beginners’  class.  She  became  an 
instant  member. 

The  new  columnist  does  not 
reveal  her  age,  but  she  admits 
she  was  graduated  from  Welles¬ 
ley  College  in  1937.  Her  daugh¬ 
ter  is  a  Wellesley  senior  this 
year  and  her  son  is  in  his  sec-  , 
ond  year  at  the  Harvard  Law  ] 
School.  j 

She  used  to  have  two  hobbies  ^ 
— tennis  and  painting.  Now  she 
has  three,  and  skiing  leads  the 
list.  She  wants  everyone  who 
can  stand  up  to  get  on  skis. 

.'New'K  Backgriiuiid 

Mrs.  Beale  was  a  staff  fea¬ 
ture  writer  for  the  Boston 
(Mass.)  Sunday  Post  for  four 
years  and  for  two  years  was  a 
staff  reporter  for  the  Associated 
Press  in  Washington. 

Since  1942,  she  has  written 


Lucrece  Beale 


Wouldn’t  your  women  readers 
welcome  the  word  from  WWD? 


WOMEN’S  WEAR  DAILY  •  7  EAST  12  STREET,  NEW  YORK  1(X)03 


the  annual  17-installment  chil¬ 
dren’s  Christmas  story  distrib¬ 
uted  by  AP  Newsfeatures  and 
she  is  a  fulltime  tennis  in¬ 
structor  at  the  Sidwell  Friends 
School  in  Washington. 

When  the  snow  flies,  Mrs. 
Beale  will  be  back  on  the  ski 
slopes  of  New  England.  Al¬ 
though  her  column  is  written  in 
a  light,  humorous  vein,  it  pro¬ 
vides  valuable  instruction  for 
the  begfinner  in  this  fastest 
grrowing  sport.  She  will  be  off 
to  Switzerland  in  February  to 
tackle  the  Alps  and  to  report 
her  experiences. 

An  amusing  line  drawing, 
made  by  the  columnist,  illus¬ 
trates  each  column. 

• 

Baby  Pictures  Sent 
To  GI’s  in  Viet  Nam 

CLBItTELANP 

A  practice  of  the  Cleveland 
Press  since  World  War  II  is 
being  repeated  with  more  fre¬ 
quency  now  that  more  and  more 
of  ser\’icemen  are  being  sent  to 
Viet  Nam.  The  Press  publishes  a 
picture  of  the  serviceman’s  wife 
and  newborn  baby.  A  copy  of 
the  article  and  a  glossy  print  of 
the  picture  are  then  sent  to  the 
father.  The  service  is  extended 
to  any  serviceman  whose  wife 
gives  birth  after  her  husband 
has  been  assigned  to  overseas 
duty. 


Fashion  News 
Is  Distributed 
By  Fairchild 

All  contents  of  Women'-  IFeor 
Daily,  one  of  the  Fairchild  Pub¬ 
lications,  is  now  available  for 
reprint  in  other  daily  newspa¬ 
pers  through  a  syndication  plan. 

The  syndication  grew  out  of 
a  proposal  made  by  Mrs.  Oveta 
Culp  Hobby,  editor  and  presi¬ 
dent  of  the  Houston  (Tex.) 
Post,  about  18  months  ago.  The 
Post  began  reprinting,  with 
credit  to  Women’s  Wear  Daily, 
some  of  its  news  stories  and 
features  about  fashions.  She  re¬ 
ported  that  retail  advertising 
linage  increased  as  a  result. 

The  latest  large  newspaper  to 
sign  for  the  service  is  the  Son 
Francisco  (Calif.)  Chronicle. 
Others  include  the  Chicago 
(Ill.)  Tribune,  Boston  (Mass.) 
Herald  and  Traveler  and  Phtlo- 
delphia  (Pa.)  Inquirer.  Two  cli¬ 
ents  in  France  are  Elle  and 
France-Soir. 

-Atkins  In  (Jiarge 

Richard  Atkins,  who  is  in 
charge  of  the  syndication,  said 
negotiations  are  going  forward 
with  some  newspapers  in  West 
Germany. 

A  copy  of  Women’s  Wear 
Daily  is  airmailed  each  day  to 
subscribing  newspapers,  which 
are  free  to  reprint  with  credit 
lines  any  story  or  feature.  A 
great  deal  of  line  art  is  used 
for  illustrations  and  it  can  be 
picked  up  by  subscribers  to  the 
service.  Fairchild  Publications 
has  a  complete  wire  service  and 
whenever  photographs  are  re¬ 
quested,  they  are  sent  out  im¬ 
mediately. 

News  In  -Advance 

“Newspaper  readers  want  to 
know  about  fashion  changes  in 
advance  and  Women’s  Wear 
Daily  is  able  to  obtain  such  in¬ 
formation  from  three  months 
to  a  year  ahead,”  said  Mr.  At¬ 
kins.  “We  believe  larger  news¬ 
papers  can  increase  linage  from 
their  retail  merchants  by  pro¬ 
viding  their  readers  with  ad¬ 
vance  fashion  news.” 

*  * 

Syndicate  Salesman 

Bob  Bascom,  1961  University 
of  Oklahoma  graduate,  has  been 
named  salesman  for  the  Okla¬ 
homan  and  Times  Syndicate  of 
the  Oklahoma  Publishing  Com¬ 
pany.  He  first  worked  for  the 
newspapers  in  1961  as  a  mer¬ 
chandising  coordinator.  He  also 
held  positions  with  the  TvXsa 
World  and  Tribune  and  Okla¬ 
homa  City  television  station 
KWTV. 
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PANELS 


UNITED  FEATURE  SYNDICATE.  INC., 
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Canada  Wide-Ledger 
In  Sales  Agreement 

A  sales  agreement  has  been 
reached  by  Canada  Wide  Fea¬ 
ture  Service,  Montreal,  and  the 
Ledger  Syndicate,  New  York. 
Fred  A.  Banks  is  general  man¬ 
ager  of  Canada  Wide,  and  John 
W.  Higgins  is  i)i‘esident  of 
Ledger. 

Canada  Wide  will  be  exclusive 
sales  representatives  in  Canada 
for  all  Ledger  features  and  the 
latter  will  represent  Canada 
Wide  in  the  U.  S. 

Two  features  from  Canada 
originate  in  Weekend  Magazine 
— a  color  photo  transparency 
.service  and  a  half-page  tabloid 
two-color  comic  panel.  Canada 
Wide  is  the  syndicate  of  the 
Montreal  Star,  Weekend  Maga¬ 
zine  and  Perspectives. 


synI)h:ates 


Gen.  Lane  Writes 
On  Military  Affairs 


District  of  Columbia,  an  office 
which  included  service  on  the 
National  Planning  Commission. 
In  1957  he  assumed  command  of 
Fort  Leonard  Wood  in  Missouri, 
and  he  retired  from  active  duty 
in  1962  after  serving  two  years 
as  president  of  the  Mississippi 
River  Commission. 

He  is  the  author  of  the  book, 
“The  Leadership  of  President 
Kennedy,”  published  in  1964. 
Early  this  year  he  was  elected 
president  of  Americans  for  Con¬ 
stitutional  Action. 


Maj.  Cen.  Thomas  A.  Lane 
(Retired)  has  been  signed  by 
General  Features  Corporation  to 
write  a  (iOO-word  weekend  col¬ 
umn  on  “Military  Affairs,”  be¬ 
ginning  Nov.  21. 

During  World  War  II,  Gen. 

Lane  was  assigned  to  Gen. 

Douglas  MacArthur’s  headquar¬ 
ters  in  the  South  Pacific.  He  re¬ 
ceived  the  Distinguished  Service 
Medal. 

Gen.  Lane  was  bore  in  Re¬ 
vere,  Mass.,  in  1906  and  was 
educated  in  the  Boston  public 
schools.  He  received  an  appoint¬ 
ment  to  West  Point,  where  he 

was  graduated  at  the  age  of  22.  Lambert  Reg  Manning,  Pulitzer  Prize- 

Makes  World  Tour  winning  editorial  cartoonist, 

who  lives  at  Scottsdale,  Ariz., 
Eleanor  Lambert,  New  York  has  donated  his  original  draw- 
fashion  authority,  whose  three-  ings  to  the  Syracuse  Univer- 
times-weekly  column,  “She,”  is  sity  Manuscript  Collection.  The 
Hall  Syndi-  McNaught  Syndicate  distributes 
cate,  has  a  full  schedule  of  per-  Mr.  Manning’s  cartoons  to  near- 
sonal  appearances  that  are  ly  150  newspapers  throughout 
taking  her  around  the  country,  the  United  States,  Canada,  Mex- 
I  S  Through  the  Detroit  Free  Press  ico,  Europe  and  the  Far  East. 

been  invited  to  speak  Mr.  Manning  liegan  his  news- 
'*1  before  the  3,000-member  Detroit  paper  career  in  1926  on  the 

City  Club  on  Nov.  16.  On  Nov.  5  Arizona  Republican  (now  the 
she  put  on  a  style  show  in  Day-  Republic)  in  Phoenix,  as  a  pho- 
under  auspices  of  the  tographer  and  artist. 

Cox  Heart  Institute.  On  Oct.  26  His  signature,  “Reg”  followed 
'  she  spoke  before  a  fashion  group  by  a  laughing  cactus — the  smile 
in  Houston  and  later  was  the  is  absent  only  when  the  car- 
I  guest  of  honor  at  a  luncheon  toon  deals  with  a  grim  subject 
given  by  the  Houston  Chronicle  — reflects  his  desert  background, 
at  the  River  Oaks  Club.  Early  in  He’s  the  author  of  several  books, 
October  Miss  Lambert  flew  to  including  one  in  its  14th  edi¬ 
tion,  “What  Kinda  Cactus  Iz- 
zat?”  Manning,  an  ardent  golf¬ 
er,  when  asked  what  his  favorite 
clubs  are,  replied:  “The  Nation¬ 
al  Cartoonists  Society,  golf.” 


FEATURES  IN  READER  INTEREST 


MARQUIS  CHILDS 
DORIS  FLEESON 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


KENNETH  L.  DIXON 
INEZ  ROBB 
DON  MACLEAN 
RICHARD  STARNES 
NORTON  MOCKRIDGE 
MARY  McGRATH 


BY  GEORGE 

Humorous  Advico 
WILLIAM  A.  DOYLE 
Doily  Invoslor 
MOLLY  MAYFIELD 
Portonol  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELU 

Doily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


LimE  PEOPLE'S  PUZZLE  0/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

BATTLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  A  SUNDAY 


Thomas  A.  Lane 


ABBIE  AN'  SUTS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  0/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


ALL  STARS  D 
EDITORIAL  CARTOONS  0 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIOUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  LAW  D/S 
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RAND,  Marvin  L. 

ROTMAN.  Morris  B. 
SALINS,  Robert  I. 
SCHADEN,  Henry  E. 
SCHOOLER,  Lee  D. 

SILLS,  Theodore  R. 
THOMPSON,  Warren  E. 
TOBIN,  Andrew 
UR  I  ON.  ITiilip  A. 

VANCE.  John  W. 

VAN  ZANT,  John  L. 

VI  DEL.  George  B. 

WHITE,  Jack  K. 

WICKS,  Wm.  W. 

SHUFRO.  Milton 
BesrnvxlU 
CONRAD,  A.  L. 

Franklin  Park 

CENTER,  Allen  H. 

Skokte 

QUARNSTROM,  Gordon  M. 


INDIANA 

Hammond 

PURCELL,  James  F. 


IOWA 

Des  Moines 

WOLFF.  Thomas  M. 


KANSAS 

H’ichiia 

DANNELLY,  P.aul  E. 


KENTUCKY 

Louisville 

HLAL(X'K.  John  V. 
McGHEE,  Addison  F. 


LOUISIANA 

Baton  Rouoe 

GILLEN,  Tom  T. 

-Vrte  Orleans 

HINDERMANN,  Richard  L. 


MARYLAND 

Baltimore 

FENHAGEN,  F.  D. 
SHAVER,  Joseph  E. 
TATI.'M,  Chauncey  R. 


MASSACHUSETTS 

Boston 

BERG,  Warren  S. 
HARRISON.  Caroline 
HILLS.  Carol 
LOW.  Jacqueline 
MONKS.  A.  W. 
NEWSOME.  Paul  A. 
SPERBER,  Nathaniel,  H. 
Lexmnton 

LEVINE.  Aaron 
IVnltham 

HOBBY,  J.  L. 

IV a  viand 

SCHl'ETTE,  Robert  W. 


MICHIGAN 

Berkeley 

GLOSTER.  Arthur  R. 

Detroit 

CONSOLM.AGNO.  Joseph  E. 
BACK.  Howard  K. 

HAYES.  R.  E. 

HEDGE.  F.  S. 
MONTGOMERY.  J.  O. 
MURRAY,  lohn 
O’CONNOR.  Morgan  J. 

East  Lansino 

MARSTON.  John  E. 
Hiohland  Park 
HESLER.  R.  G. 


MINNESOTA 

Minneaf'olis 

BR.\MAN.  Donald  W. 
St.  Paul 

VERSTRAETE,  John  J. 


MISSOURI 

Clayton 

BASSETT,  Robert  M. 
St.  Louis 

BLOCK.  Frank 
FLEISHMAN,  Alfred 
FORRESTAL,  Dan  J. 
HANSON.  James  R. 
HEMMINGER.  C.  A. 
HILLARD,  Robert  E. 
McKEE.  James  E. 
MOSKOP,  Roy  L. 
P.^RRY,  Thomas  W. 
PETTY,  C.  Woodrow 
RICHMAN,  Stanley  M. 
RICHTER,  Tom 
SKINNER,  Lemoine  Jr. 
SMITHj^  Hollister  S. 
WILLIER,  Robert  A. 


NEBRASKA 


Omaha 

BENTZ  Gerald  E. 
CHAMBERLIN.  Meade  C. 
REED.  Byron  W. 
SCHAFER,  Edwin  C. 


NEW  JERSEY 

Closter 

MERKEL,  Walter  F. 

Elisabeth 

RODEN,  J.  Kenneth 
Linden 

LeBART,  Frank 
Madison 

WIGHT,  Wm.  (now  of  Green  V’alley, 
Arizona) 

Xesoark 

ARNSDORF,  Henry  E. 

BLACIK,  George 
CONNOLLY,  John  H. 

MAYER,  Joseph  Jr. 

.Veto  Brunswick 

BRENNAN,  Wm.  J. 

ROBERTSON,  Rebel  L. 

Xutley 

ZOBEL.  Alfred  F. 

T  rentoH 

WERTHEIMER.  Frederick  P. 


NEW  MEXICO 
.tlbuquerque 

ELLIOTT,  Richard  G. 
MASON,  George 
SHERWIN,  Ted  B. 

Grants 

BALLMER.  Ward  E. 


NEW  YORK 

.^lbally 

POTTER,  Fu>ter 
Bronjrvtlle 

PEN  DRAY,  G.  Edward 
Comma 

EDWARDS.  Robert  L. 

Xew  York  City 
ADAMS.  Mel 
.\SCHNER.  Ernest 
BAILEY.  Allen  .M. 

BALDWIN.  William  IL,  Jr. 
B.ATEMAN,  J.  Carroll 
BAUM,  (.Mrs.)  Ruth  K. 
BEALL,  lames  M. 
BIERINGER.  Leroy  J. 

BLISS,  Robert  L. 

BROWN.  Max  L. 

BOYLE,  Joseph  E. 
BUCHWALD.  Elias 
BUDD.  John  F.,  Jr. 

BURSON,  Harold 
BUSCH,  Gilbert  E. 

BUTLER,  John 
CARRUTHERS.  Ben  F. 
CASSIDY.  James  J. 

I  HASE,  W.  Howard 
(  HESROWN,  Melva  A. 
CLE.-WES,  Emery  N. 

CLOKE.  H.  Walton 
COOPER,  F.  L. 

('OPE,  James 
CORCORAN.  Charles  R. 
DARROW,  Richard  W. 
DEEGAN,  Thomas  J.,  Ir. 
DINSMORE,  William  H. 
DOHERTY.  Daniel  M. 
DOHERTY,  John  D. 

DOLAN,  Ezra  L. 

DOOLEY,  Edwin  B. 

DREW.  James  E. 

DRUCK.  Kalman  B. 

DUDLEY,  Pendleton 
DURBIN.  William  A. 
DUFFUS,  Roy  A.,  Jr. 
ECKHOUSE,  Robert  D. 
EHRMAN,  Elinor  L. 

EIGES,  Sydney  H. 

FAIRMAN,  Milton 
FINN,  David 
FOX,  James  F. 

GARTLEY,  Harold  M. 
GASKILL,  William  J. 
GELLERMAN,  Henry 
GILMORE,  Gordon  L. 

GLICK,  Ira  S. 

GOERL,  Stephen 
(RX)DMAN,  John  B. 

GOSS.  Bert  C. 

(iOTTLlEB,  Edward 
GOW  lack  F. 

GRIFFlN,  George  W.,  Tr. 
GRISWOLD,  (Mrs.)  Denny  S. 
GUYLAY.  L.  Richard 
HAM.MOND.  George 
HERBST,  Margaret  M. 
HETZLER,  Edward  T. 

HOOD.  Caroline 
HOOVER.  Donald  D. 
HUDSON,  Howard  P. 

JONES,  Lem  A. 
lOSEPHS,  Ray 
k-AFKA,  Roger 
KING,  Kerrya 


LEIN.  Terome  E. 
KONSKLMAN,  Charles  B. 
KORSEN,  Stephen  E. 
KLOBSENZ,  Amelia 
MACWITHEY.  James  L. 
MANNING.  Farley 
MAPES,  John  G. 
McDEVITT.  Robert 
MeSTEA,  Elizabeth  M. 
MONAGHAN,  Patrick 
MORRELL,  Sydney 
MOYNAHAN,  John  F. 
NATHANS  RtAert 
NEWSOM,  E.  Earl 
NICHOLS,  Osgood 
ORISTANO,  Victor 
PARRY.  John  C. 
PARSONS.  Dudley  L. 
PLAYER,  Willis 
POPE,  Vernon 
TORTERFIELD.  James  H. 
PfJSTAL.  Bernard 
QITADLAND,  Howard  P. 
REED,  Rachael  L. 

REEF,  Arthur,  Dr. 
REMINGTON,  Harry  G. 
ROSENBERG.  Thomas  J. 
ROSS,  Thomas  I. 
ROUSSEAU.  I.ee-Muiron 
RUDER  William 
RITFF.  (  arl 
SANDMEYER.  Earl  C. 
SANDS.  Frederic  P. 
SCHACKNE.  Stewart 
SCHECHTER,  A.  A. 
SCHORR.  Norman 
.SCHWARTZ.  Robert  N. 
SCHWED,  Warren  W. 
SELLARS  I.,ec  T. 

SMITH.  Shirley  D. 
SNS'DER.  David  U. 
SPENCER.  William  A. 
SPITZER.  Carlton  E. 
STEPHENS.  Richard 
STIMSON,  Richard  A. 
STONE.  Robert  I. 
SWINEHART,  ('.erry 
SN'KES.  Nelson  E. 
THACHER.  lohn  T. 
THOMAS.  Edward  F. 
THO.MSEN,  Thomas  C. 
TITUS.  Kate 
WALLACH.  Philip  C. 
WEBER,  Henrv 
WHITE.  Dean  Casey 
WIENER.  Walter  F. 
WOOD  Robert  J. 
WOODWARD.  .Sally 
YUTZY,  Thomas  D. 
OLSON.  .Martha 


NORTH  C.\ROLINA 
Charolette 

LUC.\S,  John  Paul 
Greensboro 

BAGILL.  John  W. 


OHIO 

Akron 

BUTLER.  Edw.ard  B. 
LANE.  Rol>ert  H. 
O’REILLY.  Maurice  F. 
Cleveland 

BU.SCHMAN  David  R. 
HOPWOOI),  Henry 
Columbus 

KALWARY,  S.  S. 
MINSHAW,  Robert 
PAPA,  Nicholas 
.SEIFERT,  Walter  W. 
STITH.  Robert  O. 
WERTH.  Paul  M. 
Dayton 

COLLINS.  Neil 
YOUNG.  Gerald  W.. 
Toledo 

J.\CKSON,  Reginald 


OREGON 

Portland 

HANCOCK.  Robert  H. 
SCHENCK,  Vernon  M. 


PENNSYLVANIA 

Harrisbura 

BRAMSON,  David  H. 
McNEILL,  Hugh  J. 

REED,  Geo.  E. 
Mechanicsburg 

RICH,  Donald  W. 

Paoli 

HOOPER.  Richard  L. 
Philadelf’hia 

BUCCl,  Philip  R. 
CARCIUSSO,  Georges 
LONG.  Frank 

McLaughlin,  j.  p. 


RICH,  J.  F. 
ROSEN,  A.  S. 


SOMMERS.  Allen 
WILDER,  Robt. 
WILSON.  Bert  S. 


Pittsburgh 

FLEMING,  John  L. 
HALLIWELL,  T.  H. 
MAZEFSKY.  Wm.  H. 
McFFIATTERS,  Dale  S. 


SOUTH  CAROLINA 


Columbia 

HARRELSON,  W.  LeRoy 
Spartanburg 

DUCHEIN.  A.  O. 


TENNESSEE 

Calhoun 

HARVEY.  John.  Gen. 
Memphis 

LIP.SCOMB,  Edward  L. 


RHODE  ISL.AND 

Providence 

BARBEAU,  Wilfred  II. 
FITZGERALD,  Ixmis  C. 


TEXAS 


Dallas 

COMPTON.  II.  Ayres 
P.ALMER.  Llovd  F. 
ROBINSON,  fack  E. 
WEBSTER  Luther  D.,  Jr 
WEEKLEY,  Jinx 
YE.AGER,  Charles  E. 

El  Paso 

WILLIS,  B.  Marshall 
Fort  Worth 

RIDINGS,  Paul  O. 
WITHERSPOON.  Guy 
Houston 

BUSSE.  Alvin  R. 
DRAKE.  Sam  E. 
HARPER.  Ken  B. 
MORTIMER.  John  L. 

San  Antonin 

MULLEN.  John  J. 


UTAH 

Salt  Lake  City 

.\DA.MSON.  Wm.  S. 
ALDRICH.  Nelson  W. 
DOWELL.  Edwin  E. 
EVANS.  D.  W. 
SOREN.SON.  Parry  I). 


VIRGINIA 

Richmond 

BRITTON.  Beverly  L. 
VEI.Z.  R.  A. 


WASHINGTON.  D.C. 
Washington,  D.C. 

AFTER.  David 
BROWN.  Holmes  M. 
miBROWIN,  S.  Ralph 
GIBBONS.  John  W. 

HOUSE.  Stanley  G. 

KEY.  William  G. 

LERCH.  Donald  G. 

MEADE.  E.  Grant 
PHILLIPS.  Eugene 
ROSENBLOOM,  Morris  V. 
SMOKE,  Stephen  D. 

STEIN.  Julian  S.,  Jr. 
WILKINS,  Donald  T. 
WRIGHT,  J.  Handly 
YOUEL,  Kenneth 


WASHINGTON  STATE 
BONA.  Milton 


WISCONSIN 

Milwaukee 

BAKER.  Lee  W. 

CARY,  William  W. 
JEFFERSON,  (Mrs.)  Dorothy  C. 
KADON,  John  C. 

MURPHY,  (Mrs.)  Greta 
PAIGE.  John  H. 

PROl’T,  Qiarles  H. 


CANADA 

Montreal 

KNOTT.  Leonard  L. 
Toronto 

TISDALL,  Charles  W. 
Waterdown  ( Ont.) 
HALE.  Clifford  W. 


FRANCE 

CHAPEAU.  Claude 


ITALY 

de  ROSSI  del  LION  NERO 


JAPAN 

FUKUDA,  Taro 


MEXICO 
FOGARTY,  F.  Sanchez 
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Tatorian  of  UPI 

(Cot  inued  from  page  13) 


is  harcur  to  get.  Length  alone 
does  not  accomplish  anything — 
anyone  could  rehash  a  three- 
day  running  story  by  looking 
at  the  clips  for  the  past  three 
da>s — “what  is  needed  is  an 
article  that  will  give  a  new  in¬ 
sight  or  new  perspective  or  sim¬ 
ply  better  understanding,”  he 
stresses. 

Such  a  story  would  have  to  be 
salted  with  new  nuggets  of  in¬ 
formation  —  perhaps  a  very 
“prophetic  remark  made  by  the 
central  figure  in  the  story  some 
years  liefore,  or  perhaps  a  per¬ 
tinent  line  from  Shakespeare,  a 
historj'  l)Ook,  or  some  other 
source.” 

All  of  this,  he  noted,  would 
have  to  Ije  woven  into  a  cohesive 
account  with  a  skill  that  is  not 
always  demanded  in  reporting 
everyday  events. 

The  Team  Tusk 

“The  journalist  who  i)rides 
himself  on  being  able  to  write 
a  dozen  or  more  items  for  each 
day’s  edition  is  not  likely  to  get 
much  satisfaction  here.  One 
man  may  have  to  work  two  days 
or  more  to  put  one  of  these 
stories  together,  or  three  peo¬ 
ple  may  have  to  work  a  week.” 

Turning  to  normal  news  re¬ 
porting,  Mr.  Tatarian  gave  as 
an  e.xample  coverage  of  an  air 
crash.  The  hypothetical  plane 
went  down  shortly  after  mid¬ 
day,  radio  and  tv  pitching  into 
the  story,  taking  a  massive  bite 
at  the  drama-potential  of  the 
tragedy  —  if  they  were  lucky, 
getting  film  or  live  cover  at 
the  disaster  scene  —  the  eve¬ 
ning  papers  in  the  meantime 
scrambling  a  fast  account  and 
hurried  picture  into  their  final 
editions.  All  this  happening  to 
the  accompaniment  of  “snow¬ 
balling”  radio/tv  coverage 
throughout  the  evening. 

“What’s  left  for  the  a.m.  pa¬ 
pers?”  asked  Mr.  Tatarian. 

Answering  his  own  question, 
he  noted:  “I  can  tell  you,  a 
story’  which  runs  something  like 
this — ‘Forty-five  persons  were 
killed  when  an  ‘XYZ’  Airlines 
Boeing  Astrojet  crashed  and 
exploded  yesterday  on  takeoff 
from  ‘ZGN’  Airport  .  .  .  ’  After 
other  pertinent  facts,  including 
probably  the  grief  of  relatives, 
the  morning  paper  story  usu¬ 
ally  continues :  ‘Today,  CAB 
investigators  were  on  their  way 
to  the  scene  of  the  crash  where 
they  will  search  for  clues  among 
the  wreckage  .  .  .  ’ 

“You  can  almost  predict  the 
story  pattern.  Given  the  usual 
formula  treatment,  the  dailies 
have  a  hard  time  in  publishing 


a  piece  which  will  hold  the  in¬ 
terest  of  readers  already  sati¬ 
ated  by  electronic  media’s  cov¬ 
erage  of  the  crash. 

Tlie  New  Slant 

“Now,  with  certain  stories, 
we  try  to  give  an  entirely  new 
slant.”  Mr.  Tatarian  sought  il¬ 
lustration.  Fishing  into  a  pile  of 
UPI  material  covering  events 
of  recent  months,  he  surfaced 
with  a  story  filed  by  Thomas 
M.  Brown  from  San  Francisco 
on  July  3,  Although  not  entire¬ 
ly  applicable  to  the  cra.sh  thesis, 
it  helped  give  emphasis  to  his 
point : 

Slugged:  “23  Minutes  of 
Terror,”  with  controlled-dra- 
ma  the  full  story  unfolded, 
the  leads  reading:  “Pre¬ 
cisely  at  2.10  32.p.m.  Capt. 
Charles  H.  Kimes  bid  ‘good 
day’  to  the  control  tower  at 
busy  International  Airport 
as  his  Boeing  707  jetliner 
gathered  speed  for  takeoff. 
“Twenty-eight  seconds  later. 
Pan  American  Flight  843 
was  beginning  its  steep  climb 
through  a  clear  summer  sky 
when  a  chilling  warning 
crackled  from  the  tower: 

“  ‘Standby.  Emergency  in 
progress.’ 

“‘Pan  American  has  a  fire!’ 
The  pilot  of  another  plane 
in  the  area  shouted  into  his 
radio. 

“What  happened  Monday 
aboard  the  blue  and  white 
jet  in  the  next  23  minutes 
taxed  the  training  of  the  10- 
man  crew  to  the  limit,  ter¬ 
rified  143  passengers  aboard 
and  amazed  the  men  who 
built  the  95-ton  aircraft.  .  .  .” 

“That’s  just  one  example  of 
what  we  call  our  ‘Blue  Ribbon’ 
treatment,  narrative-style  copy 
which  hypos  interest  in  an  al¬ 
ready  well-known  news  devel¬ 
opment.  It  can  be  applied  to 
many  news  situations,”  said 
Mr.  Tatarian  showing  .similar 
colorful  reports  from  the  Do¬ 
minican  Republic,  from  Wash¬ 
ington  and  from  New  York 
where  the  lead  from  a  news 
story  proclaimed:  Ivan  Terach, 
16,  was  a  quiet  boy  from  the 
Bronx,  a  lad  who  thought  he 
had  a  future,  perhaps  as  a 
teacher  of  physics  or  biology. 
When  Ivan  was  not  in  school 
at  Theodore  Roosevelt  High,  he 
would  read.  But  late  Saturday 
he  decided  to  take  time  out  for 
a  soda  pop  ...  it  cost  him  his 
life.” 

.S|iorlinK  Allernalives 

Another  area  where  UPI  has 
been  ringing  the  changes  has 
been  in  the  sports  report.  Quite 
often,  sports  editors  have  been 
offered  two  leads  on  premier 
sports  attractions. 

“The  challenge,”  said  Mr. 


Tatarian,  explaining  the  back¬ 
ground  to  one  example  of  this 
technique,  ‘‘was  to  produce  a 
story  that  would  not  only  serve 
the  standard  purposes  for  the 
uninformed  but  that  would  also 
be  of  interest,  and  have  some¬ 
thing  extra  to  offer,  to  the  many 
who  had  followed  every  move 
on  tv.” 

“Response  from  newspapers 
has  been  encouraging,”  said  the 
UPI  editor,  “for  example,  one 
managing  editor  commented : 
‘Terrific,  real  pleased.  Just  the 
thing  we’ve  been  looking  for  to 
dress  up  the  sports  page.  We’d 
like  to  see  this  made  per¬ 
manent.’  ” 

First  Person  Device 

Daniel  W.  Cobb  Jr.,  news 
editor  of  the  Houston  (Tex.) 
Chronicle  wrote  to  Mr.  Tatar¬ 
ian,  saying:  “Around  our  office, 
there  is  general  agreement  with 
your  theory  that,  properly  han¬ 
dled,  a  first  person  account  will 
attract  and  hold  more  readers 
and  that  there  are  certain  sto¬ 
ries  which  should  not  be  told 
in  any  other  style.  We  also 
think  it  is  a  device  that  could 
give  the  reader  more  confidence 
in  the  story  ...” 

But,  Milan  Murray,  manag¬ 
ing  editor  of  the  Chico  (Calif.) 
Entcrj}rise  -  Record,  told  the 
UPI  editor:  “I  take  exception 
to  the  storj’  by  A1  Kuettner 
from  Haynesville,  Ala.,  on  Oct. 
22  on  the  Collie  Wilkins  trial. 
Kuettner  calls  the  murder 
weapon  an  ‘ugly  blue  steel  .38 
caliber  revolver.’  He  describes 
Atty.  Gen.  Richmond  Flowers 
as  ‘big  and  handsome.’  He  says 
the  jury,  despite  smoking  and 
drinking  soft  drinks  during  the 
testimony,  is  more  attentive 
than  was  the  jury  in  the  earlier 
trial. 

Creating  a  Mood 

“I  may  be  oversensitive  but 
it  appears  as  if  the  writer  is 
trying  to  create  a  mood  that  is 
definitely  favorable  to  the  pros¬ 
ecution.  The  fact  that  appar¬ 
ently  a  sharp-eyed  desk  man 
knocked  out  the  unnecessary 
adjectives  in  the  first  lead 
tends  to  confirm  my  objections.” 

These  are  just  few  of  the 
many  interesting  reactions  re¬ 
ceived  in  the  editor’s  office,  posi¬ 
tive  expressions  of  opinion  to  a 
continuing  and  vital  concept  of 
journalism.  Roger  Tatarian, 
like  all  editors,  gets  brickbats 
and  bouquets. 

Two  hours  had  gone  swiftly. 
The  interview  was  over.  UPI’s 
editor  leaned  across  to  switch 
on  his  personal  printer,  to  check 
the  report.  He  seemed  well 
pleased  with  the  copy  running 
out  over  the  wire.  .  .  . 


N.J.  Newspaper 
Dismisses  52 
rrU  Printers 

Perth  Amboy,  N.  J. 

John  Burk,  business  manager 
of  the  Perth  Amboy  News,  said 
this  week  that  52  printers  em- 
l)loyed  by  the  News  have  been 
dismissed  and  replaced  by  a  new 
production  crew. 

“The  paper  is  being  published 
normally,”  he  said,  explaining 
that  the  dismissals  followed  a 
refusal  by  the  printers  to  work 
overtime.  The  printers,  who  are 
members  of  the  Typographical 
Union,  were  given  notice  on 
Tuesday  evening  (Nov.  9)  and 
were  immediately  replaced  by  a 
new  crew,  Mr.  Burk  said. 

Negotiating  Since  July 

Negotiations  for  a  new  con¬ 
tract  with  the  union  had  l)een 
going  on  since  July. 

Guild  members  in  the  News 
editorial  department  have  re¬ 
fused  to  cross  picket  lines,  but 
Mr.  Burk  said,  a  supervisory 
staff  is  handling  “almost  all 
news  production.”  Some  Guild 
members  remained  on  the  job. 

Herman  Hnat,  a  former  News 
employe  and  until  recently  pres¬ 
ident  of  the  Perth  Amboy  Typo¬ 
graphical  Union,  charged  that  a 
team  of  “professional  strike¬ 
breakers”  had  l)een  hired  by  the 
News. 

Mr.  Hnat  said  the  ban  on  over¬ 
time  had  been  in  effect  for  three 
weeks. 

• 

Opubco  Piirohases 
Milwaukee  Station 

Milwaukee 

Oklahoma  Publishing  Co.,  pub¬ 
lishers  of  the  Daily  and  Sunday 
Oklahoman  and  the  Oklahoma 
City  Times,  entered  the  tele¬ 
vision  field  here  with  the  pur¬ 
chase  Nov.  8  of  WUHF-TV 
(channel  18)  for  an  estimated 
$1,000,000.  The  sale  must  be 
approved  by  the  Federal  Com¬ 
munications  Commission. 

Edward  L.  Gaylord,  executive 
vicepresident  of  the  Oklahoma 
Publishing  Co.,  parent  company 
of  WKY  'Television  System  Inc., 
said  that  his  firm  agreed  to  pay 
$700,000  for  the  assets  of 
WUHF-TV  and  to  pay  an  esti¬ 
mated  $300,000  for  the  station’s 
film  commitments  and  con¬ 
tracts. 

WUHF-TV  is  the  only  UHF 
station  in  Milwaukee  and  the 
only  independent  station  oper¬ 
ating  against  three  affiliated 
VHF  stations.  It  has  been  on 
the  air,  under  different  names 
and  ownerships,  since  Oct.  1, 
1953. 
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Tv  Advertising 

(Continued  from  page  11) 

business.  Now  he’s  rated  as  No. 
1  amon^  the  tv  proRramminpr 
experts  in  the  agency  field.  His 
job  is  senior  vicepresident  in 
charge  of  media  and  progframs 
at  Bates  and  he’s  chairman  of 
the  Broadcast  Policy  Committee 
of  the  American  Association  of 
.Advertising  Agencies. 

In  his  vision  of  television 
transmission  via  satellites,  Mr. 
Pinkham  told  the  advertisers  he 
saw  no  real  need  for  CATV 
(community  antenna  television) 
which  is  sweeping  the  country. 
Because,  he  explained,  once  the 
.satellite  system  is  established,  it 
will  be  possible  for  every  home  in 
America  to  orient  its  antenna 
straight  up  and  get  a  clear 
picture. 

Avoid  Kat  Race 

It’s  also  clear  to  see,  he  added, 
that  some  of  the  new  networks 
would  decide  to  stay  out  of  the 
rat  race  for  mass  audiences  and 
instead  program  to  the  minority 
not  presently  satisfied  with  the 
shows  that  have  mass  appeal. 

Mr.  Pinkham  predicted  that 
within  the  next  decade  the  net¬ 
works,  be  they  three  or  ten,  will 
realize  that  programming  is  in¬ 
deed  becoming  banal.  Again  he 
became  specific  with  these  re¬ 
marks  : 

“When  Beverly  Hillbillies, 
which  has  already  spun  off 
Petticoat  Junction,  which  in  turn 
spun  oif  Green  Acres,  spins 
again  and  out  comes  another 
bumpkin  background  which  this 
time  fails;  when  My  Mother  the 
Car  spins  off  Mr.  Uncle  the 
Chair;  when  Gunsmoke  and 
Bonanza  deteriorate  into  Fron¬ 
tier  Dentist;  when  Tuesday  and 
Thursday  and  Saturday  and 
Sunday  Night  at  the  Movies  are 
joined  by  Monday  and  Wednes¬ 
day  and  Friday  Night  at  the 
Movies,  only  to  discover  that 
there  are  no  more  movies  left 
in  the  studio  vaults,  then  at  last 
something  will  be  done  about  tlie 
programming  problem  .  .  . 

“Tbe  networks  will  start 
spending  money  on  research  and 
development  for  the  product  they 
sell  .  .  .  They  will  schedule 
workshops  on  the  air  to  give 
untried  talents  a  chance  to  be 
seen.  And  they  will  sustain 
these  workshops  if  necessary 
without  complaining  that  the 
advertisers  won’t  support  them 
with  sponsorship.’’ 

Program  Proposals 

One  last  prediction  which  Mr. 
Pinkham  made  was  this:  “The 
networks  will  recognize  that  our 
successful  use  of  television  as 


an  advertising  tool  is  indispen¬ 
sable  to  their  successful  selling 
of  television,  and  that  they  will 
call  a  halt  to  the  current  insidi¬ 
ous  tendency  to  weaken  our 
product  protection,  to  under¬ 
mine  our  franchises  in  successful 
shows,  to  turn  a  deaf  ear  and  a 
blind  eye  to  our  program  pro¬ 
posals,  and  to  move  us  from 
time  period  to  time  period  with¬ 
out  recognition  of  the  problems 
which  this  represents  to  us.’’ 

It  has  been  15  years,  Mr. 
Pinkham  said,  since  advertising 
took  television  as  its  bride. 

“She  was  young  and  exciting. 
She  fascinated  us  and  transfixed 
the  American  public.  But  now 
there  are  signs  of  middle-aged 
spread.  Our  bride  is  becoming 
a  little  inconsiderate  of  her 
groom,  and  magazines  and  news¬ 
papers  are  dropping  their 
shoulder  straps  more  boldly 
every  year.  Yet  I  predict  that 
television  will  continue  to  be 
the  nearest  thing  to  a  personal 
call  by  the  l)est  salesman  on 
your  staff  and  will  remain  the 
most  effective  instrument  de¬ 
vised  to  sell  almost  any  product 
to  the  consumer.” 


SDX  Convention 

(Continued  from  page  15) 

tion.  Paul  Swensson,  executive 
director  of  the  Newspaper  Fund, 
deplored  a  shortage  of  college 
journalism  graduates  in  the 
face  of  increased  demand  for 
writers. 

Eggheads  in  JuumaliMii 

Bernard  Kilgore  of  the  Wall 
Street  Journal,  keynoting  the 
convention,  said  the  newspaper 
must  become  an  instrument  of 
intellectual  leadership — in  short, 
go  highbrow — with  the  news¬ 
paper  editor  of  tomorrow  an 
egghead. 

New  methods  of  production, 
packaging  of  printing  and  even 
new  techniques  do  not  necessar¬ 
ily  mean  better  newspapers,  he 
said.  The  real  challenge  is  qual¬ 
ity  of  content. 

Past  president  Theodore  Koop, 
vicepresident  of  Columbia 
Broadcasting  System,  denounced 
attempts  to  gag  America’s  free 
press  because  “not  only  do  we 
have  to  fight  all  levels  of  govern¬ 
ment,  but  we  must  battle  com¬ 
placency  and  lack  of  under¬ 
standing  by  the  American 
people.” 

Announcement  of  a  Graduate 
program  in  Journalism  at  the 
University  of  Southern  Cali¬ 
fornia  was  made  by  Dr.  Norman 
Topping,  president  of  USC,  at 
the  sixth  annual  Distinguished 
Achievements  Award  Banquet. 

Dr.  Topping  said  the  USC 
Graduate  School  Council  has  ap¬ 


proved  the  Master  of  Arts  de¬ 
gree  in  Journalism  effective 
September,  1966.  The  USC 
School  of  Journalism  Alumni 
A.ssociation  has  pledged  to 
underwrite  the  cost  of  acquiring 
the  librarj'  materials  necessary 
for  the  start  of  graduate  work 
and  will  meet  annual  Journal¬ 
ism  library  needs. 

The  announcement  followed 
the  awarding  of  Distinguished 
Achievement  Awards  in  Jour¬ 
nalism  to  Art  Buchwald,  humor 
columnist;  William  Me  Andrew, 
president  of  NBC  News;  and 
Shana  Alexander,  Life  Maga¬ 
zine  writer. 

• 

7  Finalists  Nametl 
For  Travel  Grants 

Seven  newspapennen  have 
been  picked  as  finalists  in  the 
competition  for  new  travel-study 
fellowships  established  in  mem¬ 
ory  of  the  late  Alicia  Patterson, 
former  editor  and  publisher  of 
Newaday.  Judges  will  interview 
them  Nov.  23  in  New  York  and 
will  choose  two  as  winners  for 
1965. 

Out  of  50  applicants.  Fund 
President  Joseph  P.  Albright 
announced  the  following  final¬ 
ists: 

James  Paul  Cattey,  copy  edi¬ 
tor,  Milwaukee  Journal. 

Lewis  H.  Diuguid,  assistant 
foreign  editor,  Washington  Post. 

Joseph  C.  Goulden,  reporter, 
Philadelphia  Inquirer. 

James  C.  Higgins,  assistant 
editor,  York  (Pa.)  Daily  Ga¬ 
zette. 

Don  O.  Noel,  reporter,  Hart¬ 
ford  Times. 

Alvin  J.  Remmenga,  editorial 
writer,  Minneapolis  Star  and 
Trihune. 

Harry  J.  Trimborn,  reporter, 
Los  Angeles  Times. 

• 

Ligature  Will  Bind 
Staffs  of  2  Papers 

Knight  Publishing  Co.  has  be¬ 
gun  a  monthly  company  news¬ 
paper  with  an  odd  but  appro¬ 
priate  name  —  the  Ligature. 
John  Povirk,  a  proofreader  for 
the  Charlotte  News  and  Char¬ 
lotte  Observer,  won  $50  for 
suggesting  the  name. 

Explaining  how  he  came  up 
with  it,  Povirk  said,  “I  used  to 
be  a  proofreader  at  the  Lord 
Baltimore  Press  in  Baltimore, 
Md.,  and  so  often  when  there 
were  two  f’s  written  together, 
or  an  f  and  1,  such  as  baffling, 
they’d  connect  the  letters.  It  al¬ 
ways  fascinated  me. 

“I  checked  the  dictionary  to 
find  out  what  this  was  called 
and  found  out  the  term  is  liga¬ 
ture.  The  word  itself  means  the 
act  of  tying  or  binding.” 

Mrs.  Jackie  Ammons,  promo¬ 
tion  assistant,  will  be  editor. 


Jack  O’Brian 
Assigned  to 
B’way  Beat 

Jack  O’Brian,  who  has  con¬ 
ducted  the  television  column  in 
the  New  York  Journal- A, veriem 
for  15  years,  has  been  a:  signed 
to  dit  and  write  the  Voice  of 
Broadway  column,  succi-eding 
the  late  Dorothy  Kilgallc-n. 

The  Journal-American’s  pub¬ 
lisher,  J.  Kingsbury  Smith,  said 
Mr.  O’Brian’s  new  column  would 
l)egin  Monday,  Nov’.  22,  and 
would  be  distributed  tlirough 
King  Features  Syndicate  to  all 
of  the  papers  that  had  leceived 
the  Kilgallen  column. 

Quiz  Show  ExpuM- 

Mr.  O’Brian  has  been  noted 
for  his  pungent  comments  on 
television  programs  and  he  has 
been  credited  with  exposing  the 
fakery  in  (juiz  shows  several 
years  ago.  No  one  has  l)een  as¬ 
signed  to  take  ov’er  the  tv  col¬ 
umn  yet. 

Mr.  O’Brian’s  Broadway  col¬ 
umn,  the  publisher  said,  will  be 
as  frank  and  fearless  and  pro¬ 
vocative  as  Dorothy  KilgaJlen’s 
and  he  will,  like  her,  be  respected 
for  the  professional  talent  he 
brings  to  the  assignment. 

Mr.  O’Brian  came  to  New 
York  25  years  ago  after  having 
worked  for  Buffalo  newspapers. 
He  wrote  a  Broadway  column 
for  the  Associated  Press  for 
seven  years. 

A  medical  examiner  said  this 
week  that  Miss  Kilgallen  had 
died  from  the  effects  of  alcohol 
and  barbiturates. 

Change  in  Hollywood 

Dorothy  Manners  is  taking 
over  the  Hollywood  column 
written  by  Louella  Parsons  for 
the  last  40  years.  She  has  been 
associated  with  “Lolly”  for  30 
years  and  has  shared  the  byline 
credits  for  more  than  a  year. 
Miss  Parsons,  who  has  been 
motion  picture  editor  for  Hearst 
Headline  Service,  has  moved 
from  her  house  in  Beverly  Hills 
to  a  nursing  home. 

• 

PR  Snitch 

C.  Gayle  Warnock  has  been 
appointed  public  relations  man¬ 
ager  of  the  Lincoln-Mercury 
Division  to  succeed  C.  Richard 
Paulson,  who  has  been  named 
manager  of  the  company’s 
Western  public  relations  office. 
Mr.  Warnock  went  to  Ford  Mo¬ 
tor  Company  in  1947.  Prior  to 
that  he  had  worked  for  the 
United  Press  and  the  Chicago 
Tribune. 
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Pororty  Corps 
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their  names  on  application 
forms. 

The  center  subscribes  to  news¬ 
paper.  for  corpsmen  to  read  to 
keep  informed.  There  is  a  tele¬ 
vision  .set  in  each  dormitory. 

About  half  of  the  reporters  at 
the  .seminar  filed  stories  either 
from  W’ashiiiKton  or  Kilmer. 
Douglas  Kerr,  Greensboro 
(N.  C.)  Daily  News,  said  he  ex- 
pecte<i  to  do  a  series  later. 
Charles  A.  Brown,  Memphis 
Press  Sehnitar,  had  the  same 
idea.  Paul  James,  San  Diego 
Union,  spoke  highly  of  the 
whole  i)roject,  as  did  Jean  Dietz, 
Boston  Globe,  and  Patricia 
O’Neill,  Quincy  (Mass.)  Patriot 
Ledger.  Dale  Richardson,  Hono¬ 
lulu  Star  Bulletin,  combined  the 
seminal-  with  a  visit  he  is  mak¬ 
ing  to  about  a  dozen  cities  to 
study  urban  renewal. 

Others  attending  were:  Doug¬ 
las  Eldridge,  Neivark  News; 
Harold  Tyler,  Tampa  Tribune; 
Francis  P.  McTigue,  New  Lon¬ 
don  (Conn.)  Day;  George  S. 
Dell,  Newark  (N.  J.)  Advocate; 
Ed  Lambeth,  Gannett  Newspa¬ 
pers;  Jerry  Sapienza,  Wilming¬ 
ton  (Del.)  News-Journxil;  Jack 
Dawson,  Buffalo  Evening  Nexvs; 
Margaret  Josten,  Cincinnati 
Enquirer;  Gayle  Griffith,  Louis¬ 
ville  Courier-Jour7ial;  Bill  Ko¬ 
vach  and  Nat  Caldwell,  Nash¬ 
ville  Tennesseean;  John  J.  Mon¬ 
aghan  Jr.,  Providence  Journal; 
Dan  Day,  National  Negro  Press 
Association;  Lois  Wille,  Chi¬ 
cago  Daily  News;  Miriam  Al¬ 
burn,  .Minneapolis  Trilmne,  and 
Walter  Lister,  CBS-TV. 


Irregularities  Found 

Providence,  R.  I. 

A  congressional  investigation 
into  the  Neighborhood  Youth 
Corps  appears  to  be  in  the  off¬ 
ing  following  disclosures  by  the 
Proindence  Journal-Bulletin  of 
program  irregularities  in  eight 
communities. 

Congressman  John  E.  Fogar¬ 
ty,  a  Rhode  Island  Democrat, 
said  he  found  it  difficult  to  be¬ 
lieve  that  what  the  Journal- 
Bulletin  has  unearthed  in  Youth 
Corps  programs  in  his  state 
does  not  exist  throughout  the 
country. 

Mr.  Fogarty  has  had  his 
staff  of  the  House  committee 
on  labor,  health,  education  and 
welfare  make  spot  checks  on 
projects  around  the  country.  He 
is  chairman  of  the  subcommit¬ 
tee  which  scrutinizes  budget 
requests  from  the  Office  of  Eco¬ 
nomic  Opportunity. 

Investigations  by  the  Jour- 
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nal-Bulletin  caused  federal  an¬ 
tipoverty  officials  to  shut  down 
two  programs  in  the  state,  to 
station  a  federal  inspector  in 
the  .state  on  a  virtually  full¬ 
time  basis  and  to  closely  investi¬ 
gate  all  other  Youth  Corps  jiroj- 
ects. 

Journal  -  Bulletin  reporters 
found  in  some  communities  that 
Youth  Corps  officials  apparent¬ 
ly  disregarded  federal  income 
criteria  for  enrolling  young 
men  and  women  in  projects.  In 
others,  violations  were  less  fla¬ 
grant. 

• 

Chicago  Relay 
To  Boston  Globe 
During  Blackout 

Boston 

Ray  Richard,  Boston  Globe 
investigative  reporter,  played  a 
key  role  in  getting  out  the 
paper’s  first  edition  after  the 
Northeast  power  blackout — and 
he  was  a  1000  miles  away. 

Richard  was  in  a  plane  at 
.">  p.m.  (C.S.T.)  Nov.  9  at  O’Hare 
Airport  in  Chicago,  ready  to 
return  to  Boston.  A  steward  an¬ 
nounced  the  flight  was  lieing 
delayed  because  “all  of  the 
Northeast  has  lost  its  power.’’ 
Planes  destined  for  Bo.ston  w'ere 
not  allow’ed  to  leave  Chicago. 

Leaving  the  plane,  Richard 
phoned  the  Glolie  city  desk.  City 
Editor  Richard  Stewart  and  his 
staff  were  trying  to  determine 
the  extent  of  the  blackout.  The 
wire  .service  machines  were  dead. 

Richard  took  a  car  to  the 
newsroom  of  the  Chicago  Daily 
News.  From  there  he  phoned 
the  Globe  City  Desk  and  kept 
the  line  open  for  2%  hours  while 
he  relayed  API  and  UPI  stories 
of  the  blackout. 

He  also  .scanned  stories  coming 
over  the  Daily  News  wire  desk 
and  worked  out  a  news  budget 
the  Globe  could  expect  when 
power  was  restored. 

Information  relayed  by  Rich¬ 
ard  was  taken  by  Durham 
Miller,  who  usually  mans  the 
paper’s  telephone  recording  sys¬ 
tem  into  which  out-of-town 
staffers  dictate  stories.  The 
power  failure  had  made  record¬ 
ing  machines  inoperative. 

He  relayed  information  to 
rewriteman  Seymour  Linscott 
for  the  main  story,  thus  giving 
the  paper  a  big  time  jump.  Edi¬ 
tor  Tom  Winship,  Ian  Menzies, 
managing  editor  of  the  morning 
paper,  Stewart  and  the  copy  desk 
were  alerted  by  Richards  on 
blackout  developments. 

The  Globe’s  first  edition  was 
due  on  the  street  at  12:30  a.m. 
and  it  was. 
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AP  Assigns  Summerlin 
To  Latin  America  File 


Sam  Summerlin,  37-year-old 
foreign  correspondent  and  execu¬ 
tive  of  the  Associated  Press,  has 
been  chosen  to  supervise  the 
agency’s  news  file<l  to  Latin 
America. 

He  succeeds  Paul  Sanders, 
who  is  retiring  after  an  AP 
career  spanning  36  years. 

Mr.  Summerlin  will  be  suc¬ 
ceeded  as  bureau  chief  at  New 
Orleans  by  James  W.  Mangan, 
who  has  been  assistant  chief  at 
Dallas. 

In  another  appointment  in  the 
World  Seiwices  Division,  Leo 
Branham  was  made  responsible 
for  AP  news  filed  to  Europe, 
Asia  and  the  Middle  East. 

Mr.  Summerlin  has  been 
closely  associated  with  Latin 
American  news  for  more  than  a 
decade.  He  was  appointed  chief 
correspondent  at  Havana  in 
1954,  and  the  following  year 
became  chief  at  Buenos  Aires. 
He  directed  AP  operations  in 
Argentina,  Uruguay  and  Para¬ 
guay  for  eight  years  before  be¬ 
coming  AP  bureau  chief  at  New 
Orleans  in  1963. 

A  native  of  Chapel  Hill,  North 
Carolina,  Mr.  Summerlin  at¬ 
tended  North  Carolina  Univer¬ 
sity  and  joined  the  AP  at 
Raleigh  in  1949.  He  served  on 
the  Foreign  Desk  in  New  York 
before  his  first  foreign  assign¬ 
ment,  to  Tokyo,  in  1951.  Before 
transferring  to  Havana,  he  had 
helped  to  cover  both  the  war  in 
Korea  and  the  peace  talks  at 
Panmunjon. 

Mr.  Mangan,  a  native  of 
Honesdale,  Pa.,  was  graduated 
from  Columbia  College  of  Co¬ 
lumbia  University  after  study¬ 
ing  at  the  University  of  Michi¬ 
gan  for  two  years.  He  joined 
the  AP  in  1952  at  its  San  Fran¬ 
cisco  bureau. 

Mr.  Branham  has  been  on  the 
AP  World  Services  staff  in  New 
York  for  20  years.  He  was  a  war 
correspondent  in  Europe  and 
went  to  Iceland  with  the  first 
contingent  of  U.S.  soldiers  in 
World  War  II.  Of  more  than 
2,700  U.S.  correspondents  ac¬ 


credited  in  that  war,  Mr.  Bran¬ 
ham  holds  card  No.  6.  He  was 
raised  in  Molierly,  Mo.,  attended 
the  University  of  Missouri  and 
joined  the  AP  at  Kansas  City 
in  1935. 

• 

Publishers  Decide 
To  Revive  PIPSA 

Mexico  City 

Mexican  publishers,  reported 
to  have  received  presidential 
permission  to  decide  the  future 
of  the  country’s  newsprint  suj)- 
ply  agency,  have  voted  to  le- 
constitute  the  agency,  PIPSA 
(Productora  e  Importador  de 
Pael  S.A.). 

The  publishers  announced  last 
week  that  two  calls  were  made 
on  President  Gustavo  Diaz  Or- 
daz  concerning  the  dissolved  or¬ 
ganization  which  imported  and 
distributed  newsprint  to  Mexi¬ 
can  newspapers  and  magazines. 

The  President,  having  given 
his  assurance  that  the  Govern¬ 
ment  will  not  interfere  with 
press  freedom  through  PIPSA, 
said  that  the  administration 
would  run  the  agency  again. 

The  decision  to  reconstitute 
the  agency  involves  a  second  30- 
year  charter. 

• 

Daily  Aids  Students 
With  Letters  to  Viet 

Charlotte,  N.  C. 

There  will  be  hundreds  more 
letters  going  to  servicemen  in 
Viet  Nam  this  Christmas  be¬ 
cause  the  Charlotte  News  has 
teamed  up  with  a  group  of  stu¬ 
dents  at  Pfeiffer  College,  Misen- 
himer,  N.  C. 

The  News  heard  from  a  group 
of  students  at  Pfeiffer  who 
were  soliciting  names  and  ad¬ 
dresses  of  U.S.  servicemen  in 
Viet  Nam  so  that  the  students 
could  send  them  Christmas 
cards  and  letters.  Not  only  did 
the  News  print  the  article,  it 
agreed  to  print  each  and  every 
name  and  address  submitted  so 
that  many  more  people  would 
have  the  opportunity  to  write. 


Mrs.  Clara  Knight  Dies; 
Publishers’  Mother 

Akron,  O. 

Mrs.  Clara  I.  Knight,  mother 
of  John  S.  Knight,  publisher  of 
Knight  Newspapers,  and  James 
L.  Knight,  president  of  the 
Miami  Herald  and  executive 
vicepresident  of  Knight  News¬ 
papers,  died  at  her  home  here 
Nov.  12  after  a  long  illness.  She 
was  95  years  old  and  celebrated 
her  last  birthday,  Sunday,  Oct. 
24,  with  John  S.  Knight,  Mrs. 
Knight  and  their  friends. 

Mrs.  Clara  Knight  was  the 
widow  of  Charles  Landon 
Knight,  publisher  of  the  Beacon 
Journal  from  1907  until  his 
death  in  1933.  She  was  a  vice- 
president  and  a  director  of  the 
Beacon  Journal  Publishing  Co., 
a  vicepresident  and  director  of 
Knight  Newspapers  and  a  direc¬ 
tor  of  the  Miami  Herald  Pub¬ 
lishing  Co. 

Mrs.  Knight,  the  daughter  of 
.Mr.  and  Mrs.  J.  K.  P.  Scheifley, 
was  bom  in  Slatington,  Pa. 

*  *  * 

Donald  L.  Wake,  53,  a  copy 
editor  for  the  St.  Louv<  (Mo.) 
Pout-Dispatch  since  1946;  Nov. 
4. 

*  *  * 

Hugh  V.  Tower,  79,  retired 
circulation  manager  of  the  Butte 
Montana  Standard-Post;  Nov.  3. 

♦  *  ♦ 

R.  Vern  Knight,  71,  assistant 
treasurer  of  the  Salt  Lake  City 
Deseret  News  when  he  retired 
last  February;  Nov.  5. 

*  *  ♦ 

Mrs.  E.  S.  Fentress,  89, 
mother  of  Harlan  M.  Fentress, 
chairman  of  Newspapers  Inc.  in 
Texas;  Nov.  8. 

*  *  * 

Ray  F.  Sadler  Jr.,  45,  vice- 
president  of  the  Cox  Newspa¬ 
pers,  secretary-treasurer  of  the 
Miami  (Fla.)  News  and  vice- 
president  of  the  Dayton  (Ohio) 
Journal  Herald  and  News;  Nov. 
10. 

*  *  * 

W.  Winston  Cram,  59,  in 

public  relations  work  since  leav¬ 
ing  the  Toledo  (Ohio)  Blade 

editorial  staff  in  1958;  Nov.  10. 

*  *  * 

Robert  N.  Branson,  44, 
Washington  correspondent  for 
Federated  Publications  Inc., 
chairman  of  the  Standing  Com¬ 
mittee  of  Washington  Corre¬ 
spondents;  Nov.  10. 

*  «  * 

Thomas  M.  Grimes,  43,  re¬ 
tired  advertising  director  of  the 
Oxnard  (Calif.)  Press-Courier; 
Nov.  3. 

*  *  « 

Lewis  W.  Bailey,  85,  editor 
of  the  Dallas  (Tex.)  Dispatch 
for  26  years  before  it  was  sold 
to  the  Times  Herald;  Nov.  7. 


Charles  Robinson,  53,  a 
police  reporter  for  the  New 
York  Tones;  Nov.  13. 

*  *  * 

Julian  Johnson,  79,  onetime 
drama  critic  of  the  Los  .Angeles 
Times;  magazine  writer  and  film 
story  writer;  Nov.  12. 

*  *  * 

Jock  Taylor,  77,  Nevada 
newspaperman ;  former  editor  of 
the  Reese  River  Reveille;  Nov. 
10. 

*  *  * 

Robert  W.  Stranahan,  58, 
former  sports  editor  of  the 
Indianapolis  Star;  Nov.  14. 

*  *  * 

Romulo  O’Farrill  Avila,  22, 
eldest  son  of  Romulo  O’Farrill 
Jr.,  editor  of  Novedades,  Mexico 
City;  Nov.  12  in  the  crash  of  a 
private  airplane. 

*  *  « 

Raymond  J.  Cassidy,  36,  a 
sales  engineer  for  R.  Hoe  &  Co. ; 
Nov.  8  in  the  crash  of  an  air¬ 
plane  near  Cincinnati. 


2  Semi-Weeklies  Join 
To  Publish  5  Days 

Monroe,  N.  C. 

Two  semi-weeklies  here,  the 
Enquirer  and  the  Journal,  have 
merged  and  will  publish  a  five- 
day  paper  after  offset  equip¬ 
ment  is  installed.  The  announce¬ 
ment  was  made  by  John  B. 
Ashcraft,  owner  of  the  Enquir¬ 
er,  and  R.  F.  Beasley  Jr.  and 
George  M.  Beasley  Jr.,  owners 
of  the  Journal. 

Mr.  Ashcraft  will  be  general 
manager  of  Enquirer  Publish¬ 
ing  Co.  Inc.  Roland  Beasley  will 
be  advertising  manager  and 
George  Beasley  will  be  news  edi¬ 
tor. 

The  Enquirer-Journal  will  be 
published  Monday  through  Fri¬ 
day  in  the  present  Enquirer 
building.  News  and  advertising 
offices  will  be  in  the  Hotel  Mon¬ 
roe  building. 

The  Enquirer  was  formed  in 
1872  by  W.  C.  Wolfe.  The  Jour¬ 
nal  was  organized  in  1894  by 
Rowland  F.  Beasley  and  George 
M.  Beasley. 


From  Utah  to  Idaho 

Le.ster  On,  Associated  Press 
newsman  in  Salt  Lake  City,  is 
tran.sferring  to  the  AP’s  bureau 
in  Bo'se.  Idaho.  He  replaces 
John  White,  recently  appointed 
a  Regional  Membership  Execu¬ 
tive. 


Ottenfeld  Joins  ARF 

Marshall  Ottenfeld,  a  former 
member  of  the  Chicago  Tribune’s 
research  department,  has  joined 
the  technical  staff  of  the  Adver¬ 
tising  Research  Foundation  as 
research  associate. 


Newspaper  Helps 
Poor  Cancer  Victim 

Morristown,  N.  J. 

A  sad  but  inspiring  story  be¬ 
gan  when  a  Daily  Record  re¬ 
porter,  Joe  Feurey,  wrote  (Oct. 
18)  that  an  18-year-old  Puerto 
Rican  youth,  dying  of  cancer, 
was  too  poor  to  return  home. 

The  story  prompted  readers 


to  send  money  to  the  newspaper 
and  the  Daily  Record  set  up  a 
Luis  Traverse  Fund  which 
raised  $2,000  and  finally  became 
instrumental  in  flying  the 
stricken  youth  home. 

A  local  doctor  and  Joe  Feurey 
went  with  the  youth.  The  re¬ 
union  provided  another  front¬ 
page  story’.  On  Oct.  28  Luis 
Traver.so  died. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience  ^ 


ANNOUNCEMENTS 
Newspaper  Appraisers 
appraisals  for  estate,  tax. 

partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kansas. 

Newspaper  Brokers 


confidential  negotiations 

for  purchase  and  sale  of 
Daily  NHDVSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO.  j 

Dupont  Circle  Buildinir  ; 

Washington,  D.C.  20036 
(AC  202)  DEcatur  2-2311 

SELECT  NEWSPAPERS  AVAILABLE  ' 
in  South  and  Southeast.  Newspai>er  ' 
Service  Company,  Inc.,  P.O.  Dr.  12428,  ; 
Panama  City,  Fla..  32401. 

DEAN  SELLERS  sells  Arizona  and 
Western  Newspapers.  625  E.  Main,  I 
Mesa.  Ariz.  Ph;  (AC  602)  964-2431. 

NEGOTIATORS  for  transfer  of  news¬ 
paper  proi)erties  —  sale  or  purchase.  , 
Dixie  Newspapers,  P.  O.  Box  490  Gads¬ 
den,  Ala.,  35902.  Phone  346-3357. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties  i 

W.  H.  Glover  Co..  Ventura.  Calif.  9.3001  | 

VERNON  V.  PAINE  i 

Quality  newspapers  ' 

899  W.  Bonita,  Claremont.  Calif..  91711 

The  DIAL  Agrency,  1503  Nazareth, 
Kalamazoo,  Mich.  Phone  349-7422  ' 
“America's  No.  1  Newspaper  Broker” 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper— it's  the  per¬ 
sonality  and  ability  of  the  buyer,  "rhis 
is  why  we  insist  on  i>ersunai  contact  ! 
selling.  ' 

LEN  FEIGHNER  AGESICY  ; 
Box  189,  Mt.  Pleasant,  Mich.  48858 

Newspapers  For  Sale 

BILL  MATTHEW,  Newspaper  Broker, 
129  Buena  Vista  Dr..  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
Phone:  AC  (813)  733-2966 

CALIFORNIA  EXCLUSIVE  WEEKLY 
in  exceptionally  sound  area.  Good 
plant  —  profitable,  interesting  area. 
$24,000  down  includes  accts.  receivable, 
minimum  working  capital  needed. 
Grossing  $74,000.  J.  A.  Snyder.  Bkr., 
i  2234  E.  Romneya  Dr.,  Anaheim, 

;  Calif.,  92805. 

DAILY  NEWSPAPERS.  If  you  are 
not  receiving  our  daily  newspaper  of- 
i  ferings,  write  fully  today.  We  have 
‘  daily  availabilities  I  JACK  L.  STOLL 
&  ASSOCIATES,  6381  Hollywood 
Blvd.,  Los  Angeles,  Calif.,  90028. 

ElASTERN  NY  SUBURBAN  WEEKLY 
I  with  real  growth  potential.  Present 
owner  has  other  interests.  Printing 
done  outside.  Little  down,  financing 
can  be  arranged.  Box  693,  Editor  & 

I  Publisher. 


ANNOUNCEMEM.S 

i  Newspapers  For  Sale 

I  WESTERN  OFFSETT  suburban  weekly, 

I  exclusive  in  its  municipality.  New 
press — fine  equipment — high  potential, 
j  $40,000  cosh  down.  Joseph  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneys 
!  Dr.,  Anaheim.  Calif.,  92805. 

! - 

2  PROFITABLE  County-Seat  Weeklies. 
Zones  3-4.  Less  than  $20,000  down. 
P.  T.  Hines,  Publishers'  Service,  Box 
3132,  Greensboro.  N.C.  27402. 

I  IOWA  WEEKLIES,  grossing  $20M  to 
]  $17.5M.  Duane  C.  Griggs,  c/o  Hopkins 
j  Real  Elstate,  New  London,  Iowa,  52646. 

OFFSET  &  LETTERPRE.SS.  prinU  22 
'  l>apers  and  shoiMiers  in  the  heart  of 
Disneyland.  A.  C.  Santo,  S40  Notting¬ 
ham  Ave.,  Orlando,  E'la.,  32803. 

Newspapers  Wanted 

i  PUBLISHING  PROPERTY  SOUGHT 
A  fully  qualified  individual,  who  is 
community-oriented  and  whose  interest 
is  local,  seeks  a  solid  publishing  prop- 
'  erty — preferably  a  daily.  Communica¬ 
tion  must  be  absolutely  confidential 
with  person-to-person  negotiations  af¬ 
ter  first  contact.  Write  Box  691,  Editor 
&  Publisher. 

Business  Opportunities 
PUBLISHER 

with  substantial  capital — excellent  wrib 
ing  background,  news,  imlitics,  edi- 
,  torials,  features,  management  —  wants 
executive  supervision  good  daily,  Edst, 
South.  Southwest.  Solid,  mature  judg¬ 
ment;  cost-wise,  profit-minded.  Write 
in  confidence  to  Box  812,  Editor  &  Pub¬ 
lisher. 

'  EXPERIENCED  EDITOR  wants  to  as- 
I  sociate  with  weekly  publisher  idanning 
retirement,  sale  of  business  within  1  to 

3  years.  A.  J.  Cosman,  3774  Turney 

Rd..  Garfield  Hts.,  Ohio.  44125^ _ 

WILL  PURCHASE  OR  INVEST  as 
working  partner  in  busine.ss  with 
growth  potential.  Solid  publishing  CT- 
Iierience,  weekly  and  trade  field ;  in¬ 
terest  not  limite<l  to  same.  Box  827. 
Editor  &  Publisher. 


NEWSPAPER  SERVICES^ 

Features  .Available 

William  Wallace  is  one  of  the  fw 
national  columnists  devoted  to  week¬ 
lies.  Why?  To  help  make  small  papers 
singular  and  significant.  The  SIXTIES. 
Box  15.  Fraser,  N.Y.  13753.  Reason¬ 
able. 

DYNAMITE  1  Negro  hero  weekly  ad¬ 
venture  strip.  Introductory  offer;  4 
mats  $1.00.  Box  733,  Editor  &  Pub¬ 
lisher. 

WEEKLY  STAMP  NEWS  (XILUMN. 
600-900  words  with  photos.  Detj« 
Philatelic  News,  Pleasant  Valley,  N.i. 


EDITOR  fli  PUBLISHER  for  November  20,  1965 


1 

NEWSPAPER  SERVICES  1 

Features  Available  1 

Equipment  Mert 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 

Composing  Rtntm 


•TOM  \Nn  TILLIE  VISION”— new 
l-ool.  a-.il  2-col.  TV  cartoons  that  are 

DIFFT<I;I;NT!  Daily  or  weekly.  Write  I 

for  sairi'les.  rates.  Box  S26.  Editor  &  CXJMET  LINOTYPE  new  19B4  complete  | 
Publisher.  with  electric  pot,  well  maintained  and  ' 

—  - - - - — ^ — -  available  for  inspection.  Northern  Ma-  | 

Filers  fhine  Works.  323  N.  4th  St..  Phila..  i 

_ _  .  ”  f  -  _ _ _  Pa.  19106.  I 


nLLEIIS  WITH  ALTERNATE  HEADS 
Save  e<litorial  and  composinfr  costs. 
P.O.  Box  5451.  San  Francisco.  Cal.  94101 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
E\l>ert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-69  Fourth  Street 
Brooklyn.  N.  Y.  11231 
JAckson  2-6105 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Inc. 

1100  Ross  Ave  -  1315  Ashland  St. 

Dallas.  Texas  75203  Riverside  1-636.3 

ERECTING  DISMANTLING 
TRUCKING  REPAIRING 
AND  PROCESSING 
Servintt  the  South  and  S.  W.  since  1900 


EQUIPMENT  MART 

Composing  Room 

BLUE  STREAK  LINOTYPE,  model 
14,  Ser.  #61801,  in  excellent  condition. 
Equipped  with  three  90  channel  maea- 
lines,  three  auxiliaries,  new  Hydra- 
Quadder.  Mohr  saw.  220  VAC  pot  with 
new  thermostatic  control,  blower,  and 
four  mold  disc.  Used  as  an  overflow  ad 
machine  until  our  chantte  to  offset. 
Eveninsr  Observer.  Dinkirk.  New  York 
14048. 

FOR  SALEl — Blue  Streak  Comets  in 
excellent  shape.  Equipped  with  Hi- 
Speed  Fairchild  T.T.S.  Unit;  Shaffstall 
IVansistor  Electric  Eye;  Electric  Pot ; 
Anti-Swaybar;  Independent  Drive ;  4- 
Mold  Disk ;  2  Magazines.  Priced  rea¬ 
sonable.  For  further  information  con¬ 
tact  Jack  Kenner,  Lima  News,  Lima, 
Ohio.  Phone  223-1010. 

INTERTYPE  model  C-2,  Serial  No. 
24,414.  Two  full  length  90-channel 
maicazines  and  mats,  fast  distributor 
screws.  Universal  knife,  block  and 
ejector.  Electric  i>ot.  dual  temperature 
controls,  4-pocket  mold  disk  with  molds 
designed  to  operate  alternately.  Mar- 
gach  feeder,  TTS  adapter  keyboard  and 
operating  unit.  Includes  all  standard 
equipment  and  quadding  and  centering 
dwice.  Condition  A-1.  World  Newspa¬ 
pers,  68  Post  St.,  San  Francisco,  Calif. 
94104. 

TWO  LINOTYPES.  Models  8  and  5.  4 
mags.  1  aux.,  elec,  pots,  metal  feeders: 
Challenge  imposing  surface  28x27  galley 
and  cut  storage:  Monotype  strip  caster, 
gas  pot,  feeder,  rule  and  border  molds ; 
Hamilton  steel  type  cases,  work  top  and 
slug  rack:  Ludlow,  cabinet  and  mats; 
flatbed  Goss  Cox-O-Type  8  pg.  color  at¬ 
tachment:  Fairchild  85  Scan-A-Graver, 
like  new,  any  or  all.  Sun  Publishing, 
Batavia,  Ohio  45103. 

GONE  OFFSET 

Outstanding  letterpress  equipment  for 
sale  includes; 

Model  31,  Model  5,  Model  14 
Linotypes,  all  in  top  shape 

henryetta  daily  free-lance 

Henryetta,  Oklahoma  74437 
Call  Bob  Scully 
(AC  918)  OLive  2-3311 

NOLAN  SAW,  table,  clamp — $150. 
Multi  80.  10  X  15  offset,  auto  .3-speed — 
$800.  Information  sent.  Jaybird,  Ga¬ 
llon,  Ohio  44833. 

the  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.50  to  $97.50.  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALEIS 
COMPANY,  111-113  W.  Market  St.. 
Elkin,  North  Carolina,  28621. 

Ph.  (AC  919)  835-1513 


Engraving  Equipment  For  Sale 

COMI’T.ETTB  S&IALL  nNORAVINO  SHOP. 
Levy  Process  Camera — a  variety  of 
screens — at  a  bargain  price.  Contact 
C.  A.  Scott,  Mgr.,  Atlanta  Daily  World, 
Atlanta,  Ga.,  30303. 

Material  For  Sale 

31  "BURTON  ROTARY  P15RFORATOR 
new  heads  $250.  A-Fine  Letter  Serv¬ 
ice,  1821  University  Ave.,  St.  Paul, 
Minn..  55104. 

39"  SEYBOLD  PAPER  CUTTER 
power  clamp  &  tape— 2  HP  motor,  220 
2-phase.  A-Fine  Letter  Service.  1821 
University  Ave.,  St.  Paul.  Minn..  55104. 

Perforator  Tape 

LOWEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  8"  and  $.95  for  14" — all  widths  i 
%  fob  Cincinnati,  Ohio.  Cartons  only,  j 
Order  now  from:  I 

PORTAGE  NEHYSPAPEni  SUPPLY 
44  E.  Ebcchange  St.,  Akron.  Ohio  44308  | 

Photoengrming  Equipment 

TWO  TASOPE’  Mark  II  Powderless 
EXchers.  20  x  24  in.  plate  size.  Good 
condition.  $1150  Ea.  Canton  Graphic 
Arts.  Canton.  Ohio.  Call  456-9868. 

Presses  &  Machinery 


STEREOTYPE 
PRESS  DRIVES 
PRESS  COMPONENTS 

BEN  SHULMAN  ASSOCIATES 

60  F.  42  St.,  N.Y,  17,  N.Y.  OX  7-4590 


CrOSS  S’TRAIGHTLINE.  #930:  three 
deck,  semi-cylindrical,  24-page,  20,000 
impressions  an  hour:  23^*  cut-off. 
22  inch  page  column.  Stereotype  equip¬ 
ment  includes  melting  pot.  pump,  plate 
trimmer,  cooler,  plate  shaver,  plate 
router;  jdates  have  flO-degree  bevel.  50- 
HP  motor,  two  Capco  color  fountains. 
Avail.  Mar.  1.  1966.  Write:  Walter 
Dear,  Gleaner-Journal,  Henderson.  Ky. 
42420. 

6  GO.SS  UNITS 

1  double  folder,  22-%".  1  color  hump. 
2-100  H.P.  AC  drives,  reels  and  ten¬ 
sions.  Available  now. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Equipment  Dealers” 
11426  Penrose  St.,  Sun  Valley.  Calif. 

COLE  FOLDERS 

*4.  ’s.  comb,  can  GLUE  FOLD, 

TRIM  proiluct  in  one  operation,  24,- 
000  copies  per  hour — accurate.  Adapt¬ 
able  to  all  rotary  presses.  Okla.  City 
Mach.  Wks.  Inc..  1637  W.  Main.  Okla. 
City.  Okla.  73104  (AC  405)  CE  6-8841. 

12-PAGE  VANGUARD.  31  inch,  solid 
blankets.  Completely  reconditioned  with 
all  new  impression  cylinders.  We  will 
install  and  train  your  pressman.  Her¬ 
ald  Newspapers.  Inc..  6016  Broadway, 
Gary,  Ind.,  46409. 

GOSS  FOLDER  with  collect  cylinder 
22'%"  cut-off,  for  semi-cylindrical  and 
I  tubular  presses.  Contact :  Ed.  Eybers. 
The  Elkhart  Truth,  Elkhart,  Ind.. 
56515. 

I  MIEIHLE  #  3 — hand  fed  2-revolution 
press  in  excellent  condition,  capable  of 
I  hairline  register  work — call  and  make 
I  an  offer.  884-2876,  Lexington,  Ohio. 


Presses  &  Machinery 


BUILDING  SOLD!  |  , 

MUST  VACATE!  I 

Will  sacrifice  few  remaining  pieces  of 
equipment  for  quick  sale. 

Linotype  No.  30  Mixer  #54059,  quadder. 
saw,  excellent  condition.  Last  machine 
in  10  machine  composing  room.  Buyer 
gets  new  spare  parts,  extra  magazines, 
etc.  Make  offer. 

Model  69E  Goss  flat  casting  box,  like 
new. 

Curved  plate  router.  Goss,  23i*j"  cutoff, 
every  stereotyper  loved  it.  Make  offer. 

24  pp.  Scott  press,  2  plates  wide,  double 
color  hump,  half  and  quarter  folder. 
Come,  see  samples  of  four  color  work 
done  on  this  press.  23^"  cutoff.  Rubber 
rollers,  new  bearings,  easy  to  operate, 
quick  changeover  from  job  to  job.  Make 
offer. 

5-ton  electric  pony-autoplate  pot.  Light 
fixtures  cabinets,  galleys  and  other  mis¬ 
cellaneous  items. 

NEWSPAPER  PUBLISHERS.  INC. 

Formerly  East  St.  Louis  Press 
21  N.  Main — E.  St.  Louis,  III.  : 
618-271-1480 

DUPLEX  TUBULAR 
16  Pages,  Moidel  2/1  j 

Folder  half  page  delivery 
2  to  1 6  pages  by  2s 
Hi  serial  number,  lo  price  1 

JOHN  GRIFFITHS  CO.  INC.  | 

420  Lexington  Ave..  | 

New  York.  N.  Y.  10017  j 

GOING  OFFSETT — Available  December  i 
— Miehle  press  #14872.  Dexter  swing- 
back  feeder  #5736.  Separate  Elclipse 
folder  4^076.  Press-feeder-folder,  $1,- 
600.  Ludlow,  nine  fonts,  rase,  sticks, 
#5872,  $3,750.  Hammond  Easy  Kaster, 
elec.,  6-column,  $250.  Gas  caster,  5- 
column,  $150.  Bench  saw.  $200.  Heavy 
duty  saw,  $300.  Hammond  router.  $200. 
All  excellent  condition.  See  in  opera¬ 
tion.  The  Stm-Joumal,  Brookville,  E3a., 
33612. 

CONSIDERING  WEB  OFFSET? 
Investigate  this  fine  Webendorfer  four 
full  page  rotary.  Finest  quality  repro¬ 
duction.  Sheeter  and  folder  attached. 
Late  model  Omaha  folder  included  for 
8,  12,  16-page  operation.  A.  C.  motors. 
Pyiced  at  only  $12,500,  easily  removerl. 
Demonstration  available.  Capitol  Print-  j 
ing  Equipment  Co.,  Box  2333.  Nash¬ 
ville.  Tenn.  37214.  Phone  (AC  615) 
889-2241. 

PRESS,  color  hump  and  a  double  form¬ 
er  (3  to  2)  folder.  Two  units  the 
equivalent  of  the  Scott  Unit  drive, 
geared  app.  52  M.  40  HP  DC  drive. 
90®  stagger,  compression  lock  up.  60° 
bevel,  22%  cut  off.  double  width.  Baloon 
formers,  reels  and  pasters.  Color  hump 
and  attachments.  Contact  Phil  Turner. 
Citizen-News,  1545  North  Wilcox, 
Hollywood,  Calif.,  90028.  I 

23  X  36  Harris  Offset  Press 
23  X  30  Harris  Offset  Press 
2  Ludlows  Gas  or  Electric  Pot 
4  Cabs,  w/Mats  (Sen<l  for  List  I 
Mo<lel  5 — 8 — 31  Linotypes 
Hoe  Dbl.  Page  Tail  Cutter  21’  j 
APEX  PTG.  MACHINERY  CO..  INC. 
210  Elizabeth  St.,  New  York.  N.Y.  10012 
(AC  212)  966-0070 

ONE  CUTLE7R  -  HAMMER  newspaper 
conveyor,  excellent  operating  condi¬ 
tion — overall  length  34  feet  6  inches. 
Priced  right  for  quick  cash  sale.  Con¬ 
tact:  W.  E.  Page.  The  Bradenton  Her¬ 
ald.  Bradenton,  Florida,  33505. 

GOSS  COX-O-TYPE  in  excellent  condi¬ 
tion.  Always  under  Goss  service,  Land- 
1  man  color  attachment.  Asking  $15,000. 

I  The  Cape  Clodder,  Box  51.  Orleans, 
Mass.,  02653. 

j  ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAET  REPRESEDJTA'nVES 
1  136  Church  Street,  N.  Y..  N.  Y.  10007  ■ 


Presses  &  Machinery 


GOING  INTO 

NEWSPAPER  BUSINESS? 

Then,  you  must  have  machinery  and 
equipment  suitable  for  the  daily  po¬ 
tential  circulation  and  advertising.  We 
have  a  complete  plant  ready  to  go  in 
excellent  condition,  on  immediate  notice 
which  can  be  in  your  selected  position 
anywhere  in  the  United  States  in  a 
matter  of  weeks.  Plant  capable  of  a 
daily  newspaper  of  approximately  75,- 
000  circulation.  No  brokers,  please. 
Price  will  be  discussed  with  interested 
subetantial  buyers.  Reply  to  Box  1366, 
Elditor  ft  Publisher. 

GE  Direct  Current  Motor.  Type  CD, 
model  3Y647:  140/200  HP  :  4501100  RPM 
with  10  HP  threading-in  motor.  Prompt 
delivery.  John  Griffiths  Co..  Inc..  420 
Lexington  Ave.,  N.Y.  N.Y.  10017. 

Stereotype  Equipment  For  Sale 

STA-HI  MASTER  ROUTED  23  A" 
cut-off,  now  available.  George  C.  (Il¬ 
ford,  Box  903,  Boise,  Idaho  83701. 

HOE  MAT  ROLLER.  32"  x  45"  bed 
size,  5  HP.  AC  motor,  3-phase.  220- 
volts:  12  stereo  chases;  20  fonts  Mono¬ 
type  Mats.  Horseheads  Post.  Inc.,  211 
N.  Main,  Horseheads.  N.Y.,  14845. 

WALL  STREETT  JOURNAL  SURPLUS 
f.o.b.  Chicago 

!  Hammond  8  Elasykaster.  gas. 

I  Goss  6  ft  8  Col.  casters 
I  Hoe  stereo  saws,  heavy  duty 
!  Combination  drill  jig  saw 

j  Royle  radial  arm  router 

!  2000  Assorted  galleys 

i  4  FVoofreaders  desks 

TYPE  ft  PRESS  of  Illinois  Inc. 
3312  North  Ravenswood,  Chicago 

M-A-N  MAT  PRESS,  Ser.  No. 
I  NRS1192,  Type  720T.  800-ton  auto¬ 

matic  hydraulic  direct  pressure  ma¬ 
chine,  manufactured  approx.  1957.  TOP 
Condition.  Auxiliary  equipment.  World 
Newsp^qmrs,  68  Post  St..  San  Fran¬ 
cisco,  Calif.  94104. 

R.  HOB  Precision  Elat  Matrix  Shaving 
Machine  with  18"  x  26"  Table — In 
Daily  Use  Until  November  5,  196.5  — 
Schenectady  Gazette,  .Schenectady,  New 
York  (AC  618)  374-4141  Ext.  64. 

Wanted  to  Buy 


MODERN  ENGRAVING  EOUIPMFn^T. 
Must  be  in  good  condition.  Contact: 
Ixzwell  Hoprich.  The  Daily  Times, 
Salisbury.  Md.,  21801. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y.  N.Y.  10017  OX  7-4590 


24-PAGE  DUPLEX  TUBULAR  PRESS 
Universal  Printing  Equipment  Co.  Inc. 

Lyndhurst.  New  Jersey  07071 
N.J.  201-438-3744  N.Y.  OX  5-5458 

USED  FAIRCHILD  NEWS-KING,  or 
Goss  Community  2/3-unit  Web  Offset 
press.  Friden  Justowriters.  Box  779, 
EWitor  &  Publisher. 

(TUTLEni-HAMMETR  HEAVY  DUTY  8 
wire  Omveyor  and/or  component  units 
and  parts. 

LOYAL  S.  DIXON  CO. 

“Newspaper  Press  EJrectors” 

11426  Penrose  St.,  Sun  Valley,  Calif. 

1  Pair  Long  Side  Frames  for 
Standard  Tubular  Egress 
LOYAL  S.  DIXON  CX)..  INC. 
11426  Penrose,  Sun  Valley,  Calif.,  91352 

USED  INTERTYPE  MONARCH  with 
one  magazine.  Vncent  B.  E'uller, 
Havertown  Ptg.  Co..  Broomall,  Pa. 
(215)  KI  4-7000. 
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Help  Wented 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Administrative 


C.irculation 


Classified  Advertisinff 


Display  Advertisiii. 


GENERAL  MANAGER,  under  5.000  ! 
daily.  Capable  oversee  entire  operation.  ! 
Give  qualifications,  salary.  Box  760.  I 
Editor  &  Publisher. 


GENERAL  MANAGEIR  for  small  local  i 
daily  newspaper  in  Indiana.  Heavy  on  ' 
sales  end  of  the  business.  Present  ad- 
vertisinc  manager  or  circulation  man-  | 
Hgvr  on  daily  may  want  to  move  into  | 
management  and  miftht  qualify.  Re¬ 
sume’  to  Box  750.  Editor  &  Publisher. 


CHALLENGING  OPPORTUNITY  as 
Publisher  of  well-financed  only  daily  in 
small  city  in  Rmwine  market  for  quali-  I 
fied  and  experienced  youni;  man — prob-  , 
ably  now  employed — but  who  desires  ; 
future  with  ownership  iiossibilities. 
Salary  and  incentive  pay.  Write  fully.  | 
Box  SOS,  Editor  &  Publisher.  I 


INDUSTRIAL  RELATIONS  MANAGER  | 
The  newly-forme<l  San  Francisco  News-  | 
paper  Printinu  Company,  production  ■ 
aKent  for  the  San  Francisco  Chronicle  | 
and  the  San  Francisco  Examiner-News  ; 
Call  Bulletin,  has  a  challenirinfr  o|ien-  ] 
ins'  for  a  top-flisrht  exi>erience<l  indus-  ! 
trial  relations  manairer.  Must  have 
metropolitan  newspai>er  experience,  lie  ' 
in  hie  early  or  middle  40's  and  capable  I 
of  handling  difficult  industrial  relation  ' 
tasks.  Send  full  details,  aee.  exiieri- 
enoe.  salary  exiiected.  references,  and 
availability  dates  to  Lyle  Johnson. 
Vice-President.  San  Francisco  News- 
pa|<er  PrintinK  Company.  '<60  Howard 
Street.  San  Francisco.  California. 
94105.  Applications  strictly  confidential 
if  so  desired. 


We  want  an 
aggressive  young 
newspaper  man  to 
be  Business  Manager 
of  our  weekly  tabloid. 

Our  paper  !s  just  a  year  old  and 
9rowin9  with  9reat  editorial  and 
news  covera9e.  It  is  an  important 
Cleveland  advertisin9  medium. 
Tell  us  how  you  can  help  make  it 
better. 

WRITE  BOX  828 
EDITOR  &  PUBLISHER 


TWO  VERSATILE  ARTISTS  wanted 
for  newspai>er  work,  one  for  Browinjt 
Florida  daily  with  planned  Sunday  edi¬ 
tion.  the  other  for  established  Graphic 
Arts  Department  servicinf?  two  metro¬ 
politan  dailies  in  New  York  State. 
Florida  opening  requires  artist  who  can 
handle  complete  job.  from  retail  and 
promotional  advertising  layout  to  crea¬ 
tive  editorial  art.  sketches,  retouching 
and  color.  This  is  a  new  department 
and  offers  unlimited  opiKirtunities  to  the 
right  man. 

The  New  York  State  ojiening  retiuires 
all-around  artist  capable  of  handling 
retail  and  layout  and  studio  work  for 
palters  which  use  full  color,  editorial 
and  advertising  art  extensively.  Any 
special  talents  will  be  utilized.  Excellent 
working  conditions.  Write  stating  ex¬ 
perience,  qualifications  and  salary  re¬ 
quirements.  Box  800.  Editor  &  Pub¬ 
lisher. 


Circulation 

CAN  YOU  BUILD  aRCULATION?  i 
Cite  record,  references,  present  earn-  : 
ings.  Daily  Highlander.  Lake  Wales,  I 
Fla.,  33853.  j 

40,000  DAILY,  Zone  2 — Itooming  area —  | 
needs  experienced  circulation  man  who  . 
knows  mail,  carrier,  subscription  boost¬ 
ing  techniques.  High  salary,  bonus  and 
fringes.  Box  799,  Elditor  &  Publisher,  i 


CIRCULATOR,  under  5,000  daily.  Area 
3.  Give  qualifications,  salary.  Box  767.  ' 
Eklitor  &  Publisher.  i 

CTRCULA'nON  MANAGER  for  10.000  ‘ 
morning  and  Sunday  eastern  operation.  I 
Must  be  thoroughly  experience  in  all  | 
phases  of  circulation  work.  Capable  of  i 
assuming  responsibility  and  handling  ' 
staff  of  four  district  managers,  plus 
home  delivery  Isiy  carriers  and  motor  | 
route  carriers.  Strong  aggressive  man 
can  double  circulation.  Start  $125.00 
week  plus  increase  Itonus,  fringes  and 
car  allowance.  Write  giving  age  and 
resume  of  extierience.  etc.  Box  810, 
Editor  &  Publisher. 

ClRfULATION  MAN  for  Harlem  com¬ 
munity  newspaiier.  Must  Iw  exiierienc*^! 
and  have  car.  Salary  open.  Sen<l  re¬ 
sume.  Box  835.  Ekiitor  &  Publisher.  i 

tTRrL"LA'riON  MANAGER  for  ag¬ 
gressive  Wisconsin  tlaily.  Here  is  a 
chance  for  an  assistant  circulation  I 
manager  to  head  his  own  department  | 
and  "show  his  stuff."  Send  references, 
salary  resiuirements.  etc.,  to  Box  S52.  j 
Ekiitor  &  Publisher.  j 

CIRCULATION  MANAGER— Outstand-  j 
ing  o|i|K>rtunity  for  a  young  aggressive  I 
man  to  step  into  the  ifl  s|s>t  on  bright, 
12.18(0  daily  in  Chart  .\rea  2.  Exiieri-  ' 
ence  necessary  in  all  i)hases  of  circula-  ■ 
tion.  with  accent  on  home  delivery, 
distribution.  Send  complete  resume  and 
salary  re<iuirements.  All  replies  confi¬ 
dential.  Box  S48.  Eklitor  &  Publisher. 

C.lassified  Adrertisin/i 


CLASSIFIED 

ADVERTISING 

MANAGER 


FIXVRIDA  DAILY  seekinj?  exiieriencecl 
rla8sifie<l  and  <liKplay  advertisinK  sales* 
men.  Excellent  salary  and  IsYnus:  fine 
workinK  conditions  in  new  plant.  Ex* 
pandint?  market-  pro^reasive  newsi>a* 
l»er.  Our  employes  know  of  this  ad.  All 
replies  held  in  strictest  confidence.  Box 
Si>S.  E<litor  &  Publisher. 

TELEPHONE  ROOM  SUPERVISOR 
We  want  an  experience<i  classified  i>er* 
son  to  take  over  the  duties  of  training? 
and  suikervisint?  our  classified  telephone 
o|>«ralion  of  20  t?irls.  Supervisory  ex¬ 
perience  necessary.  We  are  a  metro- 
lM>lltan  evenint?  and  Sunday.  Iocate<l  in 
the  most  desirable  place,  in  Chart  Area 
4.  to  live.  Box  S3S.  Editor  &  Publisher. 

Display  Advertising 

ADVERTISING — Take  charge  3-man 
staff.  Under  5,000  eveninf?  daily.  Give 
qualifications,  salary.  Box  773,  Editor 
&  Publisher. 


For  the  West  Orant?e  Publishinj?  | 

Corporation,  publishers  of  the  i 

Orant?e  County  Evenint?  News,  an 
evening?  and  Sunday  daily  of  30,000 
circulation  and  5  stront?  weekly 
papers  with  a  combined  total  circu¬ 
lation  of  190,000,  owne<l  by  the  i 

Ridder  Newspai>er  Group.  j 

Must  l>e  able  to  handle  staff  of 
outside  salesmen  and  inside  tele¬ 
phone  room  and  coordinate  the  sell-  ! 
inf?  of  classified  in  our  weekly  pa- 
I>ers  in  combination  with  our  daily. 
Startinf?  salary  oi>en. 

Write  air-mail  imme<liately  detailed 
resume  of  exi>erience.  location, 
family  status  and  minimum  salary  i 
acceptable  to:  James  P.  Duncan,  I 

Assistant  Publisher.  Oranf?e  County  ! 

EN’enin^  News.  13261  Century 
Blvd.,  Garden  Grove,  Calif.  92640  | 

THE  TALLAHASSEE  DEMOCRAT 
A  Knif?ht  Newspaper 
needs  an  experienced  classified  salesman 
with  manaf?ement  aspirations  and  abil¬ 
ity  for  number  two  spot  and  for  even¬ 
tual  manaf?ership  of  classified  depart¬ 
ment.  Tallahassee  is  a  (?rowinf?  collef?e  , 
town  with  excellent  living:  conditions 
and  environment.  Compensation  often  > 
and  based  on  ability  and  experience. 
Applications  confidential.  Send  complete 
resume  and  current  eaminfrs  to  Heidt  | 
Swearint?en.  classified  ad  mf?r..  P.  O.  i 
Box  990,  Talahassee.  Florida  32302.  I 

CAM- -Challenprinf?  opportunity  in  top 
six>t  for  person  exi>erienced  in  all  sales 
phases.  Ten-pRi>er  suburban  chain  — now  j 
current  classifie<i  leader-  but  expanding 
in  f?rowth  market.  Salary,  profit-shar- 
int?.  All  replies  in  extreme  confidence.  I 
Resume  to  J.  W.  Fancy,  Community  ! 
News  East  Side  Newspaiters,  16300  ' 
Harper  Ave.,  Detroit,  Mich.,  48224.  j 

CLAS-SIFIED  MANAOBR  $20,006  RAI.ARY  [ 
to  man  with  exi>erience  in  all  phases  | 
of  classified.  Staff  of  .30  in  New  York 
area  now  carrying  a  large  volume. 
Write  giving  full  details  of  experience,  I 
education,  family  status,  etc.  Box  851,  , 
Eklitor  &  Publisher.  ' 


AGRICULTURAL  SPACE  SALEISMAN 
Thf  PouUryman,  leading  weekly  | 
newspaper  of  the  i>oultry  business,  of¬ 
fers  a  challenging  opportunity  for  an 
assistant  to  the  advertising  manager. 
The  man  we  are  looking  for  is  an  ex- 
l>erienced  space  salesman  with  a  pool-  : 
try  or  agricultural  background.  Must  , 
)«  willing  to  travel.  A  real  opportunity 
for  the  right  man  to  advance  with  a 
growing  organization.  Starting  salary  ' 
in  the  $9,000  range.  Reply  by  letter 
only.  Send  complete  resume  to  George 
M.  Curio,  The  Poultryman.  Drawer  A, 
Vineland,  N.J.  08360. 

ADVERTISING  MANAGED  for  a  small  i 
Northern  California  daily.  Box  809.  I 
Editor  &  Publisher. 

ADVERTISING  MANAGER  for  grow¬ 
ing  weekly  newspaper  in  Area  2. 
County  still  rural  but  very  near  metro- 
|K>litan  areas.  Salary  $135  and  up,  | 
commensurate  with  exi>erience.  plus 
expenses.  Will  consider  training  inter-  I 
ested  person.  Reply  giving  experience, 
age  and  |>hone  to  Box  865,  ^itor  &  ' 
Publisher.  j 

ADVERTISING  SALESMAN  for  a  ! 
small  Northern  California  daily.  Box  | 
778.  Eklitor  &  Publisher.  I 

COPY  WRITING-LAYOUT  MAN  with 
retail  sales  ex|)erience  to  prepare  spec 
layouts,  campaigns,  make  copy  compos¬ 
ing  ready.  Permanent.  salarie<i  |)osi- 
tion  with  good  growth  ix)tential.  Lib¬ 
eral  fringe  Iwnefits.  Write:  Miss  Lester, 
The  Home  News,  123  How  Lane,  New 
Brunswick,  N.  J.,  08903. 

RETAIL  MANAGER  for  daily  in  com-  ; 
petitive  situation.  Zone  4.  Must  have 
experience.  Please  state  salary  require¬ 
ment.  Send  full  resume  to  Box  722,  < 
Eklitor  &  Publisher. 

TELEPHONE  SALES  EXPERIENCE?  I 
We  have  o|>enings  in  our  Chicago  and 
Milwaukee  Offices.  In  Chicago  to  assist  | 
telephone  sales  room  manager,  help 
train  and  sui>ervise  large  staff  selling 
newspai>er  and  magazine  advertising; 
in  Milwaukee  we  want  a  man  to  sell, 
hire,  train  and  supervise  small  tele¬ 
phone  sales  staff  engaged  in  selling 
newspaper  advertising.  These  are  ex-  I 
cellent  opportunities  for  aggressive.  I 
hard-hitting  men.  Write  giving  com-  1 
plete  background  extierience,  age.  and  j 
earnings  exi)ected.  Box  782,  Editor  & 
Publisher.  I 

ADVFJRTISING  DIRECTOR  for  Har-  j 
lem  daily  newspai>er.  Degree  plus  ex-  | 
Iierience.  Salary  oiien.  Send  resume,  i 
Box  847,  Eklitor  &  Publisher.  I 

_ _ _ _ ! 

ADVERTISING  SALESMAN  neetled  by 
Jan.  1.  Elxceilent  living  and  working 
conditions  —  fine  schools  -  -  expanding 
economy.  Good  salary,  lienefits.  Pro¬ 
gressive  12-M  Northern  Indiana  daily. 
Send  resume,  extierience,  references  to 
Box  86U,  Eklitor  &  Publisher. 


AD  MANAGER  to  liecome  n  '  iiblisher 
large  weekly  near  but  not  in  uburban 
Buffalo.  Aliove-average  salary.  If  j,. 
sired,  buy  from  tifinter-iiwnei  who  will 
finance  all  otierating  costs,  ncluding 
what  guaranteed  salary  you  i.,ed.  No 
down  iiayment.  P.  O.  Box  -.ni,  Am¬ 
herst.  N.Y..  14226. 

DISPLAY  adve:rtising 
Experienced  advertising  marciv'er  who 
can  make  layouts,  write  coiiy  and 
SE7LL.  (.ootl  salary  and  triivci  allow¬ 
ance.  Penna.  Box  853.  Editor  &  Puh- 
Usher. 


DISPLAY  ADVERTISING  SAl.KSMAN 
We  have  an  immerliate  otiening  for  a 
capable  experiencetl  representative.  Ex¬ 
tierience  on  metrotKilitan  dally  pre¬ 
ferred  but  not  essential.  We  offer  op- 
tiortunity  and  excellent  fringe  Iwnefita. 
Salary  commensurate  with  cM>erience 
ami  ability;  also  attractive  commission 
and  lionus  arrangement. 

Plea.se  write  details  of  education,  train¬ 
ing  and  extierience  in  first  letter  to; 

Personnel  Director 
THE  CINCINNATI  ENQUIRER 
617  Vine  Street 
Cincinnati,  Ohio,  45202 


Editorial 


ALL  ’ROUND  REPORTER  for  small 
5-day  daily,  who  can  work  up  to  city 
editor.  Good  opportunity  for  good 
worker.  Give  experience,  salary  re¬ 
quirements.  samples  of  work  in  firit 
letter.  GAZETITE.  Rocky  Ford.  Colo¬ 
rado.  S1067. 


COPY  DESK  OPENING  Detroit 
(Mich.)  News.  Top  pay,  pension  and 
other  benefits.  Address:  Herbert  Moss. 
News  Editor. 


NE3WS  EDITOR  wanted  for  rapidly- 
expanding  semi-weekly  newspapers  in 
county-seat  town  of  7,200.  Camera  ex¬ 
perience  helpful  but  not  required. 
EVinge  benefits.  Send  resumd  to;  John 
Moore,  Managing  Eklitor,  DeKalb 
County  Press.  Inc.,  Box  8,  Sycamore. 
III.,  60178. 

GROWING  GANNETT  DAILY,  now 
52,000  p.m.,  needs  2  reporters  to  help 
cover  prosperous  Central  New  Jersey. 
Good  pay,  top  fringes.  If  you’re  a  re¬ 
cent  J-grad,  or  a  reporter  with  1-2 
years’  experience,  it  could  lie  the  op¬ 
portunity  you’re  looking  for.  Write  Ed¬ 
ward  G.  Green.  Public  Service  Director, 
The  Courier-News,  Plainfield,  N.J. 
07061. 

IMMEDIATE  OPENINGS  on  expand¬ 
ing  local  daily  newspaper  in  Indiana¬ 
polis  area  for  general  news  reporters. 
E\ill-time  employment — good  earnings 
and  employe  benefits.  Degree  not  neces¬ 
sary,  but  experience  or  schooling  help¬ 
ful.  Box  737,  Editor  &  Publisher. 

LOOKING?  WELL.  STOP  NOW  I 
This  general  reportor’s  position  is  filled 
with  opportunities  for  advancement  and 
fulfillment.  Some  experience  needed, 
but  initiative  and  eargemess  will  help 
to  make  up.  Excellent  working  condi¬ 
tions  with  solid  daily  in  fine  Midwest 
community.  Write:  A.  V.  Lund,  Shaw 
Newspapers,  Dixon,  111.,  61021. 

REPORTER  with  several  years’  ex¬ 
perience,  who  can  work  with  earners 
and  write  features,  to  start  soonest 
and  work  for  two  mid-Connecticut 
weeklies.  Write:  Jamee  E.  Needham, 
Eklitor,  l^uthington  News,  1  Ekien  Ave.. 
Southington,  Conn.,  06489. 


_ _ I  WOMEN’S  WRITER— Midwest  metro- 

i  politan  morning-evening-Sunday  n^s 
NG  SALESMAN  neeiled  by  young  woman  with  talent  for  bright 
eilent  living  and  working  writing  and  knowledge  of  good  report- 
•  fine  schools  -  -  expanding  ing  for  Women’s  Department.  Year  or 
(0(1  salary,  lienefits.  Pro-  two  experience  either  cityside  or 
1  Northern  Indiana  daily,  women’s  is  desirable,  but  not  essential. 
,  exiierience,  references  to  Please  send  resume  and  salary  needs 
itor  &  Publisher.  to  Box  738,  Eklitor  &  PubFisher. 
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HEIJ*  WANTED 


HELP  WANTED 


HEIJ*  WANTED 


news  ®1T0R — Under  5,000  eveninft 
daily-  Aiea  3.  Community-minded.  Give 
qualifications,  salary.  Box  762,  ISditor 
A  Publi.  her. 

WOMEN’S  DEPARTMENT 
Copy  and  make  up  editor — a  younR 
woman  vho  has  proved  she  can  wield 
an  adroit  copy  pencil,  turn  out  spar- 
klinK  hcnds  and  desigrn  eye-catching 
art-text  layouts  for  a  modern,  prize- 
winning  women's  news  department 
which  basks  in  editor's  conviction  that 
the  interests  of  women  readers  range 
far  beyond  parties  and  weddings.  Re¬ 
plies  held  in  confidence.  Write  Manag¬ 
ing  Editor,  The  Charlotte  Observer, 
Charlotte,  N.C.,  28201  (a  Knight  News¬ 
paper)  . 

alert  reporter  needed  for  grow¬ 
ing  newsiiaper  in  modern,  pleasant  com¬ 
munity  of  .'10,000.  High  news  standard 
has  brought  five  awards  this  year. 
Good  pay.  generous  fringe  benefits  for 
five  day  work  week.  Modern  building, 
newly  remodeled,  best  of  facilities. 
Oiance  for  advancement.  Give  full  ile- 
tails,  background  in  first  letter.  Daily 
Journal.  Kankakee,  Illinois,  60901. 

BRIGHT.  SELF-STARTING  Reporter 
for  high-quality  Zone  2  afternoon  daily. 
Excellent  pay,  working  conditions;  5- 
day,  .37 ’-6  hour  week.  Plenty  of  op¬ 
portunity  for  professional  growth,  ad¬ 
vancement.  Box  818,  Editor  &  Publish- 


CITY  EDITOR  —  Eastern  Ohio  daily 
evening  newspaper — 18,000  circulation. 
Excellent  opportunity  for  man  with 
newspaper  experience.  Attractive  sal¬ 
ary:  fringe  benefits.  Write  resume  of 
experience,  age,  marital  status  and  ref¬ 
erences  to :  Elut  Liverpool  Review,  Divi¬ 
sion  of  Brush-Moore  Newspapers,  Inc., 
ho  E.  4th  St.,  EJast  Liverpool,  Ohio 
43920. 

COPY  EHJITOR — F\illy  experienced  man 
for  universal  desk  of  combination  daily 
— Elast  Coast.  Immediate  and  excellent 
opportunity  to  locate  in  rapidly-expand¬ 
ing  market  area.  Good  salary,  top  em¬ 
ployee  benefits,  35-hour  week.  Reply  in 
confidence  stating  age,  work  experience, 
marital  status,  salary  desired  and  ref¬ 
erences.  Box  815,  Elditor  &  Publisher, 

DESK  MAN  WANTED— Writing  heads, 
editing  copy,  rewriting,  etc. — an  excep¬ 
tionally  fine  opportunity  for  a  person 
to  join  a  “live-wire”  newspaper  in  a 
Pennsylvania  college  town  of  17,000. 
Salary  range:  $7,500.  Tel.:  (AC  717 
264-6161.  Harold  Burdick.  General  Mgr., 
Public  Opinion.  Chambersburg,  Pa. 

FASHION  EDITOR  experienced  in  all 
phases  of  women's  news  department. 
Ebtcellent  immediate  opportunities  with 
long-range  possibilities.  Ideal  working 
conditions  in  thriving  east  coast  com¬ 
munity — over  lA  million  population  in 
circulation  area.  You  will  not  be  dis¬ 
appointed  with  salary  and  employe 
benefits.  Reply  in  confidence  stating 
age.  marital  status,  education,  complete 
work  experience  and  salary  desired. 
Box  822,  Ekiitor  &  Publisher. 

MA(X)MB  DAILY,  serving  suburban 
Detroit,  needs  gal  or  man  with  3  to  4 
years’  experience,  able  to  write  good  fea¬ 
tures,  do  page  layout  and  some  heads. 
Ideal  job  for  person  now  working  for 
smaller  Michigan  daily.  Good  pay, 
fringes,  40-hour  week.  Write:  EM.  Ra¬ 
cine.  Box  707,  Mount  Clemens.  Mich. 
48044. 


METROPOLITAN  AWARD-WINNING 
morning  and  Sunday  newspaper — Chart 
Area  8—  has  immediate  openings  for 
qualified  reporters.  Young  people  who 
wish  to  move  out  of  the  small  paper 
category  will  find  this  an  unusual  op¬ 
portunity.  Give  full  details  of  education 
and  work  experience  in  first  letter  to 
Box  804.  EMitor  &  Publisher, 

REPORTEatS  &  DESKME^I  needed  for 
expanding  South  Florida  daily.  Good 
ftarting  salary ;  group  insurance  and 
li^beral  fringe  benefits.  Box  802,  EMitor 
«  Publisher. 


NEWS  EIDITOR — Young  man  with  desk 
training  to  produce  sharp  heads,  bright  | 

:  layout,  for  enlightened  afternoon  daily 
i  in  exceptionally  fine  Southeastern 
,  mountain  city  of  50,000.  An  expanding, 
multi-paper  organization  needs  execu¬ 
tive  material :  quality  performance  in 
this  job  puts  you  in  line.  Box  814, 
^itor  &  Publisher. 

I  PUBLISHER  IN  PITTSBURGH.  PA. 

;  forming  publication  organization  of  i 
news  and  commentary  magazine  for  na-  i 
tional  market.  Emphasis  on  quality,  | 
honest  and  unbiased  reporting  on  all  i 
subjects.  EMitorial  policy  dedicated  to  | 
interpreting  life  in  light  of  gospel  of 
Jesus  Christ,  but  no  sectarian  connec-  ' 
tion.  Editorial  policy  demands  high  ^ 
standards  of  truthful  and  accurate  re¬ 
porting.  Seeking  experienced  applicants 
not  opijosed  to  editorial  policy  for  fol- 
,  lowing  positions:  editor,  managing  edi- 
I  tor,  copy  editor,  advertising  manager, 

I  circulation  manager.  Replies  held  in 
I  confidence.  Box  790,  EMitor  &  Publisher. 

SPORTS  EDITOR  for  Northern  New 
’  York  15,000  morning  daily.  You  can 
make  this  a  step  up.  We  need  an  ex- 
Iierienced,  aggressive  sports  writer  who 
<  wants  his  own  sports  pages:  he  must  lie 
fast  and  accurate,  with  a  real  interest 
In  sports.  If  you  have  the  initiative. 

I  imagination  and  ambition,  we  have  the 
!  opportunity.  Immediate  opening.  Box 
!  820,  EMitor  &  Publisher. 

STAET  PROMOTIONS  and  promotions  ' 

'  open  spots  for  copy  reader  and  report- 
j  er  on  50,000  -t-  Midwest  daily.  Can  use 
men  with  2-3  years’  experience  with 
I  good  background  and  ability  to  get 
things  done.  Give  full  details.  Box  780. 

I  EMitor  &  Publisher. 

I  SWING  MAN  who  can  double  in  luass 
I  on  AP  wire  (tape),  sports  desk,  gen- 
I  eral  assignments.  Goo<l  working  con- 
I  (litiona  and  lienefits.  Afternoon  daily. 

:  Write  S.  H.  Wendover,  EMitor,  Meriden 
I  Journal,  Meriden,  Conn.  Give  full  de- 
I  tails,  educational  background.  No  phone 
calls  accepted. 

I  WEJEIKLY  GROUP  seeks  first  rate,  ex¬ 
perienced  reporter  to  write  in-depth 
articles  and  serve  as  news  editor  for 
large  city  weekly  just  getting  off  the 
ground.  Good  opportunity  to  grow  with 
significant  position  in  large  newspaper  . 
group  with  plenty  of  room  for  ad-  I 
vancement.  Pay  commensurate  with  : 
I  ability  and  experience.  Send  resume  I 
and  clippings.  Area  5.  Box  794,  EMitor  I 
&  Publisher,  | 

YOUNG  MAN  with  some  editing/make¬ 
up  experience  for  post  as  "swing"  man 
on  wire  desk,  city  desk,  state  desk,  etc. 
Five-day  week,  a.m.  paper.  Fine  op-  [ 
portunity  to  broaden  abilities.  Top  sur-  I 
roundings,  work  conditions,  community, 
climate,  etc.  Reply;  Beckley  Post-Her¬ 
ald,  Beckley,  West  Va.  25801. 

YOUNG  NEWSMEN! 

Looking  for  responsibility? 

This  25-M  Ohio  daily  has  two  1-man 
bureaus  vacated  by  internal  promotions. 
For  replacements,  we  want  hard-work¬ 
ing  young  newsmen  who  are  looking 
for  a  chance  to  demonstrate  their 
ability.  Theee  jobs  require  aggressive, 
responsible  newsmen  (or  gals)  who  can 
hold  up  their  end  of  a  hard-hitting 
staff.  Box  777,  EMitor  &  Publisher. 

A  LEIADERSHIP  AND  GROWTH 
O-P-P-O-R-T-U-N-I-T-Y 
for  the  woman  who  believes  a  women's 
section  can  be  as  sparkling  and  well- 
edited  as  the  rest  of  the  paper.  We 
need  an  asst,  women's  editor  who  is 
proficient  in  copy  editing,  story  ideas, 
and  product  improvement  to  work  with 
our  new  women’s  editor  in  improving 
a  staff  of  five  writers.  We're  a  growing 
chain  of  six  progressive  weeklies  in 
Chicago's  northern  suburbs.  We’re  com¬ 
pleting  a  $300,000  addition  to  give  us 
excellent  publishing  facilities.  David 
Roe,  Hollister  Newspapers.  Wilmette, 
HI..  60019. 

E3)ITOR  for  Harlem  daily  newspaper. 
Degree  plus  5-years’  exi)erience.  Salary : 
$125.  Send  resume.  Box  830,  EMitor  & 
Publisher. 


A  tXJPY  DESK  OPENING  is  available  i 
on  the  largest  pa|)er  in  a  growing  chain 
of  award-winning  weeklies  in  ('hicago’s  i 
North  Suburbs.  This  position  offers  a 
challenge  and  a  chance  to  grow  with  ' 
the  company.  The  man  we’re  looking 
for  is  a  professional  who  takes  pride  i 
in  his  work.  The  imsition  offers  fringe  , 
lienefits  such  as  group  insurance,  |ien- 
sion  plan  and  jiaid  vacations.  Reply  to  I 
Box  864,  EMitor  &  Publisher.  j 

ASSfK’IATE  ESHTOR  for  The  Univer-  j 
sity  of  Iowa  News  Bureau.  Cover  hu-  i 
rnunitiea.  liehavioral  sciences.  ICx|>eri-  | 
ence  in  teaehini?  woul<l  l>e  desirable.  ; 
Details  to  Don  McQuillen,  University  < 
News  Service,  3  K.  Market,  Iowa  City, 
Iowa,  52240. 

(HTY  I)I':SK  ASSISTANT  Unusual 
opportunity  <m  New  York  State's  capi¬ 
tal  city  B.M.  for  exr>erience<l,  all- 
aroumi  re|M>rter  or  desk  man  who 
would  like  to  move  to  challenKitiff  city 
desk  s|M)t.  Should  have  <le»;ree.  mini¬ 
mum  3  years  exi>erience,  preferably  but 
not  necessarily  some  rewrite,  desk  ' 
back^rouml.  If  you’re  currently  a  i 
small-city  reiHirter  or  desk  man  ready  | 
to  move  into  a  more  metroi>oiitan  pace 
and  atmosphere,  this  is  the  chance 
you’ve  l>een  waiting  for.  Send  full 
resume  and  representative  clippings  to: 
Iiol>ert  (i.  Fichenberjf.  Manatrinj;  E<li- 
tor.  The  Knickerbocker  News.  24  Sher¬ 
idan  Ave.,  Albany,  N.Y.,  12201. 

DESK  MAN — Fast  copy  reader  who 
likes  hard  work  and  can  assume  re¬ 
sponsibility.  Editorial  writint?  skill  de¬ 
sirable.  New  Jersey  <laily  in  New  York 
City  area.  Write  Box  HH2,  Editor  &  ; 
Publisher.  ! 


COPY  EDITOR— Fast,  accurate,  imaKi- 
native,  with  experience  in  pagre  lay¬ 
out.  Excellent  opportunity  with  a  lively, 
demanding  capital  city  P.M.  Call  or 
write:  Kol^rt  O.  Fichenberff,  ManaRinff 
E<litor,  The  Knickerbocker  News,  24 
Sheridan  Ave.,  Albany,  N.  Y.  12201. 

GENERAL  ASSIGNME^NT  RilPORTER 
MichiRan  afternoon  <laily  has  imme¬ 
diate  nee<i  for  re|)orter  with  a  mini¬ 
mum  of  5  years  exiH*rience.  Top  scale 
excellent  frinjre  l>enefit  progrram — 
plus  op|M>rtunity  for  advancement.  Send 
complete  resume.  All  replies  confiden¬ 
tial.  Box  861,  E<litor  &  Publisher. 

MANAGING  tTHTOR  for  7,000  six-<lny 
<laiiy  in  Pennsylvania.  Need  younR  man 
with  ambition  and  drive  with  deaire  to 
RO  places  in  Rrowinjf  orRanixation. 
Write  Box  S1.5.  FI<litor  &  Publisher, 
RivinR  full  resume.  Must  he  available 
on  or  alK>ut  January  1,  1966. 


DESK  MAN-REWRITE:  Great  oppor¬ 
tunity  for  aRRressive  yountr  man  to 
learn  Hn<l  advance  on  bright.  12.000 
<laily  in  Chart  Area  2.  Send  complete 
resume  and  salary  retjuirements  to: 
Ed.  Casey.  Editor,  The  I)aily  Advance. 
Dover,  N.J.,  07801. 

EDITOR— the  "diRRinR"  kind.  Excel¬ 
lent  op|M>rtunity  for  feHture-minde<l  | 
daily  man  wanting:  executive  exi>eri-  j 
ence.  Permanent.  Starting  salary  de-  ; 
l>ends  on  experience  in  neede<i  attri-  | 
butes ;  4-publicatinn  offset  plant.  Del-  : 

'  marva  News,  Selbyville,  Dela.,  19975. 

I  Ph:  (AC  302»  436-8284.  ! 

I  EDITOR-REPORTER.  28-40,  6-M  daily;  ' 

I  all  newsroom  skills.  Area  5.  Box  S42.  | 

,  Editor  &  Publisher.  | 

EDITORIAL  WRITER,  strong  on  state  1 
government,  for  Eastern  newspaper. 

^  We’d  like  samples  of  writing.  Good  | 

1  pay — liberal  fringe  lienefits.  In  reply,  j 
I  state  availability  and  pay  that  would  ' 
attract.  Box  840,  Editor  &  Publisher. 

EXECUTIVE  OPPORTUNITY— Region  | 

5  afternoon  daily,  approximately  40,000  | 
circulation.  Young,  but  10  years  ex-  | 
perience  as  reporter,  city  editor  or  news 
editor  needed  to  qualify.  Opportunity  I 
to  l)ecome  part  of  a  multi-paper  cor¬ 
poration  with  unlimited  possibilities  for 
advancement.  Send  complete  resume. 
All  replies  confidential.  Box  863,  EMitor 

6  Publisher. 

EXPERIENCED.  FAST.  ACXTURATE  j 
Copy  Desk  man  want«l  for  medium-  | 
sized  upstate  New  York  evening  pa[>er. 
Box  844,  Ekiitor  &  Publisher. 

EXPERIENCED  POLICE  REPORTER 
— Good  salary,  fringe  benefits  and  ex¬ 
cellent  working  conditions.  University 
city.  Write:  Managing  Ekiitor.  The 
State  Journal,  Lansing,  Mich.,  48919. 

UNCOLN  JOURNAL,  Lincoln.  Ne¬ 
braska — P.M.  47,000;  Sunday  60,000. 
Experienced  general  assignment  or  law- 
enforcement  beat  reporter.  Capital  city. 
University — 150,000  population-  Pulit¬ 
zer  newspaper,  high  standards.  Middle- 
westerner  desired,  but  other  areas 
would  be  considered.  Pay  dependent 
upon  ability.  experience.  Apply 
through :  Bill  Kreifel,  City  Editor. 

MANAGING  EDITOR,  city  editor  or 
j  slot  man  to  teach  reporting  and  ropy-  I 
'  reading.  Box  841,  EMitor  &  Ihiblisher.  I 


(yPPORTUNITY  for  iwrson  who  can 
write,  handle  wire,  to  l>ecome  news 
e<litor  small  daily  in  central  U.S.  EIx- 
cellent  s|x)t  for  man  or  woman  who 
wants  more  responsible  position.  This 
can  lie  the  job  you'll  want  to  stay  with. 
Retirement  and  other  lienefits.  Write 
Box  855,  EMitor  &  Publisher. 


CLASSIFIED 
Advertising  Rates 

Lin*  Rotes,  Each 
CoRsecutivc  lesertieo 

SITUATIONS  WANTED  (Payabit  with 
order)  4  times  9  80$  per  line  each 
insertion;  3  times  @  90$;  2  #  $1-00; 
1  time  $1.10  per  line.  If  keyeS,  add  50$ 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lineo  aiiniaiuai. 
Air-mail  service  on  blind  ads  $1.00  extra. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  $1.25  per  line  each  insartion; 
3  tiois  •  $1.25;  2  «  $L45;  1  tiaic 
$1.55  per  line.  If  keyed,  add  50$  far  btx 
service  and  count  as  1  additianal  line  in 
your  coppy.  3  lines  minimum.  Air-mail 
servict  on  blind  ads  $1.00  extra. 

DISPLAT  CLASSIFIEDc  The  use  of 
rules,  boldface,  cuts  or  other  deceratiuns 
changes  your  classified  ad  to  “clatsMod 
display.”  The  rate  for  Classified  Display 
is  $2.50  per  agate  line — $35  per  talumn 
inch  minimum  space. 

MEASUREkdENTS  AND  CHARGES: 

E&P  classified  advertising  is  set  in  6-peint 
type.  Advertisements  set  completely  in 
Gpoint  up  to  a  maximum  of  20  lines, 
without  white  space,  display  heads,  etc. 
will  be  billed  at  the  specific  rate  (see 
rata  chart  af  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  For  example 
an  advertisement  of  ten  lines  will  be 
billed  at  10  times  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and/or  display  heads,  text,  or  signature 
in  Vogue  Light  8,  10,  12,  er  14-paint 
maximum,  will  be  charged  by  agate  rule 
measurement — (14  lines  per  inch)  ot 
the  prevailing  rate  for  the  number  of 
insertions. 

DIADLINE  FOR  CLASSIHIO  AD- 
VERTISING,  TUESDAT,  S:00  P.M. 

Count  five  average  words  to  the  lino.  No 
abbreviations.  Box  holders’  identities  hold 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publishor  reserros  the  right  to 
edit  all  copy. 

Editor  &  Publisher 

850  Third  Ava.,  N.  T..  N.  T.  10022 
(AC  212)  Plata  2-70S0, 


editor  8C  publisher  for  November  20,  1965 


HELP  WANTED 

HELP  WANTED 

HELP  ANTED 

HELP  WANTED 

Editorial 

Editorial 

Printers 

Public  Relations 

OPPORTUNITY  for  young  man  or 
woman,  with  some  newspaper  desk 
experience  as  wire  editor  on  progres¬ 
sive  daily.  Good  supervision.  Write 
fully.  The  Athens  (Ohio)  Messenger. 

REPOR’rajR  for  award-winning  daily 

WESTERN  PENNSYLVANIA  25,000 
evening  daily  .seeks  general  assignment 
rei>orter.  Prefer  Western  Pennsylvanian 
and  must  be  college  graduate.  Elxperi- 
ence  not  essential.  Young,  congenial 
staff.  Write  Editor.  Butler  Eagle,  But¬ 
ler,  P:i..  16001. 

PRINTERS 

Immediate  openings  exist  for; 
Linotype  operators 

Teletype  operators 

Ad  (^mpositors 

Make-up  men 

Bank  men 

REXiIONAL  PRESS  RELATIONS 
World-Wide  chemical  processing  cor- 
poration  has  immediate  open  ng  in 
Chart  Area  3  for  a  regional  t-,cse  re- 
lations  man.  Prefer  man  now  orking 
in  Chart  Areas  3  or  4.  Minimum  re¬ 
quirements:  college  degree,  three  years' 

ments ;  ability  with  camera  helpful. 
Send  resume.  clippindTS,  salary  required 
to  Box  854,  Editor  &  Publisher. 

REPORTER — Immediate  oi>enin(f  on 
New  York  State’s  capital  city  p.m.  for 
an  ambitious,  talented  reporter.  Ebc- 
cellent  opportunity  for  a  collejre  grad¬ 
uate  who  has  2>4  years’  experience  on  a 
small-city  daily  and  is  ready  to  move 
up  to  a  more  metropolitan  paper.  We 
demand  excellence;  if  you  have  it« 
here’s  your  opportunity  to  grow  w’ith 
us.  Send  complete  resume  and  repre¬ 
sentative  clippings  to:  Rol>ert  G.  Fich- 
enberg.  Managing  EkiiU»r.  The  Knicker¬ 
bocker  News.  24  Sheridan  Ave.,  .41- 
hany,  N.Y..  12201. 

REPORTER 

Outstanding  Southern  California  daily 
newspaper  combination  has  opportunity 
for  reporter  with  business  and  indus¬ 
trial  newswriting  liackground.  Prefer 
B.A.  and  daily  newspa|>er  reporting 
experience.  Heavy  stress  placed  on  in¬ 
vestigative  reporting.  Write  full  de¬ 
tails  to  Box  834,  Eilitor  &  Publisher. 

REPORTER — -Aggressive,  gooti  writer, 
for  award-winning  45.000  p.m.  daily. 
Chart  Area  2.  Box  850.  Editor  &  Pui>- 
lisher. 

REPORTER’S  VACANCY  on  city  staff 
for  young  man.  Need  experienced  re¬ 
porter  with  college  background.  Write 
fully  on  qualifications  to:  Anson 
Yeager,  Executive  Editor.  Sioux  Falls 
(S.D.)  Argus-Leader. 

REPORTERS  WANTED  by  several 
New  England  daily  newspai>ers.  Send 
complete  resume  to.  New  England 
Daily  Newspaper  Association,  340  Main 
Street,  Worcester,  Mass.  01608. 


SCIENCE  WRITER 

GENERAL  MOTORS 
RESEARCH  LABORATORIES 

needs  a  man,  under  35,  who  can 
translate  its  technical  achie^-ements 
into  interesting,  readable  copy  for 
executives  and  the  general  public 
via  feature  writing,  news  releases, 
and  internal  reports. 

You  will  work  with  Ph  D's  in  all 
branches  of  engineering  and  the 
physical  sciences.  Experience  in 
writing  on  technical  topics  is  es¬ 
sential. 

Extensive  fringe  benefits  plus  the 
campus-like  environment  of  the 
General  Motors  Technical  Center 
just  north  of  Detroit. 


Technical  Information  Department 
General  Motors  Research  Laboratories 
12  Mile  and  Mound  Roads 
Warren,  Michigan.  48090 

SPORTS  EDITOR-REPORTini  Young 
man  to  produce  good  sports  page  and 
share  duties  in  general  reporting,  desk 
work  and  photography.  Excellent 
chance  to  learn  all  .aspects  of  news¬ 
room  on  progressive  offset  daily  in  col¬ 
lege  town.  Air-mail  resume,  salary  : 
needs  to:  Managing  Editor,  Ellensburg  i 
(Wash.)  Daily  Record. 

WIRE  EDITOR  for  Zone  5  daily.  Some  i 
experience  or  degree  required.  Good  ; 
opportunity  and  location,  ^nd  resume, 
clips,  salary  required  to  Box  832,  Edi-  ! 
tor  &  Publisher. 

WRITER  interested  in  science  and 
medicine  for  well  established  bi-weekly 
medical  magazine,  circulating  to  all 
practicing  physicians  in  U.S.  Send 
Resume.  Reply  to  Personnel  Oflfice. 
Modem  Medicine  Publications,  4015 
West  65th  Street,  Minneapolis,  Minne¬ 
sota.  55424. 


Free  Lance 

WILL  PAY  TOP  PRICES  for  stories  j 
and  photos  for  new  nationally  distri¬ 
buted  Negro  tabloid.  Seeking  sensa-  I 
tional  and  expose  type  stories  about  : 
and  directed  to  Negro  readers.  J.  ' 
Sturraan.  World  Wide  News  Co.,  2075  I 
B.  65th  St.,  Cleveland,  Ohio  44103. 

WANT  TO  MAKE  SOME  REAL  ; 

SPARE  TIME  MONEY?  ' 

Author  &  Journalist,  America’s  finest  I 
writing  magazine,  is  changing  its  em¬ 
phasis  to  serve  newsmen  who  write 
"extra”  for  money.  Larston  D.  Farrar, 
new  publisher,  a  notable  newspaper¬ 
man,  knows  every  trick  of  the  trade. 
You  can  get  a  3-year  subscription  and 
a  free  book.  SUCCESSFUL  WRITERS 
AND  HOW  THEY  WORK  (J4.96  re-  j 
tail)  for  only  $10.  Send  check  and  info 
to  FARRAR  PUBUSHING.  1030  Na-  ; 
tional  Press  Bldg.,  Washington,  D.C.  ' 
20004. 

Miscellaneous  | 

•JOB  OPPORTUNITIES  on  Pennsyl-  j 
Vania  newspaiiers.  For  application  ' 
write:  P.N.P.A..  2717  N.  Front  St.,  | 
Harrisburg.  P:i.  17110. 

Operators-Machinists  j 

EXPERIENCED  PHOTON  OPERATOR 
for  largest  offset  Daily  in  U.S.  GtKxl  ' 
working  conditions.  Profit  sharing.  I 
Contact  J.  A.  Stevenson,  The  O'kla-  \ 
honia  Journal,  7430  S.E.  15,  Oklahoma  | 
City,  Okla..  73110. 

Press  Room 

PRESSMEN  WANTED 
Elxperienced  pressmen  on  double  width 
and  single  width  Hoe  or  Duplex 
proases.  Top  opiportunity.  Excellent 
Salary.  Hospitalization  and  Life  insur-  ' 
anoe;  sick  benefits  and  other  fringe 
bensAts.  Suburb  of  Chicago.  Permanent 
poaitions.  Box  694,  Editor  &  Publisher.  . 

WEB  OFFSET  PRESSMAN  expe-  i 
rienced  on  Cottrell  V-22,  or  Goss  Ur¬ 
banite.  Good  opportunity.  Box  586, 
Eiditor  &  Publisher,  or  call  collect  212- 
345-3833. 

SALES  REPRESENTATIVE  for  press¬ 
room  supplies  for  territory  including 
Ohio,  Illinois  and  Michigan.  Man  with 
pressroom  experience  preferred.  Salary 
commensurate  with  ability.  If  qualified,  | 
write  to  Box  540,  Editor  &  Publisher.  | 

PRESSMAN-WORKING  FOREMAN  for 
16-page  Rotary  in  combination  weekly- 
conunercial  printing  shop  50  miles 
North  of  Detroit.  Rotary  experience  de¬ 
sirable,  but  Flatbed  experience  will  be 
considered.  Modern  shop  with  hospital, 
life  insurance,  guaranteed  annual 
wage,  profit-sharing,  8  holidays.  Non¬ 
union.  Write,  'phone:  Bob  Myers.  La¬ 
peer  County  Press,  Lapeer,  Mich., 
48446. 


Apprentices 

Modern,  well  equipped  plant.  Good  pay, 
group  life  and  hospital  insurance,  pen¬ 
sion  plan  and  other  benefits.  Writs, 
phone  or  wire:  Personnel  Manager, 
Savannah  News-Press,  Savannah,  Ga. 

Strike  Conditions  Prevail 


service  or  trade  publication.  Technical 
background  helpful  but  not  imiierativs. 
Salary  above  average,  excellent  fringe 
benefits.  Send  resume  to:  Box  7^5,  Edi¬ 
tor  &  Publisher. 


Promotion  I 

PROMOTION  ' 

COPYWRITER 
('hicago  communications  firm  needs  a 
contact  iierson  and  writer  to  handle 
varied  assignments.  Advertising  copy 
extwrience  in  intangibles  is  important. 
Candidate  may  now  be  in  retail,  mail 
order  or  agency  doing  direct  mail,  pub¬ 
licity.  public  relations  or  ad  copy.  | 
Geneious  employe  lienefits  and  attrac¬ 
tive  salary  i>otential.  Send  resume  and  ; 
salary  expectation  to :  Box  805,  Ekiitor  j 
St  Publisher.  ' 

Public  Relations 
PUBLIC  RELA'nONS 

NEEDLE  IN  A  HAYSTACK! 

Our  magnet  is  out  for  a  Public  Rela¬ 
tions  "Pro"  with  a  substantial  firm 
grasp  of  ADVERTISING  PRODUC- 
TTON  and  a  background  of  successful 
SAVINGS  &  IX)AN  PROMO’nON  to 
head  newly  created  Public  Relation-  • 
Advertising  Dept.  Salary  open.  Full  1 
lienefits  and  opportunity  for  PER¬ 
SONAL  ADVANCEMENT  with  dy¬ 
namic  mid-west  Savings  &  Loan  Co. 
programmed  for  GROWTH,  Box  EIP  i 
1861:  125  W  41  St..  N.Y.,  N.Y.  10036.  j 

WANTED :  Two  corporate-financial  PR 
agency  with  diversified  client  list.  Mini¬ 
mum  of  five  years’  news  media  or  re-  ' 
lated  experience.  Salary  open.  Send  ■ 
resume  to  Box  849,  EJditor  &  Publisher.  ■ 


FINANCIAL  PR  by  large  New  Eng- 
land  company.  Must  have  current  con¬ 
tacts  with  business  and  financial  press; 
also  familiarity  with  annual  reports, 
stockholder  communications.  Relocate. 
Box  796.  Eiditor  &  Publisher. 


TRADE  SCHOOLS 
Teletypesetter  School 

NEWSPAPER 

TELETYPESETTER 

SCHOOL 

(Lorain,  Ohio) 

Oiten  to  anyone  interested  in  learn¬ 
ing  TMetypesetting.  Will  teach 
justified  and  computer  tapes,  in- 
cioding  tabular,  classified,  etc.,  on 
EVdrehild  and  EVideo  maohinee; 
will  train  both  male  and  female, 
including  Linotype  operators  want¬ 
ing  to  switch  to  tape  setting.  Alao 
newspapers  wanting  whole  crews 
txain^  for  tape  operation.  An  8- 
week  ooursa  gaurantees  876  lines 
and  up  using  our  high-speed  srs- 
tem.  Instructor  has  18  years’  ex- 
porienee. 

For  complete  Information,  write  to 

Mrs.  Francis  M.  Price 
Antlers  Hotel 
308  Washin^on  Ave., 
Lorain,  Ohio  44052 


E&P  Employment  Zone  Chart 


Use  zone  number  to  Indicate  location  without  epecific  identification 


EXCELLENT  OPPORTUNITY  for  naan  I 
to  assume  responsibility  for  mechanical  | 
production  of  35,000  6-day  dsuly  in  j 
Area  5.  Want  man  who  will  put  roots 
down  in  50,000  community  in  growing 
industrial,  agriculturial,  recreational  ! 
area.  Background  in  all  mechanical  de-  , 
partments  with  emphasis  on  knowledge  i 
of  cold-type  and  offset  printing.  Not  a 
union  situation.  Will  consider  only  the  i 
man  who  has  earned  reputation  of  ex¬ 
cellence — and  will  pay  accordingly.  Box 
821,  Eiditor  &  Publisher. 

PROGRESSIVE  Chart  Area  4  newspa-  I 
per  seeks  working  mechanical  superin¬ 
tendent  with  experience  in  planning 
and  in  directing  work  of  others.  This 
is  growth  opportunity  in  growing  mar¬ 
ket.  Box  833,  Editor  &  Publisher. 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Hresg  Room 


Production 


POU TICAI^STATE  CAPITAL. 
STAl'F  WRITER.  12  YHIARS’ 
for  Midwest  metropolitan  newspaper — 
now  work  mgr  on  dissertation  at  Mid¬ 
west  un..ersity — seeks  academic  post  | 
for  fall  of  1966.  Graduate  level  course 
work  in  journalism.  i>olitical  science 
and  Ameni-an  history.  Box  817,  Editor 
&  Publisher. 

CarUmnistg 

A  Loial  Editorial  Cartoon 

drawn  to  your  idea  .  .  .  when  you 
need  one:  in  a  hurry;  at  a  price.  By  a 
nationally  syndicated  iiolitical  cartoon- 
iit  Write  Box  791,  Elditor  &  Publisher. 


Circulation  \ 

CIRCUUATToirDIRECTORl 

Seeking  .-issociation  with  a  highly  com¬ 
petitive  newspaper.  Aggressive  and 
promotion-minded  with  demonstrate 
ability  to  organize  and  motivate  strong 
sales  force.  Particular  emphasis  on 
Home  Delivery.  Ebetensive  experience  in 
tales  promotions,  distribution  and  labor 
relations.  Age  46,  married,  will  re¬ 
locate.  Available  for  immediate  inter¬ 
view,  or  resume  in  confidence.  Box  761, 
Editor  &  Publisher. 

CIRCUI^TION  CONTRACTOR  | 
Visit  my  distributorship.  One  good  look  I 
is  worth  a  thousand  words.  Will  re¬ 
locate  to  Zones  8,  9.  Box  786.  Editor  & 
Publisher. 

Classified  Advertisinft 

.ADVERTISING  MANAGER,  young, 
energetic,  with  over  15  years’  experi¬ 
ence.  Family,  college.  Seeks  permanent 
ronnection  metro  or  medium.  Prefer  I 
.Areas  I,  2,  5,  8  or  9.  Box  80^,  Editor 
t  Publisher.  I 

CLASSIFIED  AD  MANAGER.  32  I 
years’  solid  experience,  24  as  CAM.  I 
College  graduate.  66.  Outstanding  rec-  ! 
ord  as  top  volume  producer.  Box  843,  ' 
Editor  &  Publisher. 

Display  Adrertising 

AGGRESSIVE  AD  MANAGER  for 
management  or  sales  in  Zone  6.  Ad¬ 
vertising  degree,  6  years’  experience. 
2$,  married:  strong  on  sales  and  lay¬ 
out.  Box  776.  Editor  &  Ihiblisher. 


SPECIAL  EDITION  SPECIALIST  | 
Plus  business  at  controlled  cost — no 
staff  interruptions — special  editions — 
sections— features.  Layout  and  sales — 
large  or  small  papers.  No  pressure 
selling — no  shoppers  accepted — no  sig 
pages — highly  reputable.  Our  subjects 
or  yours — letterpress  or  offset.  Box  846, 
Editor  &  Publisher.  i 


NEWS  EDITOR  S6-M  daily  must  move  i 
to  within  60-milM  of  D.C.  Steady;  3  I 
pavers  26  years.  All  newsroom  skills. 
Will  assume  full  responsibility— edit.  I 
write,  do  PR  or  take  comparably  in¬ 
teresting  job.  Box  713,  Editor  &  Pub¬ 
lisher. 

REPORTER,  UCLA  ’57.  All  heaU. 
Strong  on  features.  Editor  weekly ; 
metro  desk  experience;  combination 
free-lancer  to  'The  Christian  Science 
Monitor  from  Europe.  Samples  at  in¬ 
terview.  NYC  tel:  GR  5-1824.  Box  796. 
Editor  &  Publisher. 

COPY  EDITOR,  38,  seeks  reporting¬ 
editing  job  on  daily  or  weekly.  Box 
859,  ^itor  &  Publisher. 

EDITORIAL  WRITER.  26.  husband: 
Big-Ten  M.A.,  broad  J-School;  ixtiitical 
science  and  liberal  arts  background;  ex- 
Peace  Corpsman  ;  8  years’  columnist — 
magazine  satire  and  features,  report¬ 
ing  :  editorial  writing-teaching  experi¬ 
ence;  versatility  and  knowledge  guar- 
anted;  looking  for  moderate-liberal  pa- 
|)er  wanting  to  make  or  take  editorial¬ 
ist  whose  job  is  his  first  love.  Available 
April.  Box  829,  Editor  &  Publisher. 

EDUCATION,  drama,  general  assign-  | 
ments,  rewrite  .  .  .  reporter,  27 — now  I 
on  top  Eastern  ilaily  -offers  5  years’ 
varied  experience  to  N.Y.C.  area  paper. 
Box  857,  Elditor  &  Publisher, 

laiTHUSIASTIC,  DISCIPLINED  young 
woman  with  top  experience  covering 
Hollywixxl  an<l  I,as  Vegas  scene  .seeks 
challenging  entertainment  writer’s  po¬ 
sition  in  Areas  9  or  2.  Box  836,  Editor 
&  Publisher. 

N.ATIONAL  COUNCIL  of  College  Pub- 
I  lication  Advisers  runs  placement  serv¬ 
ice.  Active  applicants  for  academic  and 
'  other  journalism  openings.  Send  your 
I  placement  openings  to:  Dan  Thorn¬ 
burgh,  Eastern  Illinois  University, 
j  Charleston,  III.,  61920. 

1  REPORTER  -  PHOTOGRAPHER’S  po¬ 
sition  wanted  by  26-year-old  editor  of 
military  base  magazine.  Army  separa¬ 
tion  in  Dec.  ’65.  BS  degree  in  Business. 
Single,  7  years’  photo  experience :  U.S. 
Army  Pacific  photography  prize;  can 
also  write  and  make  layouts.  Open 
wage  and  location.  Larry  Cohen,  1800 
Devereux  Dr.,  Burlingame,  Calif., 
94011. 


I  WRITER  OR  RESEARCHER.  Prefer 
I  Atlanta.  M.  A.,  journalism,  English. 
I  Newspaper,  photography  experience. 
Age  24.  Anne  Fauver,  1608  Greencrest, 
E.  Lansing,  Michigan.  48823, 


Editorial 

EDITOR.  WRITER,  male,  43,  heavy 
features,  column,  editorials,  copy  desk, 
etakeup.  ’Traveled.  Seeks  challenge 
with  newspapers,  magazines,  schools. 
Prefw  Zones  2,  8,  4,  6.  Box  70«,  Editor 
k  Publisher. 

photographer  .  NEWSMAN,  cur¬ 
rently  with  daily,  seeks  weekly  group 
or  small  daily  s^.  Able  to  add  life 
to  your  feature  pages.  Box  699,  Editor 
k  Publisher. 

VB^aN  NEWSMAN.  39— editor, 
publisher — available  now.  Experienced 
offset,  letterpress,  ali  desks,  beats  and 
ell  phases  photography,  including  dark¬ 
room.  Box  759,  ^itor  A  IMblisher. 


PRESSMAN  with  12  years’  experience 
on  Tubular,  Combination  shop.  Ability 
in  color.  Age  31.  Gerald  haagt,  818 
Main  St.,  St.  Josephv  Mich.,  49086. 


PRESSROOM  SUPERINTENDENT,  i 
over  23  years’  experience  on  presses 
and  stereotype  ...  a  top  ’’pro”  with 
outstanding  record.  Experienced  on 
Hoe,  Scotts  and  Goes  Headliner.  Box 
762,  Elditor  A  Publisher. 


COMPOSING  ROOM 
FOREMAN 

Experienced  in  both  medium-sized  and 
Metropolitan  papers.  Ebcperienced  in 
’ITS  and  new  processes.  Full  resume  at 
your  request.  Will  go  anywhere  but 
prefer  the  southwest.  Iteplies  held  con¬ 
fidential.  Box  763,  Editor  A  Publisher. 

Production 

PRODUCTION 
MANAGER  j 

desires  new  location.  20  years’  proven 
experience  with  a  composing  room, 
background.  Experienced  in  all  phases 
of  Production  and  Union  negotiations. 
Now  employed  but  desiring  a  new  loca-  I 
tion.  Replies  held  confidential.  Box  753,  I 
Editor  A  Publisher.  < 


PRODUCTION  MANAGER  (or) 
HEAVY  ASSISTANTSHIP 

Experienced  all  departments ;  emphasis 
on  composition.  Strong  on  problem 
analysis,  scientific  systems  and  meth¬ 
ods,  personnel  and  communications.  To¬ 
tally  up  on  new  processes  including 
computer  tsrpesetting.  Electronically 
and  mechanically  competent.  Docu¬ 
mented  performance  record.  Presently 
stymied  in  large  metro.  Prefer  non¬ 
union  operation.  40,  family,  college. 
Reply  in  confidence.  Box  771,  Editor  A 
Publisher.  _ 

MANAGING  EDITOR  of  quality  trade 
magazine  seeks  opportunity  in  pre^uo- 
tion  layout  and  creative  art.  Yale 
graduate.  Box  831.  Editor  A  Publisher. 

Public  Relations 

EXPERIENCED  MILITARY  PR  direc¬ 
tor  seeks  position  with  college,  indus¬ 
trial  PR.  A.B.,  3  years’  experience  in 
writing,  editing,  managing  PR  pr^ 
(?rain.  Available  Jan.  1.  EJastem  U.S. 
Resume,  salary  needs  on  request.  Box 
793,  Editor  A  Publisher. 

I  CHALLENGE  SOUGHT  by  talented 
professional,  15  years’  experience  all 
j  newspaper  departments,  PR,  free  lance 
I  magazine,  photo.  Not  seeking  soft  berth 
or  40-hour  week.  Presently  v-p  large 
weekly  chain.  BA,  SDX,  active  Pro¬ 
testant  layman.  41.  pretty  wife,  grow¬ 
ing  kids.  Will  consider  college,  service 
I  or  business  poet  anywhere.  Write  in 
I  (and  with)  confidence.  Box  811,  Editor 
I  A  Publisher. 


. . . 

I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  ■ 


Free  Lance 

NEED  NEW  ZEALAND  S’TRINGER? 
Experienced  reporter  leaving  Dec.  1 
for  two  years  Down  Under.  Write  Box 
746,  Editor  A  Publisher. 

CLEVELAND  COPY  DB25K  WORKBat 
available  as  correspondent  for  magazine 
or  newspaper.  Box  856,  Editor  A  Pub¬ 
lisher. 

EDITORS — Your  own  weekly  Washing¬ 
ton  column.  Sample  free.  Todd  Woodard 
Associate.  P.O.  Box  6242,  Washington, 
D.C.  20015. 

EXPERIENCED  magazine  publisher 
and  advertising  executive  seeks  chal¬ 
lenging  assignments  on  retainer  or  fee 
basis.  Florida,  Georgia.  Alabama.  Mas¬ 
ter’s  degree.  Reply  Box  839,  Editor  A 
Publisher, 


Classification 


experienced  reporter.  36.  large  PUBUSH  BIGGER,  BETTER.  Get  a 
ein^ation  newspapers— now  with  Fed-  part-time  Washington  reporter  for  your 
Agency  at  $13,000 — seeking  new  publication’s  special  interests.  Custom, 


^ting,  editing,  PR  post  Washington,  not  cookie  cutter  stuff.  Write  Box  837, 
overseas.  Box  813,  Editor  A  Publisher.  '  Editor  A  Publisher, 

DESKMAN,  skilled  in  layout,  wire,  .is  f  •  . 

•ports  editing,  se^s  key  post  on  East-  fjperators-lrlacntntsts 

•n»  medium  daily  :  12  yeius’  experience.  ^ 

Box  706.  Editor  A  Publisher.  TTS  -  ADS  -  MAKEUP 

- Husband/Wife,  excellent  printing  back- 

1.  ®  OR  MANAGING  EDITOR  of  gnxninds.  Clean,  competent.  Desire  per- 


®all  or  m^ium-sized  daily.  Married, 
M.  community-minded.  Zones  1,  2,  6. 
Box  801.  Editor  A  Publisher. 


manent  positions,  same  shifts.  Will  {  ^ 
travel  anywhere.  Box  756,  Editor  A  I  3 
Publisher.  '  ^ 
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Assign  a  box  number  and  mail  my  replies  daily  g 
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Shop  Talk  at  Thirty 

Placing  Head  in  Noose 


By  Roltert  U.  Brown 

If  the  jfovemment  of  Mexico 
ever  tries  to  control  the  news 
and  editorial  policies  of  the 
Mexican  press  by  selective  dis¬ 
tribution  of  newsprint,  the  news¬ 
paper  and  mag-azine  publishers 
have  only  themselves  to  blame. 
They  have  placed  their  own 
heads  in  the  noose. 

There  is  no  anticipation  that 
such  a  thing  will  ever  happen. 
But  when  a  government — any 
goveiTiment — participates  in  or 
has  any  measure  of  control  over 
the  importation  and  distribution 
of  new’sprint  the  possibility  is 
always  present. 

We  wrote  in  this  space,  Oct. 
16,  about  the  “End  of  an  Era.” 
After  30  years  the  semi-antono- 
mous  government  newsprint 
monopoly,  PIPS  A  (Productora 
e  Importadora  de  Papel  S.A.), 
was  to  be  liquidated.  It  had  been 
organized  in  1935  by  then-presi¬ 
dent  Cardenas  to  act  as  a  central 
agency  to  buy,  import,  store  and 
distribute  paper  stocks  for 
newspapers  and  magazines.  Its 
legal  life  terminated  on  Sept.  30 
and  the  government  proposed  its 
liquidation. 

Even  though  there  has  been 
no  recorded  instance  of  an  at¬ 
tempt  by  any  Mexican  govern¬ 
ment  in  the  last  30  years  to 
exert  its  influence  on  the  press 
by  manipulation  of  paper  stocks, 
the  existence  of  PIPSA  has  been 
criticized  by  hemisphere  organi¬ 
zations  —  notably,  the  Inter 
American  Press  Association — as 
being  a  potential  danger  to  a 
free  press  if  control  was  in  the 
hands  of  the  wrong  people. 

*  *  * 

It  appears  now  that  the  cur¬ 
rent  Mexican  government  played 
it  very  cleverly.  We  reported  a 
month  ago  that  “there  is  a 
movement  afoot  among  many 
small  papers  to  have  PIPSA 
reactivated  or  some  reasonable 
facsimile  of  it”  installed.  The 
government  must  have  been 
aware  of  this  feeling.  It  was  no 
secret  that  some  Mexican  pub¬ 
lishers  have  defended  the  exist¬ 
ence  and  necessity  of  PIPSA 
before  international  meetings. 

So  the  government  is  now  in 
the  position  of  having  said  “we 
want  no  part  of  it . . .  the  organ¬ 
ization  is  to  be  liquidated  at  the 
end  of  its  30-year  legal  life.” 
The  request  for  its  renewal  for 
another  30  years  did  not  come 
from  government  sources  but 
from  publishers  who,  after 
several  hasty  meetings  among 
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themselves,  met  with  President 
Gustavo  Diaz  Ordaz  and  made 
the  appeal. 

It  has  not  been  officially  an¬ 
nounced,  but  it  is  generally  ac¬ 
cepted  that  the  government  will 
respond  to  the  request.  Not  all 
publishers  in  Mexico  feel  the 
same  way  about  PIPSA,  but 
those  in  opposition  are  in  the 
minority  apparently. 

Some  successful  publishers 
would  prefer  to  have  the  80% 
import  tax  rescinded  and  be  in 
the  position  of  buying  and  im¬ 
porting  their  own  paper.  Others, 
however,  have  been  extended 
credits  for  so  long  by  PIPSA 
that  they  face  financial  hard 
times  and  possibly  bankruptcy 
if  tliey  have  to  pay  up  and  go  it 
alone.  PIPSA’s  legal  credit 
terms  have  been  30  days  but  it 
is  known  that  this  has  been  ex¬ 
tended  to  two  or  three  months 
or  longer.  Some  sources  say 
debts  have  been  outstanding  for 
as  long  as  18  months  in  some 
cases.  That  is  a  line  of  credit 
that  no  newsprint  manufacturer 
would  extend  and  it  is  no  wonder 
that  some  publishers  want 
PIPSA  to  continue. 

*  *  * 

We  believe  that  a  truly  free 
press  is  a  financially  independ¬ 
ent  press.  We  wish  President 
Diaz  had  said  to  his  callers:  “I 
want  an  independently  free  press 
in  this  country.  You  will  have 
five  years  to  liquidate  your  in¬ 
debtedness  to  PIPSA  but  after 
that  you  are  on  your  own  finan¬ 
cially  without  government  as¬ 
sistance  in  arranging  for  your 
paper  supply.” 

Such  a  statement  would  have 
been  for  the  good  of  the  Mexi¬ 
can  press.  Of  course,  there 
would  have  l)een  suspensions. 
The  fly-by-night  papers  would 
disappear,  the  good  papers 
would  get  stronger,  and  the 
Mexican  readers  would  be  better 
off  with  better  papers. 

Government  subsidies,  whether 
direct  or  through  the  guise  of 
credits  for  newsprint  purchases, 
can  produce  only  mediocrity  at 
best.  We  hope  the  majority  of 
Mexican  publishers  find  that  out 
during  the  next  30  years. 

• 

Metro  Adds  2  Papers 

Metro  Sunday  Comics  Net¬ 
work  has  added  the  combination 
of  the  Lansing  (Mich.)  State 
Journal  and  the  Battle  Creek 
Enquirer  &  News  as  a  “selec¬ 
tive”  member. 


SNPA 

(Continued  from  page  9) 


14-state  area,  and  that  publish¬ 
er  generosity  and  union  nego¬ 
tiating  success  were  responsi¬ 
ble  for  an  average  wage  raise 
of  7.9  cents  an  hour  (compared 
to  7.2  cents  a  year  before). 

On  the  plus  side  of  the  re¬ 
port,  he  said,  was  the  fact  that 
long-term  contracts  still  hold 
the  favor  of  publishers  and  un¬ 
ions.  Only  a  fifth  of  the  273 
mechanical  union  agreements 
are  for  less  than  two  years’  du¬ 
ration  and  better  than  a  third 
are  for  more  than  two  years. 
Nearly  all  of  them  provide  an 
automatic  wage  increase  on 
their  anniversary  date. 

In  six  cities,  Mr.  Capers  re¬ 
ported,  the  weekly  hours  were 
reduced  from  40  to  3714  and  in 
one  case  to  35. 

Mr.  Capers’  pessimistic  out¬ 
look  was  predicated  on  the  Ne\v 
York  situation  where  the  Guild 
struck  the  Times  and  then  the 
mailers  forced  the  publishers  to 
make  a  costly  settlement. 

“The  bundle  wrappers  —  the 
least  skilled  of  the  crafts,”  he 
stated,  “exploited  their  situa¬ 
tion  fully.  Among  other  things 
their  gains  included  job  guar¬ 
antees  for  about  300  substitutes 
and  a  fifth  week  of  vacation.” 

'Gun  in  the  Buck’ 

The  publishers’  association, 
Mr.  Capers  obseiwed,  “plunged 
into  mailer  negotiations  with  a 
figurative  gun  in  the  back,” 

“Anyone,”  he  said,  “who  sees 
room  for  optimism  in  the  pres¬ 
ent  state  of  newspaper  labor 
relations  should  consider  the 
New  York  City  situation  .  ,  . 
Not  even  the  most  dedicated 
optimist  could  fail  to  realize 
that  settlements  in  New  York 
City  have  a  powerful  infiuence 
on  newspaper  negotiations  ev¬ 
erywhere  else.” 

Mr.  Capers  asked  for  more 
help  in  his  department  because 
he  sees  a  growing  amount  of 
work  dealing  with  negotiations 
as  talks  center  more  and  more 
in  the  introduction  of  new 
equipment.  So  far,  he  observed, 
the  newspaper  business  has  not 
witnessed  automation  —  merely 
a  limited  degree  of  improved 
mechanization. 

In  Scientific  Field 

The  ways  in  which  represen¬ 
tatives  of  the  newspaper  in¬ 
dustry  are  working  with  sci¬ 
entists  to  improve  printing 
were  related  by  Otto  A.  Silha, 
general  manager  of  the  Minne¬ 
apolis  Star  and  Tribune. 

Within  the  next  year,  he  re¬ 
ported,  the  ANPA  Research 
Institute  will  enter  into  a  for¬ 


mal  relationship  with  i  major 
university  to  obtain  better  ae-d 
cess  to  scientific  inforn.iition. 

At  the  present  time,  Mr. 
Silha  said,  the  ANPA’  sciea-l 
tific  advisory  committer  has  a 
direct  interest  in  a  project  at 
Massachusetts  Institute  of| 
Technology  dealing  with  thi 
development  of  infoi  nation 
transfer  engineers.  A  new 
member  of  the  committee.  Dr, 
Carl  F.  J.  Overhago,  is  is 
charge  of  the  program  callej 
Intrex. 

“Our  .scientists  firmly  b» 
lieve  that  all  of  us  are  in  thi 
information  transfer  bu.sinesii 
not  ju.st  the  newspaper  busii 
ness,”  Mr.  Silha  said. 

He  also  told  of  expei  imenti 
abroad  that  seek  to  eliminatl 
tolerances  for  roundness  ii 
various  newspaper  production 
equipment  and  new'sprint. 

Officers  and  Directors 

In  the  election  of  officers, 
Edward  L.  Gaylord  of  the  Olm 
lahoma  City  Oklaahoman  andfi 
Times  moved  up  to  pre.sidentl 
Ben  Hale  Golden  of  ChattanooM 
ga  becoming  chairman.  Bern 
Struby,  Mneoyt  Telegraph  £| 
News,  formerly  treasurer,  wasP 
elected  vicepresident,  and  R.  M. 
Hederman  Jr.,  Jnekson  (Miss.)! 
Clarion  Ledger  &  Daily  News,! 
w'as  named  treasurer.  I 

New  directors  are  George  A.I 
Gearhart,  Fayetteville  Northrd 
west  Arkansas  Times,  for  Ark-i 
ansas;  Arthur  J.  Gucker,  Mi¬ 
ami  Herald,  for  Florida;  and 
Hubert  D.  Osteen,  Sumter  Item, 
for  South  Carolina. 

Worth  Bingham,  Louisvilk 
Times  and  Courier- Journal,  wai 
re-elected  for  Kentucky,  and 
James  H.  Couey  Jr.,  Tampa 
Tribune,  and  Times,  at-large. 

The  most  excitement  at  the 
convention  came  with  the  news 
from  the  14th  hole  on  Sam 
Snead’s  golf  course.  Dick  Ap- 
pert  of  Kimberly-Clark  Corpo¬ 
ration  belted  the  ball  with  a  7- 
iron  for  the  135  yards  over 
water  and  it  rolled  into  the  cup. 
Never  before,  it  was  announced 
at  the  ceremonies,  had  anyone 
scored  a  hole-in-one  during  the 
SNPA  convention  here. 

• 

2  Extras  in  2  Months 

Saratoga  Springs,  N.  Y. 

For  20  years  the  Saratogian 
ambled  along  without  any  rea¬ 
son  for  getting  out  an  extra  since 
V-J  Day  in  1945.  Then,  within 
tw'o  months,  it  issued  two.  The 
first  carried  the  story  of  a  fire 
on  Sept.  18  which  imperiled  the 
Saratoga  Springs  Hospital  and 
cost  the  life  of  one  fireman.  The 
second,  Nov.  14,  carried  the 
stories  of  the  destruction  of  his¬ 
toric  Convention  Hall  and  the 
burning  of  the  Columbian  Hotel, 
both  down-town  landmarks. 
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he  STAR  AutoPerf 


the  new  ''intelligent”  unit-count  tape  perforator. 


■  Automatically  makes  most  line-ending  decisions.  RETURN-  ■  Easy  to  learn,  standard  layout.  Control  buttons  separated 
ELEVATE  siKiials  automatically  substituted  for  SPAC'EBAND  from  keyboard  characters. 

when  line  will  jiustify. 

■  Adjustable  touch  control  adapts  keyboard  to  individual 

■  Eliminates  ti^ht  and  loo.se  lines,  .\either  a  tiffht  nor  a  operator  preference. 
loo.se  line  can  be  elevated. 


Automatic  feature  reverses  tape,  deletes  siKiials  and 
re.sets  line  indicators  when  line  too  ti^ht. 


Quick-set  knob-controls  adjust  for  line  length  and  space- 
band  size.  No  tools  required. 


■  Fewer  keystrokes  per  line,  return  and  elevate  signals 
are  punched  from  a  single  keystroke,  shift  and  UNSHIIT 
controlled  from  one  keybutton. 

■  Controllable  word  density.  The  AutoPerf  will  elevate  on 
either  maximum  or  minimum  spaceband  expansion. 


■  Large  counting  dial  indicates  line  length  and  spacebaiui 
expansion. 


A  NON-COUNTING,  SIMPLIFIED  PERFORATOR  MODEL. 
FOR  THE  PRODUCTION  OF  UNJUSTIFIED,  (COMPUTER- 
INPUT  TAPE  IS  ALSO  AVAILABLE. 


WRITE  TODAY  FOR  FULL  INFORMATION  AND  DESCRIPTIVE  FOLDER 


STAR  PARTS  Co, 

SOUTH  HACKENSACK.  NEW  JERSEY 

A  DtVIStON  or  POWERS  S  EATON 


CHICAGO  •  DENVER  •  KANSAS  CITY,  MO.  •  LOS  ANGELES 


MINNEAPOLIS 


MONTREAL 


Question 


Answer: 


•  •  • 


What  Major  Metropolitan  Area  Newspaper 
Has  More  Than  Doubled  Its  Circulation 


Since  the  End  of  World  War  II? 


'•Jews 

Our  Circulation— Now 


^SHINC 

<DAII^L 


Source  Publiihor'i  SUIomunts  for  ilx-month  periods  ending  September  30. 194b  through  1960.  *Publlsher's  SUtement  for  six-month  period  ending  September  30. 196b.  subject  to  audit  by  the  Audit  Bureau  of  Circulations.  J 

SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR 
WASHINGTON  DAILY  NEWS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL 
CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  PRESS-SCIMITAR 
KENTUCKY  EDITION.  CINCINNATI  POST  &  TIMES-STAR  •  FORT  WORTH  PRESS  •  HOLLYWOOD  (FLA.)  SUN-TATTLER  •  THE  STUART  (FLA.)  NEWS 
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